35c PER COPY 
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— ead now UBS too.. / 


Radio history is being written (June 19) as Regional Radio 
WOW, Omaha, proudly becomes a basic CBS Radio affiliate. 


It’s the biggest news in midwest radio since WOW was granted 
590 kilocycles, 30 years ago! 


Advertisers may now buy in station-created shows (which beat 


all competitors two to one!* ) and get the NEW PLUS of association 
with the star-studded top-rated CBS network shows . . and . . 


Both on 590kc, 5000w—facilities which deliver a high-fidelity, 


strong, signal 200 miles in all directions from Omaha. 


This ‘7-Plus’’ Formula: 


area + a quality market + realistic, low rates + top 
station programing .. . 


f WOW + CBS + 590kc + a 750,000 radio-family ) 


makes WOW Radio a MUST BASIC BUY for every 
national schedule! 


Your John Blair Man, or WOW Sales Manager Bill Wiseman, 
will give you the new WOW-CBS story today. 


*Proof: Pulse of the 
WOW Area, Nov. 1954 


590 ke 


5,000 watts 


Frank Fogarty, Vice President & Gen. Mgr. @ Represented by John Blair & Co. 
Affiliated with Better Homes and Gardens and Successful Farming Magazines 
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CHANNEL 6 RICHMOND, VA. 
WISHES TO EXPRESS ITS APPRECIATION 


2°) Mis! ele) 14 7 Wale), Me): 
OUR AGENCY FRIENDS AND ADVERTISERS 


DURING OUR CHANGE JUNE 1 
TO 


ABC 4x° CBS 


in exactly 26 days 
our complete schedule 


has been resold Zdam=-I2 midnight | 


A Miraculous Selling Job Has Been Done 


“Keep your ry on” 
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Represented Nationally by BLAIR TV INC. 


“ 








at's Face It! | : 


Your lowa Campaign 


Starts With 





KRNT-T 


DES MOINES 


Your lowa campaign starts with Des Moines . . . state 
capital and largest city . . . the shopping and distribution 
center . . . salesmen’s home base. And your lowa 
campaign starts with KRNT-TV, the showmanship station 
with CBS shows that run away with the ratings 
sweepstakes, PLUS Central lowa’s favorite personalities 
with established audience—and proved power 

to move merchandise! 


Face the facts! The same showmanship savvy that always 
gives you the biggest Hooper and Pulse ratings in Des 
Moines Radio will operate the newest Know-How, 

Go-Now station . . . KRNT-TV. 


ON THE AIR AUG. 1... FULL POWER! 


KATZ HAS ALL THE FACTS 


eo EEE 


_ ptdlished mi x Monday, with Yearbook Numbers (53rd and 54th issues) published in Janua and July by Broapcastinc Pustications, INc., 1735 
. 8s St. N.W., Washington 6, D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879. 





NRL... 


BREAKDOWN OF HIGHEST RATED 15-MINUTE PERIODS 
6:00 A.M. to MIDNIGHT, 7 DAYS PER WEEK 


Radio Pulse, February-March, 1955 


KRLD Me. ce we hen ss VS 


Fre. B ee. « «6 «-s «< = See 
Sta. B a KRLD delivers more 
Fre. C a + - @- w we. ee 19 firsts total circulation 
Sta. D (net.) . ae oe 4 firsts 


between the cumu- 


TOTAL - - » « 450 lative hours 6:00 


(54 first places were tied by 2 stations 
or more and omitted) a.m. and 12:00 mid- 


night, 7 days a week 
in DALLAS and FORT 
WORTH combined 


KRLD has 124 or 93.9% more firsts than Fre. 
KRLD has 217 or 556.4% more firsts than Sta. 
KRLD has 237 or 1247.4%, more firsts than Fre. 
KRLD has 252 or 6300. % more firsts than Sta. 
Four other Dallas Stations have NO FIRSTS 


TOE oD 


than any other sta- 


tion or frequency. 
KRLD has 62, or 32%, more firsts than all other stations Pulse, Feb.-Mar., 1955 
and frequencies combined, including Frequency B. 
The CBS station for Dallas and Fort Worth . . . «~. KRLD is 


the eighth largest CBS network station in the nation, circulationwise. 
Covers Dallas and Fort Worth... Two Markets for the Price of One! 


The double duty station 





OWNERS AND OPERATORS OF KRLD-TV, CHANNEL 4, MAXIMUM POWER 

THE BIGGEST BUY IN THE BIGGEST MARKET IN THE BIGGEST STATE 

THE DALLAS TIMES HERALD STATIONS 
Exclusive Representative: THE BRANHAM COMPANY 

Clyde W. Rembert, President 









John W. Runyon, Chairman of the Board 


Page 4 @ June 20, 1955 BROADCASTING @ TELECASTING 























j0B SI 
agenda 
Springs 
renewa 
as NAI 
as boar 
contrac 
posed | 
jows, V 
contrac 
cussed 
carry | 
js NOW 


AGEN 
slightii 
author 
Adver 
of lec 
their ¢ 
ready 


over ¢ 


MAC! 
Richa 
mous 

sioner 
but w 
desk. 

ingtor 
recess 
time 

to res 
Day | 


SUM 
time 
will | 
NBC 
ule y 
altog 
say 
agair 


MBS 
rate 

singl 
day 
to } 
New 
time 
half 
now 
Plics 
wou 
fron 
nual 


offi 
iate 
wor 












JOB SECURITY ¢ One of big items on 
agenda of NARTB board meeting at Hot 

rings, Va., this week will be extension and 
renewal of contract with Harold E. Fellows 
4s NARTB president. He’s also doubling 
4s board chairman. Substantially improved 
contract to run until next June, has dis- 
posed by negotiating committee. Mr. Fel- 
jows, who now draws $50,000 a year, with 
contract to run until next June, has dis- 
cussed with committee project which would 
carry him to retirement age of 65. He 
is now 56. 

BeT 

AGENCY men injudicious enough to speak 
sightingly of radio may have to eat more 
qthoritative words than their own. Radio 
Advertising Bureau has completed survey 
of leading agency executives’ wives on 
their dependence on radio, now is getting 
ready to wield results as awesome club 
over doubting husbandly heads. 
BeT 


MACK’S MOVE e With confirmation of 
Richard A. Mack last Friday by unani- 
mous vote of Senate, incoming commis- 
sioner plans to be sworn in about July 1, 
but will return to Tallahassee to clean up 
desk. He will probably settle in Wash- 
ington about mid-July. With FCC in 
recess during August, Mr. Mack will have 
time to bone up on FCC activities prior 
to resumption of full schedules after Labor 
Day (story page 74). 

BeT 
SUMMER months, traditionally vacation 
time for many top-ranking shows, this year 
will be less colorful in another way too. 
NBC-TV is cutting its colorcasting sched- 
ule way down; CBS-TV is cutting it out 
altogether, but only for summer. Both 
say they'll have stand-out color lineups 
again when fall season opens. 

BeT : 
MBS SINGLE RATE e Proposed new 
tate card for Mutual Network, providing 
single rate and single discount table for 
day and evening time, due to be submitted 
to MBS board of directors Wednesday. 
New card, it’s understood, would peg day- 
time and nighttime gross hourly rate at 
half of what evening gross hourly rate is 
now, while revised discount structure, ap- 
plicable to both day and evening time, 
would drop maximum discount to 47/2 % 
from present tops of 63% (including an- 
nual rebate). 

BeT 
THAT PENDING meeting of CBS Radio 
officials and members of CBS Radio Affil- 
lates’ Board of Directors—to discuss net- 
work proposal to cut station compensation 
25%—was still pending late last week. 
P roposal was broached by network and 
rejected by affiliates board last month 
[BeT, May 30). Since then, it’s under- 
stood, neither side has shown signs of 
Yielding but both sides remain hopeful 
of early, amicable agreement. Plan is 
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linked to another CBS Radio proposal, 
generally agreeable to affiliates board, to 
set single day-night time rate (in lieu of 
present arrangement which accomplishes 
same purpose via elaborate discount struc- 
ture). Contract amendments by which 
affiliates agreed last fall to additional dis- 
counts equalizing night and day costs is 
due to expire Aug. 25 unless extended. 


BeT 
FAVORITE SON e There’s campaign on 
in Utah to have Robert H. Hinckley, ABC 
Washington vice president and native of 
Ogden, run for Senate next year on Demo- 
cratic ticket. Mr. Hinckley, who holds 
number of business interests in Utah, so 
far has resisted blandishments, asserting 
he does not wish to run for political office. 
He is former member of Civil Aeronautics 
Authority (1938-40), was Assistant Sec- 
retary of Commerce (1940-1942) and 
made great record as director of contract 
settlement at close of World War II 
(1944-1946). 

BeT 
WHO WILL succeed Ralph Hardy as 
NARTB vice president in charge of gov- 
ernment relations, now that his resigna- 
tion to become Washington vice president 
of CBS Inc. has been accepted (story page 
89)? It’s understood NARTB President 
Harold E. Fellows would like to move Vin- 
cent Wasilewski, chief attorney of trade 
association, to this post but concern is ex- 
pressed whether he could be spared as 
head lawyer during these seething times. 

BeT 
MAIN CHANCE e No drastic decisions 
came out of last week’s top policy board 
review of Allen B. DuMont Labs’ broad- 
cast operations (WABD [TV] New York, 
WTTG [TV] Washington and DuMont’s 
Electronicam live-film camera). Future 
of upcoming plans said to be still tied to 
ability of Electronicam system to develop 
sales activity among advertisers and agen- 
cies. Policymakers, watching its progress 
carefully, are hopeful that Electronicam 
will get up steam, opening way for DTN’s 
future travels. 

BeT 
ART ROSS, member of radio-tv depart- 
ment of Campbell-Ewald, Detroit office, 
moves to New York to become radio-tv 
director of agency’s New York office, 
succeeding W. S. Ballinger who has re- 
signed and is leaving for Europe. Mr. 
Ballinger will announce his plans when 
he returns. 


BeT 
SUCCESS STORY e Contention that in- 
dependent tv stations cannot survive in 
other than top markets is being disproved 
in Tacoma-Seattle, according to J. Elroy 
McCaw, owner of KTVW (TV). Mr. 
McCaw acquired station last September 
and it’s now exceeding $50,000 per month 


in billings and is in black. Station oper-. 


ates on ch. 13 in four-station dual market. 


closed circuit. 


PLANS for full-dress convention of Radio 
Advertising Bureau members now being 
worked out and will be announced shortly. 
It'll be Oct. 13-14 at Waldorf-Astoria in 
New York with top agency and advertiser 
executives slated to join station, network, 
and representation firm officials in give- 
and-take on how best to use radio as ad- 
vertising medium. 


BeT 
BUCK PASSED e Wary of getting caught 
in squeeze between political-military brass 
in fight over protest by KUAM Guam that 
proposed military morale tv station on 
ch. 8 there will put it out of business be- 
cause of free commercials in network kine- 
scopes, FCC has quietly passed buck to 
Defense Dept. in hope of “equitable de- 
cision” at “early date.” But Defense told 
KUAM it awaited FCC position, would 
be influenced by Commission comment. 


Bet 


IN DODGING hot Guam issue, FCC may 
be losing ground in constant battle with 
military over final authority and equitable 
sharing in frequency use. By law, Presi- 
dent can assign any channel for govern- 
ment use, with FCC allocating what's left. 
Feeling is strong now that FCC in Guam 
case has retreated to point where govern- 
ment can pre-empt channels almost at 
will. 
Bet 


TUITION PLAN e Washington radio at- 
torney, up to his eyebrows in subscrip- 
tion tv case, told his son last week: “I 
expect to see subscription television pay 
your way through college.” Youth is 14. 


BeT 


BOTH SENATE and House commerce 
committees may get their teeth into modi- 
fication or repeal of Sec. 309(c) of Com- 
munications Act, which permits anyone 
with purported economic interest to get 
automatic hearing. Cflairman Harris of 
House subcommittee, has scheduled hear- 
ings to begin Wednesday with prospect 
Comr. Doerfer will advocate rescinding of 
entire provision, while FCC Chairman 
McConnaughey, probably to appear on 
Friday, will advocate modification to eli- 
minate automatic hearing aspect. It de- 
velops also that Senate Communications 
Subcommittee Chairman John O. Pastore 
(D-R. 1.) may hear testimony on provision 
at hearings within fortnight. 


Bet 


FAREWELL FEED e Friends and as- 
sociates of retiring FCC Comr. Frieda B. 
Hennock are arranging testimonial dinner 
to be held mid-July, exact date to be deter- 
mined. Miss Hennock plans to enter 
private administrative law practice in 
Washington after departure from FCC 
June 30. Miss Hennock will be host this 
Friday at luncheon for wives of Commis- 
sioners. 
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... and I hear the good 
news that the 

viewers have $5% billion 

to spend 


WGAL-TV 


LANCASTER, PENNA. 


NBC ¢ CBS * DuMont 


Good news backed by facts. In the vast area reached by 
WGAL-TV's 316,000-watt signal, there are over three 
million people and their annual effective buying income is 
$5 % billion. Good news backed by facts. Many local and 
national advertisers on WGAL-TV are building wonderful 
sales stories for their products. Here is one of the greatest 
selling potentials in the country. We suggest that you act fast. 


STEINMAN STATION ¢ Clair McCollough, Pres. 


























316,000 WATTS Representatives: 
MEEKER TV, INC. 
New York Los Angeles Chicago San Francisco 











Channel 8 Mighty Market Place 


Harrisburg Lebanon Hanover Gettysburg Chambersburg Waynesboro Frederick Westminster Carlisle Sunbury Martinsburg 
York Reading Pottsville Hazleton Shamokin Mount Carmel Bloomsburg Lewisburg Lewistown Lock Haven Hagerstown 
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PUBLISHERS OPERATING TV STATIONS 


ASKED TO FIGHT FOR 


PUBLISHERS of newspapers operating tv sta- 
‘ions are being urged in letters sent by Comdr. 
f. F. McDonald SJr., Zenith president, to use 
their “great editorial power” on behalf of sub- 
scription tv. 

Describing television as “deadliest competi- 
or for advertising dollars that the press has 
eer had,”,,Comdr. McDonald added this hint 
io publishers, “I realize that your organization 
is also in television, but I believe that your 
prime interest is in the printed word.” 

The McDonald letter pledged subscription tv 
io operate without advertising. Citing tv’s 1954 
revenues of “close to one billion dollars from 
advertisers for the privilege of using the pub- 
lily-owned tv channels,” he said two networks, 
(BS and NBC, “collected $272,297,257 from 
advertisers to pay for the programs they ‘gave’ 
to the public.” (See FCC 1954 tv revenue data 
page 35.) Total network billing was $320,154,- 


PAY-SEE VIDEO 


274, he wrote publishers, adding, “The Ameri- 
can press today is being subjected to competi- 
tion by tv networks that are using publicly- 
owned airwaves to provide themselves with a 
free circulation and delivery service.” 

In arguing merits of fee tv, he said that it 
“will carry no advertising” if authorized and 
put into commercial operation. When tv sta- 
tion “is presenting a fine box office show by 
subscription tv, it is obviously not a competitor 
for advertising,” he added, and fee tv “will be- 
come a tremendous new customer for profitable 
entertainment advertising in order to sell its 
product to the public.” 

Comdr. McDonald wrote publishers that tv 
networks fear fee tv “will dilute the monopo- 
listic control they now exercise over independ- 
ent tv stations. They also fear that the compe- 
tition of subscription programs without adver- 
tising will cut into their profits.” 


i 


Bill to Ban Fee Tv 
Offered by Rep. Celler 


BILL to prohibit tv stations from charging 
public to view programs introduced Friday by 
Rep. Emanuel Celler (D-N. Y.). Bill would 
amend Communications Act to forbid FCC 
from licensing any tv station charging fee to 
view programs on home receivers; also includes 
penalty of $10,000 or five years in jail or both. 

In statement issued with bill’s introduction, 
Rep. Celler declared he doesn’t want “box 
offices” in American homes. He claimed pay 
tv would black out free tv, siphon off good 
programs and divide American people into 
those who can afford to pay and those who can- 
not. He said trouble with American tv today 
is “not lack of money but lack of talent.” “Gas- 
meter tv cannot guarantee good shows,” he said. 

Referring to remarks about advertising on 
subscription tv by Walter O’Malley, president 
of Brooklyn Dodgers on See It Now show 
(story page 87), Rep. Celler said, “So, some of 
the inane, inept, if not insane, ty commercials 
will still be with us.” 

Tv is still in its infancy, New Yorker said, 
but already it has brought into home “great box 
office” programs. 


It's WISN-TV Milwaukee 


CALL letter change of Hearst-owned WIVW 
(TV) Milwaukee to WISN-TV, effective July 
|, announced by FCC Friday. Tv outlet, on 


po is companion to Hearst’s WISN radio 
Te, 


George Duram Dies 


REORGE DURAM, 44, account media super- 
nae Benton & Bowles, New York, found dead 
Ch ay in New York. He had served with Vick 
i emical Co., Lever Bros., C. E. Hooper Inc., 
aa Kastor & Son, Dancer-Fitzgerald-Sample 
fv eyer Inc. Survivors include wife, Eleanor; 

® children, and brother Art Duram, vice 
tm in charge of radio-tv, Fuller, Smith 
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Storer Stock on N. Y. Exchange 


LISTING of Storer Broadcasting Co. common 
stock on New York Stock Exchange has been 
approved by exchange, effective July 2, with 
trading in stock to start July 5, SBC President 
George B. Storer announced last week. All of 
788,251 issued and outstanding shares of Storer 
common will be listed. It will be only listing 
on exchange for company whose principal busi- 
ness is ownership and operation of radio and 
television stations, spokesmen said. 


New Britain Hearing Asked 


WNHC-TV New Haven, Conn., petitioned 
FCC Friday to hold “full, evidentiary hearing” 
on NBC’s purchase of WKNB-TV New Britain 
and its move to a more central area in Con- 
necticut River valley. WNHC-TV asked that 
FCC enlarge issues on purchase to include 
questions of multiple ownership, chain broad- 
casting rules and antitrust violations. NBC- 
WKNB-TV oral argument is scheduled July 7. 


New ‘Red Ryder’ Series 


CBS-TV FILM SALES will syndicate new Red 
Ryder tv film series, based on adventures of 
newspaper comic strip character. Series will be 
produced in Hollywood by Flying A Produc- 
tions, with filming scheduled shortly. 


MAKERS GUESS 


MEN who make sets hazarded radio and 
tv receiver production guesstimates last 
week at RETMA convention in Chicago. 
Out of RETMA radio-tv industry com- 
mittee came these predictions: 


1955—Radio receivers, 12.5 to 13 mil- 
lion, including 4.5 to 5 million auto sets; 
black and white tv, 7 to 7.3 million; color 
tv, 35,000 “contingent on increased net- 
work programming.” For 1956—black 
and white tv, 6.5 to 7 million, color tv, 
250,000-300,000. No figure was given 
for 1956 radio. 


at deadline 





e BUSINESS BRIEFLY 


NESCAFE SPOTS @ Nestle Co. (Nescafe cof- 
fee), through Bryan Houston Inc., N. Y., plac- 
ing saturation radio spot announcement cam- 
paign starting July 4 for six weeks in half- 
dozen markets. 


WANTS ADJACENCIES ¢ Wilson Chemical 
Co. (White Cloverine salve), Tyrone, Pa., in- 
terested in buying minutes around Disneyland 
on ABC-TV on east coast stations. Agency 
is Walter J. Chattick, Phila. 


SERVEL TV SPOTS @ Servel Inc. (refrigerators 
and freezers), Evansville, Ind., planning 10- 
week tv spot announcement campaign in num- 
ber of small markets, effective June 27. Hicks 
& Greist, N. Y., is agency. 


SLENDERELLA ON COAST e Slenderella 
Intl., Darien, Conn., has signed to sponsor one- 
half of Ruth Ashton Show on Columbia Pacific 
Radio Network, starting today (Mon.), and 
also has three five-minute news shows and series 
of 20-second station break announcements on 
WNBK (TV) Cleveland. Agency: Management 
Assoc. of Connecticut, Darien. 


FORD BUYS @ Ford Division of Ford Motor 
Co., through J. Walter Thompson Co., N. Y., 
to sponsor once-monthly, 90-minute Ford Star 
Jubilee on CBS-TV, Saturdays, 9:30-11 p.m. 
EDT, starting Sept. 24. 


ALTERNATE ON ‘LOG’ e W. A. Sheaffer 
Pen Co. and Maytag Co. to sponsor alternate 
weeks of Navy Log, new CBS-TV adventure 
series based on exploits of U. S. Navy person- 
nel as taken from official record, starting in 
fall, Tues., 8-8:30 p.m. Series being produced 
by network in cooperation with U. S. Navy. 
Agencies: for Sheaffer, Russel M. Seeds; for 
Maytag, McCann-Erickson. ' 





Safford Named to WLS Post 


KEY executive appointments, including promo- 
tion of Harold Safford to newly-created post of 
assistant to general manager, announced Friday 
for WLS Chicago by General Manager Glenn 
Snyder. Mr. Safford, veteran of 29 years with 
Prairie Farmer outlet, also will be responsible 
for sales, station promotion, special events, 
public relations and publicity. 

Other appointments are those of Herbert 
Howard, assistant program director, producer- 
director of WLS National Barn Dance, as pro- 
gram director and production manager; Al 
Boyd, production manager, as sales service 
manager, continuing certain other special ac- 
tivities, and William Nelson, top production 
man, as sales promotion manager. 


Named to Agency Posts 


NEW appointments announced by F. Kenneth 
Beirn, president of Biow-Beirn-Toigo, in agen- 
cy’s radio-tv department under Vice President 
Roy Winsor: John E. Mosman named manager 
of radio-tv and Marc Statler becomes man- 
ager of film production, both in New York; 
Arthur Napoleon named manager of radio-tv 
in Hollywood, and Robert Busch, transferred 
from New York to Hollywood as production 
manager. 
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TO THE LIVES OF 
DETROIT’S MILLIONS 


At work, at play .. . in their homes, in their cars... WJBK Radic 
is the constant companion, the entertaining friend, the handy, ever-reliable 
source of news, weather, sports and music for the millions of folks in the 
Dynamic Detroit area. What better spot for your sales message than the statior 
with the consistent high tune-in, night and day, every day... 





WJ) 44 Radio 


DETROIT 








at deadline 


DNOMIC PROTECTION PLEAS MAY LEAD 
SUTILITY CONTROL, DOERFER WARNS 


ADCASTERS face danger of harassing 
bther into state of complete utility-type 
Mion if they keep running to FCC and 
§ for economic protection, FCC Comr. 
. Doerfer warned Friday in address to 
d-District of Columbia Radio & Tv 
Assn., meeting at Ocean City, Md. 
broadcasters attended. 
ng by station protests under Communi- 
ms Act (309C), he said, broadcasting in- 
y “is swinging away from the competitive 
” If practice of asserting right to be 
ground of economic injury gains head- 
he said, next step might be drawn-out 
on simple renewal applications or even 
d transfers. 

. Doerfer said three-year record of 
| might show some slips which competitor 
d offer at renewal hearing but would not 
§ wastebaskets full of material that had 

(courageously rejected. 
1C’s doors are always open to valid pro- 
& he said, but warned “economic protec- 


Film Puts Emphasis 
Local, National Spot 


S on selling tailored to local pro- 
4 and national spot advertiser needs 
hted five-day, third annual national sales 
fing in New York of ABC Film Syndication, 
ling Friday on theme of role of field sales- 
min growth and development of syndicated 
Mindustry, officials said in report being issued 
(Mon. ). 
l included speakers Don W. Sharpe, ex- 
live producer of Sheena, Queen of the Jungle 
mes soon to be released and presented to 
ling Tuesday; Ray Nelson, national spot 
sales manager, Television Bureau of Advertising, 
and Ted Cott, general manager, DuMont’s 0&0 


P 


/Mincheon Friday attended by Leonard H. 
on, president, American Broadcasting- 
bunt Theatres; Robert H. O’Brien, AB- 
# executive vice president, and Robert M. 
aman, ABC vice president in charge of pro- 
ing and talent. Robert E. Kintner, ABC 
fmt, was out of town, unable to attend. 
Wtge T. Shupert, ABC Film president, opened 
mings Monday, reviewing progress, upcom- 
Properties and policy. Don L. Kearney, 
' President in charge of sales, presided. 


tren Actors Ask Boost 


ERAGE 25% minimum pay boost asked 
a: ten Actors Guild in Hollywood nego- 
with Alliance of Tv Film Producers 
Major tv studios. Daily minimum rates 
- be raised from $70 to $90; weekly $250 
ew, and term contracts from $160 to $200. 
t demands include increases in re-run and 
Payments. Further negotiations slated 
Week. Guild pact expires July 21. 


ALL Seeks Power Boost 


Bont Lake City, operating 1 kw fulltime 
70 ke directional, filed bid with FCC Friday 
in day power to 5 kw non-directional. 
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tionists” place unnecessary burdens on FCC 
and can cause critical delays in solving major 
issues before Commission. 

Frank Coulter, Young & Rubicam associate 
media director, urged radio stations to make 
self-examination in light of 1955 competitive 
media picture and present fresh, new concept 
instead of following 1950 formulas. Mr. Coul- 
ter took part in media panel with H. Leslie 
Battin, Sears, Roebuck & Co. advertising man- 
ager, and Geoffrey Abel, Henry J. Kaufman & 
Assoc. 

Leslie H. Peard Jr., WBAL-AM-TV Balti- 
more, presided at meeting. Speakers included 
Ralph W. Hardy, NARTB government relations 
vice president who resigned last week to join 
CBS Inc. as Washington vice president; John 
Hoagland, BBDO New York director of new 
program development; Charles H. Tower, 
NARTB employer-employe relations manager; 
Ed Codel, vice president of The Katz Agency; 
Ollie Treyz, president of Television Bureau of 
Advertising, and Joe Culligan, NBC tv sales 
vice president. 


WERI Sold to Malo 


WERI Westerly, R. I., sold for reported $50,- 
000 to William F. Malo Jr. of Madison, Conn., 
and associates, effective upon FCC approval. 
Station purchased from R. G. Moore of Ware, 
Mass., majority stockholder, and five others, in- 
cluding Warren M. Greenwood, general and 
commercial manager, who will resign. WERI, 
started in 1949, operates with 250 w on 1230 
kc. Mr. Malo has been connected with WNHC- 
AM-TV New Haven. 


WITV Hollywood Gets Boost 


WITV (TV) Hollywood, Fla., ch. 17, granted 
boost in radiated power from 162 kw to 204 kw 
visual power with antenna 730 ft. above average 
terrain. 


UPCOMING 


June 19-22: National Assn. of Tele- 
vision-Radio Farm Directors, Wash- 
ington. 

June 20-21: Atlantic Assn. of Broad- 
casters (Canadian), Algonquin Hotel, 
St. Andrews-by-the-Sea, N. B. 

June 20: Start, WSM-Peabody College 
Radio-Ty Workshop, Nashville, Tenn. 

June 21: Television News Institute, 
Northwestern U., Evanston, Ill. 

June 23-25: NARTB combined boards 
of directors, The Homestead, Hot 
Springs, Va. 

June 23-26: Florida Assn. of Broad- 
casters, Empress Hotel, Miami Beach. 

June 24-25: Virginia Assn. of Broad- 
casters, Engleside Hotel, Staunton. 

June 26-29: National Adv. Industries 
Exposition, Morrison Hotel, Chicago. 

June 26-29: Adv. Assn. of the West 
convention, Portland, Ore. 

For other Upcomings see page 113 


PEOPLE 


I. E. SHOWERMAN, general manager of 
Hearst -owned WISN-TV, formerly WTVW 
(TV), and WISN Milwaukee, named resident 
vice president of Hearst Corp. 


WILLARD SCHROEDER, general manager, 
WOOD-AM-TV Grand Rapids, father of boy, 
David Will, June 14. Eddie Chase, WOOD 
radio-tv personality, also father of boy, Ricky 
Lee, same day. 


ROBERT A. OLSEN, BBDO, N. Y., trans- 
ferred to agency’s Atlanta office where he will 
work with Lee Offen, BBDO regional manager, 
to increase scope of services to BBDO clients 
with distribution to Southeast. 


BUD SHERAK, account research director, 
Kenyon & Eckhardt, N. Y., has been appointed 
assistant director of research. 


WTMJ-TV Establishes 
30-Second Announcement Rate 


MOVE to “clean up” admittedly poor tv in- 
dustry practice of double and triple spotting in 
station break time has been put into effect at 
WTMJ-TV Milwaukee, Walter Damm, vice 
president and general manager of radio-tv, 
Milwaukee Journal station, announced Friday. 

In revision of its rate card, effective July 1, 
WTMJ-TV has revamped announcement rates 
to include 30-second, exclusive spot for $300. 
New rate card continues to carry 20-second 
and 10-second spots ($200 and $80, respec- 
tively), but Mr. Damm believes many adver- 
tisers will be willing to pay premium rates to 
have unshared showing in station break time 
during Class A network and local programs. 
Last two seconds of each announcement time 
are reserved for station identification. 

New rate card maintains 1955 Class A hour 
rate at $1,150, but eliminates one-minute spot. 
Minute spots will now be confined to partici- 
pating programs, charges to be determined by 
program popularity. Previously, Class A one 
minute or less cost $180, IDs, $72. 


Spartanburg Case Reopened 


REOPENING of record in Spartanburg, S. C., 
protest case granted Friday by Chief FCC Hear- 
ing Examiner James D. Cunningham at request 
of WGVL (TV) Greenville and WAIM-TV 
Anderson, S. C., which had protested transmitter 
move of ch. 7 WSPA-TV Spartanburg from 
Hogback Mt. to Paris Mt., outside Greenville. 
Three-day hearing held last April, and proposed 
findings filed May 17. Protestants, both uhf 
stations, argued they did not have time to com- 
plete cross-examination of Walter J. Brown, 
president of WSPA, and to present depositions. 


WGR-TV Seeks Satellites 


WGR-TV Buffalo asked FCC Friday to add 
ch. 26 to Shinglehouse, Pa., and ch. 37 to 
Clymer, N. Y. Ch. 37 will come from Mead- 
ville, Pa., WGR-TV pointed out, and asked 
that ch. 62 be allocated there. If FCC approves 
ch. 2 WGR-TV said it will apply for Shingle- 
house and Clymer for satellite operation. 


Illinois Shift. Asked 


BECAUSE Central Illinois is predominantly 
uhf area, ch. 17 WI'VP (TV) Decatur, Ill., 
petitioned FCC Friday for rule-making pro- 
ceeding to remove ch. 2 from Springfield, IIl., 
and assign it to some other unspecified city in 
Midwest where it won’t cause intermixture 
problem. Ch. 2 is subject of initial decision 
issued last December to grant Sangamon Valley 
Tv Corp. and deny competitive bid of WMAY 
there. WTVP would substitute ch. 23 from 
Decatur. 
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A NEW NETWORK POWER 
ABC-TV gathers steam to make a three- 
way race of network competition. This 
year's billings should top 1954 by 
68% 27 





BRITISH TV ADVERTISING 


Commercial standards won't be as 
tough as those in the U. S. Text of new 
British tv code 29 


THE SOARING TV BUSINESS 

It brought in $593 million last year, 
FCC tabulation reveals. Networks, 
their owned stations and the pre-freeze 
vhfs are the money-makers. Post- 
freeze v’s and u’s are losers 35 


DO THEY WANT A TOLL? 
Elmo Roper asked that question in 
Columbus, Ohio, and the results came 
out heavily against subscription tv. .39 


25 YEARS OF BREAKFAST RADIO 
WFAA’s ‘Early Birds’ show marks an 
anniversary. Formula for longevity: 
right time, right talent, right tempo .40 


ELECTRONICS LOOKS ITSELF OVER 


and finds: ‘forward movement’ in color 
tv production; sustained b-&-w set 
making; upswing on all fronts. All 
this at the RETMA convention in 
Chicago siete oa 


NARTB BOARDS TO MEET 
Annual conclave of combined chiefs 
is prepared to tackle military encroach- 
ment, subscription tv, host of other 
Ss ang Oy gta gla au e ein een 64 


THE CLEVELAND-PHILADELPHIA SWAP 
NBC and Westinghouse ask FCC to 
approve their unprecedented stations 
trade. Network would give its WNBK 
(TV)-WTAM plus $3 million, for 
WPTZ (TV)-KYW 68 


MACK CLEARS THE SENATE 
Unanimous vote confirms Floridian’s 
bid to succeed Frieda Hennock on the 
FCC ‘5 74 
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At Deadline 7 For the Record 
Awards 102 Government 
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Editorial 114 International 
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the week in brief 








‘STANTON PLAN’ GOES TO HOUSE 


Arkansas congressman introduces bill 


to implement CBS offer of time to 


major party candidates if equal time 


regulations are waived .......... 77 



































ALLOCATION REAPPRAISAL 


Magnuson appoints engineers to study 
tv assignments, recommend solution to 
vhf-uhf problem .... ee 


COMMUNITY TV THUMBS ITS NOSE 


Montana antenna system operator re- 
fuses to stop retransmitting signals 
from KXLF-TV Butte .. eu 


RADIO-TV PASSES DEFENSE TEST 


The media do their part in getting the 
news to the public during mock atom- 
attack — but the government had 
trouble getting news to the media. .84 


ANOTHER PAY-SEE DEBATE 
Murrow goes over the subject on ‘See 


It Now.’ O’Malley (Dodgers) says 
sponsors should be allowed ..... .87 


CBS PICKS HARDY IN D. C. 
NARTB government relations vice 
president will succeed Earl Gammons 
as network’s vice president in Wash- 
ington 


IS ‘MONITOR’ PIG IN POKE? 


Station Representatives Assn. says ad- 
vertisers don’t know what they’re buy- 
ing. NBC denies same ......... 90 


DUMONT GOES INTO RADIO 

Building them, that is. Tv manufac- 
turer announces new line of am, fm, 
hi-fi sets . actif eat 





STROMBERG-CARLSON NAMES FAY 


as president of broadcasting company 
which will run Rochester stations . .96 
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105 Open Mike corde 
68 Our Respects ‘<a 
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27 Programs & Promotion 104 
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WORKING 


FRANK HEADLEY, President 
DWIGHT REED, Vice President 
FRANK PELLEGRIN, Vice President 
CARLIN FRENCH, Vice President 
PAUL WEEKS, Vice President 


The working partners who founded H-R, are still very much 
in the act. We're still partners . . . still working ... 
still making daily calls. 


But the H-R organization has grown! More offices ... 
much larger staff . . . better facilities. 


TELEVISION 


The reason for this continued and healthy growth, we've 
often been told . . . is because “We Always 
Send a Man to Do a Man's Job.” 


We believe our stations and those who buy time from 
us, are entitled to this kind of service. 


Wao Modizon Ave. 35 E. Wacker Drive Harold Lindley, Vice Pres. James Alspaugh, Mgr. Clarke R. Brown, Mgr. Bill McRae, Mgr. Jack Lee, Mgr. 
Ox ork 17, N.Y. Chicago 1, Illinois 6253 Hollywood Boulevard 155 Montgomery Street 452 Rio Grande National Bidg- 101 Marietta Street Building 520 Lovett Boulevard 
ord 7-3120 RAndolph 6-6431 Hollywood 28, Calif. San Francisco, Calif. Dallas, Texas Atlanta, Georgia Room No. 1D 
Hollywood 2-6453 YUkon 2-5701 Randolph 5149 Cypress 7797 Houston, Texas 
Justin 1601 
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BOB WOOD, Midwest National Sales Mgr. . 230 N. Michigan Ave., Chicago 1, FRanklin 2-6498 
GAYLE V. GRUBB, Pac. Coast Nat'l Sales Mgr. 111 Sutter Bldg., San Francisco 4, Calif., WEst 1-2093 
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CLOAK AND DAGGER 





Bitter about the beautiful- 
female-spy myth, takes it 
out on his wife. Never 
tells her anything. Has 
secret charge account at 
the corner delicatessen. 








But there is nothing 
secret about the success 
of WTOP Radio in the 
Washington area. WTOP has 
(1) the largest average 
share of audience (2) the 
most quarter-hour wins 
(3) Washington’s most pop- 
ular local personalities 
and(4)ten times the power 
of any other radio sta- 
tion. There’s nothing un- 
dercover about where and 
how you can best tell your 
sales story in Washington. 


WTOP RADIO 


Represented by CBS Radio Spot Sales 























Page 14 @ June 20, 1955 











MONITOR 


NBC has cast asunder the conventional “radio 
clock” for better or worse—probably better— 
with the premiere of its Monitor weekend net- 
work programming service. Whether it will 
find it profitable to keep on “going places and 
doing things” in the months ahead remains to 
be determined. 

But Monitor seems to have made at least a 
promising start with its new concept of radio 
service for the casual listener at home, on the 
road, at the beach. Certainly the ingredients 
are there—an intricate facilities setup and a 
goodly assortment of “communicators,” plus 
a flexible format. 

NBC President Sylvester L. (Pat) Weaver 
explained the purpose and objective of Monitor 
at the start. Viewers were then given a digest 
of the news by Dave Garroway, a BBC remote 
on the French racing disaster, a special report 
by Frank Bourgholzer on the accident. There 
was a recurring, mildly amusing sequence with 
Bob & Ray. 

For remotes Monitor picked up a jazz con- 
cert at Hermosa Beach, Calif.; interviews with 
inmates from San Quentin prison; a double- 
talk sequence by Al Kelly at Hurley & Davies 
tavern in New York City; a commentary by 
Roscoe Drummond from Washington, D. C.; 
on-the-spot interviews by W. W. Chapin at 
Idlewild Airport preparatory to the departure 
of Flight 860 for London, and other interviews 
and commentaries. And there were ball scores, 
Monitor snapshots, book reviews and other 
features, including a well-acted scene from the 
play, “The Fairly Fortunate,” with Victor Jory 
at the famous Bucks County Playhouse, and 
excerpts from the latest Dean Martin-Jerry 
Lewis movie, “You’re Never Too Young,” 
premiering in the Catskill Mountains. 


The Highlights 


Among the highlights (and those things radio 
does best) were a three-way pickup from Bonn, 
Germany, Washington, D. C., and New York 
on Chancellor Adenauer’s proposed trip to Mos- 
cow; Vincent Sheehan from Asia; an interview 
with actresses Mary Martin and Helen Hayes; 
a radio signal from Jupiter (400 million miles 
from earth); an interview with “Crazy Otto” 
from a Berlin beer hall; semi-documentary in- 
terviews with San Quentin inmates. There 
were, of course, difficulties: Monitor had trou- 
ble picking up Flight 860 over the Atlantic, an 
Argentina interview (said to be censored), and 
the Detroit Zoo’s lion house. 

Credit must go to Clifton Fadiman and Dave 
Garroway who distinguished themselves as 
communicators in the premiere, along with 
James Fleming, executive producer and editor. 

What of the future of Monitor? In the end, 
its potential lies in getting the casual listener 
to tune in frequently rather than continuously 
over a 40-hour weekend spread. And therein 
also lies probably its major defect: the failure 
to impress upon listeners its breakdown in 
types of fare (baseball scores, news, remotes, 
variety, etc.) by segments. 

Until it does, the Monitor clock is likely to 
be less known for what it may herald at a 
given time than its catchy conglomerated Morse- 
like trademark set to music or the equally 
catchy “Monitor Mambo.” 

Executive Producer & Editor: James Fleming. 

Managing editor: Burrought Prince. 

Producer & Director: Michael Zeamer. 

Communicators: James Fleming; Dave Garro- 
way; Clifton Fadiman; Walter Kiernan; Bob 

Elliott & Ray Goulding; Morgan Beatty; 

Frank Gallop; Ben Grauer. 

Sylvester L. Weaver Jr., president of NBC, 
introduced the program. 


RR. 


GRAND OLE OPRY 


THE twang of “gee-tars,” the stomp of 
dancers and the nasal plaints of hillbilly singers 
echoed across the land two Saturday nights ago 
as the 30-year-old Grand Ole Opry was shown 
live for the first time on tv. This was a one. 
shot presentation on NBC-TV, in actuality 
showcase for New York and Chicago adver. 
tising agencymen. 

The tv presentation was originated by WSM. 
TV Nashville, the home of Grand Ole Opry for 
nigh these thutty years. It did a fine job in 
putting this myriad-charactered, bucolic extray. 
aganza on the air. Certainly, the Setting was 
an interesting surprise; it took the form of 
representation of the interior of a barn rather 
than an attempt to depict the real thing. In 
a way it was refreshing. 

It was refreshing, too, to see as well as hear 
the characters who have become folklore jn 
American life, not to say American broadcast. 
ing. Ernie Tubb, Carl Smith, Minnie Pearl, etc, 
caverted about, laughed, sang and “put on , 
show” in the kind of spirit that makes the 
glossed, professional performances of tv's major 
revues (Toast of the Town, Colgate Comedy 
Hour, Max Liebmann’s musicals) seem pallid 
in comparison. That’s Grand Ole Opry’s best 
recommendation; it’s got spirited performers, 

We particularly enjoyed the square dancers— 
who quick-stepped through their comple 
patterns with such effortless ease. The boys and 
gals looked like the youngsters down the road 
—certainly they had none of the artificiality of 
the Hollywood or New York pros. Why, one of 
the girls—a cute, healthily-plump teenager— 
actually wore horn-rimmed glasses! 

For the rest, there were the singers—males 
and females; hill-billy popular and _hill-billy 
hymnal—with much noisy accompaniment by 
guitars and other stringed instruments. There 
was a comedy musical trio—that ended in pie 
throwing. 


Country Laughter 


And there was Minnie Pearl and Rod Bras- 
field tellin’ jokes (Sample: they got these here 
new combination dresses now; first you take of 
the jacket and you’ve got a sunsuit, then you 
take off the skirt and you've got a playsuit, 
then you take of the bodice and you've gota 
bathing suit . . . Yes, yes, what else? Wal, now, 
ifen you take anything else off you've got a law 
suit!). It brought the house down. 

Hordes of people must love this genre, be- 
cause almost every city of any size has its hill 
billy troupe on the air. Nationally, Grand Ole 
Opry and others of similar format have been 
on the radio networks for years. On Wy, 
only ABC-TV has tried to do something 12- 
tionally with hillbilly; it has Red Foley and 
Pee Wee King on different nights. 

Excerpts from Grand Ole Opry are being 
shown in about 60 tv markets as of this writing 
Under the title Stars of Grand Ole Opry, 4 
weekly syndicated film series is sponsored by 
Pillsbury. The films are made by Flamingo 
Films Inc. [B®T, Feb. 14, May 16]. 
Network: NBC-TV, Sat. 8-8:30 p.m. 
Sponsor: R. J. Reynolds Tobacco Co., through 

William Esty, N. Y. 

Producer: Fritz Kleibacker. 

Asst. Producer: Elmer Alley. 

Technical Director: Jack Hopkins. 

Script: Noel Digby. 

Singers: Carl Smith, Ernest Tubb, and Faron 
Young; Gospel: Martha Carson; Singer with 
Gospel: Anita Kerr; Comedy singers: Alonzo 
& Oscar & Cousin Jody; Ballads: Anita Car- 
ter; Guitar: Chet Atkins; Singing Group: The 
Carlisles; Comedy Skit: Rod Brasfield 4 
Minnie Pearl; Dixie square dancers. 
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GREENSBORO, N. GS. 
Now In Our 6th Year — Full 100,000 Watts Power 


Represented by 
Harrington, Righter & Parsons, Inc. 


New York Chicago — San Francisco 


Zi 
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All New Type} T 


10,000 WATITSEER 























Power Output...1 Watt 
Differential Gain (Linearity)... 
0.5 db max. 

Differential Phase Distortion (at 
3.58 mc)... less than 1%. 


Amplitude Frequency Response 
... Flat within 3 db 60 cycles 
to 6 mc. 


Synchronizing Signal Compres- 
sion... Negligible. 


Low Frequency Square Wave 
Response . . . Less than 1% tilt 
at 60 cycles. 





For descriptive literature on this newest of 
microwave systems or help in planning your 
microwave setup, consult your RCA 

cast Sales Representative. 


nUWAVE 


nl TVM-1A designed for Color TV 


(Best for Monochrome, too) 


TTS} ERP AT 7000 MC 


The TVM-1A is the only microwave equip- 
ment designed specifically as an integral 
part of a complete color TV system... from 
color originating equipment to color 
receivers. Whether you’re a monochrome 
or color user, you will appreciate these 
special advantages: 


HIGH POWER 


An increase of 10 in transmitter power 
and about 3 db in receiver sensitivity offers 
20 times the power margin of the popular 
RCA TTR-TRR series of microwave equip- 
ment. This means greater operational 
reliability with an increased fading margin. 


SOUND DIPLEXING 


Included in the TVM-1A system is high 
quality audio channel for the simultaneous 
transmission of sound along with picture 


~~ 


ENGINEERING PRODUCTS DIVISION 


RGA RADIO CORPORATION of AMERICA 


® 


information. This sound channel is well 
within FCC requirements for a studio-to- 
transmitter link (STL). 


TRANSMITTER AUTOMATIC 
FREQUENCY CONTROL 


Transmitter AFC offers exceptionally good 
frequency response and highest stability. 
Itis especially useful in multihop operation 
with unattended repeater stations. 


TRANSMITTER PICTURE 
MONITORING 


This facility assures an actual high quality 
“air” signal. It simplifies trouble shooting 
proceduresandisalsoextremely usefulinthe 
operation of unattended repeater stations. 


RCA Pioneered and Developed Compatible Color Television 


CAMDEN, N.J. 
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“Chief says me numbah one 








wife only ‘cause | tell him about... 























Northern Indiana’s 


SUPER station 
... 250,000 


























watts plus... with a 


SUPER audience 


...more than 208,000 UHF sets 
































covering the South Bend, 
Elkhart, Southern Michigan 


BILLION DOLLAR MARKET* 


WSIV-TV 


ABC 















































NBC DUMONT 





Channel 


Elkhart, indiana 94 


JOHN F. DILLE, Jr., President 
JOHN J. KEENAN, Commercial Manoger 















































NORTHERN 
INDIANA’S 


Most Powerful 


STATION 






















For availabilities see your 
H-R TELEVISION MAN 
National Representatives 
% See Sales Management Survey of Buying Power 
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Living Proof 
EDITOR: 

Best way to let broadcasters know that you 
are alive is to get a mention in BeT. 

I have already had several comments re our 
company’s testimonial to radio in your June 6 
number. 

Bert Haling, Adv. Dir. 


Great National Life Insurance Co. 
Dallas 


No Geishas? 


| EDITOR: 


Even with a Speed Graphic I’m not much of 
a photographer, but I can guarantee you this 
is one you'll never get again—it’s [FCC Comr.] 
Rosel Hyde, clad in a Japanese kimona; chop- 
sticks tightly clutched in hand; just waiting for 
the sukiyaki to be served from the hibachi grill 
that’s in front of him at the table. 

Mr. Hyde and George Turner, Chief of the 
FCC’s Monitoring Bureau, have been here as 
observers on a Coast Guard Air-Sea 
Rescue demonstration. 

The festive occasion pictured was last week- 
end’s Ishii Gardens Tea House party in honor 


of Messrs. Hyde and Turner attended by station 





members of the Hawaiian Assn. of Radio & Tele- 
vision Broadcasters. 

Seated next to the Commissioner [who is on 
the right] is Mrs. Hollinger, and beyond her is 
Royal Howard, owner of KIKI. 


Fin Hollinger, Exec. V.P. 
KPOA Honolulu 


Then and Now 
EDITOR: 


BROADCASTING @ TELECASTING had a rather 
extensive article on the new research job done 
by NBC-TV . .. full-scale “before” and “after” 
study in Ft. Wayne, Ind. [BeT, May 30]. The 
report would make one believe that television 
was the only medium that could do an effective 
sales job. 

It’s interesting to refer back to a similar 
study which NBC Radio did during March, 
1952, and this study too was made in Ft. Wayne 
as well as Davenport, Iowa. 

The recent television report shows that Gleem 
showed an increase in sales “after television” 
of 9.2%; Pet Milk an increase in sales of 6.9%; 
Ajax, 5.5% and Glo-Coat, 11.1%. There are 


| some similar comparisons in the radio report. 
| Take, for example, Pet Milk, which is a direct 
| comparison of radio with the television study, 
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and we find in the published report that by the 
use of the Mary Lee Taylor program there was 
a 30% sales increase among those who listened 
to Mary Lee Taylor which is a direct compari. 
son to the increase of 6.9% of those who 
watched the Pet Milk television program, Wj, 
don’t have a direct comparison for Gleem which 
showed a 9.2% increase because of television 
among viewers, but Dr. Lyons comes close to 
a good comparison and through the use of 
Stélla Dallas on radio, Dr. Lyons among listen. 
ers to the program showed a 64% sales ip. 
crease. ... 

Gale Blocki Jr. 

Dir. of Midwestern Sales 

Radio Advertising Bureau 

Chicago 


Nothing New 
EDITOR: 


We were pleased to note in a recent issue 
of BeT that another Milwaukee radio station 
has finally banned off-color, risque records and 
placed them out of bounds. 

Having had such a policy ourselves since 
our first broadcast more than 30 years ago, we 
welcome the opportunity to congratulate a 
competitor on the recognition of the type of 
standards by which all of us should be guided. 

George Comte, Mer. 
WTMJ-AM-TV Milwaukee, Wis. 


EDITOR: 


The William Green article in your June 6 
issue of BeT is splendid, but WNMP has been 
doing this for the past six years. 

Angus D. Pfaff, Pres. 
WNMP Evanston, Ill. 


[EDITOR’S NOTE: The Green article, explaining 
how Utica, N. Y., radio stations used college jour- 
nalism students to help cover local news, made 
no claim that the Utica development was unique.) 


Thank-You Note 
EDITOR: 


One of the most outstanding contributions 
ever made to the public understanding and sym- 
pathy for the cause of crippled children came 
from members of the radio and television in- 
dustry during the 1955 Easter Seal campaign. 

Some 394 radio and television network shows 
carried special features, script integrations, film 
spots, slides or special messages. 

Individual stations responded with equal 
generosity. I thought you might wish to convey 
our thanks to broadcasters throughout the 
United States. 

Catharine Bauer 

Director of Information 

National Society for Crippled Children 
& Adults 

Chicago 


Color Schedule 
EDITOR: 


. | have always found your little item 
on “Colorcasting” in each issue helpful and ! 
am sure all viewers with color sets likewise 
find it helpful. However, at times it has be 
come irksome, especially when one is in 4 
hurry, to try to locate this small item. Would 
it be entirely out of order for me to suggest 
that you indicate its location in the table of 
contents? 

Paul A. Greenmeyer 

Mgr., Broadcast Adv. & Prom. 

RCA, Camden, N. J. 
[EDITOR’S NOTE: With color program schedules 
drastically reduced during the summer, BeT may 
not publish the “Colorcasting” box in every is- 


sue. When it does appear, it will be listed in the 
index.] 
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Tune-In is Tremendous! 


Here in the Motor City, we not only make 
automobiles, we fill our streets and roads 
with ’em! And, more than 85% of those 
automobiles have radios that are in constant | 
use. That’s why we're turning handsprings 
over the big share of out-of-home audience le 
WKMH enjoys! Just look at the figures: 
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Pulse. Jan. 1955 12 noon to 6 P.M. 
Monday through Friday. 
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Save 10% 


Buy Any 2 or More 


of These Powerful ‘ ee: 
Stations and Save S Dearborn—Detroit 


10% from Rate Card s+ 2 FRED KNORR, President 


GEORGE MILLAR, Mg. Director 
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WFBC-TV is the Dominant Outlet for 
NBC in this Important Area 


WFBC-TV dominates not just one, but all three of the big 
red counties shown above—ASHEVILLE, N. C., GREEN- 
VILLE and SPARTANBURG, S. C.—counties each with $100 
million or more in annual retail sales.* In this area alone, 
population is 1,332,200. Buying Power is $1,442,604,000. Re- 
tail Sales are $957,776,000. And there are 200,846 Television 
Homes. 


AND THIS IS NOT ALL! We’re talking above only about 
the area we dominate for NBC. WFBC-TV has excellent 
coverage in 60 counties in S. C., N. C., Ga., and Tenn.— it’s a 
Giant of a Market in the Southeast! 


Ask us or our representatives for the results of recent 
independent surveys showing WFBC-TV’s dominance in the 
Asheville, N. C. market, and in the Greenville-Anderson, S. C. 
markets. 


*SALES MANAGEMENT 1953 Retail Sales Map 


NBC NETWORK 
Represented Nationally by 
WEED TELEVISION CORP. 





WFBC-RADIO (NBC affiliate) 
is Represented 
Nationally by AVERY-KNODEL 
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ROBERT F. MILLAR 


on all accounts 


| THE ADVERTISING MAN serving an ip. 


dustrial firm who overlooks radio-tv in his 
planning is not doing a good job for his client 
says Robert F. Millar, president of Steller, 
Millar & Lester Inc., Los Angeles. 

“Many industrial advertisers fail to recognize 
that consumer advertising reaches audiences 
important to the manufacturer, despite the fact 
that they do not buy the product directly,” he 
noted. “For instance, often an industrial proé- 
uct is virtually unknown by name. Radio and 
tv help the salesman in his contacts, becaus 
the product is then known and recognized a 


| coming from a large and stable manufacturer.” 


A second-generation advertising man, Rob- 
ert Millar was born in Los Angeles in 1914, 
the son of Henry E. Millar. The elder Millar 
founded the present agency in 1921 and upon 
his death in 1928, his widow assumed direction. 
Mrs. Helen V. Millar is still active in Steller, 
Millar & Lester as secretary-treasurer and pro- 


| duction manager. 


Educated in Los Angeles public schools, 
young Millar entered the U. of Southern Cal- 
fornia in 1932 as a business administration and 
advertising major. Three years later he left 
school, held a variety of jobs, finally entering 
the agency field in 1936 with his parents’ firm, 
where he has remained except for wartime 
Merchant Marine service. 

He was elected president of Steller, Millar é 
Lester in 1949. 

The agency specializes in industrial accounts 
which are in and out of radio-tv, but thes 
media are of particular value to the building 
hardware trade, Mr. Millar believes. Whil 
generally these products are installed by a cot 
tractor, the customer usually gets a chance to 
state a preference. Educational campaigns 0 
the broadcast media play their part in this 
choice. “There is no doubt of the impact of 
radio and tv,” Mr. Millar observes. 

Long active in advertising organizations, he 
is immediate past president of the Souther 
California Advertising Agencies Assn. and 4 
director of the Los Angeles Advertising Club. 

Married to the former Marilyn Petrie of Los 
Angeles in 1940, their home, located in sub- 
urban Westchester, is now also occupied by 
three little Millars—Nanette, 10, James, 7, a0 
Charles, 2. . 

An ardent sailing enthusiast, Mr. Millar 
spends much time at Balboa, Calif., teaching 
his children the art of handling small craft 
Also a golfer, he admits ruefully that his pul: 
ting could stand improvement. “Perhaps ts 
attributable to advertising nerves,” he comments. 
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USS National Seamless Tubes for use in 
petroleum refineries and other locations 
involving corrosion and elevated tempera- 
tures. United States Steel maintains a 
large staff of experts to recommend the 
grade of steel that will give long service, 
without excess cost. 
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in 1914, hi 
rc Millar Kashi Ram is an Indian Rhinoceros at the Chicago Zoological Park, Brookfield, Ill. He’s 


aid wa 5’ 10” high, 12 feet long, and weighs 4,000 pounds. United States Steel built and erected the 
i pO rhinoceros-proof fence at the front of Kashi Ram’s cage. The bars are 154” (outside diameter) 
—— extra-strong pipe welded through heavy steel channel sections. 

1 Steller, 


and pro- — | 


schools, Baby’s First Ride. The table support- 


= Cali ing that incubator is made from stainless 
tion and steel. Every modern hospital is a show- 
he lefi she place for stainless steel. This lustrous 
entering i metal is hard, easy to clean, and it resists 
its’ firm, a ee 5 a corrosion like nothing else. USS Stainless 
: Steel is available in many forms, including 
sheets, plates, rods, tubing, wire—even in 
the form of I beams. 
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jance 10 There’s a Steel Hotel in ccorgia. 11's built like a wheel, with  1500-seat auditorium 
igns on for the hub. The wings radiate like spokes of the wheel, so that every guest has an outside 

in this room. Steel construction allows greater comfort per dollar of cost. 
pact of 

SEE THE UNITED STATES STEEL HOUR. It’s a full-hour TV program presented every other 

ions, he week by United States Steel. Consult your local newspaper for time and station. 
outhern 

and 4 
g Club. 
of Los 
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2 and For further information on any product mentioned in this advertisement, write United States Steel, 525 William Penn Place, Pittsburgh, Pa. 

Millar AMERICAN BRIDGE . . AMERICAN STEEL & WIRE and CYCLONE FENCE . . COLUMBIA-GENEVA STEEL . . CONSOLIDATED WESTERN STEEL . . GERRARD STEEL STRAPPING . . NATIONAL TUBE 
eaching OIL WELL SUPPLY . . TENNESSEE COAL & IRON . . UNITED STATES STEEL PRODUCTS . . UNITED STATES STEEL SUPPLY . . Divisions of UNITED STATES STEEL CORPORATION, PITTSBURGH 


4 - UNITED STATES STEEL HOMES, INC. - UNION SUPPLY COMPANY + UNITED STATES STEEL EXPORT COMPANY ~ UNIVERSAL ATLAS CEMENT COMPANY 
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aps it’s 
nments. 


\ STING 


BROADCASTING @ TELECASTING June 20, 1955 @ Page 21 








Site 


ae 








Investigate at once...‘‘San Francisco Beat’’...39 exciting, authentic half- 
hour detective dramas from CBS Television Film Sales. 

A network-proven show, this series stands up under any investigation. 
As “‘The Line-Up,’’ it was number one in its time period on the CBS Television 
Network...rated 34% higher than the average nighttime network program — 
44Y higher than the average network mystery program.* 


“‘San Francisco Beat’’ co-stars Warner Anderson and Tom Tully...in 


powerful, fast-moving drama based on actual cases. Produced ‘fon location,”’ 


it’s a vivid portrayal of big-city police in action, filmed by famed Desilu 
Productions under the supervision of the San Francisco Police Department. 
“*San Francisco Beat’’ is available to all stations for the first time... 


subject to prior sale. Get all the facts first-hand from... 


CBS TELEVISION FILM SALES, INC. with ottices 


in New York, Chicago, Los Angeles, San Francisco, Dallas, Atlanta, Boston, Detroit and 
St. Louis. Distributor in Canada: S.W. Caldwell Ltd., Toronto 
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you have to get up prit-tee early these 
days, what with DAYLIGHT SAVING 
and all . . . but you still can’t beat the 
SAVING, daytime that is, your client 
will make when they buy DAYTIME 
TV on KRCA at these cost per 1000 
strip prices: 


7-8 A.M. weekdays 
ee «ee 19¢ 
20-sec. 37¢ 
8-9 A.M. weekdays 
a 24¢c 
20-sec. 49c 
9-12 N. weekdays 
1O-sec. . ... UB 
20-sec. 24c 
12-6 P.M. weekdays 
10-sec. 22¢ 
20-sec. 43 


don’t let the sun set on these prices, 
be an early bargain bird and check 


now for details with... 


KRCA-4 Los Angeles 


NBC SPOT SALES 
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Our respects 


to EDWARD RUSSELL TAYLOR 


EDWARD R. TAYLOR Jr. is one of a hand- 
ful of leading set manufacturing executives 
who firmly believes that color television will 
crash the consumer barrier in 1955. He is 
convinced that after many slow starts color 
tv is “definitely here—come Labor Day, we’re 
on our way.” 

Mr. Taylor also has coined an expression— 
a “Necktie Economy”—to express his feeling 
that the consumer can always use another black- 
and-white tv set, automobile, fur coat or va- 
cation. 

Since he joined Motorola Inc. as vice presi- 
dent and assistant to President Paul V. Galvin 
in 1952, Mr. Taylor has gained a reputation 
for speaking forthrightly on color and mono- 
chrome tv, advertising and other subjects. His 
beliefs reflect the current growth of Motorola 
as a tv set maker and its aggressive marketing 
role in the electronics field. 

This month Mr. Taylor marks three years of 
conflict and counter-claims in color television. 
Last month, as a tribute to his stature, he was 
elected board chairman of Brand Names 
Foundation in New York. 

Mr. Taylor is not likely to soon forget the 


| day he approached Motorola executives with 


an advertising presentation he would put into 
effect once he opened his own agency. Evi- 
dently they wanted him more than the plan, 
itself meritorious, and hired him on the spot. 

In those three short years, Mr. Taylor is 
credited with a number of achievements at Mo- 
torola: (1) facilitating the reorganization of its 
marketing setup; (2) introducing a new element 
of “dynamics” into its radio-tv-printed media 
advertising and other conceptions; (3) helping 
Motorola establish a greater degree of industry 
prestige, and (4) putting the firm into a highly 
favorable competitive position in the colorcast- 
ing derby. 

A transition from the automotive to the 
electronics field was bridged by Mr. Taylor at 
the relatively young age of 34. When he was 
but 16, he was hired by Campbell-Ewald Co. 
as an errand boy and he moved up in various 
departments of the agency. From then on, he 
was launched in a succession of jobs that 
brought him to MacManus, John & Adams, 
Zenith Radio Corp. and Hotpoint Co. 

Edward Russell Taylor, a native of Troy, 
N. Y., born May 3, 1908, actually spent most 
of his early life in Detroit, to which his family 
moved when he was 7. Glimpses of the sprawl- 
ing factories got into the youthful Taylor’s 
blood and impelled him later to cut his business 
teeth on automobiles—General Motors, that is. 

With Campbell-Ewald he rose through the 
ranks from 1924 to 1936, holding down adver- 
tising and sales positions. In 1927 he was junior 
account executive on Oldsmobile; in 1929 copy- 
writer on Chevrolet; 1931-33, junior account 






























executive on Chevrolet; 1933-35, advertising. 
production manager on all General Motors 
divisions; 1936, assistant account executive on 
Oldsmobile. He worked on radio and printed 
media in his various account positions. 

While at that agency, Mr. Taylor was credit- 
ed with creating advertising copy that enabled 
Chevrolet to pull up and away from Ford Motor 
Co. in sales in the mid-30's. 

Joining MacManus, John & Adams, he work- 
ed on the Pontiac account for GM (which later 
won him the Harvard Award for a newspaper 
campaign). He was appointed later as assistant 
to the president of the agency and plans board 
secretary and from 1937-42 also was in charge 
of Pontiac sales promotion. 

Mr. Taylor joined Zenith Radio Corp. as 
merchandising manager and finally vice presi- 
dent for marketing, establishing a_ reputa- 
tion for aggressive merchandising, and moved 
to Hotpoint Co. five years later as merchandis- 
ing manager and finally general sales chief. In 
1952, Motorola was shopping for a new agency 
(it chose Ruthrauff & Ryan and recently shifted 
at Leo Burnett Co.). Mr. Taylor’s presentation 
was one of the four lastly considered. He lost 
the bid but won a job. 

For many years, Ed Taylor’s fortunes were 
closely tied to a personal friend, James Nance, 
who had persuaded Mr. Taylor to join him at 
Zenith and Hotpoint. Mr. Taylor joined Mo- 
torola at the time Mr. Nance went to Stude- 
baker-Packard. 

As marketing vice president to Robert Galvin, 
executive vice president, and assistant to presi- 
dent Paul Galvin at Motorola, it was under Mr. 
Taylor that Motorola entered the network tv 
field in October 1953 as sponsor of Motorola 
Tv Hour. : 

Mr. Taylor feels strongly, in a Mark Twain 
vein, that reports of radio’s death have been 
grossly exaggerated. Under his recommenda- 
tion, radio spot has figured prominently in the 
firm’s advertising plans. Motorola works on 4 
co-op basis with its distributors and expects t0 
“beef up” its radio-tv volume this fall, prob- 
ably in up to 100 markets. 

Motorola claims to be the first manufacturer 
to actually hit the market with a big screen 
color receiver (last September incorporating the 
CBS-Hytron 205 tube in a 19-inch set for $895 
and $995) but curtailed its production plans 
when the number of network programming 
hours failed to meet expected levels. Even 8, 
Motorola sold 12,000-15,000 sets as of Jan. |, 
1955. 

Mr. Taylor belongs to the Executives Club of 
Chicago and is a director of the Chicago Better 
Business Bureau. Mrs. Taylor is the former 
Lucele Palmer. They have a daughter, Pamela, 
15, and live in Winnetka. He golfs occasionally 
and travels extensively. 
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Big Mike is staking out claim to some 100,000 addi- 
tional families as a result of KFAB's switch to NBC 
from CBS. These listeners represent, in round num- 
ber, those lost to other CBS stations with overlap- 
ping primary areas . . . three CBS stations in a 
300-mile line. KFAB is the only NBC station in the 
same area. The situation is even more favorable to 
KFAB when you compare the "CBS frequencies” ... 
570—WNAX Yankton, 5970—WOW Omaha, and 
580—WIBW Topeka. It's simple arithmetic that 
the CBS audience will now be split three ways. 


It all adds up to the fact that "three in a row gives 
NBC-KFAB an even bigger show.” 


Free & Peters will be glad to tell you how they feel 
about it. So will General Manager Harry Burke. — 


B _ 
ROADCASTING @© TELECASTING June 20, 1955 @ Page 25 





More North Carolinians listen to WPTF 
than to Any Other Station 
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50,000 watts 680 KC | 
(Source): Nielsen coverage service. 
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R. H. MASON, General Manager GUS YOUNGSTEADT, Sales Manager 


NBC Affiliate for RALEIGH-DURHAM 
and Eastern North Carolina FREE & PETERS National Representative 
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ABC-TV IS MAKING ITS MOVE 
FOR POWER BID IN TV RACE 


IN THE NEARLY 10 years of television 
gowth since World War II, CBS-TV and NBC- 
TV have run farther and farther ahead of the 
pack in the race for television network suprem- 
ay. Last week they were still running strong, 
but ABC-TV was beginning to pick up the 
strength and speed to advance itself from a 
poor to a promising third position. 

In a report which he will issue today (Mon- 
day), Slocum Chapin, ABC-TV vice president 
in charge of sales, will announce that the net- 
work now has on its books gross time sales 
68% above the total gross billings of the net- 
work in 1954. Assuming that volume holds up 
throughout the year, ABC-TV should finish 
1955 with a record to justify Mr. Slocum’s 
statement that “today there are three—not just 
two—major television networks.” 

That statement could not have been made 
until recently. 

Here are the gross billings of tv networks as 
compiled by Publishers Information Bureau: 


1952 1953 1954 
$18,353,003 $21,110,680 $ 34,713,098 
CBS-TV 69,058,548 97,466,809 146,222,660 
NBC-TV 83,242,573 96,658,551 126,074,597 

It is impossible to forecast what the com- 
parative figures will be at the end of 1955, ex- 
cept to say they will be bigger. To judge by 
Present indications, ABC’s will be big enough 
not only to qualify the company as a serious 
contender in the race for total billings but also, 
of interest to its stockholders, as a company 
that is in the black. 

The profit and loss statement for the ABC 
division of the parent American Broadcasting- 
Paramount Theatres Inc. is not available, but 
leonard H. Goldenson, AB-PT president, has 
said that the network operated at a loss in 1953 
and a bigger loss in 1954 [BeT, April 4]. 

The change in climate in 1955 was evident, 
however, in a later report by Mr. Goldenson. 
In the first quarter of this year, he told stock- 
holders, the network broke into the black and 
Was increasing its profits mid-way through the 
second quarter [B®T, May 25]. 

Several factors are responsible for the im- 
Provement in ABC’s position: 

* A marriage with big movie interests. One 
of the most successful television programs 
introduced in the 1954-55 season was Walt Dis- 
teys Disneyland, a hit with critics, audience 
and advertisers. Another Disney production, 
ig Mouse Club, is set for presentation next 

» 4 Season that also will see the introduction 
of Warner Bros. Presents which also will draw 
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ABC-TV 


heavily upon Hollywood resources. Advertisers 
have placed more than $21 million gross billings 
on these three programs. 

e An increase in the number of television 
stations. One of ABC’s biggest problems has 
been clearing time in many of the major mar- 
kets of the country where CBS and NBC held 
the most desirable affiliations and where other 
facilities were locked in comparative hearings 
before the FCC. This problem is being relieved 
as fast as stations are granted. ABC today can 
give an advertiser a much better lineup than 
it could a year ago. 

@ The virtual abandonment of live network- 
ing by DuMont, the fourth company in the 
business. Although DuMont never had heavy 
schedules, they were heavy enough to interfere 


MAN AND MOUSE 


7 


Two big reasons behind the spurt 
in ABC-TV Network billings 


frequently when ABC sought to clear time on a 
number of stations. 

The improvement in programs and facilities 
is reflected in the statement which Mr. Chapin, 
the network’s sales chief, is releasing today. 

Gross time sales for the 1955-56 season have 
passed the $58.5 million level, Mr. Chapin 
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said. ABC-TV is now ahead of goals set in its 
five-year plan enunciated in 1953. 

The figure given by Mr. Chapin includes 
some 49 different sponsorships (31 new business 
and 18 in renewals). 

New business placed with ABC-TV included: 
Admiral Corp., weekly sponsorship, Life Is 
Worth Living, starting Oct. 13, Thursdays 8- 
8:30 p.m.; Armour & Co., through Henri, Hurst 
& McDonald Inc., co-sponsorship of Mickey 
Mouse Club, starting Oct. 3, across the board, 
5-6 p.m., in all time zones; Bistol-Myers Co., 
through Doherty, Clifford, Steers & Schenfield 
Inc., co-sponsorship, Mickey Mouse Club, be- 
ginning Oct. 3, across the board, 5-6 p.m., in all 
time zones; Campbell Soup Co., through Leo 
Burnett Co., co-sponsorship Mickey Mouse 
Club, starting Oct. 3, across the board, 5-6 p.m., 
in all time zones; Ciba Pharmaceutical (phar- 
maceutical products) Inc., through J. Walter 
Thompson, weekly, program series to be an- 
nounced, Mondays, 9:30-10 p.m., EDT, starting 
Sept. 12; Dodge Div. of Chrysler Corp., through 
Grant Adv., weekly, Lawrence Welk Show, 
starting Saturday, July 2, 9-10 p.m. EDT; E. I. 
duPont De Nemours Inc., through BBDO, 
weekly, The duPont Theatre, starting Tuesday, 
Sept. 13, 9:30-10 p.m., EDT; Carnation Co., 
through Erwin, Wasey & Co., co-sponsorship 
Mickey Mouse Club, starting Oct. 3, across the 
board, 5-6 p.m., in all time zones. 

American Tobacco Co., through SSC&B, 
weekly, program to be announced, Wednesdays, 
8:30-9 p.m., effective July 20; Brown & Wil- 
liamson, through Russel M. Seeds, Penny to a 
Million, Wednesdays, 9:30-10 p.m., effective 
May 4; Chunky Chocolate Co., through Hil- 
ton & Riggio, half-hour alternate-week, Super 
Circus, 5-6 p.m., Sundays, effective Sept. 25; 
Dixie Cup, through Hicks & Greist, half-hour 
alternate-week, Super Circus, Sundays, 5-6 p.m., 
effective April 10; Western Union, through Al- 
bert Frank-Guenther Law Inc., alternate-week, 
Down You Go, Fridays, 10-10:30 p.m., effective 
Sept. 15. 

And Still Others 


Emerson Drug Co., through Lennen & 
Newell, alternate week, Chance of a Lifetime, 
starting Sunday, July 3, 9-9:30 p.m. EDT; 
General Electric Co., through Maxon Inc., half- 
hour alternate week, Warner Bros. Presents, 
premiering Tuesday, Sept. 13, 7:30-8:30 p.m. 
EDT; General Mills Inc., through Knox 
Reeves Adv., co-sponsorship Mickey Mouse 
Club, beginning Oct. 3, across the board, 5-6 
p.m., all time zones; General Mills Inc., through 
Dancer-Fitzgerald-Sample, alternate week, effec- 
tive Sept. 13, Wyatt Earp, starting Sept. 6, 
8:30-9 p.m. EDT; Lentheric, through Cunning- 
ham & Walsh, effective July 10, alternate week, 
Chance of a Lifetime, starting Sunday, July 3, 
9-9:30 p.m. EDT. 

Liggett & Myers Tobacco Co., through Cun- 
ningham & Walsh, one-half hour each week, 
Warner Bros. Presents, premiering Tuesday, 
Sept. 13, 7:30-8:30 p.m. EDT; Mars Inc., 
through Leo Burnett Co., co-sponsorship, 
Mickey Mouse Club, beginning Oct. 3, across 
the board, 5-6 p.m., all time zones; Mennen Co., 
through McCann-Erickson and Kenyon & Eck- 
hardt, co-sponsorship, The Wednesday Night 
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Fights, Wednesdays, 10 p.m.. EDT, effective 
June 1; Miles Labs Inc., through Geoffrey 
Wade Adv., Monday, Wednesday and Friday 
telecasts of across-the-board John Daly and 
the News, 7:15-7:30 p.m. EDT, effective July 4. 

Monsanto Chemical Co., through Needham, 
Louis & Brorby Inc., half-hour alternate week 
of Warner Bros. Presents, premiering Tuesday, 
Sept. 13, from 7:30-8:30 p.m. EDT; Necchi 
Sewing Machine Co., through Grey Advertis- 
ing Agency Inc., co-sponsorship of Stop the 
Music, starting Thursday, Sept. 22, 8:30-9 p.m. 
EDT; Pabst Brewing Co., through Warwick & 
Legler Inc., co-sponsorship of The Wednesday 
Night Fights, Wednesdays, 10 p.m. EDT, effec- 
tive June 1; Parker Pen Co., through Tatham- 
Laird Inc., for alternate week of Wyatt Earp, 
beginning Tuesday, Sept. 6, 8:30-9 p.m. EDT; 
Pharmaceuticals Inc., through Edward Kletter 
Assoc., for alternate week of Masquerade Party, 
Wednesdays, 9-9:30 p.m. EDT, effective July 
13. 

The Welch Grape Juice Co., through Kenyon 
& Eckhardt Inc., for co-sponsorship of Mickey 
Mouse Club, starting Oct. 3, across the board, 
5-6 p.m., in all time zones. 

In addition, three other sponsors were signed 
for the 90-minute world preview telecast of the 
Disneyland California playground, Sunday, 
July 17 (7:30-9 p.m. EDT) called Dateline 
Disneyland, July 17, 1955, sponsored by Ameri- 
can Motors Corp., through Geyer Adv., Swift 
& Co., through McCann-Erickson, and Gibson 
Greeting Card Co., through Stockton, West & 
Burkhart Inc. 


RENEWALS 
ABC-TV renewals for the 1955-56 season 
include: American Diary Assn., through 


Campbell-Mithun Inc., for Disneyland, half- 
hour alternate weeks, Wednesdays, 7:30-8:30 
p.m. EDT, effective Sept. 14; American Motors 
Corp., through Geyer Adv., half-hour weekly 
Disneyland, Wednesdays, 7:30-8:30 p.m. EDT, 
effective Sept. 14; American Tobacco Co., 
through Sullivan, Stauffer, Colwell & Bayles, 
alternate week of the Danny Thomas show 





FALL program plans of ch. 40 KCCC-TV 
Sacramento, Callif., which last week an- 
nounced its affiliation with ABC-TV, are 
discussed by Ernest Lee Jahncke (I), ABC 
vicé president in charge of station rela- 
tions, and Ashley L. Robison, executive 
vice president of the Capitol City Tv Corp. 
(KCCC-TV). 


Make Room for Daddy, Tuesdays, 9-9:30 p.m. 
EDT, effective July 12; Derby Foods Inc., 
through McCann-Erickson Inc., half-hour alter- 
nate week sponsorship of Disneyland, Wednes- 
days, 7:30-8:30 p.m. EDT, effective Sept. 14. 

Dodge Div. of Chrysler Corp., through Grant 
Adv., weekly sponsorship of Break the Bank, 
Sundays, 10-10:30 p.m. EDT, effective July 3; 
Firestone Tire & Rubber Co., through Sweeney 
& James Co., for Voice of Firestone simulcast, 
Mondays, 8:30-9 p.m. EDT, effective June 13; 
General Mills Inc., through Dancer-Fitzgerald- 
Sample Inc., alternate week of The Lone 
Ranger, Thursdays, 7:30-8 p.m. EDT, effective 
Sept. 8; Hotpoint Co., through Maxon Inc., 
alternate week of Adventures of Ozzie and 
Harriet, Fridays, 8-8:30 p.m. EDT, effective 
Sept. 23; Dodge Div. of Chrysler Corp., through 
Grant Ave., for alternate week of Make Room 
for Daddy, Tuesdays, 9-9:30 p.m. EDT, effec- 
tive July 12. 





Mogen David Wine Corp., through Weiss j 
Geller, Inc., weekly Dollar a Second, Fridays 
9-9:30 p.m. EDT, effective Sept. 2; Nationa) 
Biscuit Co., through Kenyon & Egkhar 
weekly, Adventures of Rin Tin Tin, Friday, 
7:30-8 p.m. EDT, effective Sept. 9; Qualiy 
Goods Mfrs., through Grey Adv, Agency, ¢. 
sponsorship of Stop the Music, Thursdays, §:% 
9 p.m. EDT, effective Sept. 15; Ralston-Purin, 
Co., through Guild, Bascom & Bontfigli, Weekly 
The Name’s the Same, effective Oct. 19 (pro. 
gram moves to a new time period, Tuesda 
10-10:30 p.m. EDT effective June 28); Sterling 
Drug Inc., through Dancer-Fitzgerald-Sampk 
Inc., weekly The Vise, Fridays, 9:30-19 pm, 
EDT, effective Sept. 30. ; 

Brillo Mfg. Co., through J. Walter Thompson, 
weekly sponsorship, Star Tonight, Thursdays, 
9-9:30 p.m., effective Aug. 4; Chevrolet, 
through Campbell-Ewald, program to be a. 
nounced, Fridays, 8:30-9 p.m., effective Oc. 
7; Knomark Mfg. Co., through Emil Mogi, 
Masquerade Party, alternate weeks, Wedne. 
days, 9-9:30 p.m., July 6; Skippy Peanut Butter 
Div. of The Best Foods Inc., through Guild 
Bascom & Bonfigli, weekly You Asked For lt 
Sundays, 7-7:30 p.m., effective May 29. 


Gordon Baking Buys ABC-TV 
Summer Show in Four Cities 


SPONSORSHIP in four cities of Soupy Sales 
to premiere July 4 on ABC-TV and claime 
by the network to be the first regularly sched- 
uled commercial network tv show to originate 
live from Detroit, was reported last week. 

The new show, sponsored by Gordon Baking 
Co. (Silvercup bread), through D’Arcy Ady, 
in New York, Chicago, Detroit and Elkhart, 
Ind., features Mr. Sales, local Detroit comedian 
who uses fantasy puppet characters in a format 
designed for the children audience. To be seen 
(Mon.-Fri. at 7-7:15 p.m. EDT) as summer 
replacement for Kukla, Fran & Ollie, the new 
program will be offered by the network for 
local sale as a co-op program on other ABC-TV 
stations. 





THEY’RE IN BUSINESS ELSEWHERE, TOO 


At NBC-TV, for example, sum- 
mer evening time is 92% sold 
out, 34% ahead of 1954. 
Weaver releases the lineup. 


SUMMER business at NBC-TV was placed at 
almost 34% over last year as the network 
unfurled plans last week for this summer’s 
season, which indicated that its warm-months 
programming would be more in the order of a 
warm-up for the fall. 

To emphasize the “continuity” of summer 
programming with that of the 10 other months 
of the year, NBC President Sylvester L. Weaver 
Jr. presented a schedule of 90-minute spec- 
taculars and 12 new summer series and an- 
nounced that program sales for July and 
August already had increased 33.9% over the 
same months in 1954. 

According to Mr. Weaver, the sales rise was 
“new evidence of advertisers’ faith in NBC’s 
policy of programming ‘upward.’” Commented 
Mr. Weaver: “Summer and slough are no 
longer synonymous in programming.” 

The summer evening schedule, Mr. Weaver 
said, already was 92% sold, leaving only a 
single weekly half-hour available for sponsor- 
ship. This figure, he said, compared to 76% of 
last year’s evening summer sponsored and seven 


Page 28 @ June 20, 1955 


half-hour weekly programs available. 

Five 90-minute spectaculars are slated for 
hot weather viewing. On June 19, Reynolds 
Metals Co. will sponsor “Remember . . . 1938” 
(7:30-9 p.m. EDT) with Groucho Marx the 
host commentator. The program will center 
on humerous and serious aspects of events 
which took place that year. 

On June 27, “Wide, Wide World” will be 
telecast. This show will originate in three 
countries, the U. S., Mexico and Canada. Ford 
Motor Co. and RCA are the sponsors [BeT, 
June 6]. 


NINETY-MINUTE SHOWS 


Three 90-minute programs will be sponsored 
by the Oldsmobile Division of General Motors: 
July 2, 8-9:30 p.m. EDT, “Allen in Movie- 
land,” starring Steve Allen and produced by 
Jack Rayel in cooperation with Universal-Inter- 
national Pictures Inc.; July 30, 8-9:30 p.m. 
EDT, “Svengali and the Blonde,” a musical 
version of George Du Maurier’s novel, “Trilby,” 
starring Carol Channing, Basil Rathbone and 
Russell Arms and featuring Ethel Barrymore 
as narrator, and Aug. 27, 8-9:30 p.m. EDT, 
“One Touch of Venus”, a musical starring 
Russell Nype, Janet Blair and George Gaynes. 

New summer “entries” on NBC-TV: The 


- Wednesdays 


Matt Dennis Show, starting June 27, Mondays, 
and Fridays (7:30-7:45 pm. 
EDT); Caesar Presents, new variety series, be- 
ginning July 4, Mondays (8-9 p.m. EDT), spor- 
sored by American Chicle Co., Lee Ltd. and 
RCA; The Vaughn Monroe Show, starting July 
19, Tuesdays and Thursdays (7:30-7:45 pm. 
EDT); The Arthur Murray Party, starting June 
28, Tuesdays (8:30-9 p.m. EDT), alternately 
sponsored by Associated Products and Toni 
Co.; Make the Connection, panel-audience-pa- 
ticipation show, starting July 7, Thursdays 
(8:30-9 p.m. EDT), sponsored by the Borden 
Co. 


Also, Best in Mystery, dramatic series, statt 
ing July 15, Fridays (9-9:30 p.m. EDT), 
sponsored alternately by the American Tobacco 
Co. and Simoniz Co.; The Dunninger Show, 
beginning June 25, Saturdays (8:30-9 pm 
EDT) with Hazel Bishop, the sponsor; The 
Soldiers, starting June 25, Saturdays 88:30 
p.m. EDT); Commando Cody, childrens 
morning science-fiction series, starting July 3, 
Saturdays, sponsored by General Foods 
Musical Chairs, panel show, beginning July 9, 
sponsored by SOS, Tums, Johnson & Johnson 
and Griffin Shoe Polish; Your Play Time, 
dramatic series, beginning June 18, Saturdays 
(10:30-11 p.m. EDT) and sponsored by the 
American Tobacco Co. and Warner-Hudaul 
Inc.; Television Recital Hall, Sunday afternoo 
concerts, starting July 3 (4-4:30 p.m. EDT). 
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TELEVISION, British style, will pose new and 
inotty problems for the U. S. advertiser when 
commercial service starts in that country next 
Sept. 22. 

First, the American advertising executive will 
ie startled at the brevity of the document 
compiled to control television advertising in a 
country that until now has never allowed a 
whispered plug to sully its sacred air. 

Second, the advertiser accustomed to the 
lengthy document that governs American tele- 
vision practices will wonder why they state it 
simply over there. 

The British rules are new and some of them 
will furrow many an agency executive’s brow 
when he contemplates spending some money 
across the Atlantic. But in general the British 
niles are shorter and simpler than those of 
the U. S. Ty Code. The specifications are laid 
out in a set of “Principles for Television Ad- 
vertising” drawn up by England’s Independent 
Television Authority and just made public. 

These principles cover only four mimeo- 
gaphed pages, half of the text consisting of 
appendix. They include only a fraction of the 
detail found in the NARTB’s Tv Code and not 
nearly as many suggestions, musts and must- 
nots, to say nothing of the shoulds and shalls. 


Take false or misleading advertising, for 
example. The British code has a limitation on 
special claims that cover unknown or impossi- 
ble qualifications. Furthermore, imitation 
likely to mislead viewers must be avoided. 


Most of the forbidden or unsuitable elements 
inthe U. S. Tv Code are found in much briefer 
though more general language in the British 
counterpart. 


In children’s programs it is specified that 
youngsters must not be encouraged to enter 
strange places or converse with strangers to 
collect coupons or labels. Advertisements in- 
cluding club promotions are strictly supervised. 
Children must not be encouraged to make 
nuisances of themselves in the interest of a 
product or purchase, it is specified. 


The appendix covers 10 unacceptable prod- 
ucts or services including money lenders, 
matrimonial agencies, undertakers, “specifics 
for slimming or bust development” (unless 
conforming to the British Code of Standards), 
contraceptives and cures for smoking or alco- 
holism. Even so, the appendix is brief com- 
pared to the NARTB’s appendix with regula- 
tions and procedures. 


In the case of mail order advertisements, 
under the British code it must be made clear 
that the customer is entitled to return the 
b00ds within seven days if not satisfied and to 
obtain full refund of the purchase price.” 

Text of the British “Principles for Television 
Advertising” follows: 


PREAMBLE 


I. The general principle which will govern 
: television advertising is that it should be 
oo honest and truthful. It is recognized 
Vision 's principle is not peculiar to the tele- 
medium but is one which applies to all 
reputable advertising in other media in this 
pri Nevertheless, television, because of its 
wits Intimacy within the home, gives rise to 
oth ms which do not necessarily occur in 
tr media and it is essential to maintain a 
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——-eaxaxwvrrrrrrrnrnnn ADVERTISERS & AGENCIES 


pRITAIN’S HOBBLE FOR TV ADVERTISERS 
§ WEAK STRING NEXT TO NARTB’S CODE 


New ‘principles’ hold some restrictions new to the American adver- 
tiser, but in general the four-page document is considerably less 
forbidding than its counterpart in the Colonies. 


consistently high quality of television advertis- 
ing. 

2. The detailed principles set out below are 
intended to be applied in the spirit as well as 
the letter and should be taken as laying down 
the minimum standards to be observed. They 
should be read in conjunction with the rules 
about specific classes of advertisements and 
methods of advertising which are set out in 
Appendix I. The program contractors, and the 
Authority, may in certain circumstances impose 
stricter standards than those here laid down and 
these principles do not override or supersede the 
standards of practice laid down by individual 
organizations as incumbent upon their own 
members and applying to their own particular 
trade or industry. 


DEFINITION 


3. The word “advertisement” has the mean- 
ing implicit in the Television Act, i.e., any item 
of publicity inserted in the programs broadcast 
by the Authority in consideration of payment 
to a program contractor or to the Authority. 


LEGAL REQUIREMENTS 


4. Advertisements must comply in every re- 
spect with the law, common or statute. In the 
case of some Acts, notably the Merchandise 
Marks Acts, rules applicable to other forms of 
advertising may not, on a strict interpretation 
of the Acts, cover television advertising. Ad- 
vertisements must, however, comply in all re- 
spects with the spirit of those Acts. 


FALSE OR MISLEADING ADVERTISEMENTS 


5. No advertisement, taken as a whole or in 
part, shall contain any spoken or visual pres- 
entation of the product or service advertised, 
or statement of its price, which directly or by 
implication misleads. Jn particular 

(a) Special claims—No advertisement shall 
contain any reference which is likely to lead 








J. L. VAN VOLKENBURG (I), president of 
CBS-TV, and T. B. McCabe, president of 
Scott Paper Co., discuss Scott Co. sponsor- 
ship of three regular daytime quarter- 
hour segments on the network’s Garry 
Moore and Bob Crosby variety shows. 
Two periods on the Garry Moore Show 
(Thursday, 10:00-10:15 a.m., and Friday, 
10:15-10:30 a.m. EDT), began June 9 
and 10, respectively. The Bob Crosby 
sponsorship (Thursday, 3:45-4:00 p.m. 
EDT) begins June 23. 


the public to assume that the product adver- 
tised, or an ingredient, has some special 
property or quality which is in fact unknown, 
unrecognized or incapable of being estab- 
lished. 

(b) Scientific and technical terms—Statistics, 
scientific terms, quotations from technical 
literature and the like must be used with a 
proper sense of responsibility to the ordinary 
viewer. The irrelevant use of data and jargon 
must never be resorted to to make claims 
appear more scientific than they really are. 
Statistics of limited validity should not be 
presented in such a way as to make it ap- 
pear that they are universally true. 

(c) Imitation—Any imitation likely to mis- 
lead viewers, even though it is not of such 
a kind as to give rise to a legal action for 
infringement of copyright or for “passing 
off,” must be avoided. 


DISPARAGING REFERENCES 

6. No advertisement shall contain any state- 
ment intended to promote sales by unfair com- 
parison with or reference to competitive prod- 
ucts or services. 


TESTIMONIALS 


7. Documentary evidence of testimonials 
may be required as a condition of the ac- 
ceptance of advertisements. The irresponsible 
use of testimonials must be avoided. 


GUARANTEE 


8. The word “‘guarantee” should be used 
with caution and sparingly and only in relation 
to some specific description or quality and the 
detailed terms of any such guarantee must be 
available for inspection by program contractors. 
Where the guarantee is associated with an offer 
to return the purchase price, it must be made 
quite clear to what it applies and in what way 
it protects the purchaser. 


COMPETITIONS 

9. Advertisements inviting the public to take 
part in competitions where allowable under 
Section 3(3) of the Television Act, 1954, and 
the Betting & Lottories Act, 1934 (which re- 
quires the presence of an element of skill), 
should state clearly how prospective entrants 
may obtain the printed conditions including the 
arrangements for the announcement of results 
and for the distribution of prizes. 


ADVERTISING IN CHILDREN’S PROGRAMS 


10. No product or service may be advertised 
and no method of advertising may be used, in 
association with a program intended for chil- 
dren or which large numbers of children are 
likely to see, which might result in harm to 
them physically, mentally or morally, and no 
method of advertising may be employed which 
takes advantage of the natural credulity and 
sense of loyalty of children. Jn particular 

(a) No advertisement which encourages chil- 
dren to enter strange places or to converse 
with strangers in an effort to collect coupons, 
wrappers, labels, etc., is allowed. The pro- 
gram contractor must investigate the details 
of any collecting scheme and satisfy himself 
that it contains no element of danger to 
children. 
(b) No advertisement for a commercial prod- 
uct or service is allowed if it contains any 
appeal to children which suggests in any way 
that unless the children themselves buy or 
encourage other people to buy the product 
or service they will be failing in some duty 
or lacking in loyalty towards some person 
or organization whether that person or or- 
ganization is the one making the appeal or 
not. 

(c) No advertisement is allowed which leads 
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COLORCASTING 


Advance Schedule 
Of Network Color Shows 


CBS-TV 


No color during remainder of 
June. 


NBC-TV 


June 27 


(8-9:30 p.m.) Wide, Wide 
World. Commercials in color. 
RCA through Grey Adv. and 
Kenyon & Eckhardt; Ford 
through Kenyon & Eckhardt. 


[Note: This schedule will be corrected to 
press time of each issue of B-T.] 





children to believe that if they do not own 
the product advertised, they will be inferior 
in some way to other children or that they 
are liable to be held in contempt or ridicule 
for not owning it. 

(d) No advertisement dealing with the activi- 
ties of a club is allowed without the specific 
permission of the program contractor who 
must satisfy himself that the club is carefully 
supervised in the matter of the behavior of 
the children and the company they keep and 
that there is no suggestion of the club being 
a secret society. 

(e) While it is recognized that children are 
not the direct purchasers of many products 
over which they are naturally allowed to ex- 
ercise preference, care should be taken that 
they are not encouraged to make themselves 
a nuisance to other people in the interests of 
any particular product or service. 


Appendix I 


Rules about specific classes of advertisements 
and methods of advertising. 


1. Unacceptable Products or Services 


Advertisements or products or services com- 
ing within the recognized character of, or 
specifically concerned with, the following should 
not be accepted :— 

(a) money-lenders; (b) matrimonial agencies 
and correspondence clubs; (c) fortune tellers 
and the like; (d) undertakers or others asso- 
ciated with death or burial; (e) organizations 
companies, persons seeking to advertise for 
the purpose of giving betting tips; (f) un- 
licensed employment services, registers or 
bureaus; (g) specifics for slimming or bust 
development so far as they are not dealt with 
in the British Code of Standards; (h) contra- 
ceptives; (i) smoking cures and, (j) products 
for treatment of alcoholism. 

N.B. An advertiser who markets more than 
one product may not use advertising copy de- 
voted to an acceptable product for purposes of 
publicizing the brand name or other identifica- 
tion of an unacceptable product. 


2. Advertising of Medicines and Treatments 
(a) The British Code of Standards 


The advertising of medicines and treatments 
may be accepted on the Authority’s service pro- 
vided it complies with the basic standard of 
“The British Code of Standards in Relation to 
the Advertising of Medicines and Treatments” 
which is attached as Appendix 2. 

(b) Visual presentation of doctors, dentists, 

nurses, midwives, etc. 

In the advertising of medicines and treat- 
ments, statements, gestures or representations 
that give the impression of professional advice 
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or recommendation should not be allowed. 
3. Mail Order Advertisements 


Advertisements for the sale of goods by mail 
order should not be accepted unless the con- 
tractor has satisfied himself that adequate stocks 
of the goods in question are carried and that 
they correspond with the description given in 
the advertisement. Such advertisements should 
not be accepted where an accommodation ad- 
dress is given. 

All advertisements should make it clear that 
the customer is entitled to return the goods 
within seven days if not satisfied and to obtain 
full refund of the purchase price. 


4. Homework Scheme Advertisements 


The fullest possible particulars of any 
schemes must be supplied and where it is pro- 
posed to make a charge for the raw materials 
or the components and where the advertiser 
offers to buy back the goods made by the home- 
worker, the advertisement must not be accepted. 


5. Financial Advertisements 


In view of the importance of giving full 
information in connection with any offer to the 
public of debentures, bonds and shares and in 
view of the difficulty of ensuring that such in- 
formation is given in the limited time of the 
normal television advertisement, invitations to 
invest should be limited to the following: — 

(a) invitations to invest in British Govern- 
ment stocks (including National Savings 
certificates), stocks of public boards and 
nationalised industries in the United 
Kingdom and Municipal Government 
stocks in the United Kingdom; 
invitations to place money on deposit 
or share account with building societies; 

(c) invitations to place money on deposit 

with the Post Office or any Trustee Sav- 
ings Bank. 

No advertisement should be allowed which 
contains any review of or advice about the 
stock market or investment prospects, or which 
offers to advise on investments. 


(b) 


6. Hire Purchase 


Where a price is mentioned in an advertise- 
ment or reference is made to any form of in- 
stalment buying, care must be taken to ensure 
that the amounts quoted indicate to prospective 
purchasers how much extra money is required 
for hire purchase and do not mislead them 
into thinking that the total cost, inclusive of 
interest and additional charges and/or Purchase 
Tax, is less than is in fact the case. 


7. Instructional Courses 


Advertising offering courses of instruction in 
trades or subjects leading up to professional or 
technical examinations should not imply the 
promise of employment or exaggerate the op- 
portunities of employment or remuneration 
alleged to be open to those taking such courses; 
neither should it offer unrecognized “degrees” 
or qualifications. 


8. Betting (including Pools) Advertisements 


Betting (including pools) advertisements will 
not be permitted for six months and the ques- 
tion will then be reviewed. 


Food Ad Increases Expected 


SURVEY conducted for General Foods Corp., 
White Plains, N. Y., among 40 food companies 
revealed that a majority believed there would 
be moderate increases in advertising expendi- 
tures for food products during the next 10 
years, General Foods reported last week. Some 
67% of companies queried indicated they ex- 
pect “moderate increases” in their advertising 
budgets; 15%, “large increases”; 12%, “no 
increase,” and 3%, “small decrease.” 


STANDARD AUDIT 
PLANS NEW STUDY 


Firm, which conducted broad. 
cast circulation measurement 
study in 1952, will launch ap. 
other nationwide project in 
1956, if enough stations sub. 
scribe to the service. 


A NEW radio and tv circulation measuremen, 
study will be made next year by Standard Audit 
& Measurement Services Inc., New York, if 
enough stations indicate their intent to sub. 
scribe, it was disclosed last week by SAMS. 
which made its last such study in 1952, 

In a letter to all stations, with which contrac 
forms were enclosed, SAMS President Owen 
Smith indicated that his firm has developej 
improved research techniques since 1952, He 
cited a “new ballot which will provide data jn 
such a manner as to eliminate any claim of 
discrimination against any type of station,” 
Also developed, he said, is electronic tabulating 
equipment which promises to lower costs anj 
speed up measurement. 

A top “radio researcher or firm” to oversee 
the operation would be selected by SAMS as 
in the case of the 1952 Standard Circulation 
Measurement. Dr. Kenneth H. Baker, then 
president of SAMS, was in charge of the 195? 
study. He now is a vice president of Market 
Research Corp. of America [BeT, Jan. 3]. 

Mr. Smith said many improved features of 
the study “will make it the most effective sales 
tool for the radio and television broadcasters.” 

Under terms of the contract, first mailings 
would be made between Feb. 15 and March 10, 
1956. SAMS would provide the station with 100 
copies of a printed station audience report 
showing estimated audience for the station for 
each city of 10,000 or more population that lies 
outside of a metropolitan county, for each city 
of 25,000 or over that is located within the 
county and for each county in which the report 
reveals the station to have an estimated auéi- 
ence of not less than 10% of the radio families 
in the city or county. 

Also to be provided is a “confidential area 
report” showing the estimated audience of each 
radio or tv station depending on whether the 
subscriber is a radio or tv station that has a 
estimated audience of not less than 10% of 
radio or tv families in the counties and cities 
which fall in the subscriber’s area. 

Estimated audiences will be designated 3 
daytime (before dark) and nighttime (after dark) 
listening periods, and grouped for six or seven 
days (or nights) per week and three or more 
days (or nights) per week as well as one or more 
days (or nights) per week. SAMS’ charges wert 
not revealed. 


HOOPER PLANS 
NEW SERVICE 


C. E. HOOPER Inc. said Thursday it is offer- 
ing a new tv and radio monitoring service 
commercials [BeT, June 6]. 

Cities now covered on “a regular and con- 
tinuing basis,” according to the Hooper firm, 
include New York, Chicago, Los Angeles 
Boston, Philadelphia, Washington, nears. 
Pittsburgh and San Francisco. More cities wil 
be added “shortly,” it was said. Cooperating 
with Hooper in the servicing are American 
Research Bureau Inc. and Broadcast Adver- 
tisers Reports Inc. Subscribers can choose prov” 
uct categories and cities at will, according, 
Hooper. Number of stations monitored “ 
the current cycles”: 30 in tv, 46 in radio. 
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grvice is called “Monitored Commercials With 


Audience Ratings.” ; 
1 The workings of the new service, as described 
ty the Hooper company: 

“This service can be most simply described 
ys a detailed compilation and summary of 
proadcast commercials for all leading brands 
of a given product category, in a single metro- 

jitan market, in one week. The appropriate 
audience rating is then applied to each com- 
mercial. In order to provide a common de- 
nominator for the commercials, each audience 
rating is then multiplied by a weighting factor, 
reflecting the length of the commercial. 

“As a result of this multiplication, a figure 
called the ‘Hooper Index of Commercial Ex- 
posure’ is obtained. The ‘Hooper indexes’ 
can be added, and their sum constitutes a 
measurement of the total audience exposure 
to television and radio commercials on behalf 
of a brand. Thus the brands can be compared 
as to their relative quantities of audience ex- 
posure. 

“Position of brands stands out clearly on 
the summary page. The detailed pages docu- 
ment the position—showing precisely what pro- 
grams and spot schedules were employed to 
obtain the total audience exposure.” 


TV DAYTIME RATES 
CALLED REALISTIC 


Tv report to national adver- 
tisers by Avery - Knodel, sta- 
tion representative, says day- 
time rate structures are drop- 
ping when compared to higher 
nighttime rates. 


TV's daytime advertising rates are becoming 
more realistic, an Avery-Knodel tv report to 
national advertisers asserts. In a presentation 
prepared by the station representative’s tele- 
vision division, advertisers are being told that 
daytime rate structures of tv stations are drop- 
ping when compared to the higher nighttime 
rates, 

Noting that in tv’s early development stations 
pegged daytime rates at about 50% of night- 
time costs along established radio patterns, 
Avery-Knodel’s report says, “currently more 
and more stations are abandoning this: practice 
for one which provides greater value for all 
advertisers.” The firm states that an analysis 
of the rate structures of all the tv stations it 
represents nationally shows that “37% of 
Avery-Knodel stations currently set daytime 
rates at percentages which vary between 29% 
and 40% of nighttime costs.” 

Thus, the report asserts, the daytime rates 
generally are only one-third as great as those 
which apply at night. “In addition, some sta- 
tions now have established saturation plans 
with rates even more favorable,” the report 
continues. 

The Avery-Knodel presentation points up 
national spot advertising—advantages open to 
t on daytime tv. Daytime spot tv, Avery- 
Knodel says, has assumed “major dimensions.” 
No national advertiser can “afford to overlook” 
the factors bringing about the daytime evolu- 
tion—neither the advertiser now using daytime 
W on a selective local market basis nor the 
national advertiser who has not yet invested in 
daytime tv. 

Among the figures marshalled by Avery- 
Knodel in its presentation: more than 61% 
of Women in tv homes watch tv during hours 

fore 6 p.m. in an average week (Mon.-Fri.); 
an estimated 35% of dollars invested in tv 
are spent during daytime hours; some $70 


BROADCASTING @ TELECASTING 





LATEST RATINGS-— 


Top 10 Tv Programs for Entire 1954-55 Season 


Program Rating 
1. You Bet Your Life (NBC) 50.9 
2. Jackie Gleason (CBS) 50.4 
3. Toast of the Town (CBS) 49.3 
4. 1 Love Lucy (CBS) 49.0 
5. Dragnet (NBC) 43.6 
6. Two for The Money (CBS) 42.3 
7. Jack Benny (CBS) 42.1 
8. Disneyland (ABC) 41.1 
9. George Gobel (NBC) 41.0 
10. This Is Your Life (NBC 39.8 
NIELSEN 
Top 10 Television Programs 
Two Weeks Ending May 21, 1955 
Number of Tv Homes Reached 
Homes 
Rank Program (000) 
1. 1 Love Lucy (P&G) (CBS) 15,148 
2. | Love Lucy (Philip Morris) (CBS) 13,896 
3. Disneyland (ABC) 13,503 
4. George Gobel Show (Armour) (NBC) 13,386 
5. Jackie Gleason Show (CBS) 13,217 
6. George Gobel Show (Pet Milk) (NBC) 13,190 
7. Dragnet (NBC) 12,822 
8. Toast of the Town (CBS) 12,655 
9. Your Hit Parade (Warner) (NBC) 12,060 
10. Martha Raye Show (NBC) 11,662 
Percent of Ty Homes Reached 
Program Station Basis 
Homes 
Rank Program (%) 
1. | Love Lucy (P&G) (CBS) 46.0 
2. | Love Lucy (Philip Morris) (CBS) 42.2 
3. Jackie Gleason Show (CBS) 42.0 
4. Disneyland (ABC) 41.6 
5. George Gobel Show (Armour) (NBC) 40.7 
6. George Gobel Show (Pet Milk) (NBC) 40.3 
7. Toast of the Town (CBS) 39.4 
8. Dragnet (NBC) 39.2 
9. Your Hit Parade (Warner) (NBC) 37.2 
10. This Is Your Life (Hazel Bishop) (NBC) 36.6 
Copyright 1955 by A. C. Nielsen Co. 
TRENDEX 
Top 10 Tv Programs June 1-7 
1. | Love Lucy (CBS) 31.5 
2 Jackie Gleason (CBS) 30.8 
3. You Bet Your Life (NBC) 29.1 
4. This Is Your Life (NBC) 25.7 
5. Your Hit Parade (NBC) 23.3 
6. Talent Scouts (CBS) 22.6 
¥. Comedy Hour 
(Martin and Lewis) (NBC) 22.1 
8. Dragnet (NBC) 22.0 
9. Video Theatre (NBC) 22.0 
10. Person to Person (CBS) 21.8 


million will be spent in 1955 in spot tv during 
daytime hours only; number of tv-owning fam- 
ilies in the U. S. has increased 111% in three 
years; the percent of tv sets-in-use—in a Niel- 
sen comparison of the percentage of sets turned 
on during daytime hours January 1954 vs. 
January 1955—showed increases over the pre- 
vious year in six out of the 10 daytime hours. 
In one of the remaining hours, tune-in re- 
mained the same. 

Included in the presentation is data indicating 
a drop in “cost-per-thousand potential viewing 
homes” in certain markets in the last three 
years, success stories of typical local daytime 
tv shows and a discussion of competitive pro- 
gramming having increased the variety and 
appeal of daytime shows. 

Other “factors” of daytime spot tv, Avery- 
Knodel observes, are market-by-market varia- 
tion in viewing habits and merchandising on the 
local retail level by local daytime personalities. 
The latter includes personal endorsements of 
products, appearances at business and civic 
functions and special store promotions, calls on 
retailers, brokers and distributors, availability 
for dealer meetings and sometimes providing 
an opportunity for product sampling. 


LEVER BROS. ELECTS 
SCHACHTE AD V.P. 


In second announced appoint- 
ment Barnett becomes assist- 
ant to the president. 


HENRY SCHACHTE, vice president Bryan 
Houston Inc., New York, has been elected 
advertising vice president of Lever Bros. Co,. 
effective June 27, it was announced last week 
by William H. Burk- 
hart, president. 

James A. Barnett, 
consumer _ relations 
vice president for 
the past three years, 
becomes assistant to 
the president. 

Mr. Schachte will 
act in an advisory 
capacity to market- 
ing divisions and the 
company’s general 
management on ad- 


i 2 : vertising and promo- 


MR. SCHACHTE tion. He also will 


have administrative responsibility for promo- 
tion and advertising services, marketing re- 
search and public relations. 

Before joining Bryan Houston, Mr. Schachte 
was director of advertising, Borden Co.; ac- 
count executive at Young & Rubicam, and in- 
dustrial ad copywriter at General Electric Co. 
He is a member of the board and past chair- 
man of Advertising Research Foundation anu 
a professional member of Alpha Delta Sigma, 
advertising fraternity. 


Decaf, Bromo Quinine 
Move to New Agencies 


TWO major advertisers—Nestle Co. and Grove 
Labs—have appointed new agencies to help ad- 
vertise their products. 

The Nestle Co., White Plains, N. Y., named 
McCann-Erickson, New York, effective Sept. 1, 
to handle the Nestle’s instant coffee brand, 
which has an approximate $1 million advertis- 
ing budget. The product has been serviced by 
Bryan Houston Inc., which will continue to 
handle Nescafe, and Dancer-Fitzgerald-Sample 
will represent Decaf (Nestle’s new decaffeinated 
coffee). 

In announcing the move of Nestle’s instant 
coffee to McCann-Erickson, Donald Cady, vice 
president of the firm, explained that “sales and 
distribution on this brand have risen to the 
point where the brand requires separate agency 
representation.” 

Radio and television probably will be used. 

Grove Labs Inc. named Benton & Bowles, 
New York, to handle advertising, effective im- 
mediately, for its Bromo Quinine product. 
Latter has been serviced by Gardner Adv., St. 
Louis. This is the third account that Benton & 
Bowles had won within the past fortnight. The 
others were Studebaker-Packard [BeT, June 13] 
and Florida Citrus Commission [BeT, June 6]. 


Three Sign for ‘Garry Moore’ 


CBS-TV announced last week that with the 
signing of three new sponsors, the Garry Moore 
Show (Mon.-Thurs., 10-11:30 a.m. EDT) con- 
tinues “sold out.” New sponsors are Prudential 
Insurance Co. of America, Newark, N. J., 
through Calkins & Holden, New York; Toni 
Co., Chicago, through Leo Burnett Co., Chi- 
cago, and the S. O. S. Co., Chicago, through 
McCann-Erickson, New York. 
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Bait Ads Still Plague 
Better Business Bureaus 


BAIT ADVERTISING is still the major head- 
ache of Better Business Bureaus across the 
nation, George Young, head of the Cincinnati 
BBB and chairman of the organization’s Na- 
tional Bait Advertising Committee, reported 
last week. He cited voluntary steps by radio- 
tv in various communities, however, as ex- 
amples of media cooperation which will help 
to lessen this evil. 

Presiding at a session on bait advertising 
Tuesday during the week-long annual conven- 
tion of the Assn. of Better Business Bureaus 
in Minneapolis, Mr. Young called on local 
BBBs to select carefully a few test cases for 
court litigation in those areas where local or 
state laws now ban baiting. He urged the local 
bureaus not to vacillate in their anti-bait 
policies and hoped the media trade publica- 
tions would continue to support adoption of 
suitable anti-bait laws. 

He noted Maine and Tennessee have fol- 
lowed Massachusetts in putting anti-bait statutes 
into effect while some 12 other states have 
similar legislation pending. He commended 
NARTB for its aid in encouraging voluntary 
radio-tv action. 

In other convention activities, the association 
voted to tackle another growing problem this 
year—false advertising of comparative prices 
(sale price over “list” or “value”). 

Ken Willson, national BBB president and 
head of its Radio-Tvy Committee, told another 
session Tuesday that the set servicing situation 
is improving, with 46 local bureaus reporting 
fewer complaints last year as 20 bureaus re- 
ported no change and only six reported more 
protests about set service advertising or service 
practices. BBB has been cooperating with 
Radio-Electronics-Tv Mfrs. Assn. in this re- 
spect. 


Robert E. Healy Elected 
McCann-Erickson Exec. V.P. 


ROBERT E. HEALY, vice president of Mc- 
Cann-Erickson, has 
been elected execu- 
tive vice president of 
the agency, effective 
immediately, Marion 
Harper Jr., McCann- 
Erickson president, 
announced last 
week. Mr. Healy 
joins Emerson 
Foote, who was 
elected executive 
vice president in 
1952 in the general 
management of the 
agency. Mr. Healy 
will be responsibile for New York office. 


Rams, 49’ers Radio-Tv Plans 
Announced by S. F. Brewing 


TV-RADIO plans of the Los Angeles Rams and 
San Francisco 49’ers, professional football 
teams, for this season were announced last week 
by the San Francisco Brewing Co. (Burger- 
meister Beer), San Francisco, which last spring 
purchased national broadcast rights to the 
games of both teams. 

For the second consecutive year, Mutual- 
Don Lee Broadcasting System stations will 
broadcast the full Rams-49’ers schedules in 
seven western states for Burgermeister Beer. 

ABC-TV Western Div. has signed to telecast 


MR. HEALY 
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a total of 17 games during a four-month period 
starting Aug. 6. Twelve stations will carry the 
games: KABC-TV Hollywood; KHSL-TV Chi- 
co; KFMB-TV San Diego; KEYT (TV) Santa 
Barbara; KVEC-TV San Luis Obispo; KBAK- 
TV Bakersfield; KJEO (TV) Fresno; KGO-TV 
San Francisco; KCCC-TV Sacramento, all 
Calif.; KLRJ-TV Henderson, Nev.; KZTV (TV) 
Reno, and KING-TV Seattle. 

Agency for San Francisco Brewing Co. is 
BBDO, San Francisco. 


N. W. Ayer’s Jordon Retires 
After 40 Years With Agency 


C. L. JORDAN, executive vice president of 
N. W. Ayer & Son, Phila., retired Friday to 
devote his time to his work as international 
chairman of the celebration of the 250th anni- 
versary of the birth of Benjamin Franklin. He 
will continue as a member of the agency’s board 
of directors. 

Mr. Jordan, who joined the agency in 1915 
as a copywriter, is a pioneer in sponsored radio 
and television programs. He worked on what 
was described as the first regularly-sponsored 
radio program—The EverReady Hour—in 1923 
and on telecasts of U. of Pennsylvania football 
games for Atlantic Refining Co. in 1940. 

He joined the agency as a copywriter in 1915. 


Mayers, Others Promote 
L. A. ‘Advertising Center’ 


PROPOSAL to establish a Los Angeles “Adver- 
tising Center,” to contain advertising agencies 
and agency services within one building or 
group of buildings, has been advanced by 
Henry Mayers, president, The Mayers Co., Los 
Angeles. 

Mr. Mayers said that a survey undertaken by 
himself and his group had disclosed interest in 
the project by 21 agencies and 19 services. 

Among facilities to be provided prospective 
tenants would be sound-recording and film- 
editing studios and projection rooms, a co- 
operative research bureau and a media library. 

Besides Mr. Mayers, seven other unidentified 
Los Angeles area agency heads are active in 
promoting the proposed center, to be located 
near the freeway network somewhere between 
Hollywood and downtown Los Angeles. 


Tv Can Sell Modern Homes, 
Nelson Tells Texas Builders 


MODERN HOMES can be sold via tv—‘“the 
modern way”—Raymond E. Nelson, Television 
Bureau of Advertising director of national spot 
sales, told a Lubbock (Tex.) home builders 
association dinner meeting last week. The 
dinner was held under the auspices of KDUB- 
TV there, with W. D. (Dub) Rogers, presi- 
dent of the station, officiating. 

Mr. Nelson noted tv real estate successes, the 
high incidence of set ownership among younger 
families and the five hours daily use of these 
sets. “Television for the builder reaches the 
audience with the desire to buy, the reason to 
buy, and the money to buy,” he said. 


‘3 for Tonight’ on CBS-TV 


GENERAL FOODS (instant Maxwell House 
coffee and Swansdown products), New York, 
will sponsor the hour-long musical 3 for To- 
night on CBS-TV on Wednesday at 10-11 p.m. 
The program stars dancers Marge and Gower 
Champion, and singer Harry Belafonte. The 
Paul Gregory musical ends its New York run 





as a legitimate theatrical production on Satu. 
day and will reopen at the Greek Theatre in 
Hollywood following the one-time television 
broadcast. Benton & Bowles, New York, jg 
agency. 


NETWORK NEW BUSINESS 


Gillette Co., Boston, on its “Calvacade of 
Sports” will sponsor annual All-Star basebalj 
game July 12 in Milwaukee on NBC-TV, which 
is carrying game for sixth straight year. Cana. 
dian Broadcasting Corp. will pick up telecay 
for second year. 


Slenderella Systems Inc. (reducing Systems), 
starts co-sponsorship of Ruth Ashton’s Women’s 
News Desk (Mon.-Fri., 2:30-2:40 p.m. PDT) 
on nine Columbia Pacific Radio Network sta. 
tions for 52 weeks from today (Mon.). Agency: 
Management Assoc. of Conn. Inc. 


NETWORK RENEWALS 


Sylvania Electric Products, Buffalo, N. Y., re 
news for fifth consecutive year Beat the Clock, 
(CBS-TV, Sat., 7:30-8 EDT). Agency: J, 
Walter Thompson Co., N. Y. 


Sterling Drug, N. Y., has renewed for seventh 
year My True Story (ABC Radio, Mon.-Fri. 
10-10:25 am. EDT), effective July 14 for 52 
weeks. Agency: Dancer - Fitzgerald - Sample, 
MN. ¥. 


Dodge Div., Chrysler Corp., Detroit, has re- 
newed on ABC-TV Break the Bank (Sun., 10- 
10:30 p.m. EDT), effective July 3, and Make 
Room for Daddy on alternate weeks (Tues, 
9-9:30 p.m. EDT), starting July 12. Agency: 
Grant Adv., Chicago. 


AGENCY APPOINTMENTS 


Fisher Nut Co., St. Paul, appoints Bozell & 
Jacobs, Minneapolis. Tv campaign in midwest 
markets will be used. 


R. B. Davis Co. (baking products), Hoboken, 
N. J., names BBDO, N. Y., to handle advertis- 
ing for Cocomalt. 


Tippa Products Co. (imported West German 
typewriters), Addiator Sales Co., Torpedo Sales 
Co. and Jack Schwartz Productions, all L. A; 
Tubin Engineering Co., Burbank, Calif; and 
P. Gossen Co., Erlangen, and Torpedo Werke, 
Frankfort/Main, both West Germany, name 
Nat Tanchuck Adv., L. A. 


Anatole Robbins Cosmetics, L. A., names Car- 
son, Roberts Adv. there. 


John Poole Broadcasting Co. (KBIF Fresno, 
Calif.) names Cliff Furgurson Adv., same city. 


Shure Bros. Inc. (microphones, acoustic de- 
vices), Chicago, has appointed Stral Adv. 
Agency, same city. 


Borg Scale Div. of Borg-Erickson Corp., Chi- 
cago, appoints Fletcher D. Richards Inc., Chi- 
cago, effective June 30 with retirement from 
business of Wallace-Ferry-Hanly Co., Chicago. 


Wyler & Co. (packaged soup), Chicago, 4p 
points Schwimmer & Scott, same city. 


Wilson Milk Co. div. of Dean Milk Co., Frank- 
lin, Ill., appoints Clinton E. Frank Inc., Chicago. 


Consolidated Food Processors Inc. (Monarch 
“Mocha-Rich” coffee), Chicago, appoints Olian 
& Bronner Inc., same city, to handle advertising 
for new product. Radio-tv being used. 


Voice of Prophecy Inc., Glendale, Calif., * 
points Milton B. Carlson Co.,-L. A. ABC an 


(A&A continues on page 52) 
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There’s no substitute for LISTENER LOYALTY 


The listener-loyalty which KSTP-TV has 
won through superior entertainment, talent, 
and showmanship shows up again in the latest 
ratings: 

From 6:30 AM until midnight, seven days a 
week, KSTP-TV leads all other Minneapolis- 
St. Paul television stations in average program 
ratings.* 

In this rich, active-buying Northwest market 
which includes more than 600,000 television 
homes and commands a spendable income of 


MINNEAPOLIS ¢ ST. PAUL 


FOUR BILLION DOLLARS, KSTP-TV has long 
been the leader. It is the Northwest’s first 
television station, first with maximum power, 
firstwithcolorTVand, ofcourse, first in audience. 

This listener-loyalty is important to you 
because it means sales for you. To put your 
advertising dollars to work most effectively and 
most efficiently, KSTP-TV is your best buy in 
the great Northwest! 


*Weekly average, ARB Metropolitan Area Report, 
April, 1955. 


Basic NBC Affiliate 


“Thee Nowthwets a. leading Steiion” 


EDWARD PETRY & CO. 
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SOARING MEDIUM: 
TV’S UP A THIRD 


If BROUGHT IN $593 MILLION IN ’54—FCC 


OTAL television revenues during 1954 soared to $593 million, 

37% above 1953, according to final tabulations announced last 
week by FCC’s Economics Division [CLosEp Circuit, June 13]. 
The video industry’s broadcast profits (before Federal income tax) 
increased to $90.3 million, 33% above 1953. 

Networks and pre-freeze vhf stations showed marked gains, but 
post-freeze vhf and uhf stations, as groups, reported losses with uhf 
showing a greater deficit last year ($10 million) than in 1953 ($6.3 
million). Post-freeze vhf, however, showed an improvement in its 
loss figure, going in the red only $3.8 million in 1954 as against a 
$4.2 million loss in 1953. 

The four tv networks and their owned-and-operated stations ac- 
counted for some 52% of the industry’s total revenues last year. 
This group reported an increase in total business of approximately 
32% with profits (before Federal income tax) amounting to double 
those of 1953. Networks and their o&o outlets grossed $306.7 
million in revenue last year as against $231.7 million in 1953 and 
$180.2 million in 1952. On the profit side, this group enjoyed a 
total of $36.5 million in 1954, compared with $18 million in 1953 
and $9.9 million in 1952. 

The nation’s 92 pre-freeze vhf stations grossed $200.9 million 
in revenues in 1954, compared with $174.5 million in 1953 and 
$142.2 million in 1952. 

Broadcast expenses continued to increase in all categories last 
year, the FCC report disclosed. But expenses for the post-freeze 
vhf stations more than trebled in 1954, totaling $63.8 million, as 
compared to $20.3 million in 1952. Uhf station expenses last year 
were double those of 1953. 


Networks and Their 
16 Owned Stations 
$70 Million 


$60 Million 


$50 Million 


$40 Million 


$30 Million 


$20 Million 


$10 Million 


92 Pre-Freeze 
Vhf Stations 


BROADCAST REVENUES, EXPENSES, AND 
INCOME OF 4 TELEVISION NETWORKS 
AND 410 TV STATIONS 


1954 19537 1952! 
($ Millions) Broadcast Revenues 
4 Networks (including 16 owned 
and operated stations) $306.7 $231.7 
92 Pre-Freeze television stations 200.9 174.5 


Subtotal 507.6 406.2 


Post-Freeze television stations: 
177 vhf stations 60.0 16.1 
125 uhf stations ; 25.4 10.4 


Industry total $593.0 $432.7 


Broadcast Expenses 
4 Networks (including 16 owned 
and operated stations) $270.2 
92 Pre-Freeze television stations 133.3 
Subtotal sas, 


Post-Freeze television stations: 
177 vhf stations 63.8 
125 uhf stations 35.4 


Industry total .. . $502. 


Broadcast Income 
(Before Federal Income Tax) 
4 Networks (including 16 owned 
and operated stations) $36.5 $18.0 $ 9.9 
92 Pre-Freeze television stations 67.6 60.5 45.8 


Subtotal . ; 78.5 55.7 


Post-Freeze television stations: 
177 vhf stations (0.2) 
125 uhf stations ° 


Industry total , . $55.5 


( ) Denotes loss. 

11952 data covers 4 networks and 15 owned and operated 
stations; 93 pre-freeze and 14 post-freeze tv stations. 

2 1953 data covers 4 networks and 16 owned and operated 
stations; 92 pre-freeze and 226 post-freeze stations (114 vhf 
and 112 uhf). 


THE PROFIT AND LOSS OF TELEVISION BROADCASTING 


177 Post-Freeze 
Vhf Stations 


125 Post-Freeze 
Uhf Stations 


oO 


1952 1953 1954 1952 1953 1954 1953 1954 1953 1954 


Minus 
$10 Million 
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left to right: Emmett C. McGaughey — Executive Vice President, West Coast, Erwin, Wasey & Co., Ltd. Paul H. Willis — Assistant Vice Presiden, 
Carnation Company. Norman Best —Vice President, Erwin, Wasey & Co., Ltd. Glenn Bohannan — Radio-TV Media Director, Ere 


Wasey & Co., Ltd. €, A. Gumpert — Advertising Manager, Milk Products Division, Carnation Co. Walter Davison — Western Divisia 
Sales Manager, Television, NBC Spot Sales. 


Candid photo by Elliott Erwitt. Taken ~ 
Carnation Home Service Department Test Kitchen, Los Ange 





the Carnation Company 
and its agency, 

Erwin, Wasey, are Sold 
on Spot as a basic 
advertising medium! 


Carnation, one of America’s top-ranking 
food companies, makes Spot Radio and 
Spot Television a prominent part of its 
master advertising plan. 


Spot is used as a local selling tool in 
specific markets. Guided by sales con- 
ditions in each market, Carnation buys: 


20-SECOND STATION BREAKS: to reach 
nighttime Radio and TV audiences at 
relatively low cost and, in Television, to 
demonstrate uses of the product visually. 


MINUTE PARTICIPATIONS: to benefit from 
the selling personalities and reputations 
of local Radio and Television talent with- 
in their individual markets. 


Complete flexibility of timing and mar- 
ket selection . . . low costs with high 
sales return .. . are Spot’s basic advan- 
tages for Carnation. Spot can sell hard 
for you, too! 


Ask your agency or an NBC Spot Sales 
representative. More and more advertis- 
ers are Sold on Spot because more cus- 
tomers are Sold on Spot... and some 
Spots are better than others. 


representing RADIO STATIONS: 


MNBC San Francisco WAVE Louisville 
KSD Sz. Louis KGU Honolulu 
WRC Washington, D.C. WRCA New York 
WTAM Cleveland WMAQ Chicago 
‘ President, and the NBC Western Radio Network 


representing TELEVISION STATIONS: 


SPOT S ALE 7 WRC-TV Washington, D. C. KONA-TV Honolulu 


30 Rockefeller Plaza, New York 20, N. Y. WNBK Cleveland WREA-TV New York 
Chicago Detroit Cleveland Washington KPpTv Portland, Ore. WNBQ Chicago 
San Francisco Los Angeles Charlotte* WAVE-TV Louisville KRCA Los Angeles 
Atlanta* Dallas* *Bomar Lowrance Associates WRGB Schenectady-Albany-Troy KSO-TV St. Louis 


















Siow City Sue 
makes a hit 


with the Lone Ranger's faithful sponsor 


do wi 





KV/7/ gallops off with Ist place 










it rep 

a e J ‘ The i 
in General Mills Lone Ranger Contest } 
Th 

Sioux City Sue and her offspring won the $1000 first prize for KVTV “ 
In fa 

and that ain’t buffalo chips. Wheaties and Cheerios moved faster an 
than Hi Ho Silver as a result of KVTV’s promotion and advertising. whic 

Tesul 

We were happy to win, of course, but not surprised. 2 national awards for | 
in less than 6 months means KVTV learned the sales trails well from p. 
big sister WNAX-570 — an old hand at ropin’ and tyin’ consumers. cha 
Corral that sales-merchandising know-how with KVTV’s dominant fe 
position and you'll start a buying stampede everytime. oa 

Your Katz man will get you in the bunkhouse. mu 

less 

CBS - ABC > 

OW 


4 bo 


SIOUX CITY, IOWA 





Serving lowa's second largest market. A Cowles Station, under the same manages 
ment as WNAX-570, Yankton, South Dakota. Don D. Sullivan, Advertising Director, 


G 
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O THEY WANT A TOLL? 


+ IN COLUMBUS, OHIO, 70% WANT TELEVISION TO REMAIN FREE 
127% ARE INTERESTED IN FEE TV, BUT ONLY 7% WANT ALL FEE 
© 65% WOULDN'T APPROVE IT, 13% WOULD, 


HOW do people feel about pay-as-you-see 
W 

Not so enthusiastic, Elmo Roper & Assoc. 
ways. 

Roper found that only 27% of 449 Co- 
ymbus, Ohio, tv set owners were “in- 
rested” in pay tv if one channel were to 
pt on scrambled programs during prime 
tighttime viewing hours. 

This figure fell to a low of 7% still in- 
rested in fee tv when set Owners were 
wsked to make a choice between paying for 
il tv programs or continuing to maintain 
ill channels free as now. 

According to last week’s announcement 
by CBS, that network asked the Roper or- 
wnization to determine the attitude of 
people to pay tv. It said it had nothing to 
do with choosing the market, the sample 
or the questions. 


The Roper organization explained that it 
chose Columbus because there were three 
stations there. It interviewed 504 people, 
it reported, of whom 449 had tv receivers. 
The interviews were conducted May 18-21, 
inclusive. 


There have been other surveys on pay 
W, but all have shown a sizeable majority 
in favor of subscription tv. This is the first 
wrvey by a major opinion poll practitioner 
vhich overturns these up-to-now accepted 
results on whether people are willing to pay 
lor their tv programs. 

Interestingly enough, of the 28% of the 
449 set owners who said they would like 
changes made in the kinds of programs now 
fered on tv, most said they would like to 
*¢ More sports, more live sports, more edu- 
cational and cultural programs, more good 
music, less mystery and murder programs, 
ks crime and horror programs (particu- 
larly in children’s hours). 

Only 12% of these 128 dissatisfied set 
owners said they wanted fewer commercials. 

Satisfied with tv as it is were 70% of the 
449 tv set owners. 

The survey also showed the number of 
hours tv is now watched under the present 
ystem of free tv. Between 8 and 10 p.m., 
5% of the 449 set owners watched tv 
— than 10 hours weekly, 37% between 
2 and 10 hours weekly, 25% up to six 
tours weekly, and 3% none at all. 

This totaled 3,799 hours viewed per week, 
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with an average of 8.7 hours per week for 
all those who watch, and 8.5 hours a week 
for all 449 set owners. 


If all channels were pay tv, this is the 
number of hours tv would be watched: 24% 
of the 127 set owners in favor of pay tv 
would watch more than 10 hours, 35% from 
642 to 10 hours, 29% up to six hours, and 
12% not at all. This totals 914 hours 
watched, with an average of 8.2 hours per 
week per watcher or 7.2 hours per week per 
set Owner. 


Those in favor of pay tv under all con- 
ditions estimated they would spend $3.57 
per week on toll tv. Most agreed they would 
cut this by about $1.50 because it was too 
high. But 23% of the 127 set owners felt 
$3.57 was not too much to pay for tv pro- 
grams of their choice. 


In the first question regarding pay tv, 
which explained what subscription tv was 
and suggested that there might be one sta- 
tion which would put pay programs on from 
8 to 10 p.m. in place of the free programs 
it now carries and that the costs might run 
from 50¢ to $1.25 per show, the 449 set 
owners answered in this way: 

Interested 

Not interested 

Don’t know or depends 
No answer 


27% 
62% 
10% 
1% 
After the respondents were given some 
more explanations about pay tv, they were 
asked whether they wanted this service on 
one channel or would they rather have the 
channel remain on a free basis. The an- 
swers of the 449 set owners were: 
Would want it 
Would not want it 
Don’t know or depends 
No answer 


22% 
70% 
6% 
2% 

The 127 set owners who were definitely 
in favor of pay tv, or who didn’t know, were 
asked whether they would be in favor of toll 
tv if it meant all programs would have to 
be paid for. The answers came out this 
way: 

In favor 
Not in favor 
Don’t know or depends 9% 

No answer 4% 

This hard core of pay tv enthusiasts (52 
set owners) were then put to the acid test. 


32% 


55% 


12% ASK CONDITIONS 


They were told that if broadcasters could 
make more money on pay tv, all the good 
tv shows, including morning and children’s 
programs, might go on a pay-as-you-see 
basis, with the costs of these about 10-15¢ 
per half hour. The interviewee was asked 
if he was willing to pay for all good shows 
in order to get top Broadway shows, top 
sports events, first run movies and other 
things he can’t now get, or whether he 
would rather have all channels free with 
their present kinds of shows. This is how 
this group answered: 

Yes, would pay 62% 

No, would rather have all 

free 
Don’t know 
No answer 


13% 
17% 
8% 

In a comparative table of the four major 
questions, Roper found the following re- 
sults: 

In a final series of questions, the 449 
set Owners were asked whether they would 
authorize pay tv or not if they were in posi- 
tion where they had to make the decision. 
It was explained that pay tv proponents 
claim that pay tv would supplement free tv, 
whereas opponents of toll tv claim it would 
supplant free tv. 

The vote was: 

Would authorize it 

Would not authorize it 

Would authorize it but—or 
would not authorize it 
unless 

Don’t know or no answer 


12% 
10% 

Of the 403 set owners who had an an- 
swer One way or the other on this question, 
the reasons given by 74% who would not 
authorize pay tv were heavily in these 
categories: (1) Already spent enough on a 
tv set, or, if we pay for programs we should 
get a free set; (2) satisfied with present set- 
up; (3) can’t afford it; would be too expen- 
sive; (4) would eventually have to pay for all 
programs. The 25% who said they would 
authorize pay tv gave the following top 
reasons: (1) Would like to see better pro- 
grams on tv; (2) in favor as long as there 
would still be some free tv; (3) in favor if 
restricted, controlled, limited amount of 
time, special occasions, special programs. 
Those not answering or having no opinion 
amounted to 4%. 
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ON MARCH 31, 1930, a new program 
made its debut on WFAA Dallas. It was 
named the Early Bird Show, and rightly so, 
for it went on the air at 6 a.m. with a 
breakfast-time bundle of music and comedy. 
The program was originated by Alexander 
Keese, who also served as conductor of the 
Early Bird orchestra. 

This spring, in a week-long celebration, 
March 28-April 3, the Early Bird Show 
celebrated its 25th anniversary of uninter- 
rupted broadcasting on WFAA six mornings 
a week—and now seven with the addition 
of a Sunday morning taped broadcast— 
making it the oldest breakfast-time variety 
show in the nation. 

More than 1,000 listeners came to the 
station during the Early Bird silver anni- 
versary week to provide a studio audience 
for the program. To arrive at dawn, many 
of these listeners arose hours before that 
time, some of them driving hundreds of 
miles to take part in the celebration. 

On hand to welcome the birthday party 
guests was Alex Keese, now station manager 
of WFAA, whose mail that week was domi- 
nated by congratulatory letters from Early 
Bird listeners, including Texas Gov. Allan 
Shivers and Dallas Mayor R. L. Thornton. 
Most impressive was a concurrent resolution 
adopted by the Texas Senate and House, 
congratulating “WFAA and the performers 
of the Early Birds for the entertainment and 
many hours of pleasure which they have 
given to thousands of listeners in Texas and 
the Southwest .. .” 

Broadcast live from the WFAA studios, 
the Early Bird Show is on the air six days 
a week from 6 to 8:30 a.m., with two 
quarter-hour time-outs for mewscasts at 
7-7:15 and 8-8:15. On Sundays the taped 
show is aired 7:15-8 a.m. The format of 
the program has varied through the years 
according to the taste and talent of the 
m.c.’s, currently Elmer Baughman and Ben 
McCleksey, who have been writing and 
producing the program for the past 10 years. 
The only “musts,” in addition to comedy by 
the cast and music from the 12-piece or- 
chestra, are weather information, time sig- 
nals and temperature. 

Sponsorship of the Early Birds is on a 
participating basis, with both segments and 
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A QUARTER-CENTURY 
OF BREAKFAST RADIO 


WFAA ‘EARLY BIRDS’: RIGHT TIME, RIGHT TALENT, RIGHT TEMPO 





announcements available to advertisers. At 
present the program has 37 advertisers who, 
during the week, sponsor 12 quarter-hour 
and three 10-minute segments, 134 one- 
minute announcements, 21 twenty-second 
breaks and 16 ten-second quickies. 

In the early days of the program, its per- 
formers refrained from taking any part in 
the commercial presentation, as was the 
custom then. Today, however, the Early 
Birds’ commercial format has followed the 
general radio evolution to a stage in which 
the m.c., at the request of the client, takes 
part in delivering the sales message. Tran- 
scribed commercials are given a live atten- 
tion-getting lead-in by the m.c. 

Oldest of today’s Early Birds sponsors is 
the Mennen Co., which has sponsored three 
quarter-hour periods each week since 1945. 
In a recent test offer made on six programs 
on as many stations across the country, 
WFAA’s listeners provided the most requests 
—3,056 at a cost per entry of 31 cents. 

Mennen’s advertising manager, Leonard 
V. Colson, said recently: “We are proud to 
be the oldest continuous program advertiser 
on the Early Birds. This program has done 
an outstanding job in the promotion of 
Mennen’s sales in that area.” 

Morton Foods, local producer of potato 
chips, salad dressing and kindred products, 
has sponsored the Early Birds three quarter- 
hours a week for the past seven years. An 
offer of a recipe booklet, broadcast only 
four times over a two-week interval, pulled 
2,654 requests from 603 towns in 10 states. 

Renewing the Morton contract, O. C. 
Turner, vice president, said: “We are be- 
ginning another year with the Early Birds. 
A lot of credit is due them for the increase 
in our grocery products each year.” 

A five-year sponsor of the program, 
Quaker Oats Co., ran a nine-week series 
of “Prize Parties,” giving two boxes of 
hosiery and 5 five-pound sacks of Aunt 
Jemima flour each week, plus grand prizes 
at the end of the series, to listeners sending 
in post cards. J. B. Farris, manager of the 
company’s Texas operation, reported: “We 
are very elated over the 91,294 returns... 
While we had to wait three years to get on 
the Early Birds . . . we have been well 
pleased with the results.” 





G. D. Ireland (Ireland’s Chili) stated: 
“The fine manner in which you have » 
effectively placed our products before the 
public is a contributing factor in our in. 
creased sales.” 

And a Dallas advertising agency, Erle 
Racey & Associates, wrote: “We first used 
the facilities of the Early Birds 20 years ago 
and in every instance for mail pull or sales 
stimulation we have been completely con- 
vinced that it is the finest dollar for dollar 
radio buy we have ever made.” 

How does a program get to be 25 years 
old? What’s the magic longevity formula 
which enables it to flourish long after the 
companion programs of its early years have 
disappeared from the air? BeT asked WFAA 
and here’s the answer from Stan Radominski 
of the station’s promotion department: 

“Perhaps the Birds’ longevity formula can 
be summed up in three T’s—the right time, 
the right talent and the right tempo. 

“As for tempo, let us say that the Birds 
have always presented appealing bright mu- 
sic, clean humor and such daily sought after 
information as time signals, weather infor- 
mation and temperature in a tempo that 
seems to fit the pace of the southwestem 
morning listener. Furthermore, all of the 
above has been presented with a feeling of 
sincerity that gets through the mike to the 
listener. 

“That remark is based on numerous 
things: the thousands of letters sent in by 
listeners explaining the part the Birds play 
in their lives, the fact that there are many 
who have listened to the program for all of 
its 25 years and who have brought up 4 
generation of new Early Bird listeners. 

“At the same time, it could be summed 
up, too, by a visitor to the Birds’ 25th ann 
versary celebration. In her 25 years of 
listening, she said, she never heard an of 
color remark or a song that had any seml- 
blance of suggestive lyrics to it. She heard 
nothing but good clean humor and music 
and she regretted there were so few other 
shows like that on the air now.” 


TOP (1 to r): Early Birders Ben McCleskey 
and Elmer Baughman listen as Alex Kees 
acknowledges response to the show's ann 
versary. 
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SASTING 


AROUND FARGO, 


WDAY-TV 
WINS “GOING 


WDAY-TV 


FARGO, N. D. e CHANNEL 6 
Affiliated with NBC ¢ ABC 


FREE & PETERS, INC, 
Exclusive National Representatives 
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Latest Hoopers show that WDAY-TV just 
doesn’t have much competition in and around 
Fargo. Day and night, WDAY-TV gets 5 to 6 
times as many viewers as the next station! 

Look at the sets-in-use—28% in the early 
afternoon, 48% late afternoon, 65% at 
night! 

Since the nearest “competitive” TV station is 
50 miles away, it’s a cinch that WDAY-TV also 
wins “going away”, in most of the rich Red 


River Valley. Check with Free & Peters. 


HOOPER TELEVISION AUDIENCE INDEX 
Fargo, N. D. - Moorhead, Minn. — Nov., 1954 





TV-SETS- Share of 





AFTERNOON (Mon. thru Fri.) 
12 noon — 5 p.m. 





5 p.m. — 6:30 p.m. 


EVENING (Sun. thru Sat.) 
6 p.m. — 12 midnight 


(*Adjusted to compensate for fact stations 
were not telecasting all hours) 





In-Use Television Audience | 
WDAY-TV | Station B 
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ANNOUNCING 


WMCT: 


FAMILY PROGRAMING 


a show custom-built for 
every member of the family 








MOVIE MATINEE 


From 12:30-1 P.M. daily 
Monday through Friday, 
top-notch dramatic shows 
with special appeal for 
the ladies. 


——| CARTOON CARNIVAL 


P-—~ | From 5—5:15 P.M. Monday 
" «~/2, \ J through Friday. This is the 
PORKY PIG” 2 Guild oathens of Looney Tunes, 
lad '. Ss first time released for 
; television. Includes Porky 
Pig, Daffy Duck, Oswald the 
Rabbit, and Krazy Kat. 


MYSTERY THEATER | 
; 11:00 P.M. Monday through 
stery Saturday, the really big 
“cloak-and-dagger” boys in 
TREATRE Boston BLACKIE, GEORGE 


RaFtT, FRONT PAGE DETECTIVE, 
CapTuRED, and others for late 
evening listening and viewing. 


PARTICIPATING SPOTS 


are available in any one or all of these features. 





Call your nearest Branham man now. 


WMC MEMPHIS 


CHANNEL 5 
Covering the largest area with the 
clearest picture from Memphis 100,000 watts 








NATIONAL REPRESENTATIVES Owned and operated by 
THE BRANHAM CO. THE COMMERCIAL APPEAL 


AFFILIATED WITH NBC @ ALSO AFFILIATED WITH ABC AND DUMONT 
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TV OR NOT TV 


DOUBTS about the televising of presiden. 
tial news conferences were voiced by some. 
time candidate Adlai Stevenson in a filmed 
interview with Dorothy Fuldheim, ney; 
analyst for WEWS (TV) Cleveland, Scripps. 
Howard station. Here are his commen. 


Q: I'd like to ask what you think of this 
medium through which we're now reaching 
the public—what you think about the state. 
ment that politicians ought not to be allowed 
to use prompting devices and make-up and 
so on because they “look like what they 
ain’t,” as the poet says. ; 

A: That’s a rather broad question. | 
don’t think I’m very competent to answer, 
I’m sure that any medium which puts the 
emphasis on stage management, on prepara- 
tion and on dramatics, also emphasizes, puts 
a premium on people who are gifted in that 
respect and I think this tends to discourage 
spontaneity and reality. I don’t know if 
that necessarily is wrong. I think perhaps 
we have got to find ways and means of 
adjusting the use of mass media of con- 
munications—which are inevitable—we're 
going to use them—so that they don’t pre- 
sent the unreal for the real—in other words, 
they don’t defraud us. 

Q: What do you think of the value of a 
presidential press conference being televised? 

A: I think the presidential press confer- 
ence is a valuable, indispensable means of 
communication with the people. As to 
whether it should be televised, I think 
there’s a question. I’m by no means certain 
that it should. I think anything that tends 
to put a political tone or a political aspect 
on a presidential press conference is a mis- 
take. And yet, it’s inevitable that a presi- 
dent, being the party leader, will try to 
make the most capital out of the presidential 
press conference. From a political point of 
view, at least, his managers would. That 
means stage management; it means selection 
of questions, it means a censorship, in effect, 
of the whole press conference. It means 
portions are picked out and all of this seems 
to me tends to inhibit the—it tends to pul 
a premium on the glib answer and the easy 
question. I’m not sure this is a good idea. 

Q: Is there a greater hazard in televising 
than in having newspapermen there? 

A: Yes—because the televised press con- 
ference is never the whole press conference. 
It’s only portions—selected portions—at 
least that’s the way it’s been. I’m not sure 
this is a good idea. I think the president 
there is somewhat inhibited by the fact 
that he is on television—rather than com- 
municating directly under instructions which 
he lays down as to whether it’s on or off the 
record with the press. 
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A STING 


cach one 1s different 


The staff of life — despite its many origins and 

types — is acommon need around the world. Quality 
television stations — just as diverse in their 
personalities and origins — share a common need 

for individualized representation. 

Some of the most outstanding find their answer with 
Harrington, Righter and Parsons. If your standards 
are similar to theirs, this is the kind of quality 


representation worth investigating. 


WAAM 


Harrington, Righter and Parsons, Inc. | ”2£y-rv 
WFMY-TV 
New York § wTPA 

Chicago W DAF-TV 
San Francisco § wHAS-TV 
WTMJ-TV 

television—the only medium we serve § WMTW 
WSYR-TV 


ROADCASTING TELECASTING 


Baltimore 
Buffalo 

. Greensboro 
Harrisburg 
Kansas City 
Louisville 
Milwaukee 
Mt. Washington 


Syracuse 
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The “experts” who long ago proved that bumblebees 
can’t fly have been examining network radio. It too, 
they say, is “aerodynamically unsound.” But the bees 
aren’t taking it sitting down. And neither is network 
radio. Why should it, when... 


Network radio is accounting for 130,000,000 ad- 
vertising dollars a year.’ Soft goods dollars, hard 
goods dollars. Dollars from companies just beginning 
to advertise nationally. Dollars from companies whose 
advertising budgets and experience are legendary. In 
fact 20 of the 25 biggest advertisers are using net- 
work radio in 1955. 


*12 months through March 1955. Time only. 


Network radio continues to be the most efficient 
way to reach customers. It takes an advertiser’s 
message to a thousand people at less cost than any 
other medium. Less than magazines, newspapers, tele- 


vision. And in many new radio formats a netwil 
advertiser can reach listeners in the evening ata 


that’s lower than before television came along! 


People have 111,000,000 places to listen. (The sw 
of radio keeps coming back to boxcar figures.) Arvul 
the house alone, there are nearly 75 million worki! 
radio sets: 25 million radios in living rooms, 22 ml: 
lion in bedrooms, 16 million in kitchens, 4 million! 
dining rooms, 7 million in other places. 

Radios today are scattered in so many different plat 
throughout the home that only 14 million sets—most! 
in living rooms—have to double up with the TV set 


ry: . e,9 - b] 1 
With radio now so handy it’s only an arm’s leng 


away, is it any wonder that nine radio families 
of ten tune in every week. That on the average.- 





a netwulll They spend more than 17 hours every week with Lowell Thomas. During the day, Arthur Godfrey, Ma 
ng atacm™ their radios. And that’s just the listening that goes Perkins, Wendy Warren. 


long! mat home. Add 26 million sets in automobiles, where . ; e = 
Even in the biggest television cities, people prefer 


Theste thelistening’s only begun to be measured. Add another ; : ' 
(The stay network radio. Of the top radio programs in TV’s 24 


sie l million sets in places people go to work, shop, eat, 
S.) ALOU ; , : i aroes ayrkets. &C sy @ . 7orks 

where the turnover is so high nobody even tries to largest markets, 89 per cent come from networks, 
keep track of all the listening. 10 per cent originate locally at network stations, and 
1 per cent come from independents. 


yn workil 
ms, 22 ml: 
- million il They tune most to network programs — to the kind 
of entertainment that only networks can support, the Their favorite network is CBS Radio. Listeners 
kind of programs that make radio worth while: At spend more time with CBS Radio. Advertisers do, too. 
hight, listeners want Amos ’n’ Andy, Jack Benny, In volume of business this year through March, CBS 
Bing Crosby, Our Miss Brooks, Edward R. Murrow, Radio leads its busiest competition by 51 per cent. 
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Reserve 
Your TV Space today 


in the 


1955-56 


Deadline: July 15 
Publication Date: 
Mid-August 


June 20, 1955 


A DOG AND HIS BOY: 
SUPER SOUP SALESMEN 


TPA’S ‘LASSIE’ FILM SERIES, ON CBS-TV, BOOST; 
CAMPBELL’S SALES TO AN 80% HOLD ON THE MARKET 


TO DO a man’s job over at Campbell’s 
Soup, they called in a boy and a dog, and 
the women have been responding in record 
numbers. 

That, in a capsule, is the story of the 
remarkable sales job that Lassie, a tv pro- 
duction of Television Programs of America, 
did for Campbell’s over CBS-TV this past 
season—and will be back to do in the fall. 

In its first 13 weeks on the air the program 
raised sales an exceptional 4% in a near- 
saturated market to the point where Camp- 
bell now accounts for a reported 80% of all 
soup Sales in the country. 

As evidence of the phenomenal draw of 
the show, the company ran a four-week 
contest in which listeners were asked to send 
labels of the product to qualify for the prize 
of a Lassie puppy. More 
than a _ million labels 
were received in the 28- 
day run of the contest. 

The budget for the 
program was originally 
set at $2 million for time 
and talent. Later, in rec- 
ognition of the dynamic 
appeal of the show and 
the medium, the outlay 
was increased another 
$1% million, the addi- 
tional money understood 
to be coming from a cut- 
back in magazines. Dur- 
ing last season the show 
ran 26 original films and 
13 repeats. Next fall it 


will expand to 39 originals with 13 re- 


screenings. 

The show is approaching a 100-station list 
on CBS-TV. It was seen Sunday, 7-7:30 
p.m. 

The series also has been chosen by the 
Treasury Dept. to help step up U. S. Bond 
sales next year. A picture of Lassie and a 
book to hold savings stamps will be available 
for 30 million school children next fall. In 
addition, children will receive Lassie certi- 
ficates as members of the Lassie Saving Club. 

Campbell’s interest in the children’s audi- 
ence is comparatively new. It represents 
a heightened awareness by the company of 
the influence children exert on adult buying 
habits. 

Actually Campbell’s interest in television 
started back in 1950 with a participating 
spot on the Jack Carter Show of Shows pro- 


gram on NBC-TV. This participation laste 
until February 1951, after which the fim 
sponsored Henry Morgan on NBC-TYV fron 
January to June 1951. In September of the 
same year Campbell launched The Aldrich 
Family on NBC-TV and stayed with th 
program until 1953. In October 1952 th 
company began its daytime entry with 
Double or Nothing on CBS-TV. It was the 
same year that the firm bought particip. 
tions on Howdy Doody on NBC-TV. Camp. 
bell’s also sponsored Sound Stage from Jul 
1953 to September 1954. 

The new policy of increased attention to 
the juvenile market is actually an integrated 
part of the overall tv plan for Campbel 
Soup Co. and is directed by Clarence 
Eldridge, vice president in charge of sales 

advertising and market 

ing research, and R. M. 

Budd, director of adver 

tising. The two execi- 

tives, along with the 

product managers, work 

as a team in allocating 

the budget among thei 

various products and the 
competing media. 

The unique appeal of 

the show for the client- 

aside from its valuable 

identification of the spor- 

sor with wholesome ¢t- 

tertainment—is the fact 

that, for every child, the 

program attracts [wo 

parent viewers. The lat- 

est ratings, which average 33.3, is com 

posed of adults two to one. 

Starring the dog, “Lassie,” and Tomm) 
Rettig as the boy, with Jan Clayton até 
George Cleveland in featured roles, the prt 
gram is produced and packaged with Robert 
Maxwell by Television Programs of Amer 
ica. In addition to the production, TPA 
through Martin Stone does the merchal- 
dising for the program and has already 
placed a wealth of Lassie products on stor 
counters across the country. In fact, the 
new Montgomery Ward & Co. catalog fea- 
tures a full page of Lassie products, mark- 
ing the first time that the famous volume 
has devoted so much space to the by-prod- 
ucts of a television character. 

BBDO, New York, is the agency for the 
portion of Campbell Soup Co. which spo 
sors Lassie. 
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Sell the Nation’s 14th Largest Market 








use Buffalo’s Top Sales Personalities 

















STARRING JOHN LASCELLES 

































































ae” 6:30 - 9:15 AM— Monday thru Saturday 
Buffalo’s oldest service-type wake-up program. Music, time, weather. 
THE 9:15-9:50 AM— Monday thru Friday 
Buffalo’s only Mr. and Mrs. Show. Interesting discussions of topic 
KEATONS a aarti their “Seu of peace ~ a po sales means <a 
STARRING JOHN LASCELLES 
“650 1:00 - 2:00 PM, 4:30 - 5:30 PM — Monday thru Friday 
SHOW" Noon time Music, humor and interviews. 





Ideal show to reach Buffalo housewives. 














HELEN NEVILLE 2:15 - 2:30 PM — Monday thru Friday 


Hints and News for women from Buffalo’s outstanding 
SHOW homemaker’s counselor. Live audience. 























STARRING BOB GLACY 


GLACY’'S 10:30-11:00 PM and 11:30 PM-1:00 A.M. — Mon.-Sat. 
BASEMENT 




















Top “late-late” show to reach Buffalo’s adult audience 
with your sales message. 



































ALL ON BUFF DIO STATION 



































PLUS Representatives: 
Outstanding 
5 and 10 Minute 
NEWS and eRe ane 











WEATHER SPOTS 
Ask for Availabilities 





PETERS 





























NBC BASIC AFFILIATE 
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IN RE FILE 9320, 


ONE of the brightest rays of sunshine 1p 
penetrate the seriousness of FCC dealing, 
took place when Ben Sanders, Kicp 
Spencer, lowa, undertook to set Straight q 
little unhappiness he had encountered jy 
putting in a local loop from the schoolhouy 
to the radio station. For the whole stor 
we herewith give you Mr. Sander’s len 
to the FCC: 











Dear Madam Secretary: 


This is sort of a note to straighten oy 
File No. 9320. Seems like things are oop. 
fused. a mite and we thought the recon 
ought to be straightened up a bit. 

Now, in the first place, we had som 
trouble with a local line from the school 
house out to the radio station. Seemed x 
though we would put the English language 
in the school house end alright, but we never 
were quite sure what came out at this end. 
We just wanted to find out what was really 
supposed to come out at this end. Nobody 
seemed to rightly know at the local telephone 
company, so we wrote to Prose Walker 
the NARTB. Funniest thing was Prog 
didn’t rightly know either, so he asked some. 
body over at your place. And that’s where 
the trouble got started, I reckon. 

Pretty soon Mr. Entringer (he’s a tel. 
phone man from Sioux City) came up and 
I told him we were right sorry to get him on 
the spot, but we just wanted to know wha 
was supposed to come out at the other end of 
the local loop. He agreed we ought to be able 
to understand what the man says, and he 
said he would get the high-priced engineers 
to work and find out what was coming out. 
And, Madam Secretary, that’s all we ever 
heard. That is, until we got the nice letter 
from you. 

Now we don’t know this Mr. Dowd. If 
he works for the telephone company though, 
he must be a right nice fellow. Trouble is 
I think he got a little mixed up (or we did, 
one or tuther). Mr. Dowd says, “The mat- 
ter of the quality of local program channels 
furnished in Spencer, Iowa, to radio station 
KICD has been thoroughly checked and the 
results discussed with Mr. Ben Sanders, 
president of the radio station”. Well, nov, 
that isn’t just right. We haven't heard 4 
word YET on what happened to the tests, 
and I don’t just see how the “results” could 
have been “discussed” with me without me 
knowing just a little bit about it. Mr. Dowd 
says the local employes of the telephone 


| company didn’t tell us anything about re 


quirements of frequency response on local 


| loops. Well, Madam Secretary, we've howdi- 


ed quite a bit about it, to tell you the 
truth. We've had the problem ever since 
the school house was built, aad we've visited 
quite a few times, sometimes real nice and 
sometimes ired up a spell. Trouble was Wé 
just couldn’t find out what was supposed to 
come out the other end of the line. 
Then Mr. Dowd says we got a letter 
December 4, 1952, that told us the story— 
namely, what comes out the other end 
Now Mr. Dowd should have read that letter 
a little closer. It says about lines that afé 
hooked up to other lines, like Class “C 
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from 
SUPERIOR DESIGN 


stems 


GREATER STRENGTH 


Emsco TV “Towers of Strength” 
have the advanced design and 
superior structural features that 
provide greater strength .. . greater 
value. Each Emsco tower is engi- 
neered to meet specific require- 
ments of height, weight loads, 
and weather conditions. 

Emsco towers incorporate a 
unique beam leg section.* This 
inherent geometric pattern affords 
a substantial saving in weight...a 
relative increase in strength...a 
reduction in foundation costs. 

Rigid RETMA or AISC s.and- 
ards are met. Bolted construction 
permits quick, sure visual inspec- 
tion. Hot dip galvanizing reduces 
maintenance costs...insures long 
structural life. 

For guyed or self-supporting 
towers unequalled for safety... 





structural rigidity .. . and econ- 
omy, specify Emsco. Prompt deliv- 
ery assured. 


*Patent Pending 










we 
B 
TOWERS OF {STRENGTH 


A 


EMSCO MANUFACTURING COMPANY 
Gerlond, Tex. LOS ANGELES, CALIF. Houston, Tex. 
General Sales Offices: Dallas, Texas 


SA 
® 


Emsco guyed TV Tower 
over 1000 ft. in height, 
Great Bend, Kansas 
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lines to other towns. We read it and Tead 
it, and we still can’t find out what's sy 
posed to come out the other end of a line 
from the school house to the radio station 

Now Mr. Dowd is one of the big men 
with the telephone company and, by golly 
we just don’t think we're big enough to 
argue with him about different sizes of cable 
and things. And, like he says, I guess we 
aren’t hearing right these days about imped- 
ances and things. (My chief engineer seems 
a little confused, too, since he read Mr. 
Dowd’s nice letter). Truth is, though 
Madam Secretary, we just don’t much care 
what size line it is. All we want to know 
is what comes out the other end. They can 
use the fence wire along the north forty if 
they want to. 

And then we come to the last paragraph 
in Mr. Dowd’s letter. Here it is: 


“As stated above this entire matter has been 
discussed with Mr. Sanders who now indicates 
that he is satisfied and that his letter was in- 
tended merely as a request for information in- 
stead of a formal complaint.” 


Well, Madam Secretary, Mr. Dowd sort 
of tucked the dirt under the rug, I’m afraid. 
You see, the results of the matter were NOT 
discussed with me, and I did NOT indicate 
that I was satisfied. Mr. Dowd misunder. 
stood a little, I guess. Now, the rest of it 
is right. 

Eldon (our chief engineer—confused) 
made the measurements you wanted and he’s 
attaching them to this note. Mr. Dowd’s 
nice letter upset him some, and he’s about 
ready to go back to farming and sending 
you his license. But he'll get over it, | 
reckon. 

All we wanted in the first place was to 
find out what was supposed to come out the 
other end of the line from the school house 
to the radio station. We asked the boys in 
the back room at the telephone company. 
They didn’t know. (It isn’t in the book, 
either—the one here in Spencer, that is). 
We asked some of the big men and they 
didn’t come up with the answer. We asked 
Prose and he didn’t rightly know. He asked 
your folks—and, by golly Madam Secretary, 
you know what? WE DON’T KNOW YET. 

But now that basketball season is over, 
we're going to take the loop out anyhow. 
So we'll see you next year in File No. 9320. 

Anyhow, thanks very much for helping 
us get good old 9320 straightened up a bit. 

Warmest personal regards, 

/s/ Ben B. Sanders 
Copies to: 

Mr. Pepper—he’s the manager of the 

telephone company in Spencer 

Mr. Hines—he’s Mr. Pepper’s boss at 

Sioux City 

Mr. Entringer—he’s the man that came 

to see us from Sioux City 
Mr. Dowd—he’s the man from Des 
Moines who wrote you the nice letter. 

Mr. Walker—he’s the man who came 10 
see you in Washington. (Look what 
HE started) , 

Mr. Kanago—he’s the chief engineer, 9° 

he’ll know to take the line out 

Mr. Hennessey—he’s our lawyer in Wash- 

ington. (He'll be mad if we dont 
send him a copy) 

Mrs. Sanders—she’s my mother and has 

some AT&T stock. (She likes to know 
what’s goin on.) 
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(A&A continues from page 32) 


MBS will continue to be used for weekly half- 
hour radio program. 


Cameo Curtains Inc., N. Y., names Friend- 
Reiss, N. Y., to handle all advertising, effective 
immediately. Prior to this agency had serviced 
only radio-tv portion of account. Cameo plans 
to launch its largest consumer advertising cam- 
paign, including participations on Home on 
NBC-TV. 


Reid Bros., Tapley & Geiger Mortuary, L. A., 
names Lansdale Co., same city. Radio being 
used. 


Spix Products Co. (cleaning products), Pitts- 
burgh, has named Sykes Adv. Inc., same city. 


Champale, N. Y., has named Dowd, Redfield 
& Johnstone, same city. 


Flotill Products (Tasti-Diet foods), Stockton, 
Calif., names Roy S. Durstine Inc., N. Y., effec- 
tive July 1. 


Alberto-Culver Co. (VO-5 hairdressing and 
conditioner), Chicago, has named Geoffrey 
Wade Adv., same city. 


United Service Organizations Inc. has appointed 
Bozell & Jacobs, N. Y., as public relations 
counsel. Harry Haller is account executive. 


American Zinc Sales Co., St. Louis, has named 
Ridgway Adv. Co., same city. 


National Guard has named Robert W. Orr & 
Assoc., N. Y., effective July 1. Budget expected 
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ABOVE U.S. AVERAGE! 


$8,830 . . . after taxes! . . . 52% above the national 
average!—that’s the yearly income of the average 


Kansas farm family!* 


Kansas is booming! Kansas farm families are buying 
as they have never bought before! And they listen 
to WIBW more than any other radio station.{ 


Give us the word and we'll sell ‘em your product in 
volumes you never thought possible. We've done it 
before ... and we’ve got a stack of success stories 


to prove it. 


* Consumer Markets, 1955. 
* Kansas Radio Audience, 1954. 


TOPEKA, 
KANSAS 


Ben Ludy, Gen. Mgr. 
WIBW & WIBW-TV 
in Topeka 
KCKN in Kansas City 
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Rep: Capper Publications, Inc. 





























to be approximately $300,000. Radio-ty will 
be used. 


AGENCY SHORTS 


Day, Harris, Mower & Weinstein Inc., Atlanta, 
has changed name to Day, Harris, Hargrett & 
Weinstein Inc. with resignation of Clarendon 
Mower Jr., who enters real estate investmen, 
field. Haines Hargrett, secretary-treasurer has 
named added to firm. Firm also moves to 
expanded quarters at 40 16 St., N.W. 


Donlee Agency, Pompton Lakes, N. J., and 
MacDonald Adv., Paterson, N. J., have merged 
to Donlee-MacDonald Adv., maintaining offices 
in both cities. Edmund H. Jung III appointed 
head of graphic arts dept. 


Ruthrauff & Ryan, Dallas, has moved to larger 
quarters at Suite 515, Adolphus Tower, 141) 
Main St. 


Roche, Eckhoff & Lee Inc., L. A., has moved to 
8721 Beverly Blvd.; telephone: Oleander 5. 
7670. 


C. Wendel Muench & Co., Chicago, has opened 
Dallas office, 2102 Jackson St.; telephone: 
Randolph 2554. Orville L. McDonald, who 
operates own public relations firm, will be in 
charge. 


Charles Bowes Adv., L. A., has moved to larger 
quarters, Hardware Mutual Bldg., 6th & Virgil 
Sts. 


A&A PEOPLE 


Thomas J. Ross Jr. and Gail M. Raphael, for- 
mer vice presidents, Ruthrauff & Ryan, N. Y,, 
to Lennen & Newell, same city, as vice presi- 
dent-account executive and vice president-copy 
group head, respectively. 





Herbert A. Carlson, formerly vice president, 
Christensen Ady. 
Agency, Chicago, to 
Applegate Adv. 
Agency Inc., Mun- 
cie, Ind., as vice 
president and ac- 
count executive. 


Paul H. Willis, as- 
sistant vice president 
and general advertis- 
ing manager, Carna- 
tion Co., L. A, 
named vice president 
in charge of adver- 
tising. 





MR. CARLSON 


Philip A. Brown to Mumm, Mullay & Nichols 
Inc., Columbus, Ohio, as vice president and 
account executive. 


J. L. Kaufman to Grant Adv., Detroit, as vice 
president. 


David B. McCall, David J. Mahoney Inc, 
N. Y., elected vice 
president and crea- 
tive director. 





Ralph D. Allum, vice 
president, Roy S. 
Durstine Inc., N. Y» 
has resigned. 


Carl Brandes Jr, 
vice president and 
partner, Jimmy Fritz 
& Assoc., Holly- 
wood, resigns. 





MR. McCALL 


Sylvan Taplinget, 
formerly with Hirshon-Garfield, N. Y., to Peck 
Adv. Agency, same city, as radio-tv director; 


James Eysler, formerly with William H. Wein- 
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Thanks... 
to ADVERTISERS and AGENCIES 
who are making 1955 the best business year in 
KMPC history. 


Thanks... 
to the RADIO AUDIENCE 
for enabling KMPC to lead all independents and 
two network stations in Southern California— 
according to PULSE, 8-county area survey for 
March-April 1955. 


KMPC 710 KC LOS ANGELES 


50,000 watts days 10,000 watts nights. 
GENE AUTRY, President, R. O. REYNOLDS, Vice Pres. & Gen. Mgr. 


Represented Nationally by A. M. Radio Sales 
Chicago @ New York @ Los Angeles 
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Buchanan-Thomas Advertising Company, Omaha, made a 
very careful study of the pulling power of each of fifteen 
Stations carrying a special flower-seed offer, breaking 
down the results on the basis of cost-per-order received. 
To get the flower seeds, viewers were required to send 
in twenty-five cents plus a key strip from a can of 
Butter-Nut Coffee. This was the acid test for both coverage 
and showmanship — the one and only objective was 
ORDERS! 


Here’s the Box Score on the Top 6... 










Here’s How Lincoln-Land Responded! 


The map shows the percentage of total orders 
received from each county. It’s a perfect example 
of the power of KOLN-TV throughout all Lincoln- VHF STATION C— 45c PER ORDER 

Land generally, and in Lancaster County (Lincoln) VHF STATIONS D AND E—53c PER ORDER 
specifically. More than one-third of all orders 
came from this, Nebraska’s second metropolitan VHF STATION F— 67c PER ORDER 
market! 


KOLN-TV— 28¢ PER ORDER 
VHF STATION B— 40c PER ORDER 





If it’s results you want, don’t miss the 207,050 families in 
Lincoln-Land — more than half of them reached only 


by KOLN-TV. 
KO LN -1V coveRS LINCOLN-LAND—NEBRASKA’S OTHER BIG MARKET 


a per ely CHANNEL 10 © 316,000 WATTS © LINCOLN, NEBRASKA 


ABC DUMONT 


Avery-Knodel, JInc., Exclusive National Representatives 








She Fetzer Halions 
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a ADVERTISERS & AGENCIES —— 


traubd & Co., N. Y., to Peck as account execu- 
tive and creative group member. 


K. Shultz Jr., copy dept., Applestein, 
Levinstein & Goldnick Adv. Agency, Baltimore, 
named director, radio-tv dept. 


Archibald G. Douglass Jr., former senior ac- 
count executive, Erwin, Wasey & Co. Ltd., 
L. A, to Sick’s Seattle Brewing & Malting Co. 
as advertising manager. 


Mike Donovan, McCann-Erickson, N. Y., to 
penton & Bowles, N. Y., as associate media 


director. 
Heary P. Stockbridge, merchandising director, 


Ogilvy, Benson & Mather, N. Y., to contact | 


dept, Young & Rubicam, N. Y., as account 
executive. 


Vivian B. Affleck, formerly with Picard, Marvin 
& Redfield, N. Y., to Hilton & Riggio, N. Y., as 
account executive. 


Wiliam Gray, national advertising dept., Bir- 
mingham (Ala.) News & Post-Herald, to Louis 
Benito Adv., Tampa, Fla., as account executive. 


Theodore W. Schwamb, formerly sales and ad- 
vertising manager, Edwards Food Co., sub- 
sidiary of Safeway Stores Inc., S. F., to Erwin, 
Wasey & Co. Ltd., L. A., as senior account 
executive. 


Julius Buccieri, former assistant tv director, 
Milton Weinberg Adv. Co., L. A., to Byron 
Brown & Staff, same city, as assistant account 
executive. 


Walter Erickson, formerly production manager, 
Offering Gets $1.3 Million 


| CHECK for $1,328,125 was handed over to Ely 


Gamble-Skogmo, Minneapolis, to Bruce B. 
Brewer & Co., same city, in same capacity. 


Nat Tanchuck, former vice president in charge 
of advertising, Garden of Eden Distributing Co. 
(theatrical films), N. Y., forms Nat Tanchuck 
Adv.. 7940 W. 3d St., L. A. 48; tel. Olive 
3-3665. Art Browne Jr., Hollywood tv writer, 
to agency as copywriter. 


William Taubin, formerly with Douglas D. 
Dimon, N. Y., to Doyle Dane Bernbach, same 
city, as art director; Leonard Press, formerly 


with Hirshon-Garfield, N. Y., to Doyle Dane | | 
Bernbach as account executive; Henry Yaris, | 
formerly with McCann-Erickson, N. Y., to | 


agency as assistant account executive; Bill 
Casey, formerly with Kenyon & Eckhardt, N. Y., 
to agency as copywriter. 


Joseph A. Forrester, formerly art director, 
Mayers Co., L. A., to Charles Bowes Adv., same 
city, In Same capacity. 


Murray Hysen, group supervisor, research dept., 
Grey Adv., N. Y., to research dept., Geyer Adv., 
N. Y., as project director. 


William J. Lyons, BBDO, N. Y., to Bozell & | 


Jacobs, N. Y., as assistant to vice president in 
charge of radio-tv. 


Grace Jan Waldman, freelance writer, to public 


relations dept., Robert J. Enders Adv., Wash- | 


ington. 


Jaye S. Niefeld, research director, Henri, Hurst 
& McDonald Inc., Chicago, to company mem- 
bership committee, American Marketing Assn. 


Franz J. Serdahely, special services bureau 
manager, public relations dept., Curtis Publish- 


ing Co., Phila., to public relations and publicity | 


dept., Gray & Rogers, same city. 


Herman Raucher, copy chief, advertising dept., 
Walt Disney Studios, N. Y., to Calkins & Hold- 
1, same city, as radio-tv copywriter. 
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Seidelman Syndicate 
Buys Unity Tv Corp. 


UNITY TELEVISION Corp., New York, tv 
film distribution company, has been sold for an 
estimated $5 million to a syndicate headed by 
J. H. Seidelman, formerly president of Uni- 
versal International Films, it was announced 
last week. 

Arche Mayers, founder of Unity Television, 
disclosed details of the transaction and reported 
that he has resigned as an officer and general 
manager of the company. Following a brief 
vacation, Mr. Mayers will launch a new tv film 
distribution company in New York. 

Mr. Seidelman will serve as president of 
Unity Television Corp. He reported that the 
operations of the company will be continued 
without interruption, and said new personnel 
will be added to the staff. UTC has an exten- 
sive library of feature films, westerns, serials, 
cartoons and short subjects. Its catalogue of tv 
films is said to number more than 1,000 titles. 

Mr. Mayers has been active in the film dis- 
tribution field for more than 25 years. He 
started in 1930 as general manager of Color- 
film Corp., and later served as sales manaver of 
Atlas Sound Film, general manager of World 
Pictures Corp. and eastern producers repre- 
sentative at United Artists for Mayfair Pro- 
ductions. Early in 1949 he established Unity 


| as a tv film distribution company. He is a past 


president of the National Television Film 
Council, and presently is the council’s vice 


| president in charge of distribution activities. 


National Telefilm Stock 


Landau, president of National Telefilm Assoc., 
New York, last week, signalling the formal 
completion of the underwriting of a public 
offering of 312,500 shares of common stock in 
NTA at $5 per share [B®T, June 13]. The 


FILM 


underwriting was handled by Charles Plohn & 
Co., New York, beginning June 7. 

Mr. Plohn turned over the check to Mr. 
Landau. Present during the formal closing 
were Oliver A. Unger, executive vice president 
of NTA; Harold Goldman, vice president of 
the company; Edith Rein, secretary, and Judd 
Golenbach and Stanley Goldstein, attorneys for 
NTA. 

The prospectus issued by NTA stated that 
the company will apply for listing of its com- 
mon stock on the American Stock Exchange 
promptly upon the request of the underwriter, 
who has notified NTA that such a move will 
be made as soon as practicable. 

Mr. Landau reported last week that contracts 
written for April and May 1955 amounted to 
$266,142 and $406,478, respectively, which he 
said represented “all-time high figures in the 
company’s history.” 


CBS-TV Film Sells 3 Series 
To WPIX (TV) for $250,000 


PURCHASE by WPIX (TV) New York of 
three filmed series from CBS-TV Film Sales 
for $250,000 was announced last week by 
Wilbur S. Edwards, general manager of CBS- 
TV Film Sales. The transaction was completed 
by Mr. Edwards and Fred M. Thrower, vice 
president and general manager of WPIX (TV). 

The three serials are Life With Father, San 
Francisco Beat and The Whistler. The sales 
were made to WPIX (TV) by John Howell, 
account executive for CBS-TV Film Sales. 

After the contract was signed, station and 
CBS-TV Film Sales executives held a merchan- 
dising and promotion sales meeting in Mr. 
Thrower’s office. Panel exhibits of the pro- 
grams, displayed at the NARTB convention, 
were shown, and large quantities of merchandis- 
ing and sales promotional material were made 
available for the WPIX (TV) sales campaign. 
Speakers at the meeting were Fred J. Mahlstedt, 
director of operations and production for CBS- 
TV Film Sales, and Mr. Howell. 
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ROY! 


THOMAS F. O’NEIL, president of General Teleradio Inc., signs a contract for 123 Gene 
Autry and Roy Rogers feature films, purchased from MCA-TV Ltd. Film Syndication 
Div. for $1.5 million. L to r (seated): Jack Poor, vice president of General Teleradio; 
Mr. O'Neil; Lou Friedland, vice president in charge of station program sales for MCA- 
TV; standing, Herbert S. Stern, MCA-TV vice president; David V. Sutton, vice president 
in charge of MCA-TV Ltd.; Gordon Gray, vice president-general manager of WOR-TV 
New York, and Milford Fenster, WOR-TV film director. 


June 20, 1955 @ Page 55 






























































































































































































































































Added Bennett Funds Slated 
For “Big Idea’ Syndication 


OFFERING of 100,000 shares of stock in Donn 
Bennett Productions Inc., Philadelphia, at $5 
per share was oversubscribed within 24 hours, 
it was reported last week by Boenning & Co., 
Philadelphia, the underwriters. The issue was 
offered last Monday. 

Stock purchases include an equity interest 
in a tv program, The Big Idea, which currently 
is carried live in Philadelphia under the 
sponsorship of the Philadelphia Saving Fund 
Society. Revenue raised will be used to film 
the series for syndication on a spot basis. The 
program presents protected but unmarketed in- 


WNCT—the only TV station covering all of Eastern 
Carolina—is a SELLING force because it has a selling 
These 8 top performers move merchandise in 


FORCE! 


ventions and serves as an intermediary to intro- 
duce inventors to manufacturers, investors and 
distributors. 

On a recent program of The Big Idea, ac- 
cording to a spokesman for Donn Bennett Pro- 
ductions, a Philadelphia electronic sales engi- 
neer demonstrated a “tube saver” device, claim- 
ing tv tubes can be made to last seven times 
longer by using the invention. 


Ralph Porter, Ralph Elan 


Form N. Y. Production Firm 


FORMATION of Elan-Porter Productions Inc., 
New York, was announced last week. The 
new firm, with offices at 19 W. 45th St. and 
studio facilities at 334 E. 74th St., will produce 
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volume with fast-paced shows—available for partici- 


pating spots or complete programs. Cost per set in use? 


About $1 per 1,000! 


Who do you want to sell to—Mommas, Papas, kids— 


the whole family? 


vehicle for nearly any product—presented in terms 
understood and accepted by 
your Eastern Carolina pros- 


pects. 





Jay Kroll 


Eck Wall 








PRIMARY 
CBS 
AFFILIATE 
100,000 watts full time 
A. Hartwell Campbell, Gen. Mgr. 
JOHN E. PEARSON CO., NAT’L. REP. * 
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These master salesmen and their 
more than 15 studio-produced shows provide a perfect 


For participating spots 
or complete shows, ‘phone or 
wire collect for the facts now! 


WNC] 


Lafferty 









Tom Chick 






Gene Hodges 


JAMES S. AYERS, S.E. REP., ATLANTA 








commercial, industrial and tv feature films 

Principals in the firm include Ralph Porter 
writer, director and producer, as production 
head; Ralph Elan as head of business mano. 
ment, sales and promotion, and Eleazar Lipsky 
as adviser and attorney. 

Mr. Porter, formerly associated with such 
firms as Official Films, Laurel Films and 
Eastern Sound Studios, has more than 1,0 
films credited to him in writing, directing , 
producing. He is author of a number of Novels, 
including Lincoln McKeever, the film Version 
of which is to be produced this fall with Jame 
Cagney in the starring role. 


Guild Films Sales Dept. 


Consolidated Under Ezzes 


CONSOLIDATION of Guild Films’ sales ¢&. 
partment under Erwin Ezzes, vice President-gen. 
eral sales manager, was announced last week 
by Reub Kaufman, president. 

With this alignment—geared to anticipation 
of “one of tv’s heaviest sales seasons in history’ 
—Mr. Ezzes announced the appointment of Ar 
Gross, head of the company’s client service 
dept., to the newly-created post of assistant 
general sales manager. Mr. Gross, with Guild 
the past 2% years, formerly handled promotion, 
advertising and exploitation for Skouras The- 
atres. His client service post will be filled by 
Curtis Kaufman, assistant director of the de- 
partment. 

President Kaufman noted that a facet in 
Guild’s emphasized national and syndication 
sales campaign is the association of Guild with 
Vitapix Corp. station organization owned by 57 
individual tv outlets. The latter clears time for 
national spot programs for Guild’s properties. 


Tv Film Firm Sues Actor 


For Breach of Contract 


CHARGES that John Barrymore Jr. refused 
to abide by his November 1954 contract to 
appear in 26 half-hour tv films were leveled 
at the actor by Lanny Budd Productions Inc. 
in a $55,750 Santa Monica Superior Court 
suit filed June 9. The action was to counter 
a complaint lodged by the actor in an attempt 
to collect money which he claims the firm owes 
him. 

He also was accused of quarreling publicly 
with his wife and insulting fellow actors and 
‘production personnel while shooting the Lanny 
Budd series in England, which, according to 
the complaint, “depreciated his value as a star 
and motion picture personality.” During one 
quarrel in a hotel lobby, the complaint con- 
tinues, Mr. Barrymore’s “loud, abusive and 
profane language scandalized onlookers and 
irreparably damaged the producer's public re- 
lations.” . 

The suit alleges the actor received $1,000 
advances on his salary on April 1 and 15 and 
May 1. 


Houston Color Film Labs 


To Finance Color Ty Film 


A PLAN to extend financing to color tv film 
production “when this medium comes into more 
general use” was announced by E. B. McGreal, 
president of Houston Color Film Labs Inc, 
Burbank, Calif. 

The firm announced that it is setting up # 
revolving fund to provide financing for inde- 
pendent producers, at present mainly theatrical 
film producers. The establishment of the fund 
was announced with the completion of the pro- 
gram to expand Houston facilities, which com 
verted the firm’s laboratories to the processing 
of Eastman color film. 


BROADCASTING ®@ TELECASTING 






~ WORKING? 





























Sales de. 
ident-gen. This is WAVE-TV's coverage 
| area, based on engineering 
ast week studies and mail response. 


Ucipation KENTUCKY 
| history” 
nt of Art 
t service 
assistant 
th Guild 
Omotion, 
ras The- 


‘hee Give your nose a brief respite from the 


facet in grindstone. You can find what station 


ndication 
od by 5 has the biggest TV audience in 


time for 


pert Kentucky and Southern Indiana 
in ten easy minutes! — 


—_ BY CALLING YOUR REGIONAL DISTRIBUTORS! 


tract to 

leveled 

ye Ask each, “What Louisville TV station do you 
counter and your friends prefer?” 

attempt . : 

rm Owes A simple question—and you'll get an equally 


publicly simple answer . . . WAVE-TV. 


ors and Try it and see. 
> Lanny 
‘ding to 


S$ a star 
ing one 
int con- ee 
ive and 


ers and 
blic re- 





CHANNEL 3 LOUISVILLE 
$1,000 
15 and 


FIRST IN KENTUCKY 
Affiliated with NBC, ABC, DUMONT 


SPOT SALES 
Exclusive National Representatives 


tv film 
fo more 
cGreal, 
9s Inc., 





g up a 
r inde- 
eatrical 
e fund EE 
he pro- : 
+h con- 
cessing 





BROADCASTING @© TELECASTING June 20, 1955 @ Page 57 


WRCA-TV Carries ‘Superman’ 


THE Superman series, top syndicated film show 
in the New York market in American Research 
Bureau’s ratings for May, was carried by 
WRCA-TV New York, not WCBS-TV as re- 
ported by the ARB in its listing appearing in 
BeT June 13. 


FILM SALES 


Hollywood Television Service, North Holly- 
wood, announces Stories of the Century sold 
to Ford Motor Co., Dearborn, Mich., through 
J. Walter Thompson, N. Y., for Birmingham, 
Ala., area; Campbell Soup Co., Camden, N. J., 
through BBDO, N. Y., for Honolulu; Kroger 
Co. (groceries), Cincinnati, already sponsoring 
series in several markets, adds Terre Haute and 
Evansville, Ind. 


Interstate Television Corp., N. Y., has an- 
nounced sale of Little Rascals to KONA (TV) 
Honolulu, KBOI-TV Boise, Idaho, WKOW- 
TV Madison, Wis., KCBD-TV Lubbock, Tex., 
and WSAU-TV Wausau, Wis.; Ethel Barrymore 
Theatre to WBRE-TV Wilkes-Barre, Pa., 
WNDU-TV South Bend, Ind., KTTS-TV 
Springfield, Mo., and WKBT (TV) La Crosse, 
Wis.; The Amazing Tales of Hans Christian 
Anderson to WSJV (TV) Elkhardt, Ind., 
WTVR-TV Richmond, Va., KTTS-TV, and 
WTRF-TV Wheeling, W. Va. 


FILM DISTRIBUTION 


American Airlines is making available for tv 
showings full-color, half-hour film, “The Mer- 
cury,” which takes audience behind scenes of 
coast-to-coast non-stop flight. Film obtainable 
from any American Airlines public relations 
office. 


Opening ceremonies dedicating expanded facilities at the High Point Furniture Building .. . 


in the heart of WSJS-TV coverage . . 


. where the world’s greatest concentration of furniture 


manufacturing boosts the big buying power of the dynamic WSJS-TV market. 


WINSTON-SALEM, N. C. 


For North Carolina’s 


CHANNEL 12 


GOLDEN TRIANGLE 


Plus Northwest North Carolina 
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| Tales of the Texas Rangers, , 
| Gems, Hollywood, starts shooting late this 





Ziv Television Programs Inc., N. Y.,, has a. 
nounced by July 539 tv film episodes of gj 
different program series will be available in 
foreign languages for French, Italian, Spanish 
and German markets. Company has Teady for 
immediate distribution to Spanish markets fol 
lowing programs and number: Cisco Kid, 7%. 
Boston Blackie, 52; Mr. District Attorney, 39. 
Favorite Story, 78; I Led Three Lives, 39: Th 
Unexpected, 39, and Yesterday’s Newsreel, 78. 
There are 26 Favorite Story films available ip 
German. 


FILM PRODUCTION 


Mel Gold Productions, N. Y., last wee 
launched production of 13 quarter-hour films, 
Toyland Express, starring Paul Winchell ang 
Jerry Mahoney. Series is being produced for 
Toy Guidance Council Inc. on behalf of mem. 
ber stores and will be telecast throughout 
country during November and December ip 
pre-Christmas exposure. Business placed 
through Friend-Reiss Adv., N. Y. 


Donn Bennett Productions, Phila., will begin 
production today (Mon.) on new half-hour film 
series, The Big Idea, for national syndication in 
September. Program, centering around pro- 
tected but unmarketed inventions, has been 
carried live on WCAU-TV Philadelphia for 
past five years. 


RANDOM SHOTS 


Sterling Television Co., N. Y., last week an- 
nounced it has organized speakers bureau to 
supply local tv stations with guests for appear- 
ances on live programs. Service, provided at no 
cost to stations, will cover speakers in various 
fields, many of whom are said to be “names.” 


Barry-Grafman & Assoc., 203 N. Wabash Ave, 
Chicago, tv film distributor and sales representa- 
tive, formed by merger of Ben Barry Enter- 
prises and Howard Grafman & Assoc. 


| Mark Goodson-Bill Todman have contracted 
| to produce The Legend of Hemp Brown, docu- 


mentary adult western series, in partnership 
with creator Bernard Girard, currently director 


of You Are There. 


TCF Television Productions Inc., Hollywood, 
readying material for half-hour anthology se- 
ries scheduled to start production later this year. 


| Tangent Films, Hollywood, formed by actor 
| Steve Cochran and Harrison Reader as tv sub- 


sidiary to Robert Alexander Productions, their 
independent motion picture production unit. 
Three tv film series, Retribution, River Man and 
Doctor on Horseback, are being developed by 


| J. Donald Wilson and. Dwight Hauser. Mr. 
| Cochran scheduled to star in one of series. 


FILM PEOPLE 
Melvin Bassett, lot superintendent, KTTV (TV) 


| Hollywood, to Jam Handy Organization, same 


city, as west coast manager. 


Lew Landers signed as director on CBS-TV 
which Screen 


month for General Mills. 


Marvin L. Lowe appointed central div. rep 
resentative in Chicago, Tele-Pictures Inc., Bev- 
erly Hills, Calif. 


William G. McLaren, Guild Films, Hollywood, 
to Science Fiction Theatre and Mr. District At- 
torney production staff, Ziv Television Pro- 
grams, same city. 


Jack Stephenson, Florida salesman, Alexander 
Film Co., Colorado Springs, Colo., named 
special New York area sales representative. 
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HERE'S HOW A BROKER CAN HELP THE BUYER 


Saves you time. A broker has spent time accumulating 
information on various station purchase possibilities. 
That which falls within your area of interest is imme- 
diately available to you. 


Saves you effort. Forty or more possible purchases 
might be narrowed down to as few as a half dozen by 
dealing with a broker who can tell you which meet 
your requirements. 


Saves you money. The better the businessman, the 
higher the value of his time. In addition to your hourly 
earning value, the contact and travel expense of fruit- 
less journeys can be saved by inspecting only the move 
promising prospects found through a broker. 


He is organized to work for you, in finding purchase 
possibilities. His office and staff work full time on the 
brokerage business. As such it is natural that sellers 
would want their property handled here, resulting in a 
maximum of choice for you. 


Brokers’ efforts, day by day, week in and week out, 
throughout the years, include the advertising for, the 
correspondence with, and the meetings with prospects 
to sell. This results in more choice for you. 


In arranging appointments for you. After outlining 
your requirements and capabilities to your broker, he 
can set mutually agreeable appointment dates. 


Inspecting property. You can feel free to ask questions 
without fear of offending and your broker is interested 
in seeing that you see the whole picture. 


Handling negotiations. A purchaser is inclined to be 
sensitive about his purchasing interests and abilities. 
The broker, having the interests of both parties, can 
seek to avoid argument and work toward mutually 
agreeable purchase terms. 


Handling offers. Concessions which may be available 
are frequently withheld or reluctantly offered in fear of 
being asked for further concessions. This can be handled 
by an offer through the broker. 


Handling a purchase. All time, money and effort you 
have spent will be in vain unless you have obtained a 
firm commitment on the part of the Seller to sell. 
Purchase agreements arranged through the broker ac- 
complish this for you. 


You are employing a helper experienced in this special- 
ized field when you deal with a broker. They say “ex- 
perience is the greatest teacher.” 


Confidential handling of your interests is best assured 
when dealing with a responsible broker. Whether your 
current position demands it, or in the interest of asso- 
ciates, it may be good business practice. 


Personal recommendation. You may hesitate to reveal 
fully your accomplishments, feeling it appears as 
bragging. The third party can determine your back- 
ground and qualifications and report this fully to the 
Seller. This is important on time purchase plans where 
the Seller retains an interest. 


a broker can help you in a dozen ways 


HERE'S HOW A BROKER CAN HELP THE SELLER 


Saves you time. A broker has spent time accumulating 
information on various purchasing interests. Those 
interested in your type of property are immediately 
contacted on your behalf. 


Saves you effort by narrowing the field between curi- 
osity seekers as well as those not interested in your 
type of station and genuine prospects. 


Saves you money. The better the businessman, the 
higher the value of his time. In addition to your hourly 
earning value, the office and travel expense of brokerage 
business is borne by the broker, saving you these costs. 


He is organized to work for you, in finding purchaser 
prospects. His office and staff work full time on the 
brokerage business. As such it is natural that buyers 
would want to seek properties here, resulting in a 
maximum of prospects for you. 


Brokers’ efforts, day by day, week in and week out, 
throughout the years, include advertising for, corre- 
spondence with, and meetings with prospects to buy. 
This results in more sales opportunities for you. 


In handling appointments for you. After determining 
the more likely prospects, your broker can set mutually 
agreeable appointment dates. 


Inspecting property. The broker, as a third party serv- 
ing the interests of both buyer and seller, can show a 
property completely, making sure that all potential 
is viewed. 


Handling negotiations. The owner of a property is in- 
clined to be sensitive about that property. The broker, 
having the interests of both parties, can seek to avoid 
argument and work toward mutually agreeable pur- 
chase terms. 


Handling offers. Frequently the Seller dares not make 
a concession for fear of starting a chain reaction and 
yet he may be willing to make certain concessions in 
return for a firm and binding offer—this can be done 
through a broker. 


Handling a sale. All time, money and effort you have 
spent will be in vain unless you have obtained a firm 
commitment on the part of the Buyer to buy.. Purchase 
agreements arranged through the broker accomplish 
this for you. 


You are employing a helper experienced in this special- 
ized field when you deal with a broker—just as you do 
for your department heads, attorneys, accountants and 
all other jobs of importance. 


Confidential handling of your interests is best assured 
when dealing with a responsible broker. This can 
alleviate upsetting employee morale and the deprecia- 
tion of your station’s value by uninterested parties. 


Personal recommendation. You may hesitate to reveal 
fully your position and reputation in business dealings, 
feeling it appears to be bragging. The third party can 
report this fully to the Buyer. This is important in 
overcoming the stage fright normally expected when 
entering negotiations. 


to buy or sell a station in the South, call 


PAUL H. CHAPMAN 


84 PEACHTREE STREET 





ATLANTA, GEORGIA 
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“You Get Me, 
Dah-ling!” 


A ravishing dame, even on TV, doesn’t get a 





second look—if you can’t see her because she’s 
got shadows under her eyes... Our darling is 
1480 feet above sea level, and the important 
thing is that she’s in direct line of sight of 
1,382,000 families, who get shadow-free re- 


ception in the Bay Area’s greatest concentration 





of population...they can see Miss KRON-TV 





clear as a silver belle!...She comes in natural, 
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F. CHRONICLE 
TED WITH THE S. ‘ 
AND THE NBC-TV NETWORK ON CHANNE 





FIREMAN FRANK 

is doing a great job on Saturday— 
Ask Free & Peters 

for details Represented Nationally by Free & Petes, Inc. 










No. 4 in the series, “What Every Time Buyer Should Know About KRON-TV” 
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FLECTRONICS INDUSTRY GAINS 
SEEN AT RETMA CONVENTION 


‘foward movement’ in production of color tv sets with sustained 
black-and-white set output foretold at annual meet. 
sees whole industry as being in good shape. 


4 CONTINUING good record in production 
of monochrome tv receivers and the promise of 
a “forward movement” in the turnout and sale 
of color units are held for 1955 by the nation’s 
electronics manufacturers, comcomitant with 
the “revitalization” of the country’s electronics 
industry. 

These were the highlights last week of the 
31st annual convention of the Radio-Electron- 
ics-Television Mfrs. Assn. in Chicago’s Palmer 
House, where several hundred top executives 
gathered to learn: 

eH. Leslie Hoffman, president of Hoffman 
Flectronics Corp., was elected board chairman 
and president of RETMA succeeding Max F. 
Balcom, Sylvania Electric Products Co., as 


H. LESLIE HOFFMAN 


board chairman, and replacing Glen McDaniel, 
New York attorney and RETMA general coun- 
sel, as president. 

¢ The current rate of military procurement 
output is about $2.25 billion and that many old- 
line manufacturers are disturbed by changes in 
procurement policies which they feel favor new 
suppliers. 

* Radio sales, continuously good, show all 
signs of improving and production is “well 


Advertisement 





WCAO’s Hugh 
Wanke for years 
has been selling 
Baltimoreans with 
his popular “Musi- 
eal Clock” 5:30- 
9:00 a.m. show. He 
can move anything 
from autos to zir- 
cons. For availabil- 
ities just call any 
Raymer office, or 
contact Bob Rich- 
mond, com. mgr., 
WCAO...CBS for 
Baltimore. 5 kw on 
600 ke. 
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HUGH WANKE 


TRADE ASSNS. 


Organization 


ahead” of last year. Meanwhile, in the words 
of Mr. McDaniel, the industry is “pleased” 
with the continuing good market in black-and- 
white tv units. 

® RETMA will continue its fight 
Congress for suspension of the color tv set 
tax, a tax reduction on monochrome sets down 
to 5% and certain excise tax “reforms.” 

® Robert S. Alexander, Wells-Gardner Co., 
has predicted an all-time high for production 
and sale of television receivers for the fiscal 
year ended this June 30—some 8.3 million 
sets, with 7.9 million probably to be diverted to 
public use. He foresees radio sales at about 
12.9 million units, with perhaps 7.4 million de- 
voted to home, clock, portable and auto uses. 

® RETMA’s board of directors streamlined 
the organization’s structure to authorize the 
creation of a military products div., to revise 
the dues setup, to abolish the former radio-tv 
and electronics industry committees, reducing 
membership from 62 to 41, to eliminate all 
honorary and directors-at-large, and to give 
greater autonomy to set, tube, parts, technical 
and military products divisions. 
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Mr. Hoffman, head of a corporation valued 
at $8.7 million net and $50 million saleswise, 
was unanimously elected president of the trade 
association for an $8 billion-dollar industry. 
He is chairman of KOVR (TV) Stockton, 
Calif., Hoffman Labs Inc., and president of the 
Lesco Corp. 


Record ‘Excellent’ 


In his annual report, Mr. McDaniel stated 
that “despite some conservative predictions re- 
garding 1955 at the close of 1954, the industry’s 
record to date in both the home entertainment 
and military-commercial electronics fields has 
been excellent.” He feels that military pro- 
curement will hold its head high and expressed 
hope the Dept. of Defense would carry out 
procurement policies learned during the Ko- 
rean war with the interests of pinpointing the 
vital role of electronics as an industry. 

On color tv he said, “Only color television 
has failed to reach the conservative forecasts of 
set production and sales although a number of 
manufacturers believes the fall will see a 
definite forward movement. Everyone agrees 
that color tv will bring another industry boom 
that will overshadow the early days of black- 
and-white television, but there are a variety 
of opinions as to the timetable and conditions 
of this boom. Meanwhile, the 
pleased with the continuing good market for 
monochrome sets.” 

Mr. Alexander, chairman of RETMA’s set 
div., voiced his radio-tv production-sales esti- 
mates in the wake of growing competition 
and low prices, He feels the second set and re- 
placement market, often spoken of in recent 
months, has been “greatly accelerated,” with 
averages running to one out of every five or 
seven on sales for this market. Since last July, 
he estimated, radio set production has hit 11.6 
million compared with 11 million during a 


similar period in 1953-54. Auto radios have 
taken up a good deal of this slack, he con- 
tended, with production at some 5.5 million in 


that period. 


In dollar value, this is the way it shapes 
up productionwise: (1) tv sets, $1 billion, (2) 


industry is | 
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radios, $255 million. All told, RETMA mem- 
bers will account for $1.3 billion in 1954-55, 
the same as last year, he reported. 

The RETMA board elected: 

® Leslie F. Muter, the Muter Co., treasurer 

and chairman, Finance Committee; Dr. W. R. 
G. Baker, vice president and general manager, 
General Electric Co., director of its Engineering 
Dept.; Joseph H. Gillies, manufacturing vice 
president, Philco Corp., director of Govern- 
ment Relations Dept., and James D. Secrest 
executive vice president and secretary. Mr. 
Secrest has been executive vice president. 
e H. C. Bonfig, president of CBS-Columbia, 
chairman, and L. C. Truesdell, vice president- 
sales director, Zenith Radio Corp., director of 
its Set Div., thus throwing together former 
and present Zenith executives in the same 
group. R. T. Orth, Westinghouse Electric Corp., 
chairman of the Tube Div., Herbert W. Clough, 
Belden Mfg. Co., chairman of the Parts Div., 
and James D. McLean, Philco Corp., chairman 
of the Technical Products Div. 

Mr. Muter, a components manufacturer, one 
of RETMA’s two four-term presidents—was 
honored at the association banquet Thursday 
evening for his contributions to industry with a 
“medal of honor” presented by outgoing Board 
Chairman Balcom. Mr. Muter, RETMA treas- 
urer, was credited with a “strong and construc- 
tive influence” on all segments of the industry. 

In other developments among the 40 group 
meetings, RETMA delegates were told by H. J, 
Shulman, CBS-Columbia and RETMA Service 
Committee head: 

@ The annual cost of servicing the nation’s 
radio-tv set owners the past fiscal year hit $1.5 
billion. The past 12 months mark the first time 
gross income from services has equaled or 
exceeded income from retail sales. 

@ About the role of associate contractors as 
prime contractors to the U. S. Air Force in the 
production of air weapon systems—from Lt. 
Gen. C. S. Irvine, USAF deputy chief of staff 
for mateviel. The subject has been tossed 
around the electronics manufacturing industry 
for months and is a sore spot for many firms. 

@ The business failures of equipment and 
component manufacturers have declined “con- 
siderably” in the 12 months ending last April 
from a similar period in 1953-54, along with 
total liabilities (now $14 million-plus compared 
to $24 million-plus the previous year). Twenty- 
six manufacturers (mostly component makers) 
went by the boards the past year compared to 
33 the previous period—this from RETMA’s 
Credit Committee. 


Radio-Tvy Week Drive Keyed 


To All-Industry Promotion 


BROADCASTERS will join hands with dealers, 
distributors, manufacturers and several trade 
associations, as well as newspapers, in a com- 
prehensive drive to spell out the significance of 
National Radio & Television Week Sept. 18. 

Preparatory plans were laid out last week 
by the public relations and advertising commit- 
tee of the Radio-Electronics-Television Mfrs. 
Assn. during its 31st annual convention in 
Chicago. 

The campaign, which has sagged in previous 
years for lack of depth and dealer participation, 
will take on the pattern of an all-industry pro- 
motion this September, designed to boost radio- 
phonograph listening, televiewing and set sales 
in general. It will be timed, quite propitiously, 
with the introduction of the 1956 line of models 
in the showrooms of the nation’s dealers. 

This year’s theme is “National Radio & Tele- 
vision Week—Dedicated to Better Home En- 
tertainment,” under the auspices of RETMA, 
NARTB, National Electrical Distributors Assn. 
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and National Assn. of Radio-Tv Dealers. Some 
impetus will be gained from layouts in Life 
and Saturday Evening Post magazines [BeT, 
june 6]. Supplements will be made available 
jo newspapers during Radio-Tv Week, all 
championing the major development, history 
and other factors of the industry. 

Plans were approved last week by a commit- 
tee under the chairmanship of Ellis Redden, 
Magnavox Co. A subcommittee on the week 
is headed by Julius Haber of RCA. 


RADIO ADV. BUREAU 
INCREASES BUDGET 


Election of Hayes and Murphy 
to board also announced at 
New York meeting. Sweeney 
outlines plans for increased 
promotion and sales activity. 


AN INCREASE in the Radio Advertising Bu- 
reau’s budget to an annual rate of $732,000 was 
approved last week by the RAB board of direc- 
tors at its semi-annual meeting in New York. 


The board also announced election of two 
new board members—Arthur Hull Hayes, who 
succeeded Adrian Murphy as president of CBS 
Radio, to succeed Mr. Murphy on the RAB 
board and executive committee, and Jack Harris 
of KPRC Houston to fill a long-pending board 
vacancy. 

In other actions at the Wednesday session 
RAB President Kevin B. Sweeney outlined plans 
for intensifying the Bureau’s national level pro- 
motion and selling activities, including an ex- 
pansion of the national sales staff from four to 
six men, effective Sept. 1 when RAB moves into 
its new quarters. With the additional man- 
power, the national sales department will be 
able to make approximately 400 sales presenta- 
tions a month, Mr. Sweeney said. 

New RAB quarters will be at 460 Park Ave., 
New York. They are now at 270 Park Ave. 

Also reviewed were plans for 12 “small” re- 
search projects and two “large” ones, all to be 
completed in the last six months of the year, 
according to Mr. Sweeney. Between July 1 and 
Dec. 31, RAB will have conducted a second 
series of sales clinics in 33 cities while presenta- 
tions will have been made to major local adver- 
tisers in 28 additional cities, it was explained. 

Membership aim of the station relations de- 

partment of 100 new members by Dec. 31 was 
approved by the board. These additional mem- 
bers would boost the station contribution to 
RAB to more than $700,000 annually and boost 
total income above $800,000 by Jan. 1, 1956, 
the board was told. 
_ Joseph E. Baudino, Westinghouse Broadcast- 
ing Co., RAB board chairman, presided, and 
Kenyon Brown, KWFT Wichita Falls, Tex., 
chairman of the executive committee, presided 
over a meeting of that group held immediately 
before the board deliberation. 


Advertising Exposition Set 


RADIO-TV production equipment and services 
Will be exhibited, and all phases of production, 
Promotion and merchandising will be covered 
during the National Advertising Industries Ex- 
Position at the Morrison Hotel in Chicago June 


26-29. Tickets will be distributed to broadcast- 
Ing stations, advertising agencies, film studios 
and other allied groups for the show, according 


‘0 L. W. Baker, managing director of the ex- 
Position. 
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MULTITUDE OF INDUSTRY PROBLEMS rights (see story page 80). 


If this doesn’t keep the directors behing 


FACES NARTB BOARD IN HOT SPRINGS pany te pr dermal ema 


the Capitol Hill situation. A sweeping industry. 
there 









Annual meeting of radio and tv division chiefs will tangle with FCC investigation is imminent and 
pet ‘are - plenty of bills that would control everythin 
military encroachment, subscription tv, community antenna systems from makeup to music. s 






—plus governmental investigations and score of other issues. The spectrum problem led in January tg , 


WITH two powerful forces—military and com- will compete with subscription tv as the asso- resolution offered by Ward Quaal, WLwr 
mercial—casting covetous eyes at the tv band, ciation’s Tv Board meets Thursday morning. (TV) Cincinnati, calling on President Haro 
NARTB’s board of directors will meet Thurs- Friday will be Radio Board day, and both E. Fellows “to take appropriate steps to assur 
day-Saturday to hear staff reports on the state boards will hold a joint session Saturday at that no government agency will take any actioy 
of the spectrum and what’s being done about which the separate actions of the first two days relating to the allocation and use of the com. 
the industry’s vexing problems. will be considered. munications spectrum which will militat 
The board will gather in a mountain hide- While the board worries about military and  gainst the public interest.” 
away—The Homestead, Hot Springs, Va. There subscription tv, another sleeper may burst into In January, the board stood in favor of a 
it will hear a review of actions taken since its the agenda in a big way—the thumb-nosing full FCC hearing on fee-tv. At a special 1) 
January meeting on the demands of the mili- attitude of community tv interests who are Board meeting in April a resolution wa 
tary for vhf spectrum space. This critical topic threatening broadcast industry’s basic property adopted which did not oppose fee-tv other thay 
to demand that existing tv broadcasters be pro. 
tected against interruption or interference with 
the present tv broadcast pattern [BeT, May 2) 
President Fellows and Tv Vice Presiden 
Thad Brown will report on subscription ty, 
including a summary of NARTB’s FCC filing 
a review of other filings and discussion of Com. 
mission procedure. 









































Another FCC controversy centers around 
proposals to confine tv transmitters within , 
five-mile area outside city boundaries. NARTB’ 
Tv Board opposed this in April. Other FCC 
television issues include private inter-city relay 
Stations and low-power booster-satellite oper- 
tions. 





FCC To Review Remotes 


The Radio Board will review steps taken to 
bring revision of FCC’s remote control priv- 
ileges to include stations over 10 kw and those 
with directional patterns. 


FCC is involved, too, in the matter of AT&T 
fees for transmission of tv programs. A special 
committee has been working on this problem. 
Thus far AT&T hasn’t gone ahead with any 
proposals to charge more for its network relay 
services around the nation. 

Facing the Thursday meeting of the Tv Board 
are such issues as operation of the Tv Code 
(see British tv code story page 29); the long- 
pending tv circulation project still in the field- 
testing stage; efforts of the Tv Information 
Committee to bring about public understanding 
of the true role of tv in American life; the 
move to obtain coverage rights to public events 
for radio-tv; the Tv Film Committee’s job of 
developing uniform tv film contract buying 





















Ist WOC-TYV builds sales because this station has 
accumulated 5 years “know-how” in pro- 
gramming for viewers of the Quint-Cities area. 
From October 31, 1949 until “live” network became 
available in Davenport, September 30, 1950, WOC- 
TV produced most of its own programs. This 11 
months experience is paying off BIG today with 
the station producing 75 to 80 “live” local telecasts 
each week—the type of telecasts that have SPON- 
SOR appeal because they have AUDIENCE appeal. 
And this excellent local fare is augmented with 
a complete booking of NBC-TV programs. 


2nd WOC-TV builds sales because this station, 
operating on Channel 6, telecasts with MAX- 
IMUM power (100,000 watts video) from a NEW 
625-foot tower. Its . picture” coverage en- 
compasses 39 Iowa and Illinois counties—39 coun- 
ties that have tremendous buying power and the 
will to use it.... 




































































































practices, and the plan for eight autumn 
So a ae BOP ee eee ease regional conferences in place of the annual 
TV Homes_-1/1/55 Pa ey ee 295.156 WOC-TV Channel 6 series of 17 district meetings. Campbell 
Effective Buying Income... . . . .$2,455,549,000 Davenport, lowa Arnoux, WTAR-TV Norfolk, Va., will report 
a rrr re $1,590 Free & Peters, inc. on behalf of a committee handling the con 
ET Lcd scwenke owe $5,565 See tsagmanine ferences. 
I Sir |. yy aw dob 408 a Oe $1,859,761,000 The Radio Board will discuss the regional 
It’s “know-how” and “power” that does it—the meetings, too. These meetings start Sept. 19 
“know-how” to stimulate the buying urge of in Chicago. Three-day programs are planned 
people in the Quint-Cities area—the “power” to —Radio Day, All-Industry Day and Tv Day. 





take this “know-how” into the TV set-owner’s 
home. Let WOC-TV show you that this “know- 





C. E. Arney Jr., NARTB secretary-treasurer, 


























” es a will tour the regional meeting circuit this sum 
cory for your product or services. "Tour nearest mer to inspect hotel facilities and complet 
F & P office has the facts—or write us direct. gente _ on eee oo é 
Col. B. J. Palmer, preswent + Ernest C. Sanders, resident manager overt LD. swezey, ‘ e 








will report on the tv circulation study as chair- 
man of a special committee. This complex 
project required development of automatic de- 
vices to register the daily diaries of tv receivers. 
About 120 of the devices are being used in the 
field to check on reliability of a new interview 
technique designed to give a nationwide picture 
of tv station circulation. When field testing te 
sults receive board approval, the next step 

be to find a way of putting the giant under 
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events 
job of 
buying 


Henry P. Becton, Executive Vice-President of Becton, Dickinson and Company, explains 


“(Why a doctor must never be rushed!”’ 


“A famous surgeon used to say to his young student doctors, 
‘A man with a severed carotid artery will bleed to death in 
three minutes. You can sew it up in two-and-a-half minutes 
— if you're not in a hurry,’ 

“Everyone who serves the medical profession must know 
how to be quick and sure. That's why Air Express is important 
to us at B-D. Our customers must be sure they can depend on us. 


—__—@& Alir Express 


“A vaccination program, or a flood, fire or explosion can 
mean immediate need for hypodermic syringes and needles, 
elastic bandages, blood donor equipment. Air Express is the 
sure way to get it there. 

“Air Express can save you money, too. A 20-lb. shipment 
from Rutherford, N. J., to Des Moines, Ia., for instance, is 
$8.12. That's the lowest-priced complete service by $1.48!" 


ic 


GETS THERE FIRST via US. Scheduled Airlines 


CALL AIR EXPRESS ... division of RAILWAY EXPRESS AGENCY 


BROADCASTING © TELECASTING 


June 20, 1955 @ 


| 
| 


austeanilunesiiendt idioms — 
















































taking into 
financing. 

Another survey project will come before the 
Tv Board—the plan to analyze tv audience re- 
action as part of the Tv Code Board’s work. 
This will help the Code Board’s supervision of 
industry self-regulation of programs and adver- 
tising. 

It’s understood the basis of an audience- 
reaction technique has been developed for Tv 
Board consideration. G. Richard Shafto, WIS- 
TV Columbia, S. C., will report as chairman of 
the Tv Code Board. 

The other industry code—Radio Standards of 
Practice—will come before the Radio Board. 
At the NARTB convention in May, E. R. Vade- 
boncoeur (WSYR Syracuse), said the radio 
code is “the cleanest and most conscientious of 
any advertising medium but the public hasn't 
heard about it.” He advocated steps to sell the 
document to the public. A punitive clause has 
been suggested, similar to that in the Tv Code. 

Other radio topics include fm activities and 
copyright. A technical matter centers around 
band width and spurious emissions, which also 
involves operation of tv transmitters and re- 
ceivers. 

John F. Meagher, radio vice president, will 
report on the association’s radio operations. 

The joint board will discuss membership, and 
with pleasure. Since the convention the total 
membership has passed the 2,000 mark—the 
exact figure at close of business Thursday was 
2,009. This total included 1,260 am stations, 
all am networks, 276 tv stations, all tv net- 
works, 337 fm stations and the associate mem- 
bers. The membership drive has been directed 
by Richard M. Brown, KPOJ Portland, Ore., 
and William K. Treynor, station relations man- 
ager. 


regular operation. with private 


Single Usable Package 


A report will be heard on a proposal to de- 
velop a single, collated source of material 
showing radio’s circulation and its strength as 
an advertising medium. This topic came up at 
the January meeting, spurred by Mr. Swezey 
who felt the immense fund of radio research 
and _sales-effectiveness material should be 
worked into a single usable package. 

Proposed constitution and by-laws will be 
discussed for the new Assn. for Professional 
Broadcasting Education, formed during the 
NARTB convention. 

Gilmore Nunn, WLAP Lexington, Ky., will 
tell the board about the Fourth General Assem- 
bly of the Inter-American Assn. of Broadcasters 
which met in Peru during April. Mr. Nunn is 
NARTB delegate to the IAAB. 

William D. Pabst, KFRC San Francisco, will 
report as chairman of the Finance Committee. 

Presiding at the meeting will be Henry B. 
Clay, KWKH Shreveport, La., Radio Board 
chairman; Clair R. McCollough, Steinman Sta- 
tions, Tv Board, and Mr. Fellows as chairman 
of the joint boards. 

Members of the Tv Board are, besides Messrs. 
McCollough, Arnoux, Swezey and Quaal, 
Joseph E. Baudino, Westinghouse Broadcasting 
Co.; Kenneth L. Carter, WAAM (TV) Balti- 
more; William Fay, WHAM-TV Rochester; 
Harold Hough, WBAP-TV Fort Worth; Paul 
Raibourn, KTLA (TV) Los Angeles; W. D. 
Rogers Jr., KDUB-TV Lubbock, Tex.; George 
B. Storer, Storer Broadcasting Co. 

Television network representatives are: Ernest 
Lee Jahncke, ABC; Merle S. Jones, CBS; Ted 
Bergmann, DuMont Tv Network; Frank M. 
Russell, NBC. 

Radio Board members, in addition to Mr. 
Clay, are: E. K. Hartenbower, KCMO Kansas 
City, vice-chairman; Herbert L. Krueger, WTAG 
Worcester, Mass.; Mr. Vadeboncoeur; George 
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H. Clinton, WPAR Parkersburg, W. Va.; James 
H. Moore, WSLS Roanoke, Va.; Owen F. 
Uridge, WQAM Miami, Fla.; Robert T. Mason, 
WMRN Marion, Ohio; Robert B. McConnell, 
WISH Indianapolis; William Holm, WLPO La- 
Salle, Ill.; F. E. Fitzsimonds, KFYR Bismarck, 
N. D.; Cy Casper, WBBZ Ponca City, Okla.; 
Alex Keese, WFAA Dallas; Walter E. Wagstaff, 
KIDO Boise, Idaho; Mr. Pabst; Calvin J. 
Smith, KFAC Los Angeles, and Mr. Brown. 

Radio directors-at-large are: John M. Outler, 
WSB Atlanta, and John F. Patt, WJR Detroit, 
representing large stations; Cecil B. Hoskins, 
WWNC Asheville, N. C., and J. Frank Jarman, 
WDNC Durham, N. C., medium stations; F. 
Ernest Lackey, WHOP Hopkinsville, Ky., and 
Lester L. Gould, WJNC Jacksonville, N. C., 
small stations; Edward A. Wheeler, WEAW- 
FM Evanston, IIl., and H Quenton Cox, KQFM 
Portland, Ore., fm stations. 

Network representatives on the Radio Board 
are: Charles T. Ayres, ABC; Arthur Hull 
Hayes, CBS; Charles R. Denny, NBC, and Earl 
M. Johnson, MBS. 

Besides Mr. Fellows, NARTB staff executives 
who will be at the board meeting are Messrs. 
Meagher, Brown, and Arney; Vincent T. Wasi- 
lewski, chief attorney; Edward H. Bronson, di- 
rector of tv code affairs; Richard M. Allerton, 
research manager, and Joseph M. Sitrick, man- 
ager of publicity and informational services. 


lowa Broadcasters Elect 
W. J. Teech as President 


WALTER J. TEECH, KOEL Oelwein, was 
elected president of Iowa Broadcasters Assn. at 
the June 13-14 meeting held at Lake Okoboji. 
Anthony J. Koelker, KMA Shenandoah, was 
elected vice president, and Arthur A. Skinner, 
KASI Ames, secretary-treasurer. 

Ernie Sanders, WOC Davenport, retiring 
president, conducted the meeting. A business 
session the opening morning was topped with 
a review of radio progress by John F. Meagher, 
NARTB radio vice president. Lee Larson, of 
Northwestern Bell Telephone Co., discussed 
system operations. Fred Palmer, of the Fred 
Palmer Co., Columbus, reviewed sales tech- 
niques. 


Broadcasters Set Campaign 
To Sell Civil Defense Hints 


CIVIL DEFENSE will be sold to Southern 
California radio listeners by a full-scale adver- 
tising campaign prepared by the Southern Cali- 
fornia Broadcasters Assn., utilizing spot an- 
nouncements, singing jingles and special pro- 
grams over a 12-week period starting July 1. 

Over 400 radio-tv representatives, federal, 
state and local military, civil defense, police 
and government officials attending a CD meet- 
ing at CBS Columbia Sq., Hollywood, heard 
SCBA Managing Director Frank Crane describe 
the three-point program prepared by the broad- 
casting industry to educate the public about 
CD during the summer months. 

First, a series of recorded jingles will im- 
press upon listeners various items of informa- 
tion—including first aid hints, radiation dangers, 
health problems, etc.—to enable them to better 
survive in case of enemy attack, Mr. Crane 
stated. Also, SCBA will launch a campaign 
to familiarize the public with the Conelrad 
positions (640 and 1240) on the radio dial. 

Second, the need for coordinated information 
was cited by the SCBA executive, who proposed 
that procedures be developed to assure that 
Conelrad will function properly and without 
delay in case of an alert. 


Lastly, he called for a coordinated program- 








ming plan among all local am Stations, to ip. 
form and reassure the public after an alley, 
is sounded, with all information leg: 
through and supplied by a regional Contr 
center. 


























Standard Form Approved 
By Representatives Assn. 


A STANDARD FORM for submitting statio, 
time availabilities to advertising agencies wa 
approved by Station Representatives Assn, at js 
quarterly meeting last Wednesday. 

SRA Managing Director Larry Webb said th 
new form was devised by SRA after extensiy 
discussions with agency authorities—who hay 
long wanted a standard availabilities form tg 
expedite their work—and that it will be used by 
all SRA members. F 

He pointed out that the form is “basic” ang 
that representation firms may add other jp. 
formation regarding the individual ‘station; 
they represent. He also noted that some tim 
may pass before the changeover is completed, 
since most representatives have substantial sup. 
plies of their present forms on hand. 

The new SRA form is a one-page sheet 
divided into three parts. Upper part calls for 
listing of agency, advertiser, and product; mar 
ket, station call letters, frequency (or channel 
number) and power, network, and date. Then 
there is room for listing availabilities in this 
order: day, preceding program, time and length, 
and following program. Lower part provides for 
“remarks,” address of the office of origin, and 
name of salesman. 

SRA suggests green forms be used for sub- 
mitting television availabilities; yellow for radio, 
Mr. Webb pointed out that other colors may 
be used, and that the representation firms will 
retain individuality by use of their own respec- 
tive headings and their selection of type. 























Florida Broadcasters Meet 
In Miami Beach Thursday 


ANNUAL three-day meeting of the Florida 
Assn. of Broadcasters opens Thursday at the 
Empress Hotel, Miami Beach, with President 
John B. Browning, WSPB Sarasota, presiding. 
John J. Karol, CBS Radio vice president, will 
speak on the topic, “It’s Time to Reappraise 
Radio.” He will show the CBS Radio film, 
“Tune in Tomorrow.” 

Art Scofield, advertising-sales promotion di- 
rector of Storer Broadcasting Co., will discuss 
promotion, and Phillip W. Moore, president of 
First Research Corp., Miami, will speak on 
“Florida Markets Tomorrow.” Bill Fink, Am- 
pex Co., will demonstrate mechanized broad- 
casting. Oliver Gramling, Associated Press, will 
have the subject, “Doldrums to Dollars.” Carl 
Bishopric, of Bishopric-Green & Associates, 
Florida agency, will tell how agencies buy 
media, and Jack Weldon, Associated Press, will 
explain how to sell news. 


Calif. Women Elect Officers 


JEANNE GRAY, actress-producer, has been 
elected to her third successive term as president 
of the Radio-Ty Women of Southern California. 
Other officers: Dorothy Winter, tv producer, 
BBDO, Hollywood, first vice president; Claire 


' Hughes, assistant general manager, KWKW 


Pasadena, second vice president; Betty Hartlane, 
director of guest relations, ABC Hollywood, 
corresponding secretary; Margee Phillips, a 
sistant news director, KBIG Avalon, recording 
secretary, and Mitzi Mee, chief accountaml, 
KLAC Hollywood, treasurer. 
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groadcast News Has Edge 
On Competition—Fellows 


gROADCAST NEWS has a distinct edge on 
competing media because “it has a conscience 
that is in tune with its own home town,” | 
NARTB President Harold E. Fellows said 
Tuesday in an address to the Milwaukee Assn. 
of Commerce and the city’s broadcasters. 

Other broadcast advantages, he said, include 
its swift delivery of news, fair comment and 
its ability to entertain as well as educate. 

Claiming advertising is responsible for much 
of the prosperity businessmen have enjoyed, 
Mr. Fellows said: “This powerful force is 
sometimes maligned because of the indiscretions 
or the downright dishonesty of a few who ad- 
vertise. This is not surprising in a society as 
complex aS Ours... . The truth is, and it’s 
evident in the performance of all media, that 
advertising has made tremendous advances in 
the last three decades. 

“The quality of it is better, the selling impact 
of it is higher, and the integrity of it is far less 
in question. This you may attribute not alone 
to the insistence of the advertiser and the ef- 





ficiency of the media, but also—and perhaps 
most importantly—to the growth of fine ad- 
vertising agencies.” 

Agency employes include “some of the most 
creative people in the nation,” Mr. Fellows said, 
adding broadcasters share many of their im- 
portant contributions with them. 


New Jersey AP Radio Assn. 
Elects Marano President 


AT A MEETING of the New Jersey Associated 
Press Radio Assn. held June 7 in Camden, Tony 
Marano, news director of WCTC New Bruns- 
wick, was elected president to succeed Merrill 
Morris df WMTR Morristown. 

Mr. Marano, formerly vice president of the 
association, is succeeded in that post by Arnold 
Snyder of WITTM Trenton. 

William L. Ryan, AP foreign news analyst, 
addressed the association. 


TRADE ASSOCIATION PEOPLE 


Margaret Mary Kearney, educational director, 
WCAU-AM-FM-TV Philadelphia, elected presi- 
dent, Phila. chapter, American Women in Radio 
& Television: other officers elected: Alma Des- 
borough, first vice president; Jane King, WPTZ 
(TV), second vice president; Wendy Phillips, 
WIP, third vice president; Mary Dorr, WFIL, 
recording secretary; Dorothy Davis, correspond- 
ing secretary; Anne Horton, WCAU-TYV, treas- 
urer. 


Paul H. Provandie, Hoag & Provandie, Boston, 
elected president, Radio-Tv-Adv.-Executives 
Club of New England. Other officers elected: 
Arthur E. Haley, general manager, WORL Bos- 
ton, first vice president; Gerald Harrison, presi- 
dent, WMAS Springfield and WLLH Lowell, 
Mass., second vice president; Bruce G. Patty- 
son, New England manager, John Blair & Co. 
(station representatives), N. Y., treasurer; 
Charles F. Hutchinson, executive vice president, 
Chambers & Wiswell Inc., Boston, secretary. 


Nelson Carter, vice president, Foote, Cone & 
Belding, L. A., elected president, Los Angeles 
Adv. Club, with Paul Beach, advertising man- 
ager, Union Pacific Railroad, first vice presi- 
dent; J. A. Crooks, advertising manager, Certi- 
fied Grocers of America, second vice president; 
John L. Clarke, Westways magazine, treasurer; 
Margot Mallary, advertising manager, Cole of 
Calif., secretary, and Arthur M. Arlett, account 
executive, West-Marquis Inc., Harold R. Beem, 
Strecher-Traung Lithographing Co., and George 
me, of The Stromme Co., directors. 
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the first 22 years 
were the greatest 


Twenty-two years ago WFDF introduced the BLUES CHASERS 
to Flint. The show is still going strong today. Billy Geyer, on 
hand from the beginning, supplies organ melodies, and his partner, 
Bud Haggart, adds vocals. Both fill in with the kind of conversation 
that strikes the local fancy. About the only thing really different 
from the first BLUES CHASERS show is a full complement of 
commercials. Flint sponsors discovered the boys could sell. 
National sponsors, especially those with new products, found this 
old, accepted show a sure way to open doors here in Flint. It 
can do the same for you. There are a few participations from 
12:30 to 1:30 each weekday afternoon. Katz has all the details. 


flint, michigan \ \ {dt 


i nbc afhliate 






Associated with: WFBM AM & 
TV Indianapolisa—WOOD AM & 
TV Grand Rapids—WTCN AM 
& TV Minneapolis-St. Paul 


Represented by the 


Katz Agency 
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N BC, WESTI NGHOUSE SEEK APPROVAL a ee was initiated by the Network, 
OF CLEVELAND-PHILADELPHIA SWAP Wee sveieat SOE ee 


ago from Philco Corp. for $8.5 million, g 


a ‘ which sum $5 million “was allocated 
Unprecedented transaction whereby network would trade its WNBK value of the affiliation contract with 4. 


(TV)-WTAM-AM-FM for WPTZ (TV)-KYW, plus kicking in $3 million On the basis of WPTZ revenues from Nac 
on the tv trade, goes to the FCC. Westinghouse is making deal be- —Prostams in 1953 and 1954, Westinghouse in 


% fick a : a formed FCC it felt the original value pl 
cause ‘Cleveland with NBC affiliation is better than Philadelphia the NBC affiliation has been “iustifien™ 


without it.’ NBC wants to make more money. Westinghouse concluded that since NBC had 
been offered the purchase of another Philadg. 
phia station, it believed “the ownership agg 
operation of stations in Cleveland, with NBC 
affiliation, was of greater benefit to Westj 
house and the public than the ownership an 
operation of stations in Philadelphia withoy 
network affiliation. The business decision 

of course, dictated in part by the $8.5 milligg 
price which Westinghouse had paid for WPT 
in 1953 and its desire to protect that invest 
against substantial shrinkage.” 


It was reported earlier that the Philadel e 
f / tv station in 1954 had a gross business of aye 
a a ° proximately $5.5 million while KYW’s go@ 


income was about $1 million. The Cleve 
..) \ ' ; 2’ 
‘ 


IN AN AVOWED effort to strengthen its vhf Cleveland and Philadelphia radio-tv properties 
Station ownership and thereby its income— [BeT, May 23]. 

declared necessary for continued improvements NBC proposes to exchange WITAM-AM-FM 
in network service and “pioneering” in color tv Cleveland even-Stephen for Westinghouse’s 
and uhf—NBC last week joined with Westing- KYW Philadelphia but will add $3 million to 
house Broadcasting Co. to file applications at its package of WNBK (TV) Cleveland in ex- 
FCC for consent to a swap of their respective change for Westinghouse’s WPTZ (TV) Phila- 


stations had 1954 grosses of some $4.3 million 
SHARE OF RADIO AUDIENCE: for tv and $900,000 for radio. ; 


Neither entity at this time proposes any suk 
WHEC 50 o stantial changes in staff or programming, FOC 
a was told, although key executives of the respec. 
tive organizations are expected to change to 

STATION B 18.7 * | the new operations in each case. . 
STATION C 14.9 = | The Westinghouse applications said Rollani 
STATION D 7.6 Ke | V. Tooke, general manager of WPTZ, would be” 
STATION E 4.2 . transferred to WNBK as manager while 4 
. ' ander W. Dannenbaum Jr., commercial mae 
STATION F 3.1* | ager of WPTZ, would switch to WNBK as sales 
manager. Westinghouse said it has not selected 
*Adjusted to compensate its program manager or chief engineer for 

for sign-off at local sunset. WNBK. 

Westinghouse announced in its application 
that Frank A. Tooke (no relation), KYW man 
ager, is to assume that post at WTAM-AM-FM. 


..-And what @ LOVELY AFTERNOON! | cosivtisitse'stS'S soma 
is 7 5 





gram manager; R. H. Teter, sales manager, and 
W. L. Nuss, chief engineer. 
SHARE OF RADIO AUDIENCE: ™ | | NBC told FCC it would switch key personnel} 
from its present Cleveland stations to Phile 
WHEC 34 4 delphia, but did not specify whom. 
* Lloyd E. Yoder is manager of NBC’s Cleve” 
land outlets. 
STATION B 25.4 The swap agreement, which assured continik” 
STATION C 4.2 | ance of NBC’s affiliations with WTAM-AM 
STATION D 18.0 FM and WNBK when Westinghouse assumed 
. ownership, provided that the basic network 
STATION E 11.3 . hour rate for WNBK would be $2,000 and for) 
STATION F 5.4* Sa L2 = WTAM $468. NBC presently lists WNBK @ 
ie > a cn $1,300 while Westinghouse is getting $2,500) 
*Adjusted to compensate 
for sign-off at local sunset. 


... And a Snow Fence 
ALL DAY LONG... EXHAUSTIVE inventories of station 


equipment and physical plant —_ 
om panied the application filed by NBC an 
MONDAYS THRU FRIDAYS WHEC GETS Westinghouse with FCC last week to ex- 


THE MOST LISTENERS IN ROCHESTER, N. Y. change their Cleveland and Philadelphia 


. ; radio-tv properties. Listings included 
All figures taken from Hooper Radio Audience every last screwdriver and wastebasket in 


Index, November 1954 through February 1955 the house, with NBC’s WNBK (TV) 


BUY WHERE THEY’RE LISTENING... ROCHESTER’S TOP-RATED STATION Cleveland, for example, citing such items 
ana tare aa i pl i ciara ie mmeemeeeene as one set of lathe dogs and one 
#CL3005NK three-jaw Cushman chuck. 
And on the list for the network’s WTAM- 
AM-FM Cleveland (at Brecksville trans- 
mitter site) were~5,012 evergreen trees, 
one large poplar tree, 275 English privet, 
5 spirea bushes, 24 deutsies, 3 lilacs, 13 
snowberry, 330 ft. of asphalt driveway 
and 250 ft. of snow fence. 
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neva GOING PL ACES 3; always easier 


two Years 


lin, with Cities Service... 


Helpful directions to travelers on major turnpikes is just one small reason 
why the green-and-white emblem renews its welcome daily. 


CITIES ® SERVICE 


A Growth Company 


Number 10 of a series 
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ORIGINAL UNIT NOW AVAILABLE 
DIRECT FROM MANUFACTURER 


(onbadt 
igltveight 


TYPE 120-D 


FIEILD ~ 
INTENSITYT noch x 7 
METER OMT 


Type 120-D Field Intensity Meter is a portable 
instrument for the measurement of a wide range of radio 
signal intensities in the broadcast band of 540 to 
1600 kilocycles. Its range of sensitivity from 10 
microvolts per meter to 10 volts per meter, makes it 
equally effective for interference studies at low signal 
strengths and for close-in measurements on high-power 


directional arrays 


Accuracy of measurement is assured by a calibration 
sal ealalole Mi lalohMmaoliil olclar toh cs Wiel am Zelatehilolal Mian iy) of- 
characteristics and for voltage variations in the self 
contained battery power supply. Operation is simple 
and measurements can be made rapidly, for the meter is 
reli -1e Macstolol late MolaMel | Maelale(=t MelaloMa-tol T1t-t iil -Mt lt -Mo) Male 
a alolar Mol m@ulliiilolitactilolamiclaielc Masi iala-Mlt) ol Mele Me); 
the filament type, no warm Volt ol-talolo ME Mal-1a-1 310] am ol-tielc> 


rol diate Mactelellale rs 


NEMS - CLAREKE 


La Cor ee rated 


GOVERNMENT =, 


Business Boxscore 


BOXSCORE of national and local ac. 
counts among the Cleveland and Phj. 
adelphia radio-tv properties being ey. 
changed by NBC and Westinghouse 
(adjacent story) was disclosed in trans. 
fer papers filed with FCC last week. 
Westinghouse’s KYW Philadelphia as of 
May 1 has 43 national and 52 local ac. 
counts, plus “blanket” accounts Covering 
all advertising by Ford, General Foods, 
Johnson & Johnson, Standard Brands and 
Sterling Drug. Firm’s WPTZ (TV) there 
reported 102 national spot accounts and 
69 local contracts. NBC’s WTAM 
Cleveland cited 64 national and 30 local 
sponsors while its WNBK (TV) there 
listed 119 national and 43 local accounts, 


per hour on WPTZ. Affiliation runs two yeay 
after actual swap, or not later than Noy, |, 
1957. 

Westinghouse’s statement of income, sub. 
mitted with the transfer bids, showed totd 
broadcast revenue of $10.9 million in 1953 an 
$13.9 million in 1954. Expenses in 1953 wer 
$8.7 million and in 1954 $10.6 million. Ne 
income after federal taxes totaled $1.15 million 
in 1953 and rose to $1.61 million in 1954, 

NBC’s balance sheet, dated April 30, showed 
total current assets of $50.5 million, plant and 
equipment $43.2 million (less reserves of $175 
million), with total assets listed at $77.76 mil 
lion. Total current liabilities were $31.2 million 
with capital stock given as $6.5 million and 
reinvested earnings $39.6 million. 

Both WNBK and WPTZ are operating on ch. 
3. WNBK claims 1,195,000 tv sets in its cov- 
erage area while WPTZ claims 2,088,318. KYW 
operates as a Class I-B outlet on 1060 ke with 
50 kw, directional, while WTAM is a Class I-A 
clear on 1100 ke with 50 kw. 


NBC’s String 

Aside from its Cleveland outlets, NBC pres- 
ently owns and operates WRCA-AM-FM-TV 
New York, WRC-AM-FM-TV Washington, 
WMAQ-AM-FM and WNBQ (TV) Chicago 
and KNBC-AM-FM San Francisco and KRCA 
(TV) Los Angeles. The network has purchased, 
subject to FCC approval, ch. 17 WBUF-TV 
Buffalo and ch. 30 WKNB-TV and WKNB- 
AM New Britain, Conn. The Commission has 
scheduled a hearing by oral argument on the 
New Britain acquisition, now set for July 7. 
The argument earlier had been set for today 
(Monday) but was postponed upon petition by 
the Commission’s Broadcast Bureau. 

Westinghouse stations, besides its Philadel. 
phia holdings, include KDKA-AM-FM-TV 
Pittsburgh; WBZ-AM-TV_ Boston; WBZA 
Springfield, Mass.; KKEX-AM-FM Portland, 
Ore.; WOWO Fort Wayne, Ind., and KPIX 
(TV) San Francisco. Westinghouse paid $9.75 
million to DuMont last December for purchase 
of WDTV (TV) Pittsburgh (now KDKA-TV) 
and in July 1954 paid $6 million to Wesley | 
Dumm and associates for KPIX. 

In its statement to FCC concerning the 
proposed station exchange, NBC pointed out 
that “the economic health of a company in the 
network business has been dependent on prof- 
its from some other source. This is the owner 
ship of stations. It is upon these that NBC has 
relied to carry out the important functions 
which networks perform and which the public 
relies on them to perform. 


“NBC has a long record of industry pioneet 
ing. It is carrying the major burden of develop- 
ing network color broadcasting. It pioneered 
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This message is the thirteenth of a series 


- 


report on Boeing's 


work with guided missiles 


Most aspects of guided missiles are matters of the strictest 
military security. The following facts, however, can be 
discussed without revealing material of aid to a potential 


enemy. 


It is known, for instance, that weapons of any type vary 
widely according to the needs of the tasks assigned to them. 
They range, for example, from carbines to artillery pieces, 
interceptors to bombers, PT boats to battleships. In the same 
way, guided missiles vary—and for the same reason. 


Some missiles are basically short-range weapons that 
function as an extension of conventional anti-aircraft artillery. 
Other relatively short-range missiles fall into the air-to-air 
category, and function as an extension of more conventional 
armament of piloted aircraft. There are also in operation 
today longer range, surface-to-surface missiles of sub-sonic 
speed that work as a kind of super artillery. 


Supersonic defense 


On the other hand there is now under development a 
more complex, longer range supersonic missile that will 
spearhead an entirely new air defense weapons system. It 
is the Boeing IM-99 Bomarc, one of the major Air Force 
missile projects. 


The IM-99 is a pilotless interceptor, designed to 
strike high-speed enemy bombers while they are still 
over areas away from vital targets. While the missile 
operates at supersonic speed, its flight path is controlled 
by electronic devices that guide it into position to destroy 
the target aircraft. 


Electronic guidance of missiles traveling beyond the speed 
of sound is just one of many complex problems involved. 
Other Boeing research includes rocket and ram jet propul- 
sion, problems of hydraulic actuating mechanisms, and the 
metallurgical requirements of the thermal barrier. Boeing 
is putting a larger and larger portion of the company’s vast 


SOEIMNG ATRRPLANE LONMNMPANY 
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research, design and engineering facilities and manpower 
behind its Pilotless Aircraft Division. The IM-99 project is 
in the developmental and test stage, with substantial progress 
being made. An official Air Force release has stated: “To 
meet this problem of distant interception, we have under 
development a long-range pilotless interceptor called the 
Bomarc. Our tests with this missile are very encouraging.” 


In addition to the missile itself, Boeing’s program in- 
cludes the planning of bases, logistics, maintenance and 
communications. 


Boeing has more than ten years of experience in the 
field of guided missiles. One of its earlier experimental 
projects was the development of the supersonic ground-to- 
air missile known as GAPA. It attained speeds of more than 
1,500 miles per hour. More than one hundred successful 
firings were made. 


Future role of missiles 


Guided missiles are being assigned an increasingly im- 
portant role in America’s defense plans. Their versatility, 
and the scope of the missions they can perform, make them 
a powerful addition to the nation’s arsenal. 


Air-to-air missiles greatly increase the striking power of 
conventional aircraft. Air-to-ground missiles enable modern 
jet bombers to function as high-speed guided missile launch- 
ing sites. And ground-to-air pilotless interceptors, like the 
Bomarc IM-99, add a new dimension to defense systems 
based on manned interceptors. 


Boeing, during its 39-year history, has produced 
a succession of decisive aerial weapons—among them 
the historic B-17 and B-29, and today’s B-47 and B-52 
multi-jet bombers. The same imaginative “years ahead” 
planning that produced these revolutionary craft is 
behind the Boeing IM-99 Bomare program today. So, 
too, is a growing portion of Boeing’s vast reservoir of 
design, research and production experience. 


SEATTLE, WASHINGTON ; WICHITA, KANSAS 
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Dr. Norman Chin 


...in petroleum, too, everything but the pig’s squeal 
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do a job better than our competitors. 


YOUR COMMENTS ARE INVITED. Write: 
The President, Union Oil Company, Union 
Oil Building, Los Angeles 17, California. 


Union Oil Company or CALIFORNIA. 


MANUFACTURERS OF ROYAL TRITON, THE AMAZING PURPLE MOTOR OIL 


BROADCASTING @ TELECASTING 


land st 

““ HAVE READ that in a free country, Philad 
business is more efficient because it The 
must compete successfully to survive. compa 
“I believe this sincerely. For I lived the : 
in China, India and Europe before be- i 
coming a United States citizen 17 years a 
ago. No one equals Americans for sheer at Ch 
ingenuity in finding better ways to do permi 
things. adelp 
“T am thinking, for instance, of how = 
at Union Oil today we use—as they say * 
in the meat-packing industry—‘every- LV 
thing but the pig’s squeal.’ dent, 
castit 

on th 

follo 

vaild 

may 
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“Sulfur is a good example of what I ; 
mean. At the start of the Korean War Na 
the government put it on top priority. j a 7. oe exe 
“Curiously, though, one of the waste DR.CH IN: “NO ONE EQUALS AMERICANS IN FINDING NEW WAYS TO DO THINGS” cra 
products of petroleum refining is a form re 
of sulfur—hydrogen sulfide. We were “Our project was a success. We now “All this from material once thought 
convinced that we could convert enough recover about 120 tons of sulfur a day. the refuse of refining! See what I mean of 
throw-away hydrogen sulfide into valu- It was good citizenship, too. Because by by the ingenuity of us Americans?” be 
able elemental sulfur to make a special creating a new supply of sulfur we’re > «+ = = ca 

plant worth while. We put it up to man- helping to conserve the country’s natural / . 
agement and got a go-ahead. resources. Typically modest, Dr. Ch in does not sh 
mention he was process engineer of the “ 
original Sulfur Recovery Unit at our 82 
Los Angeles Refinery. mi 
This was one of our first steps in diver- ' 

4 sifying our business through chemical 
by-products of refining. 

But Dr. Ch’in’s original point is most 
pertinent. For it is possible that none of ¢ 
these things would have happened, if we I 
lacked the incentive to find new ways to 
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in uhf and has lately agreed, subject to Com- 
mission approval, to develop and operate uhf 
gations in New Britain and Buffalo. 

“Because of these factors, NBC felt it nec- 
essary to increase the income available to it 
from vhf station operations. It was not possible 
for NBC to acquire additional vhf stations 
without exceeding five [FCC limit for vhf]. 
NBC sought instead to exchange currently 
owned station properties for others with greater 
earning potential. The exchange of its Cleve- 
land stations for the Westinghouse stations in 
Philadelphia will satisfy this requirement.” 

The network explained also that its parent 
company, RCA, “has a long association with 
the Philadelphia community. It is one of the 
largest employers of labor in that area and has 
only recently deepened its roots in the com- 
munity with the construction of new facilities 
at Cherry Hill, N. J. Station ownership will 
permit even closer identification with the Phil- 
adelphia area. In addition, Philadelphia has 
definite possibilities as an origination point for 
network programs.” 

The exchange agreement, signed May 16 by 
J. V. Hefferman, NBC financial vice presi- 
dent, and Chris Witting, Westinghouse Broad- 
casting Corp. president, called for a closing date 
on the first business day of the calendar month 
following FCC consent. The pact becomes in- 
vaild if FCC refuses transfer and either party 
may withdraw after Dec. 31, 1956. 


Nathan Charges Monopoly 
Within Radio-Tv Industry 


A CHARGE that the radio-tv industry is 
“ridden” with monopoly was made in testimony 
last week before the Senate Antimonopoly Sub- 
committee by a Washington, D. C., consulting 
economist. 


Robert R. Nathan, president of Robert R. 
Nathan Assoc., who also is chairman of the 
executive committee of Americans for Demo- 
cratic Action, said Thursday the major networks 
exercise “a degree of control and influence” in 
the radio-tv field that “cannot help but be 
seriously restrictive in this very important field 
of communications.” The subcommittee has 
been holding hearings on monopoly in Ameri- 
can business. 


Mr. Nathan said concentration of power 
should not be allowed to take place with the 
“hope that there will not be improper use.” He 
said “vhf emphasis” by the FCC “has been 
most distressing” and urged “positive steps” to 
bring the “whole uhf band into effective use.” 


FCC ‘Facilitated Monopoly’ 


“It has been said,” he added, “that nearly 
half the population of the U. S. gets all of its 
local news and advertising services from single 
ownership, that is, single control of the news- 
Paper and of television and radio within the 
community.” He charged there has been 
favoritism to large advertisers” and that “chain 
ownership of television and radio has doubtful 
merit.” He said there is little evidence the FCC 
has acted to assure competition but, rather, 
seems to have facilitated monopoly and cen- 
tralized control.” 

Subcommittee Chairman Harley M. Kilgore 
(D-W. Va.) early this year said he would in- 
vestigate what he termed “monopolistic prac- 
ces” in communications, but later it was in- 
dicated that Chairman Warren G. Magnuson 
(D-Wash.) of the Senate Commerce Commit- 
tee, would turn over instances of monopoly to 

Kilgore group in the Commerce Commit- 


tee’s current investigation of networks and uhf- 
Vhf troubles. 
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Advertisement 


From where I sit 


4y Joe Marsh 





Sad Note 
From The Bugle 


All of us on the Clarion were alarmed 
to learn that our principal rival in the 
newspaper field—the Balesville Bugle 
—might have to shut down. 

Crops were bad in Balesville last 
year and one of their factories moved 
out of town. Just temporary hard times, 
of course—but the Bugle needs help 
now if it’s to survive. 

So, this paper is going to scrape up 
a little money to help tide them over, 
and we hope other local concerns will 
do the same. We’ve seldom agreed 
with them editorially over the years— 
but we want their competition to keep 
us on our toes. 

From where I sit, this country needs 
papers with different points of view— 
just as it needs people with different 
ideas and tastes. You may prefer iced 
tea as a hot-weather cooler . . . I gen- 
erally choose a cold glass of beer. But 
if either of us couldn’t express his 
opinion, and act on it, that would be 
“‘bad news’’ for the whole community. 


Marsh 


Copyright, 1955, United States Brewers Foundation 
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SENATE UNANIMOUSLY CONFIRMS MACK 


AS FRIEDA HENNOCK SUCCESSOR ON FCC 


Senate committee Thursday had reported out nomination in 20- 


minute session. 


Subsequent hearing on Trade Commission nominee 


Kern proves more tumultuous, elicits Lehman criticism of failures to 
renominate FTC’s Mead and FCC’s Hennock. 


RICHARD A. MACK becomes the successor 
to FCC Comr. Frieda B. Hennock July 1 fol- 
lowing unanimous confirmation of his nomi- 
nation Friday noon by the Senate. 


The Floridian’s nomination was unanimously 
reported out Thursday afternoon by the Senate 
Interstate & Foreign Commerce Committee at a 
closed session that followed a brief morning 
hearing. Not a single harsh word was offered 
against the nominee at the hearing. 

Mr. Mack’s nomination is for the customary 
seven-year term. The Senate action was by 
voice vote. 

Substantial opposition had to be overcome 
in President Eisenhower’s other nominations to 
the FCC. They were Chairman George C. Mc- 
Connaughey and Comrs. John C. Doerfer and 
Robert E. Lee, all Republicans. 

The 20-minute morning hearing saw only 
polite questions put to the new nominee—a 
member of the Florida Railroad & Public 
Utilities Commission—by senators. Mr. Mack 
received backpats from his fellow Floridians, 
Sens. George A. Smathers, a member of the 
committee, and Spessard’L. Holland, who told 
the committee that the nominee also has the 
blessing of the rest of the Florida congressional 
delegation. 

Committee Chairman Warren G. Magnuson 
(D-Wash.) said he hoped Mr. Mack would 
“take a good long look at delays” which he said 
have marked the operations of the FCC as well 
as other federal regulatory commissions. Mr. 
Mack said such delays are known as “regulatory 





COMR.-ELECT MACK 


lag” and added that he has done his best to fight 
them in his present state post. Sen. Magnuson, 
indicating a wish that the new nominee will 
bring this type of energy into his new job, 
commented: “I hope you'll be a good pike in 
a carp pond.” 

Sen. Smathers said he felt Mr. Mack will 
prove to be an “excellent member” of the 
FCC, that he comes “highly qualified” from his 
service on the Florida utilities commission. Sen. 
Holland also thought the nominee was well 
qualified, adding, “I am proud to present him.” 

Sen. Sam J. Ervin Jr. (D-N. C.) asked Mr. 
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Mack if he comes to the FCC with “an open 
mind” on the problem of fixing a uniform 
system of hours for daytime broadcasting. Mr. 
Mack replied in the affirmative. 


The nominee assured Sen. A. S. Mike Mon- 
roney (D-Okla.) that he has no utilities in- 
terests “incompatible” with his appointment to 
the FCC. Sen. Andrew F. Schoeppel (R-Kan.) 
likewise was assured that the nominee adheres 
to no philosophy holding that federal agencies 
should overshadow the work of state regulatory 
commissions or halter “free enterprise.” Mr. 
Mack pointed to his experience on the Florida 
commission. 


FTC Nomination Contested 


Hearing on a second nomination—that of 
William C. Kern, Indiana Democrat, to replace 
Democrat James M. Mead on the Federal 
Trade Commission when the latter’s term ex- 
pires Sept. 25—met rougher going. Appearing 
against the Kern nomination were Sen. Herbert 
H. Lehman (D-N. Y.), former FTC Comr. 
Stephen J. Spingarn, George J. Burger, vice 
president of National Federation of Independent 
Business, and Jess M. Ritchie, president of 
Pioneers Inc., Oakland, Calif. 


Sen. Lehman, in an interposing statement 
during his testimony at the Kern hearing, criti- 
cized the presidential rejection of Miss Hen- 
nock. He said failure to reappoint Mr. Mead to 
the FTC and Miss Hennock to the FCC repre- 
sents a “dangerous pattern, seeking to eliminate 
from these independent commissions and agen- 
cies, effective and constructive minority view- 
points.” Sen. Lehman earlier in the week had 
criticized the President’s failure to reappoint 
Miss Hennock (see story this page). Both Miss 
Hennock and FTC Comr. Mead are New York 
Democrats. 


Since Comr. Mead’s term does not expire 
until September and in view of the controversy 
surrounding Mr. Kern’s nomination, the com- 
mittee put off a vote on this nomination and left 
the hearing record open for further comment. 


Sen. Lehman Enters Articles 


Against Hennock Rejection 


TWO ARTICLES criticizing President Dwight 
Eisenhower’s failure to reappoint Comr. Frieda 
B. Hennock to the FCC were inserted in the 
Congressional Record last week by Sen. Herbert 
H. Lehman (D-N. Y.). Sen. Lehman called 
this failure by the President “a most unfortu- 
nate act on his part,” and said Miss Hennock 
has “fought valiantly for the public interest” 
and will be “sorely missed—by the public, at 
least.” 

The first article, an editorial from the St. 
Louis Post-Dispatch, credited Comr. Hennock 
with responsibility for the tv channels reserved 
for educational television and praised her “de- 
votion to the public interest.” The Post-Dis- 
patch, while not criticizing nominee Richard 
A. Mack about whom “little seems to be known 

. . Nationally,” was sharply critical of the 
President’s nominations of Chairman George 
C. McConnaughey (“an attorney for Ohio tele- 
phone companies whose interstate business is 
regulated by FCC”), John C. Doerfer (“a pro- 


tege of Sen. McCarthy of Wisconsin”) and 
Robert E. Lee (“another McCarthy friend who 
participated in the unsavory smear camp; 
which defeated former Sen. Millard Tydings o 
Maryland”). 

These nominations and the rejection of Comr 
Hennock, the P-D said, “make up probaby 
the worst series of appointments which the 
President has made to any one regulatory 
agency.” 

The second article, from Labor, published by 
the railroad brotherhoods, said Miss Hennoc 
was “fired” because of her record. Labor cite 
this record as her opposition to an $80 million 
rate boost for the “Bell Telephone trust,” he 
fight for educational tv channels, and her de. 
fense of “small and independent radio and ty 
stations against big network monopolists.” 

Labor said she also crusaded against “crime 
and horror” ty programs and urged equal 
radio-tv time for both political parties to end 
the “growing advantage” of the Republican 
Party. 

The publication said not much is known of 
Mr. Mack, “except his close connection” with 
National Assn. of Railroad & Utility Commis. 
sioners, “the national organization of state 
regulatory commissions,” the latter of which, 
Labor said, “almost all are under the thumbs 
of the power trust, gas trust and telephone 
trust.” 











Census Funds Cuts 
Unaltered in Senate 


THE SENATE last week declined to restore 

House cuts of $655,000 from budget estimates | 
of $4,655,000 for the Census Bureau's census of 
business, manufactures and mining for fiscal 
1956 and $500,000 from the $6 million budget 
estimates for the census of agriculture. Final 
figures upon reporting of the bill (HR 6367) by 
the Senate Appropriations Committee were $4 
million and $5.5 million, respectively, for the 
two censuses. 

Secretary of Commerce Sinclair Weeks had 
asked a Senate Appropriations subcommittee 
during hearings to restore the House cuts to | 
keep from delaying release of the census tf 
sults [BeT, June 6]. 

The Senate restored $900,000 of a $1.2 mit 
lion cut made by the House from Census Bureal 
salaries for fiscal 1956, leaving the committee” 
approved figure at $7.1 million. 1 

The Senate went along with House denial . 
of $100,000 requested in the budget for i 
corporating results of the business census i ) 
national accounts of the Commerce Dé 
Office of Business Economics for use by Due 
ness. The Senate approved $7,450,000 for tht 
National Bureau of Standards—replacing $450) 
000 of $750,000 cut from NBS funds by t€ 
House. : 

The measure now goes to Senate-House com 
ference to resolve differences. : 





































Hike in Political Expense 


Allowance Sought in Senate 4 


THE SENATE Rules & Administration 
mittee last week reported favorably a bill 
636) to revise upward the federal legal lit 
for political campaign expenditures—to allow) 
for the increasing costs of campaigning on 1 
vision and for other rising expenses. 
The bill was sent to the Senate floor. a 
The measure, introduced by Sen. Thomas 
Hennings Jr. (D-Mo.), chairman of an Ei 
tions Subcommittee which held hearings 023 
would raise from the present $3 million to $ 
million the amount a national political com 
tee may spend during the presidential elecH@ 
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How to make Mr. BIG very happy... 


So the boss wants to talk on television... And what 


bably 
Probably a headache that can be! 


hich the 
“oi Stop worrying ... you can make him a hit—whether 


he’s star-stuff or not. 
Hennock 
bor cited 
0 million 
ust,” her 


Here's what you do: Rehearse and rehearse. Then film 
and review and edit—until you're all happy. That's all: 
It's safe, sure, inexpensive, when you 


--. USE EASTMAN FILM. 





For complete information—what film to use, 
latest processing technics—write to: 


Motion Picture Film Department East Coast Division Midwest Division West Coast Division 

EASTMAN KODAK COMPANY 342 Madison Avenue 137 North Wabash Avenue 6706 Santa Monica Blvd. 

Rochester 4. N. Y New York 17, N. Y. Chicago 2, Illinois Hollywood 38, California 
, ey. 


or W. J. GERMAN, INC., Agents for 
the sale and distribution of Eastman Professional Motion Picture Films 
Fort Lee, N. J.; Chicago, Ill.; Hollywood, California 


SHOOT IT IN COLOR... YOU'LL SAVE TIME AND MONEY! 
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These stations purposely 
position their 
Service-Ads next to 














































































they offer service information in a service position. 


* public fancy to make late their listings for your “ 
night listening o must in the " : that 
PPP 2702. (10:30 PIM. to 1:00 convenience when using ‘ 
— SRDS. Also, these quic 
stations run Service-Ads mee 
in Consumer Markers. late: 
= feature. (1:10 PA py 
50,000 WATT GEAR GUIEEL 2. 
ket 
TeCé 
abs 
: he but tor e Tep 
#2252] How Service-Ads can 
weetdoy afterncon Jimmy pitches 3, 
vee end wena elie, Fosters ° 
g contest, ter 
====5| help you select radio |: 
samdemet k d * 
se | Markets and stations 4 
he Negro " 
of Chicagol » 0 
more than 721,500.* RADIO SPOT SALES 
The buying power of , . 
Shagentenmen The Service-Ads that hundreds of publishers and 
station managers place in STANDARD RATE help 5 
ARLOTTE, H.C. a cs + 
advertisers and their agencies by giving them more of 2 
the kind of information they are looking for . . . when 
1.00 Ait 12 nose they want it. They are called Service-Ads because 
, 
{ 


as an agency vice president said 


“I buy local personalities for their local sales appeal 
and viewer or listener loyalty...” 

Service-Ads like these help keep SRDS users 
informed about station personalities, 










Standard Rate & Data Service, Inc. 
The National Authority Serving the Media-Buying Function 
Walter E. Botthof, Publisher, 1740 Ridge Ave., Evanston, III. 

Sales Offices: New York, N. Y. * Evanston, Ill. » Los Angeles, Calif. 
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exclusive ways 


Service-Ads 
can help you 












1, They provide useful information 
that expands the listed data; make it 
quickly available to you in client 
meetings, or when you're working 
late at the office or at home weekends. 


2. They give you the gist of a mar- 
ket or medium story, helping you 
recall all the information you have 
absorbed from literature and from 
representatives. 


3. They boil down facts to simple 
terms that you can extract and in- 
dude in your media proposals. 


4, They give you the story fast 
when you are entering a new market, 
or preparing a schedule for a new 
account. 


5. They give you a handy “file” of 
media information and protect you 
against the inadequacies of central 
filing systems that may be unable to 
supply what you want when you 
want it; or worse, may contain only 
out-of-date material. 


6. They give you information at 
the very time you seek it, and do not 
intrude or ask for attention at any 
other time. 


7 They give you quick access to 
additional information when a me- 
dium’s general promotion arouses 
your interest. 


8. They give you a “last chance” 
source from which you can get a final 
briefing on a medium’s story before 
you make your final decision. 


BROADCASTING © TELECASTING 





campaign. Amounts which could be spent on 
behalf of candidates for senator would be in- 
creased from the present $10-25,000 limit to 
$50-250,000; for candidates for representative, 
from $2,500-$5,000 to  $12,500-$25,000. 
Amounts would vary within the specified limits 
based on votes cast in the last election. 

The bill would limit the amount one in- 
dividual can contribute in political campaigns 
to $10,000. 

The measure was approved 5-3 by the full 
Rules & Administration Committee after scrap- 
ing by the subcommittee 2-1. 

The subcommittee’s report, adopted by the 
full committee, said the proposed new amounts 
are “more sensible and more realistic in the 
light of increased costs over the last 15 years 
and in view of the new techniques (i.e., televi- 
sion and radio) used in political campaigns. 

The Hennings group declined to act on pro- 


GOVERNMENT 


posals that the radio-tv industry be required 
to furnish “free” radio-tv time to candidates or 
that the government pay for all or part of the 
time used in campaigning by candidates. The 
group based its refusal to act on grounds it had 
insufficient information and that the subject 
matter was not directly related to the proposals 
made in S 636. 

FCC Comr. Frieda B. Hennock and others 
advocated free radio-tv time in testimony before 
the subcommittee. Industry spokesmen and 
others testified against “free time” proposals. 

The report said the subcommittee believes, 
however, that the proposals should be brought 
to the attention of the Senate, and added that, 
in its own opinion, “radio and television are 
at the present time making substantial contribu- 
tions to the enlightenment of public opinion 
and that such contributions will continue.” 





‘EQUAL TIME’ CLAUSE 


House bill would follow Stan- 
ton proposal allowing stations 
and networks to program po- 
litical candidates on news and 
interview programs without 
regard to giving all splinter 
parties same amount of air 
time in which to reply. 


A BILL implementing a recent proposal by 
CBS President Frank Stanton—that stations 
and networks be exempted from the Communi- 
cations Act’s “equal time” provisions in pre- 
senting political candidates on news and inter- 
view programs and “Lincoln-Douglas” type 
debates—was introduced last week by Rep. 
Oren Harris (D-Ark.) 

Rep. Harris, chairman of the House Com- 
merce Committee’s Transportation & Com- 
munications Subcommittee which would hold 
hearings on the bill (HR 6810), said in intro- 
ducing the measure that he thought it “should 
be given careful consideration by the Congress.” 
He had announced the week before his intention 
to introduce “for study” the measure, which 
would amend Sec. 315 (a) of the Communica- 
tions Act [AT DEADLINE, June 13]. 

Dr. Stanton made his proposal last month in 
a talk to CBS-TV affiliates meeting in New 
York [BeT, May 30]. 

Rep. Harris said his bill would “leave intact” 
the equal time provisions of Sec. 315, but 
would, “however, give leeway to broadcasters 
and networks with regard to the appearance of 
political candidates on news, news interviews, 
news documentary, panel discussion, debate, or 
similar type programs where the format and 
production of the program and the participants 
therein are determined by the broadcasting sta- 
tion, or by the network. .. . 

“Broadcasters, of course, would be called 
upon to justify the exercise of their discretion 
under this amendment . . . before the FCC 
at the time their licenses are up for renewal 

... that .. . [they] acted fairly and thus served 
the public interest,” Rep. Harris continued. 

Although networks are not licensed and thus 
are not subject to performance reviews by the 
FCC, “a question might arise whether the 
Commission should not be granted power to 
review the performance of networks with regard 
to their performance under the proposed 
amendment,” Rep. Harris said. 

Because of the “still-increasing importance of 
the broadcast medium in the political arena,” 
Rep. Harris said, there is a question of whether 
present provisions of Sec. 315 (a) “meet the 
present-day needs of broadcasters, networks, 


WAIVER SOUGHT 


political candidates and the electorate.” 

He cited an editorial in last Monday’s Wash- 
ington Post & Times Herald which called the 
Stanton proposal “deficient” in preserving “the 
principle of impartiality” because it leaves open 
the possibility of favoritism for one candidate 
through “repeated appearances on panel discus- 
sions or other public-affairs type programs at 
the discretion of the networks.” 

Regarding Dr. Stanton’s intent—that broad- 
casters could thus restrict time on such 
programs to candidates of major parties and 
not be subjected to equal time requests from 
the numerous minority and splinter parties—the 
Post made suggestions looking toward recogni- 
tion of the “possible rise of new parties on a 
national basis.” 

Thus, said the Post, Congress might extend 
the “free time principle on a presidential level 
to parties that polled, say one million votes each 
in the last presidential election or that could 
muster 200,000 or 300,000 signatures on a 
petition.” 

Meanwhile, the full Senate Rules & Adminis- 
tration Committee last week reported favorably 
to the Senate floor a bill (S 636) authored by 
Sen. Thomas C. Hennings Jr. (D-Mo.) to revise 
upward the present federal statutory limits on 
expenditures for political campaigning (see 
story page 74). 

The Post editorial entered by Rep. Harris in 
the Congressional Record last week also was 
inserted in the publication by Rep. Stewart L. 
Udall (D-Ariz.), author of a companion bill 

(HR 3139) to S 636. 


Tv Viewer Gets Consideration 
In Demo Rule-Change Request 


RECOMMENDATION that the Democratic 
National Convention change its rules to reckon 
with television was made last week by a Special 
Advisory Committee on Rules & Procedures for 
the 1956 convention. 

The proposed rule would allow the conven- 
tion chairman to send a representative to poll 
the various state delegations during the roll call 
of states, thus sparing the tv viewer from 
watching .the fedious process of polling indi- 
vidual state groups by the chairman himself. 
This would allow the roll call to continue while 
the delegation is being polled. 

The 82-member advisory group rejected a 
proposal that the delegations leave the hall to 
be polled, on grounds their departure and return 
would result in “noise and confusion.” Demo- 
cratic National Chairman Paul M. Butler rec- 
ommended that the rule-change proposals be 
considered at a committee meeting in the fall. 
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HOW ABOUT THAT 
JOE FLOYD TRIANGLE? 





Joe’s putting a whole new mar- 
ket on the tv map. . . 78,000 
single-station homes, massed in 
the great Aberdeen-Watertown- 
Huron triangle, with transmitter 
strategically located at Florence, 
South Dakota. You can reach this 
great new market only through 
the Joe Floyd-operated KDLO-TV 
(CHANNEL 3), a proud, power- 
ful interconnected companion of 
KELO-TV Sioux Falls. 





I: 
: ABERDE 





78% y 
Coverage of South Dakota 
— Plus Minnesota and lowa 


\ SIOUX FALLS 





JOE FLOYD, President 
? 
NBC (TV) PRIMARY 
CBS e ABC e DuMONT 
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present allocations. 





Magnuson announces forma- 
tion of committee of top engi- 
neers to study FCC’s assign- 
ments. Organizational meet- 
ing to be held tomorrow. 


| FORMATION of a committee of “top industry 


and independent engineers” to reappraise the 
FCC’s allocation of frequencies for television 
was announced Saturday by Chairman Warren 
G. Magnuson (D-Wash.) of the Senate Inter- 
state & Foreign Commerce Committee. The 
committee—of around ten top engineers—holds 
its organizational meeting with Sen. Magnuson 
at 10:30 a.m. tomorrow (Tuesday) [CLOsED 
Circuit, June 13]. 

The Magnuson announcement was the first 
public acknowledgment of implementation of 
plans suggested to the senator by Sidney Davis, 
majority counsel in the committee’s “study” of 


| the tv networks and uhf-vhf problems [BeT, 
| June 6]. 


Sen. Magnuson said the study will be made 
“with an eye toward bringing about increased 
utilization of the uhf band to provide a nation- 
wide competitive tv system.” He said that 
“painstaking care has been exercised to insure 
that all segments of the radio and tv industry 
are represented on the engineering group.” 

He said invitations have been issued to the 
following to send engineering representatives: 
FCC, ABC, NBC, CBS, DuMont Tv Network, 
Radio-Electronics-Tv Mfrs. Assn. and the UHF 
Coordinating Committee. It also was under- 
stood that others to be represented are Assn. of 
Federal Communications Consulting Engineers; 
Westinghouse Broadcasting Co., and one Wash- 
ington consulting engineer. 


Four-Point Plan Given 

Sen. Magnuson listed this four-point plan 
of action for the engineering committee: 

1. A careful engineering study as to the 
feasibility of utilizing the 88-108 megacycle 
band, more familiarly known as the fm portion 
of the spectrum, which could possibly provide 
an additional three vhf channels, while still 
leaving room in that portion of the spectrum 
for all existing fm licensees. 

2. A re-examination of the FCC table of 
Such a reappraisal would 
be an attempt to re-evaluate the table of alloca- 
tions in the light of experience. For example, 
a number of very high frequency grantees have 
turned back their licenses, which in a number 
of instances remain unused in the assigned 
communities. This engineering committee, 
working with the Commission, might well be 
able to find ways to utilize those channels in 


| areas where facilities under the present table 


of assignment are inadequate. 


3. A study and possible adaptation in tele- 
vision of techniques developed in radio which 
tend to substantially increase the number of 
stations in a particular field, such as the “drop 
in” and perhaps directionalization along both 
seaboards. 

4. The possibilities involved in “selective de- 
intermixture.” 

The various organizations would be repre- 
sented, it was understood, as follows: 

CBS: William B. Lodge, engineering vice 
president; NBC: William S. Duttera, staff allo- 
cations engineer; ABC: Frank Marx, engineer- 
ing and general services vice president; FCC: 
Edward W. Allen Jr., chief engineer; RETMA: 
Donald Fink, Philco Corp.; AFCCE: T. A. M. 
Craven, president; Westinghouse: Ralph N. 
Harmon, engineering vice president; DTN: Dr. 


GROUP TO REAPPRAISE TV ALLOCATIONS 
















Allen B. DuMont, president; Washington oy, 
sulting engineer: C. M. Jansky, Jansky & Bai 

Sen. Magnuson said he appreciated the wa 
“all segments of the industry have ' 
an invitation to participate in the Study,” despit 
the fact the study “is an engineering Problen 
requiring engineers for which this commit, 
has neither funds nor facilities.” 

It was understood Sen. Magnuson’s announe. 
ment was made to coincide with RETMA\ 
31st annual convention held last week 
Chicago. 


Portland, Ore., Ch. 12 Grant 
Argued in U. S. Appeals Court 


LEGALITY of the FCC’s 1954 grant of a 
12 at Portland, Ore., to Oregon Tv Ine. wy 
argued in U. S. Court of Appeals in Washin. 
ton last fortnight. Appeal was brought }y 
Columbia Empire Telecasters Inc., the unsy. 
cessful applicant [BeT, Jan. 10]. 

Columbia Empire questioned Oregon 1); 
qualifications especially on the manner in which 
its proposed general manager, Walter J. Stile, 
was hired and resigned. It also questioned th 
validity of the Commission’s action regardin 
diversification, the financial status of the sx. 
cessful applicant, and alleged that Oregon Ty; 
antenna plans were misrepresented. 

Oregon Tv is owned by Portland busines. 
men, including Julius L. Meier Jr. (department 
store executive). Columbia Empire owners it- 
clude KPOJ-Portland Journal stockholders ani 
Wesley I. Dumm, owner of KSFO San Frar- 
cisco. 

The argument was heard by Circuit Judges 
Henry W. Edgerton, David L. Bazelon ani 
Charles Fahy. Peter Shuebruk represented 
Columbia Empire; J. Smith Henly, the FCC, 
and Maurice R. Barnes, Oregon Tv. 


GEORGE C. McCONNAUGHEY (I), chair- 
man of the FCC, and James C. Hanro- 
han (r), vice president of Scripps-Howard 
Radio Inc. and general manager of WEWS 
(TV) Cleveland, flank Dr. John S. Millis, 
president of Western Reserve U., Cleve- 
land, after Messrs. McConnaughey and 
Hanrahan received honorary degrees 
Doctor of Laws at the university's 129 
annual commencement exercises. In an 
address, Chairman McConnaughey de- 
clared that while there had to be some 
government controls, “! believe that ¢ 
minimum of regulation will best serve the 
interest of the public.” 
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Guardian of Glaciers and Grizzlies...and he works for you! 


At Glacier National Park, astride the Continental Divide in 
Montana’s Rockies, you'll see some of the world’s most 
spectacular scenery ... rugged peaks, gorges, valleys and 
some 60 living glaciers. Here you'll find mountain goats, 
bighorn sheep and grizzly bear... fossils of plants that 
lived half a billion years ago... Triple Divide Peak from 
whose slopes water flows to the Pacific, the Gulf of Mexico 
and the Arctic Ocean. 

Guardian of the treasures at Glacier, and throughout the 
24 million acres of the National Park System, is the National 
Park Service Ranger. A dangerous rescue to be made... a 
forest fire to be fought ...a thousand questions to be an- 
swered — all these are part of the ranger’s job. 


From Stephen T. Mather, first director of the Park Serv- 
ice, down to today’s ranger in the field, the Man in the 
Stetson has served the nation well. Davy Crockett, Daniel 
Boone, Kit Carson and the others can rest easy — their wild, 
beautiful America is smaller now . . . but lies secure in hands 
they'd be proud to shake. 


FEOO sour INFORMATION — Ack for our United 
States Map featuring the National Parks and Monuments. If you 
would like to drive to any of the National Parks, let us help you 
plan your trip. Write: Tour Bureau, Sinclair Oil Corporation, 
600 Fifth Ave., New York 20, N. Y. 


SINCLAIR 


A Silt tv the Silional Park Sewwice A Great Name in Oil 


one of the great service agencies of the U.S. Depart- 
ment of the Interior, for its work in the preservation 
and interpretation of our great national heritage. 
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“BEFORE-TV" 
RATINGS 


when you buy 


KiNUZ 


Radio Ranch, in Houston 








“Laura Lee’s Ranch” 
9:45 to 10:00 A.M. 


3.3 IN HOME 
-7 OUT OF HOME 


4.0 Total Pulse 


PN ais i, lele), | 


“Bill’s Bandwagon” 
4:30 to 4:45 P.M. 


4.0 IN HOME 
8&8 OUT OF HOME 


48 Total Pulse” 


NIGHT 


“Houston Hoedown” 
8:45 to 9:00 P.M. 


2.8 IN HOME 
4 OUT OF HOME 


3.4 Total Pulse* 


GET THE WHOLE PICTURE... 
COUNT ALL THE LISTENERS! 


KNUZ No.1 


in OUT OF HOME PULSE 
12 noon to 6 P.M 





Mon. thru Fri 


Tied for No. 2 mornings 


+ PULSE RATINGS 


OUT OF HOME—Jan. ‘55 
IN HOME — Jan.-Feb. '55 


Fist in Houston 


KNUZ 


NAT'L REPS.—FORJOE AND CO. 
IN HOUSTON, CALL DAVE MORRIS 
JAckson 3-2581 


@ee@eeee%e?e@ees8e 
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Montana antenna system oper- 
ator tells KXLF-TV Butte it 
won't stop rebroadcasting the 
outlet’s signals. It’s the third 
such case in a year. 

FOR the third time in less than a year, a 


community television operator has told a broad- 
caster to go jump in the lake. 

Last week, Norman Penwell, operator of 
Bozeman (Mont.) Community Television Inc. 
(650 subscribers), told Ed Craney, KXLF-TV 
Butte, Mont., that he was not going to stop 
furnishing KXLF-TV signals to his customers. 

The Penwell letter was in answer to one from 
Mr. Craney in late May asking the Bozeman 


| community antenna system to discontinue re- 


ception of KXLF-TV signals [B®T, June 13]. 


Mr. Craney made the point that the signals 
are for free public reception and are not trans- 
mitted for the purpose of realizing a profit 
for someone else. The Montana broadcaster 
also stated that certain contracts forbid dupli- 
cation and retransmittal for profit of such 
programs. 

Mr. Penwell—who is being backed by the 
200-member National Community Television 
Assn.—said that the service he furnishes has 


| nothing to do with realizing a profit on pro- 


grams, but only in furnishing an antenna serv- 
ice for his subscribers. 
The salient paragraph of his letter follows: 
“We are unable to accede to your request 
that we discontinue reception via our com- 
munity antenna system of the signals broad- 


| cast by the Butte station. Bozeman Community 


Television Inc. is engaged in the operation of 
a community antenna system performing an 
antenna service for its subscribers. It is our 


| understanding, based on advice from counsel, 


that the members of the public are entitled 
to receive the signals broadcast by your sta- 
tion. The function of our company is merely 
that of receiving on behalf of our subscribers, 
the signals which you broadcast and to which 
they are entitled. This company does not real- 
ize any profit on the program broadcast by 
To the contrary, the remunera- 
tion received by Bozeman Community Tele- 
vision Inc. is for the antenna service which 
we render and is in no way related to the pro- 
grams which may be broadcast by your sta- 
tion at any given time.” 


KOA-TV, KFBC-TV Ignored 


Last fall, KOA-TV Denver asked community 
television systems in Casper and Laramie, Wyo., 
and Sterling, Colo., to sign “affiliation” con- 
tracts. This the antenna systems refused to do. 

At that same time, KFBC-TV Cheyenne, 
Wyo., told the same three wire operations to 
stop picking up its signal. This, too, the an- 
tenna companies declined to do. 

In the KOA-TV memorandum to the com- 
munity tv systems, the Denver station asked 
for an agreement which would permit the sta- 
tion’s signals to be picked up for distribution 
to subscribers provided no commercial an- 
nouncements were deleted. It also asked that 


| the wire tv systems use a weekly minimum of 


25 hours of KOA-TV programs, of which at 
least 14 hours must be after 6 p.m. No payment 
was to be made by KOA-TV. 


No further action was taken by either of the 
two tv stations following the refusal of the 
community systems to accede to these re- 
quests. 


ANOTHER COMMUNITY TV FLAUNTS STATIQy 
















Even before then, community tv Ope 
were threatened with suits by Ziv Televisicg 
Programs and by the New York Yankees aj 
the Brooklyn Dodgers. Ziv objected to Cop. 
munity Antenna Inc., Reno, Nev., Picking y 
Ziv programs broadcast by San Francisco y, 
tions. The ball teams complained about Pickup 
of games distributed to subscribers of Tray, 
Video Corp. and Wire Teleview Corp., both 
Pottsville, Pa. 


No suits were ever brought. 


During the NARTB convention in Wastiy 
ton last month, an organization of broadcase, 
was formed to determine property rights in pro 
grams and to persuade the FCC to take jurisii. 
tion Over community tv operations. Willan 
C. Grove, KFBC-TV Cheyenne, was elect: 
temporary chairman, and C. N. Layne, KID-Ty 
Idaho Falls, Idaho, temporary treasurer, Berna 
Koteen, Washington attorney, was retained x 
counsel for the group. 











FCC Attitude Indicated 


Possible FCC attitude toward community 1 
has been expressed twice by FCC Comr. Joh 
C. Doerfer, once in Chicago last November 
and more recently two weeks ago in New Yor 

In his Chicago address to the National Asm 
of Railroad & Utility Commissioners, Mr. Doe: 
fer expressed the view that the FCC does nm 
have jurisdiction over antenna systems, «- 
cept as they radiate interference to established 
services. In his New York address to the NCTA 
convention, Mr. Doerfer declared that even if 
the FCC should exercise jurisdiction, it shoul 
not hamstring wire systems in order to pro- 
tect broadcasters; rather, he said, there should 
be open, free competition between them. 

That the FCC may have to do somethin 
about community tv systems was made plain 
two weeks ago when the U. S. Court of Appeak 
in Washington ruled on the Clarkesburg, W. 
Va., ch. 12 case [B®T, June 13]. In thet 


decision, the court referred to the claim tha 
Wheeling tv signals were being received it 
Clarksburg via a community tv system, aii 





Test Case? 


QUESTION as to whether the FCC 
should assert its authority over commun- 
ity tv systems may come up sooner than 
most of those interested believe. It may 
become an issue in the hearing sched- 
uled for July 25 involving applications by 
two privately owned common cartier 
relay companies to pick up Denver tv 
signals and feed them to a wire antenna 
service in Rapid City, S. D. 

The two applicants, each requesting 
authority to serve the same route, are 
Bartlett & Reed Management and Black- 
hills Video Co. Requesting permission to 
intervene is ch. 3 KOTA-TV Rapid City 
which began operating last month. It 
asked that the FCC include as one of 
the issues whether community tv systems 
pose a competitive threat to the existing 
tv stations. Also asking to intervene 1s 
AT&T, which claimed the establishment 
of privately owned carriers is wasteful 
duplication of its own existing or planned 
routes. 

Prehearing conference was held be 
fore FCC Hearing Examiner William G. 
Butts last Thursday. 
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told the FCC that it was “unrealistic” to hold 
that Clarksburg residents are not seeing Wheel- 
ing videocasts. 

The court told the FCC to assert jurisdiction 
“if and when it concludes that such systems 
provide or are adjuncts of a broadcast service.” 

Last word from NARTB on the question of 
community tv systems was that a committee 
was due to be appointed to go into the ques- 
tion. This was announced by NARTB Presi- 
dent Harold Fellows, who also suggested that 
where a wire service impinged on a broadcast 
service area, the antenna operation should be 
called to account on the question of property 
rights [B®T, May 2]. 

Much of the attack on community systems 
has been on the ground that some of them 
delete commercials and substitute their own. 
This has been denied by antenna system spokes- 
men. At its convention two weeks ago, NCTA 
adopted a code which contains a section on 
this issue. It is: 

“4. To deliver those television signals re- 
ceived by the System without any additions, 
alterations, or deletions of the broadcast in- 
telligence.” 

The only court decision on the question of 
community tv systems and their right to pick 
up stations’ signals was in 1953 by the Ex- 
chequer Court of Canada. Suit was brought 
by Canadian Admiral Co. against Rediffusion 
Inc. of Montreal to prohibit it from relaying 
one of its programs. The Canadian court held 
that the antenna system’s service was not an 
infringement of property rights. 

Pending before the FCC is a petition from 
WIJPB Fairmont, W. Va., asking that FCC 
assert jurisdiction over wire antenna systems. 

There have been reports that the FCC’s in- 


vestigation of tv would also include a study of 
the community tv question. 

There are almost 400 community systems in 
operation or planned. They serve an estimated 
250,000 tv set owners. In several states they 
are widespread—such as Pennsylvania, West 
Virginia and Washington. Most are locally 
owned, and charge about $125 for installation, 
and from $2.50 to $3.75 per month for service. 


NEW HEARING MANUAL 
SUBMITTED BY FCBA-FCC 


Document, which will go to 
Commission for approval, 
would insure uniformity, cut 
length of proceedings. 


A HEARING MANUAL to insure uniformity 
in the introduction of evidence and to deter- 
mine how far to go on cross-examination in 
FCC hearings has been completed by a joint 
Federal Communications Bar Assn.-FCC com- 
mittee. 

The manual, first in FCC history, will be 
submitted to the Commission this week or next. 
Upon approval, it will have the force of a 
rule, it was disclosed by Chief FCC Hearing 
Examiner James D. Cunningham last week in 
a speech to the FCBA. 

Joint chairmen of the committee are Robert 
L. Heald, Welch, Mott & Morgan, and Mr. 
Cunningham. 

Mr. Cunningham also told members of the 
FCC bar that the FCC was interested in elimi- 
nating or reducing cross-examination. He held 
that through the use of informal conferences 


among attorneys involved in a hearing case, | 


two BEST SELLERS ‘in the Detroit Area! 


CKLW-TV penetrates a popu- 
lation grand total area of 
5,295,700 in which 85% of all 
families own TV sets. 


Channel 9 
325,000 Watts 


National Rep 


Adam J. Young, Jr., Inc 
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CKLW 


CKLW radio covers a 15,000,000 
population area in 5 important 
states. The lowest cost major 
station buy in the Detroit area. 


TL OLOM Comm ¢- Lelie) 
50,000 Watts 


J. E. Campeau, Pres 
Detroit 


Guardian Bldg 


| ferences. 





more than 75% of the CrOSS-€Xaminations goyjj 
be eliminated. 

Discussing the use of pre-hearing Conference, 
Mr. Cunningham related how an am hes 
involving six parties and 11 issues Was heli 
to one hour and ten minutes of formal tesj. 
mony because the attorneys and the Pattie 
threshed out most of the basic conflicts 
the hearing began. This would have taken si; 
weeks and 2,000 pages of transcript unde 
normal conditions, Mr. Cunningham estimated, 

He also referred to a Boston tv hearing j 
volving five applicants which ran for 80 how 
instead of months as usual because attomey; 
hammered out differences in Pre-hearing gq. 
Eighty percent of the examine, 
time was saved, Mr. Cunningham said, whe 
the attorneys in the Boston hearing got together 
and worked out a single package Proposed 
findings pleading. 

Mr. Cunningham also called for support ¢ 
the Commission’s requests to Congress to reyiy 
the separation of power provisions of the Con. 
munications Act. He said that all examines 
want is the privilege of consulting among then. 
selves when a question of procedural Poli; 
arises. 

FCBA members of the committee on heariy 
manual, in addition to Mr. Heald, are Lem 
Brooks, Benito Gaguine, Harry M. Plotkin 
John P. Southmayd, Frederick H. Walton jr, 
Marcus Cohn, Earl R. Stanley, Edward deGn. 
zia and Samuel Miller. 

FCC committee members, in addition to Mr 
Cunningham, are Warren E. Baker, genenl 
counsel; Curtis B. Plummer, broadcast burea 
chief; John L. Fitzgerald, opinions and review 
chief; Lester W. Spillane, safety and special 
radio services chief, and Charles J. Frederick, 
examiner. 


Refusal to Sell WMFJ-TV 
Charged in Florida Suit 


SUIT charging refusal of W. Wright Esc, 
owner of WMFJ Daytona Beach, Fla. ani 
holder of a ch. 2 permit for WMFJ-TV, to 
carry out a contract of sale for the properties 
was filed last week in Deland (Fla.) circuit 
court by Theodore Granik and William 1. 
Cook, principals in WJNO-TV West Palm 
Beach. 

The suit charges Mr. Esch, owner of Telerai 
Inc., operating WMFJ and tv permit holder, 
with contracting last October to sell the prop 
erties. The contract was described as carryits 
a 60-day option which the plaintiffs said the 
exercised Dec. 15. 

Their suit asks the court to force Mr. Est 
to go through with the purported contract. 

Last April 21, according to the suit, Mr. 
Esch agreed to sell the am station to Rober 
Wasdon and Jack Siegel, principals in WTOV- 
TV Norfolk, Va., for $40,000 plus a five-year 
consultancy for Mr. Esch at $1,000 a year. 

Last January Mr. Esch asked FCC for per 
mission to move WMFJ-TV to a site at Orangt, 
Fla., with a 1,000-foot tower. This is pending 

The Granik-Cook suit includes a photos 
of a letter from Mr. Esch stating it constitutes 
“an acceptance and agreement between Us 
This agreement was said to have provided that 
Mr. Esch would receive $7,000 a year for 
life plus 3% of the radio-tv profits, with his 
wife to receive, after his death, $5,000 annually. 


KFH Seeks Wichita Rehearing 


ON PREMISE that a 3-to-2 decision reflected 
only a minority opinion of the seven-mem! 
FCC, Frank Webb, manager of KFH Wichita 
announced last week that his firm would pe 
tion the Commission for rehearing of the i 
ruling which awarded tv ch. 3 there to Wichita 
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THIS is an historic photograph. It shows six of the last seven FCC chairmen (including 
the incumbent), who gathered at the annual dinner and reunion of Broadcast Music 
inc., held in conjunction with the NARTB Convention in Washington on May 24. L to 
rseated Paul A. Walker (1934-1953); Rosel H. Hyde (1946-); George C. McConnaughey 
(1954-); James Lawrence Fly (1939-1944); standing, Paul A. Porter (1944-1946); Charles 
R. Denny Jr. (1945-1947). Missing is Wayne Coy, president of KOB-AM-TV Albu- 
querque, who served from December 1947 until February 1952. Messrs. Walker, Fly 
and Porter now are practicing law; Mr. Denny is NBC vice president. 





Tv Corp. and denied the competitive bids of 
KFH and KANS Wichita [B®T June 13]. Ch. 
}was in hearing since October 1952. It also 
was reported that O. L. Taylor, president of 
KANS, may join KFH in the petition for re- 
consideration. 


Court Gives Ft. Wayne Case 
Back to FCC Without Ruling 


BECAUSE one of the principals died before 
the litigation was heard, the U. S. Court of 
Appeals in Washington last week remanded 
without decision the Fort Wayne ch. 69 case 
0 the FCC to determine the effect of the 
death of Paul V. McNutt, former Indiana gov- 
‘mor and Democratic Party chairman, on its 
decision. This is considered an unprecedented 
action by the appeals court. 

The court held that since the key question 
was whether the Commission erred in giving 
controlling weight to the attitude of Mr. Mc- 
Nutt and James R. Fleming on the use of joint 
advertising rates by the Fort Wayne Journal 
Gazette and News Sentinel, the FCC should 
feopen the hearing. 

The FCC, overruling the examiner, decided 
that WANE Fort Wayne was better qualified 
0 hold the ch. 69 grant there than Anthony 
Wayne Broadcasting Co. (partnership of Messrs. 
McNutt and Fleming). It held that WANE 
Was superior in the issues of diversification and 
‘oncentration of control of the media of com- 
uunications, It said it did not think that the 
orced” combination advertising rates for the 
Wo Fort Wayne newspapers was in the public 
interest. Messrs, McNutt and Fleming were 
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controlling trustees of the Journal Gazette, the 
Commission found. The Journal Gazette and 
News Sentinel (WGL) have common produc- 
tion and business operations. 


The appellate court’s ruling was written by | 
Circuit Judge David L. Bazelon, who also | 


wrote the Clarksburg, W. Va., tv reversal de- 
cision two weeks ago [BeT, June 13]. 


Three R’‘s of Broadcasting 
Cited by FCC Counsel Baker 


WARREN E. BAKER, FCC general counsel, | 


last week addressed the Jackonsville, Fla., 


Rotary Club on the broadcasters’ “three R’s”— | 


revenue, responsibility and renewal. 


Because, Mr. Baker said, stations need reve- 
nue to survive they are sometimes subject | 
to pressure to carry announcements from “car- | 
nival-type pitchmen,” “bait-switch” artists, lot- | 
teries, racehorse touts, and other advertisers | 
considered, objectionable by the Commission. | 


The stations are responsible for what they air, 
he indicated, and if abuses of the law are fla- 
grant the question of renewing the station’s 
right to broadcast may be involved. Mr. Baker 
pointed out that the number of broadcasters 


disciplined for violations is very small because | 


the majority attend to their responsibilities. 


Stanton Talk in ‘Record’ 


CBS PRESIDENT Frank Stanton’s May 19 talk 
to CBS-TV affiliates in New York—in which he 
spoke against pay-as-you-see television—was 
inserted in the Congressional Record last week 
by Rep. Peter F. Mack Jr. (D-Ill.). 
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52 star-spangled films, paced by 
top names from Hollywood and 
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direction by Roy Kellino, Ted Post, 
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real impression, this is for you! 


ABC FILM 
SYNDICATION, INC. 
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© anxious eyes on the English 
Channel anymore — it's as dull 
as a millstream compared to the 
excitement on Channel 8. 






_ The Battle of Trafalgar was 
nothing compared to the 
daily battle over who gets 
the best seat in the living 
room. But WHEN-TV is the 
great peace-maker, and 
Nelson, N. Y., is just one of 
more than 250 upstate 
communities who are happy 
about the treaty terms be- 
cause everyone gets what 
he wants on Channel 8. 
Trade barriers are down 
too, thanks to the warming 
influence of WHEN-TV, so 
if you're interested in 
profitable trade deals with 
the people of Nelson and 
their 2% million neighbors, 


_ Cer WATCHES 
ABC 


DUMONT 
CHANNEL § 


SYRACUSE, N.Y. 
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Electronic media newsmen 
came through with the goods 
during last week’s Civil De- 
fense ‘Operation Alert,’ but the 
government's own communica- 
tions network developed some 
difficulties. 


RADIO and television newsmen and facilities 
easily handled the civil defense emergency test 
that started last Wednesday and continued into 
Friday. They carried on their work in routine 
manner but ran into difficulty many times as 
the government’s own news communication 
system developed operational agonies. 

Nearly 100 radio-tv and press reporters as- 
sembled Wednesday at an emergency news 
headquarters some distance from Washington. 
This maneuver was designed to show how the 
government could operate from_ relocation 
points as far as 300 miles from Washington 
and also to show how government news could 
be supplied to media at a central point outside 
Washington. 

The first serious bug in the elaborate com- 
munications setup occurred Wednesday when 
President Eisenhower went on radio and tv at 
3 p.m. from a remote spot to tell the nation 
about the emergency. There was no tv set in 
the news headquarters nor was there a closed- 
circuit facility. An hour-and-a-half later, news- 
men at emergency headquarters finally received 
the President’s text in a mimeographed release. 

Murray Snyder, assistant news secretary to 
the President in charge of headquarters, prom- 
ised this oversight would be remedied quickly. 

Networks were given only a one-hour warn- 
ing that the President was to report to the 
nation on tv and radio. He spoke over closed- 
circuit facilities operated by the government, 
with AT&T picking up the voice and picture for 
networking. The broadcast came from his 
headquarters tent in the hills, one of a number 
of such facilities to be used in case of emer- 
gency. Departments and other federal agencies 
were operating in other tents under field condi- 
tions. 

Martin Agronsky, ABC, complained that 
news of simulated bombings was being circu- 
lated all over the nation long before those at 
the news center heard about it, although their 
function was to keep the nation informed. 

A form of voluntary censorship prevailed at 
the news center as against strict control of news 
from President Eisenhower’s wooded hideaway. 
Accompanying the President were Bryson 
Rash, ABC, who served as radio-tv pool re- 
porter, and Bruce Hoertel, CBS, was pool 
cameraman with Milton Bittenbender handling 
sound. 

The emergency news center was purely a 
temporary site, it was explained, with chance 
that it might be set up at another point in a 
future test or an actual enemy attack. 

Radio-tv newsmen at the center felt the test 
was valuable in showing flaws in the govern- 
ment’s emergency program and in helping 
media cope with problems involved in an 
attack. 

The FCC participated on a token basis in the 
simulated attack. At least one commissioner 
went to a remote headquarters. The FCC’s 
weekly meeting was not held. 

The Conelrad station-switching alarm system 


RADIO-TV HOLDS OWN IN DEFENSE TEST 











Washit 
“Ou 
by which broadcast stations keep the Public jp. pay vd 
formed, using two frequencies, was not invoke free at 
Only known station to go off the air was Wy belder 
Asbury Park, N. J., which for days had bee) The 
advising listeners to tune to its special ait-raig were 
broadcasts. Unfortunately a short circuit , of ih 
2:04 p.m. Wednesday threw the station Off the econ 
air 19 minutes. Everett Rudloff, station map. a 
ager, serves as Monmouth County civil defens 
coordinator. releas 
The first day produced practically no ney, (page 
of the government’s operations aside from th ~ 
routine proclamation by the President and ¢iyj . 
defense bulletins read by Mr. Snyder. Mis 
As the simulated emergency moved into th For 
second day, more news was made available x 
the news headquarters. A number of goven. INIT 
ment officials were transported to the secre MJ Anto 
news site. (50% 
One major newspaper disclosed the site of issue 
the news center the first day of the test by # amin 
newsmen were asked not to specify the city M 
other than to say it was over 100 miles from How 
Washington. Anto 
NBC-TV set up two live cameras and mais. M 
tained separate radio and television studios and 
the news center. The NBC staff on the scen to re 
Wednesday included Ray Sherer, Morgan Q 
Beatty, Robert Doyle, John W. Gerber, T. 1, & iivit 
Fedder, Carl Bolstad, Vernon Swiger, John was 
McCollom, Charles Barndt, Rou Van Wink — pat 
and Herbert Kaplos. his 


CBS Radio and CBS-TV fed the first pro- 
gram out of the emergency headquarters at 9 


was filled, bringing the total number of opinions 
from the public to an estimated 22,250. This 
continues to be the largest influx of commenls 
on one subject the FCC has ever experienced. 

Among those joining the opposition W4 
Stuart Sprague, ASCAP attorney. Mr. Spratt 
felt that the hopes held out for pay tv improv 
ing programs, eliminating commercials, &» 
were chimerical. 

A meeting of the steering committee of the 
Joint Committee Against Toll Tv took place 


a.m. Wednesday, with the emergency headquar- \ 
ters mike tied to the network via AT&T. Ty § °! 
films were shipped to Washington. = 
MBS coverage was handled by Robert Hu- ps 
leigh and Jack Fertz, with Mr. Fertz as tech- 0 
nician. An 
Representing ABC were Mr. Agronsky, John ‘ 
Edwards, Robert Roper, William Richardson the 
and Harold H. Lion. we 
Western Union had a battery of 18 high sta 
speed printers that handled 45,00 words a T\ 
hour. Messages for newsmen were received via 
code address. Directing its setup were C. P. \ 
Culver, J. C. Grant and Carroll S. Linkins. l 
WU was tied to the President’s relocation I 
headquarters. W 
be 
. a 
Both Sides May Seek Delay § , 
- line A 
In Pay-Tv Reply Dead : 
AS proponents and opponents of pay tv be N 
gan digesting the voluminous horde of com- 
ments filed with the FCC at deadline two be 
weeks ago, a movement was understood to be st 
underway to get the FCC to postpone the 
reply deadline for a month or more past the § 
July 11 date. t 
Rebuttal comments to the heavy filings of to 8 
weeks ago [B®T, June 13] are due July ll. & 
Some attorneys in Washington were talking of : 
having this date postponed to September. 
Meanwhile, public comments continue to de- i 
luge the FCC. As of week’s end, Volume 9 
| 
] 
( 
1 
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Washington last Thursday. A spokesman said: 
“Qur conviction is that FCC disapproval of 
y tv in any form which proposes to use the 

free airwaves to pile up profits for a few patent 

holders is inevitable.” 

The Joint Committee’s rebuttal arguments 
yere to be prepared by Dr. Dallas Smythe, U. 
of Illinois professor, and John V. L. Hogan, 
economic and engineering consultant, it was an- 


Other pay tv activities last week included 
lease of the Elmo Roper & Assoc. survey 
(page 39) and the Edward R. Murrow See It 
Now program (page 87). 


Mission Telecasting Favored 
for Ch. 12 San Antonio Grant 


INITIAL decision favoring the grant of San 
Antonio’s ch. 12 to Mission Telecasting Corp. 
(90% owned by KONO-AM-FM there) was 
issued last week by Chief FCC Hearing Ex- 
aminer James D. Cunningham. 

Mr. Cunningham found opposing applicant 
Howard W. Davis (KMAC and KISS [FM] San 
Antonio) deficient in financial qualifications. 

Mission had been found legally, financially 
and technically qualified by the Commission 
to receive a grant. 

Question of Mission’s culpability in the ac- 
tivities of private investigator James R. Duncan 
was disposed of by Mr. Cunningham when all 
parties agreed that Mr. Duncan was acting on 
his own or his employes direction and not upon 
the orders of any Mission officer, director or 
stockholder. 

Mission had asked a Texas detective agency 
toinvestigate Mr. Davis. Mr. Duncan had been 
asigned to this investigation by the firm. He 
was arrested by the Federal Bureau of Inves- 
tigation for impersonating an officer of the 
FCC, but was acquitted in a trial in San 
Antonio. 

San Antonio has two stations operating at 
the present time: KENS-TV on ch. 5 and 
WOAI-TV on ch. 4. Two uhf grants are out- 
standing: KALA (TV) on ch. 35 and KCOR- 
TV on ch. 41. 


WJIV Cites Prior Building 
In Challenging Ch. 3 Grant 


WHEN the FCC finds that an applicant has 
begun construction of a broadcast station before 
4 grant is made, it must deny that applicant, 
WIV Savannah, Ga., told the U. S. Court of 
Appeals in Washington last week in filing its 
brief in the Savannah ch. 3 case [BeT, 
March 7]. 

The Communications Act forbids a grant to 
be made to any applicant who has begun con- 
struction before the FCC issues a grant. 

WIIV, the unsuccessful applicant for the 
Savannah vhf wavelength, is seeking to over- 
turn the FCC’s grant of ch. 3 there to WSAV 
Savannah. The Commission made its grant 
carly this year, upholding the examiner’s initial 
decision, but forbade WSAV from using its 
Proposed tower base, consisting of three steel 
sleeves, installed on the penthouse roof of the 
Liberty National Bank Bldg. in Savannah. The 
Commission found WSAV superior to WJTV in 
programming performance, local residence, 
Participation in community affairs and a greater 


— of integration of ownership and manage- 
nt. 


Honig Rejoins FCC 


ISADORE HONIG, former temporary FCC 
g €xaminer, has joined the Commission’s 


Ofice of General Counsel, Litigation Div., as 
inal attorney. 


BROADCASTING © TELECASTING 


—— PERSONNEL RELATIONS —— 


MUSICIAN-EMPLOYMENT 
UP IN TV, DOWN IN RADIO 


BeT comparison of 1954 and 
1953 data contained in AFM 
report shows musician’s in- 
come more or less stabilized 
by increased tv income and 
employment which offset 
drops in radio. 


IN LINE with a pattern that has emerged since 
the end of World War II, the number of 
musicians employed in radio broadcasting in 
1954 declined from 1953 levels, but a com- 
pensating consideration was a comfortable 
increase in musician employment on television 
in 1954, as compared with 1953. 

These factors served to stabilize total musi- 
cians’ income from radio and tv in the two 
years, according to a comparison made by 
B®T of data in the 1954 and 1955 issues of 
Official Proceedings of the American Federa- 
tion of Musicians Conventions, which report 
on activities in the preceding year. Total em- 
ployment on radio and television in the U. S., 
Canada and Puerto Rico accounted for $24,- 
677,409 in 1953 and $24,718,978 in 1954. 

In the U. S. in 1953, steady staff employ- 
meni on radio covered 1,759 men on 383 sta- 
tions for gross salaries of $13,152,858, as 
compared with 1,354 men on 302 stations for 
$12,393,391 in 1954. In local radio commercial 
employment in the U. S&S. total revenue 
amounted to $1,146,573 in 1953 and $908,- 
415 in 1954. In single engagement commercial 
broadcasting employment, total salaries were 
$2,605,518 in 1953 and $2,089,758 in 1954. 
The grand total of radio broadcasting employ- 
ment in the U. S., Canada and Puerto Rico in 
1953 was $18,590,558 in 1953 and $16,997,768 
in 1954. 

In television in the U. S. in 1954, steady 
staff employment covered 440 men on 179 
stations for total remuneration of $2,083,718, 
as against the 1953 totals of 137 men on an 
unspecified number of stations for gross salaries 
of $491,928. Single engagement commercial 
tv employment in the U. S. earned for musicians 
totaled salaries of $2,718,272 in 1954 and 
$2,461,347 in 1953, while tv films accounted 
for $1,288,830 in 1954 and $817,537 in 1953. 
The grand total from tv employment in 1954 
rose to $7,721,210 from $6,086,851 in 1953. 

The 1955 edition of Official Proceedings was 
distributed at AFM’s 58th annual convention in 
Cleveland June 6-9 [BeT, June 13]. 


AFTRA Tells KTTV (TV) 
Crew Shouldn’t Talk on Air 


STATION technicians who engage in “chit- 
chat” with tv late-movie hosts while on the 
air will have to become members of the Amer- 
ican Federation of Tv & Radio Artists, national 
live tv performers union, KTTV (TV) Holly- 
wood was told by the AFTRA local there. 

The question arose with an AFTRA com- 
plaint that KTTV movie host Jackson Wheeler 
was “frequently discussing commercial products 
and engaging in general chit-chat with his crew” 
while on the air. 

“Consequently, we have notified KTTV that 
voices on or off camera must be covered by our 
contract, and that persons doing such voices 
must become members of AFTRA and be paid 
the proper fees,” stated Claude McCue, AFTRA 
Hollywood executive secretary. KTTV stated 
that Mr. Wheeler has ceased conversational 
practices with his crew, pending a meeting 
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with the Hollywood AFTRA local tomorrow 
(Tuesday). 

In another action, the national AFTRA 
board last week declared unfair the Kelley Kar 
Co. and its house agency, Coast Western Adv., 
both Los Angeles, at the Hollywood local’s re- 
quest. Kelley Kar has refused to sign the 
AFTRA contract or to submit required reports 
to pay contributions to the union welfare and 
pension fund, or to pay AFTRA scale to per- 
formers on the firm’s live tv commercials, Mr. 
McCue charged. 


Cartoonists List Demands 
In New Contract Bargaining 


ADDITIONAL payments for use of tv com- 
mercial art in other media is one demand of 
the Independent Screen Cartoonists Guild, 
Hollywood, which started contract negotiations 
last week with Norman Wright Productions, 
John Sutherland Productions, Kling Studios Inc. 
and Storyboard Inc., all Hollywood. 

Lawrence Kilty, business agent for the car- 
toonists, told B®T that the guild believes the 
artist should retain rights to material created 
for tv in subsequent use on billboards, black- 
and-white layouts, etc. 

Another demand, the first time it has been 
asked by the cartoonists, is for residual pay- 
ments on a 13-week unit basis. Mr. Kilty stated 
that unlimited use would be permitted by 
guild during the 13-week periods for each suc- 
cessive payment. 

A further demand was for a 60-hour maxi- 
mum work week during a seven-day period, 
with time and a half after 40 hours and double 
time after 50. : 

SCG has contracts with 25 Hollywood tv 


commercial production firms, with most of the 
contracts expiring on a staggered basis before 
the end of the year. Current negotiations will 
determine the guild pattern for other contracts. 


Suit Charges AFM Trust Fund 
Violates Taft-Hartley Act 


SUIT was filed in New York Federal District 
Court last week charging that the Music Per- 
formance Trust Fund, established for the bene- 
fit of the American Federation of Musicians, is 
in violation of the Taft-Hartley Act. 

The action was brought by Joseph Gold of 
New York, owner of 200 shares of Decca Rec- 
ords. He asked for an injunction preventing 
Decca from making further contributions to 
the fund, and also asked the court to restrain 
Samuel R. Rosenbaum, trustee of the fund, 
from making further disbursements, and to re- 
quire him to restore to Decca the amounts the 
company had paid in the fund. 

The fund was established in 1949 under 
an agreement between the record manufac- 
turers and the AFM, with record companies 
making contributions to the fund, which is 
used largely to provide employment for job- 
less musicians. Both Mr. Rosenbaum and Mr. 
Petrillo issued statements pointing out that the 
trust fund had been approved in 1948 by at- 
torneys for the U. S. Labor Dept. and U. S. 
Attorney General. Mr. Rosenbaum acknowl- 
edged that an earlier trust fund was discon- 
tinued in 1947 because it was found to be in 
violation of the Taft-Hartley Act, on the 
grounds that it had been under the sole control 
of the union. The present fund differs from 
the first one, because he is the sole and in- 
dependent trustee named by the manufacturers, 
Mr. Rosenbaum said. 
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ATAS Board Vote Repudiate 
Charges Against Don Defore 


0M 


ACADEMY of Television Arts & Sciences 5p 
board of governors met last Wednesday to give bite 
President Don Defore a “unanimous Vote of pro 
confidence and express their appreciation Of the er 
good work he has done,” following Charpes r 
made earlier in the week by Executive Secretar, “4 
Isabelle Pantone that the actor has Misused It | 
patency an instrument for his own Personal FIRST 
. yertisin 
Appearing before the board to explain he J lst We 
charges that Mr. Defore is “running the acade. Brook! 
my to suit himself” and to request his removal See It 
as president, Miss Pantone accused him of hol. EDT, ! 
ing no general meetings, censoring the minutes Up 
improper handling of board meetings, Passing much 
of questionable bylaws and _ irregularities of [ponent 
nominating committees and elections, among fm endors 
other items. advoc: 
The emergency meeting, presided over by vertisi 
Johnny Mercer, first vice president, was cop. % "®" 
cluded when Mr. Defore reportedly announcej weeks 
that either he or Miss Pantone had to resign He 
Miss Pantone handed in her resignation “Ye 
ATAS executive secretary, effective immediate. wy 2 
ly, but retained her ATAS membership. Some adver 
disgruntled members have signified to BeT their York 
intention of carrying this matter to the entir that 
membership. ve t 
way 
0 
New York AFTRA Members 5, 
Vote on Censuring AWARE ff“ 
SOME 4,500 ballots were mailed out last Fri. 
day to paid-up members of the New York . 


Chapter of the American Federation of Tee. 
vision & Radio Artists in a referendum to é&- 
cide whether AWARE Inc. should be con- 


averi 


demned for alleged “smear tactics” and “black- Ti 
listing” activities in the radio-tv field. the 

AWARE, an organization established to ne 
“combat the communist conspiracy in the er- p 
tertainment field,” was censured by a secre = 
ballot of AFTRA members at a meeting several I 
weeks ago. The decision to hold a referendum tho 
was made after several AFTRA members, who wel 
also belong to AWARE, made request for a pro 
balloting among the membership. - 
Agency Pays Arbitration Award § 
ROBERT C. CULBERTSON Adv., Los Ang 
les, has been removed from the unfair list of wh 


the American Federation of Tv & Radio Artists 
following payment of $2,768.40 arbitration 
award to members of a singing jingle quartet, 
which presented a Urcap Tire Recapping proc- 
ess jingle on KMPC Hollywood during 1953 
and 1954. 

Compliance of the Culbertson agency was 
announced last week by Claude McCue, 
AFTRA Hollywood chapter executive sectt 
tary. The dispute had involved the proper 
rates applicable to the live Urcap commercials, 
which had been performed for approximately 
33 weeks before AFTRA took action. 


Publicists Vote for IATSE 


BY a ballot of 170 to 8, Publicists Guild met 
bership voted in favor of affiliation with the 
International Alliance of Theatrical & Stag 
Employes. Formal application for a charter 
was filed with IATSE last Tuesday. It is & 
pected to be granted next week. 






BROADCASTING ® TELECASTING 


iS removal 
m of hold. 
minutes, 
3S, Passing 
larities of 
1S, among 


| over by 
Was con- 
announced 
to resign, 
Mation a 
mmediate. 
ip. Some 
BeT their 
the entire 


nbers 
ARE 


t last Fri- 
Jew York 
1 of Tele- 
um to de- 

be con- 
nd “black- 


lished to 
in the en- 
a secret 
ng several 
ferendum 
bers, who 
est for a 


Award 


os Ange- 
air list of 
lio Artists 
rbitration 
e quartet, 
ing proc- 
‘ing 1953 


ency was 

McCue, 
ve secte- 
e proper 
:mercials, 
yximately 


E 


ild mem- 
with the 


oo PROGRAM SERVICES 


yMALLEY FAVORS PAY TV AT BOTH ENDS 


Sponsors buying time and 
viewers paying for the same 
program envisioned by Dodg- 
er president during pro and 
con discussion on CBS-TV’s ‘See 
it Now’ program. 


FIRST unequivocal expression in favor of ad- 
vetising on subscription television was made 
ist week by Walter O'Malley, president of the 
pooklyn Dodgers on Edward R. Murrow’s 
see It Now program (Tuesday, 10:30-11 p.m. 
EDT, CBS-TV ). 

Up to the present, although there has been 
much speculation about sponsored pay tv, pro- 
ponents have pretty much shied away from 
endorsing the idea. Zenith, one of fee tv’s prime 
advocates, recommended that the FCC ban ad- 
yertising completely on subscription tv. This 
was made in its official comments filed two 
weeks ago with the FCC [BeT, June 13]. 

Here are Mr. O’Malley’s exact words: 

“Yes. I can see no objection to that. You 
buy a newspaper. In that newspaper are paid 
advertisements. You ride in a subway in New 
York City and you pay your fare to ride in 
that subway, and all the time you're riding you 
ge those colorful car card displays in the sub- 
way system. They’re all paid advertising. Or 
if you buy a magazine, it has paid advertising 
init, or if you pay to go in a ball park, you see 
paid advertising on the fences and you have 
paid advertising in the program. So why 
shouldn't there be sponsored ‘pay-as-you-see’ 
television. I like the idea because I think that 
would help to bring the price down to the 
average Viewer.” 


Stanton Statement 


The See It Now program last week explored 
the controversial issue of pay-television and 
licited a statement from Dr. Frank Stanton, 
president of CBS Inc., that CBS-TV, despite its 
opposition to toll tv, will go into it if FCC 
authorizes the fee system. 

In reply to a question Dr. Stanton said he 
thought it would be “natural” that CBS-TV, as 
well as NBC-TV and ABC-TV, would provide 
programming if pay-television were approved. 
In earlier remarks, he had made it clear that 
CBS-TV was opposed to subscription television, 
declaring that the system would hijack the 
American public into paying toward their own 
television sets, and added: 

“In a sense this is a betrayal of the public, 
which has spent $13.5 billion for approximately 





“Why not run our ads the painless 
way, Boss—just let those KRIZ Phoe- 
nix personalities ad lib them?” 
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35 to 36 million television sets. It’s a betrayal 
in the sense that they’re now being asked to 
pay under the system of pay-television for 
something they got as a free right when they 
bought their sets.” 

Dr. Stanton expressed the view that free tv 
and toll tv cannot live side by side. 
plained that the more popular stations would 
be the first to turn to toll tv and place this pro- 


gramming in the peak evening viewing time | 


periods. In turn, he added, the other station 
or stations in town would turn to pay-television. 
Consequently, he said, a situation would emerge 


under which the viewer would have “no choice | 
but the choice of paying or the choice of not | 


watching television.” 


Amplifying his statement that CBS-TV and 


other networks would go into toll tv, if ap- 
proved by FCC, Dr. Stanton stressed that 


the network’s interest does not lie in that | 
direction—although, he said, CBS-TV prob- | 
ably could make as much money through pay- 


tv as through free television. 


The position of subscription tv was spear- | 
headed by James M. Landis, former dean of the | 
Harvard Law School and currently general | 


counsel of Skiatron Electronics & Television 
Corp., New York, developers of the “Subscriber- 
Vision” system of pay-tv, and Paul Porter, form- 


er chairman of FCC and counsel for Interna- | 


tional Telemeter Corp., developers of the 
Telemeter system of subscription tv. 
By and large the arguments expressed both 


pro and con on the program were reiterations | 


of those presented by advocates and opponents 
to the FCC a week earlier [B®T, June 13]. 


Dean Landis contended subscription tv will | 
improve television by presenting programs that | 


advertisers cannot afford. He said he foresees 
two general types of programs for pay tv: pro- 
grams that have a wide appeal, such as top- 
flight feature films, stage plays and athletic 
events, and programs with less limited appeal, 
such as opera. 


‘Captive Audience’ Possibility 

Dean Landis was asked by the See It Now re- 
porter if the possibility existed in a community 
with one tv station that the audience would 
become a “captive audience” under the toll 
tv system. Dean Landis said he did not think 
this would happen. He explained that his com- 
pany is asking the FCC for the right to utilize 
many of the uhf bands, which are not now in 
use, and added: 

“There are some isolated communities in this 
country which have only uhf, but they are not 
likely to be subscription television markets, 
and I see no reason why, for example, the [Fed- 


eral] Communications Commission, in an ef- | 


fort to protect a situation of that nature, 
shouldn’t place a limitation and say—you can 
only come into a community where, say there 
are at least two other stations that have—that 
are operating—vhf—uhf, as the case may be. 
It’s easy enough to protect yourself against 
stealing away free air. We’re not trying to steal 
free air. We're trying to make air.” 


Mr. Porter claimed that proponents of sub- | 


scription tv are not trying to “force anything on 
the public,” but merely want an opportunity 
to have the public decide. He noted that Inter- 
national Telemeter’s system opens the possi- 
bility of carrying two programs on the same 
channel. This double program, he said, “will 
not disturb sponsored tv other than to subject 
it to the competition of free enterprise.” 
Robert E. Sherwood, playwright, who spoke 
on behalf of the authors league, voiced the be- 
lief that toll tv would permit the production of 
dramatic shows of “much higher quality than 


He ex- | 
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Pay Tv on Radio 


PAY TV was scheduled to be discussed 
on radio Friday night on MBS’ Forbes 
(10-10:15 p.m. EDT) 


Reports when 
Millard C. Faught, Zenith consultant, and 
Marcus Cohn, Washington attorney for 
the Joint Committee Against Toll Tv, 
debate their respective positions. 


we have been getting,” and would aid the intro- 
duction of “new ideas that sponsors would be 
very reluctant to pay for until they have proved 
themselves.” Mr. O’Malley stated that pay tele- 
vision is “an economic necessity” if baseball 
is to exist. He said 50¢ would be “a fair fee” 
for a baseball game on toll tv. 


Another opponent on pay-tv appearing on 
the program was P. A. (Buddy) Sugg, manager 
of WKY-TV Oklahoma City. Mr. Sugg made 
the point that if operators of pay-television 
believed they could supply a better program 
service than station operators, they should ap- 
ply to FCC for special frequencies. He said 
“these promoters” are trying to “use the road 
that someone else built and they don’t propose 
to maintain it.” He replied to a question on 
the probability of toll tv supplying better motion 
pictures than sponsored tv by saying that “the 
motion picture companies could make just as 
lousy pictures for television as they have made 
for the motion pictures.” 

A reporter for See It Now questioned about 
10 men and women in Oklahoma City with 
respect to their attitudes on pay-tv. Several 
spoke in favor and several against the system, 
but most of the persons indicated they had 
only a hazy idea of what toll tv was about. 

A brief “demonstration” of Subscriber-Vision 
(Skiatron) opened the program. 

Mr. Landis spoke earlier last wee at a 
luncheon in New York arranged by Skiatron, 
and predicted that the FCC would authorize 
pay tv within a year and the system chosen 
would be Skiatron’s Subscriber-Vision. He 


said he believed Subscriber-Vision would be 
the designated system because it is “the most 
simple, the most economical and the most 
workable” of systems offered. He said Sub- 
scriber-Vision has “proved itself,” citing tests 
that have been carried over WOR-TV New 
York. 
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AB-PT EXPANDING 
INTO DISC FIELD 


Sam Clark, of Cadence Rec- 
ords, named president of new 
company, which will operate 
as wholly-owned subsidiary of 
AB-PT. Plans call for enlisting 
top entertainers and develop- 
ing own talent for phonograph 
records of all three speeds. 


ENTRY into the field of phonograph records 
by American Broadcasting-Paramount Theatres 
Inc., owner and operator of ABC as well as 
other enterprises, was announced in New York 
last week. 

Sam Clark, general manager and vice presi- 
dent of Cadence Records, which he helped 
form with Archie Bleyer three years ago, is 
president of the company, according to Leonard 
H. Goldenson, president of AB-PT. 

Formation of the new company, which will 
operate as a wholly-owned subsidiary, was an- 
nounced Monday at a news conference in New 
York. Headquarters of the firm—as yet a 
corporate name has not been selected—will be 
in New York, with recording mainly in New 
York and Hollywood and also in other parts of 
the country as need be. 

Mr. Goldenson noted that this new activity 
of AB-PT was another step into the fields of 
entertainment and electronics. AB-PT, in addi- 
tion to its ABC ownership, owns and operates 
the United Paramount Theatre chain, has 35% 
of the new Disneyland amusement park on the 
West Coast and has a third ownership in Micro- 
wave Inc., developer and manufacturer of elec- 
tronic equipment and tubes. 

As yet, the label of the AB-PT record product 
has not been determined but a short name 
making use of the words, “American” and 
“Paramount” is favored. 


Mr. Clark said the company “will seek, at 
once, to enlist under its label the very finest of 
artists and other talents available. We want a 
roster of the best possible people in the enter- 
tainment business.” The firm, he said, will wish 
also to develop its own stars in the popular, 
classical, country, western and jazz categories. 


The new company will not enter the market 
in “strength,” according to Mr. Clark, until the 
first of the year but will be “in business” in 


Summer ‘54; Winter ‘55 













several months in the “children’s and Packag 
goods’ fields.” 

AB-PT executives said ample financial p, 
sources will be available for the 
adding, however, that the record firm will 


operated independent of other subsidiaries wig yo 
all networks, for example, accorded equal Garr 
opportunities and tie-ups. for 
Although no definite connections with Wy i gfte 
Disney were recognized, Mr. Clark said ty becc 
firm “hopes for some sort of alliance for pro. 3 
duction of Disney material.” Distribution, ,, tive 
said, will be through independent channels, } (NE. of 
said the facilities of ABC probably would vil cha 
used in “launching and developing” the ney Hardy, 
company. Pressings will be contracted for wit jet, joi 
other companies, the AB-PT recording arm x cits of 
present keeping out of the manufacturing ent MM ru H. 
Records will be of all three speeds and pricing i j,< dire 
structure will follow the general patter ¢ a Vic 
other record companies, it was stressed. Mr. € 
° ° in the ir 
Thesaurus Radio Series (BS In 
To Tell Grantland Rice Story § °° 
RCA THESAURUS announced last week thi ° next 
it has adapted Grantland Rice’s “The Tumi 1929. 
and The Shouting,” a non-fiction best seller In a 
for nearly a year, as a radio show series wih HB js effec 
the subtitle of “The Grantland Rice Story’ Hr Fell 
The radio show features sportscaster Jimmy 9 temen 
Powers, and includes recorded interviews with ¥ mation’ 
ex-heavyweight champions Jack Dempsey ani && ntatic 
Gene Tunney, former jockey Earl Sande ani I and be 
Ford Frick, commissioner of baseball, ani J present 
others. and in 
Series, the first fully, transcribed progran J jinuing 
to be incorporated into the library as a 20th an H& the re: 
niversary feature, is slated for initial broad & where. 
cast on June 27. Mr. 
" - month 
Sid Caesar Acquires Control § x is 
Of Box Office Television Inc. 5°" 
BOX OFFICE TELEVISION Inc., New York, & gratifi 
announced last week that comedian Sid Caesa # mark 
has acquired control of the closed-circuit #2 ma 
company and has been elected president. Mr. && ship | 
Caesar had been a vice president and director & staff.’ 
of the firm. Th 
Wallace A. Ross and Edward A. Rosenbers & sover 


will continue with BOTV and have been elected 
vice presidents. Milton N. Mound, New York 
attorney, continues as chairman of the boarl. 





Arthur Knorr, formerly executive producer of Ay 
Roxy Theatre stage shows and a tv producel, I Presi 
has joined the company as a vice president. with 

da 

PROGRAM SERVICE SHORTS a 

Howell-Rogin Studio Inc., N. Y., owner of & ¢pe 
Cellomatic process of animated projection, has stor 
appointed Affiliated Program Service, same cil), M 
as sales representative in film field. Cro 

Tena 

PROGRAM SERVICE PEOPLE ans 

Gilbert McKean, Columbia Records, Bridge @ WC 
port, Conn., appointed to new post, consume held 
relations director; Irving Townsend, advertisil? to | 
manager, appointed to new position, executive Wor 
assistant to executive vice president. Nan 
Joe Forest, vice president and creative directot, Res 
Transfilm, N. Y., to London to serve as const I 
tant to Pearl & Dean Productions Ltd. where ht wic 
will assist in setting up tv commercial orgatl bre 
zation. ~ 
James M. Stacey, radio, recordings and trat- ta 
scriptions manager, Fred Waring’s Pennsy!- NM 
vanians, has resigned with future plans Gs 
announced. o 
Paul Simqu, publicist, Lou Smith Organization 
(public relations), Beverly Hills, Calif, {0 é 
radio-tv promotion dept., Paramount Picture é 
Hollywood. 

B 
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g§ PICKS HARDY FOR 


NARTB government relations 
vice president will succeed Earl 
Gammons as Washington chief 
for the network. Gammons, 
after 13 years at the post, will 
become Washington legisla- 
five consultant. 





(NE of Washington’s top broadcasting posts 
vil change hands Sept. 1 when Ralph W. 
tardy, NARTB government relations vice presi- 
ent, joins CBS Inc. as vice president in charge 
its office in the nation’s capital. He succeeds 
furl H. Gammons, current vice president who 
ys directed the office 13 years, nine of them 
sa vice president. 

Mr. Gammons, one of the best-known figures 
inthe industry, is retiring but will continue with 
(BS Inc. in a consulting capacity. He plans 
i open a Washington legislative consulting 
fice [CLoseD Circuit, June 13]. He will be 
§) next month and has been with CBS since 
1929. Mr. Hardy is 39. 

In accepting Mr. Hardy’s resignation, which 
effective Aug. 10, NARTB President Harold 
£. Fellows wrote, “I need not underscore the 
temendous contribution you have made to the 
tation’s broadcasters. Your courageous repre- 
entation of the industry before the Congress 
ad before other federal bodies, your articulate 
presentation of our problems to various national 
ad international organizations, and your con- 
ining devotion to duty have earned for you 
the respect and affection of broadcasters every- 
where.” 

Mr. Hardy is to represent NARTB this 
month at the UN celebration in San Francisco. 
He is vice president of the U. S. National 
Commission for UNESCO. 

The letter of resignation voiced Mr. Hardy’s 
gratification at NARTB’s high membership 
mark (over 2,000 this week). He attributed as 
amajor factor Mr. Fellows “vigorous leader- 
pa the loyal efforts of a truly devoted 

The resignation depletes NARTB’s two-man 
government relations department. Oscar Elder, 
asistant vice president under Mr. Hardy, has 
resigned to join the Robert K. Richards public 
lations office in Washington [BeT, June 13]. 

Appointment of a successor awaits action by 
President Fellows, who is expected to consult 
with the NARTB board at its Thursday-Satur- 
tay meeting this week on the advisability of 
taming someone within NARTB or appointing 
4 person outside the association’s ranks (board 
Slory, page 64). 

Mr. Gammons entered radio when Washburn 
Crosby Co. acquired WLAG Minneapolis and 
tnamed the station WCCO. Soon he was sales 
manager and in 1933, after full acquisition of 
WCCO by CBS, he was named manager. He 
held this position a decade, being transferred 
0 Washington in 1942 as director of the net- 
Work’s capital operations. In 1946 he was 
tamed vice president of CBS Inc. [See Our 
RESPECTS, B®T, May 23]. 

His genial personality, fund of stories and 
wide acquaintance in official Washington have 
brought him wide renown. He numbers many 
0p officials among his friends and has the 
knack of appearing at the right Washington 
Place at the right time. Early in the Eisenhower 
Administration, Washington knew that Mr. 

ammons had been among the first to play golf 
and bridge with the President. 

t. Hardy has similarly acquired respect 

‘found the nation’s capital for his effectiveness 
4 government contact man. Before commit- 
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TOP CAPITAL JOB 


tees he presented an eloquent and sincere case 
for the industry, in the opinion of those who 
have watched him in action. 

Mr. Hardy joined the old NAB in August 
1949 as first director of the then new Radio 
Division. The next February he was given the 
government relations assignment, with elevation 
to a vice presidency coming three years later. 
Prior to NAB service he was assistant general 
manager of KSL Salt Lake City, which he 
joined in 1937, serving in programming and 
sales roles. His first NAB contact came in 1944 





MR. HARDY MR. GAMMONS 


when he was named chairman of the Program 
Managers Committee of NAB District 14. He 
was named to the national committee a little 
later and in 1947 became first chairman of the 
new Educational Standards Committee. 

He is a bishop of the Church of Jesus Christ 
of Latter Day Saints (Mormon), and served the 
church as a foreign missionary as well as in 
important domestic roles. He is married and 
has five children. 


NETWORKS 






Return Engagement 





JAMES C. PETRILLO, president of the 
American Federation of Musicians, will 
appear on the premiere showing of Amer- 
ica’s Greatest Bands program on CBS-TV, 
June 25, 8-9 p.m. EDT. The new pro- 
gram, which replaces the Jackie Gleason 


show, is produced by Jackie Gleason 
Enterprises. A fortnight ago at the AFM 
national convention in Cleveland [BeT, 
June 13], Mr. Petrillo praised Mr. Glea- 
son for providing tv opportunities for 
bandsmen. The program is co-sponsored 
by the Nestle Co., through Brycn Hous- 
ton Inc., and Procter & Gamble Co., 
through Compton Adv. 


Pittsburgh Ch. 11 Grantee 
To Be CBS-TV Primary Outlet 


TELEVISION station to be operated by WWSW 
Inc. on ch. 11, 


starting in the fall, has signed 


as the primary CBS-TV affiliate in Pittsburgh 
and will be a basic required station when in 
operation, it was announced jointly last week 
by Herbert V. Akerberg, CBS-TV vice presi- 
dent in charge of station relations, and Oscar 
(Pete) Schloss, president of WWSW Inc. 

Transmitter for the new station, which has 
no identifying call letters as yet, will be located 
near downtown Pittsburgh. WWSW is located 
in the Hotel Sherwyn in Pittsburgh. 

WWSW Inc. is the result of a merger on 


of all television receiver 


tuners have at least one 
MYCALEX 410 or 410X 
glass-bonded mica tube 


socket... 
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SATISFACTION is evident at this meeting 
of CBS-TV and WWSW Inc. officials after 
the newly-granted ch. 11 station, sched- 
uled for a fall start, signed to become the 
primary CBS-TV affiliate in Pittsburgh. 
L to r: Herbert V. Akerberg, CBS-TV vice 
president in charge of station relations; 
Oscar (Pete) Schloss, president of WWSW 
Inc., and Ed Shurick, CBS director of sta- 


tion relations. 


June 2 of parties in a hearing before the FCC 
for ch. 11 in Pittsburgh [BeT, June 6]. The new 
corporation is owned 50% by H. Kenneth Bren- 
nen and other members of his family operating 
under the name of the Pittsburgh Radio Supply 
House Inc. (WJAS), and 50% by the William 
Block family and the Pittsburgh Post-Gazette 
(WWSW-AM-FM). The Westinghouse Broad- 
casting Co. originally had been involved in the 
hearing, but withdrew upon its acquisition of 
KDKA-TYV Pittsburgh. 


‘Gobel’ Summer Replacement 


NBC-TV summer replacement program for the 
network’s George Gobel Show will be produced 
by Gomalco Inc., Hollywood, production-pack- 
aging firm in which Mr. Gobel and his partner, 
David O’Malley, are partners. 

The yet-unnamed half-hour summer show 
will be telecast 10 Saturdays in a 13-week 
cycle, starting July 9. Armour & Co., Chicago 
(Lilt home permanent), and Pet Milk Co., St. 
Louis, which sponsors the NBC-TV George 
Gobel Show, will also sponsor its summer 
replacement. 


‘MONITOR’ BUYERS CANNOT JUSTIFY 
PROGRAM PURCHASES, SRA BLASTS 





Station Representatives Assn. tells members that new NBC Radio 
show is ‘pig in a poke.’ SRA charges that ‘it is not known what sto. 
tions will clear, what times they will clear, or much of anything 


‘ 


else. 





A BULLETIN blasting NBC Radio’s new all- 
weekend Monitor program as a “pig in a poke” 
for advertisers was circulated by Station Repre- 
sentatives Assn. among its members last week. 

The network countered that advertisers know 
full well what they’re getting—and when and 
on what stations—when they buy participations 
in the program which, after a shortened pre- 
miere a week ago (see IN REVIEW, page 14), 
was to get rolling this past weekend as a round- 
the-clock special running from 8 a.m. Satur- 
days until 12 midnight on Sundays. 

NBC officials also told BeT Friday that, in the 
average half-hour of weekend network option 
time, 150 of the 197 NBC affiliates are carrying 
Monitor, and that most of those not carrying 
are small stations in small markets with small 
network rates. They said those carrying the 
program represent an average, per half-hour of 
the network option time, of 82.28% of the full 
network rate. 


‘Bargain Basement Special’ 

The SRA bulletin to members said, “There’s 
no denying that Monitor is cheap, but like a 
bargain basement special, you don’t know who 
made it, how long it will wear, or whether it 
will really fit.” Further, SRA contended, “a 
buyer of Monitor cannot prove or even ap- 
proach a reasonable defense of his purchase on 
the basis of facts.” 

The bulletin also claimed NBC had, with 
permission, listed “at least one” advertiser as 
being a Monitor buyer “although in truth he 
is not.” This advertiser, SRA maintained, is 
“a prominent midwest oil company, marketing 
regionally,” which had used a weekend package 
on an NBC o&o station “for some time” and 
which agreed to let NBC “use his name as being 
a Monitor buyer.” 

To this specific charge NBC spokesmen re- 
sponded that Monitor sales and advertisers had 
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MULTI-BURST 
GENERATOR 
Model MBG-1 


A video test signal generator for quick and accu- 
rate frequency response checks of complete televi- 
sion systems, distribution networks, or components. 
Individual oscillators provide 13 discrete bursts of 
sinusoidal frequencies from 0.5 to 6.0 me, in six over- 


lapping ranges. Produces any six frequencies 
simultaneously. Adjustable sync pulse, blanking ped- 


estal, and white reference level. 


Wickes manufactures a complete line of color television instruments for signal 
generating and distribution, test and measurement, and signal certification. Write 


for detailed information. 


Ij 


ENGINEERING AND CONSTRUCTION COMPANY 


ESTABLISHED 1920 


12TH STREET AND FERRY AVENUE 


CAMDEN 4, NEW JERSEY 
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The network refutes the accusation. 


been correctly reported. There currently are 
13 network Monitor advertisers, they asserted, 

The SRA bulletin, dated June 13, maintained 
that “As of recent date, the only factual Sup- 
porting data on the subject of Monitor seems 
to be” that “(1) the agency sends out one or. 
der; (2) the advertiser gets one bill; (3) Monj. 
tor will definitely be heard on the NBC ofp 
stations.” 

To its own question as to how an advertiser 
can merchandise Monitor to his dealers “op 
anything but a blue sky basis,” SRA gave this 
answer: “Unfortunately, since it is not known 
what stations will clear, what times they will 
clear, or much of anything else, and since all 
announcements float between 8 a.m. and mid- 
night, EDT, blue sky is all that can be used.” 

SRA also contended there is “no answer” to 
such questions as “what time of day will an 
advertiser’s commercial be broadcast? What 
will the audience composition be? And what 
evidence is there that Monitor will be a popular 
program?” As of May 16, SRA asserted, about 
110 NBC affiliates indicated they would clear 
“for some portion” of the program (“leaving 
roughly 90 stations or 45% still uncertain”). 

SRA claimed that of the 110 stations “many 

. will carry only in network option time, and 
many just ‘at their own convenience.’ ” 

The bulletin quoted the NBC Monitor rate 
card as saying that “prices guarantee clear- 
ance of stations with aggregate rates equivalent 
to 75% of the applicable full-network total.” 
But this, said SRA, “could” be accomplished by 
clearing the five NBC o&o stations, five other 
“high-priced” affiliates, and the 154 supple- 
mentary affiliates, leaving many important mar- 
kets with no Monitor coverage. 

Belittles Coverage 


Even if all NBC affiliates clear for Monitor 
“it isn’t sensational,” SRA argued. It maintained 
that 88 of the approximately 200 NBC affiliates 
are located in markets below the top 161 ac- 
cording to the U. S. census, and that NBC has 
no local affiliates at all in five of the first 50. 
All 50 markets could be covered with more 
powerful stations by spot advertising, SRA cot 
tended. 

In answer to the SRA bulletin, Alfred Stern, 
director of operations for Monitor, maintained 
that advertisers definitely know what they're 
buying when they schedule participations in the 
weekend series. 

Reiterating that 150 stations are carrying the 
average half-hour of network option time in 
Montitor and that, in the average half-hour 
Montitor stations represent over 82% of the 
full-network rate, he said: 

“Radio network sales are only in the 14 net 
work option time periods. 

“Each of the 13 Monitor network advertisers 
knows exactly the number and identity of the 
stations carrying each of his announcemenis 
and the half-hour periods in which his a 
nouncements are carried by these stations. 

“These two facts destroy the entire SRA 
statement which is based on the assumption 
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that the advertiser must speculate as to which 
gations are carrying his announcements and 
which markets he is reaching.” 

The 14 weekend hours of network option 
time are 10 a.m. to 12 noon, 3-6 p.m., and 7:30- 
10:30 p.m., all on Saturdays, and 3-6 p.m. and 
7.10 p.m. Sundays. Gross prices are: $1,000 
apiece for minute announcements; $3,000 for a 
minimum package of four half-minute an- 
nouncements per weekend; $3,000 for a mini- 
mum package of 10 six-second billboards 
(“posters”) per weekend. A special introduc- 
tory dividend plan also is in effect until Oct. 1. 


Suit Against CBS, Others 
Must Be Tried by Jury 


AJURY trial must be held to decide the $500,- 
000 infringement suit filed two years ago against 
CBS by writer John W. Greene concerning CBS- 
TV's You Are There, according to a ruling by 
Santa Monica Superior Judge Stanley Mosk. 
CBS, whose basic contention is that ideas, if 
they ever were, are no longer protectable in 
California, asked for a summary judgment 
which was refused by Judge Mosk on the basis 
that there are too many complex issues involved. 

Mr. Greene, who also named N. W. Ayer & 
Son and Electric Light & Power Companies, has 
charged that You Are There is based on a radio 
program idea titled Broadcasting History which 
he co-created and submitted to the network in 
July 1947 after registering it with the Screen 
Writers Guild two years previously [BeT, July 
27, 1953]. Affidavits, submitted by network 
news commentators Edward R. Murrow, David- 
son Taylor and Jeremy Daniel, claim that the 
idea for a historical programs was conceived in 
March 1947 by the New York studio staff. 


Arthur Godfrey Loses 
Lone Remaining Writer 


THE last of CBS performer Arthur Godfrey’s 
writers submitted his resignation last week. In 
April, three writers were fired by Mr. Godfrey 
along with six performers [BeT, April 25, 18]. 

The last casualty is Andrew A. Rooney, re- 
portedly a writer for Mr. Godfrey since 1949. 
The parting was said to have been amicable, 
but Mr. Rooney was quoted last week as saying 
Mr. Godfrey was using less prepared material 
“and no writer can stand putting his stuff down 
on paper if no one reads it, even if he’s well 
paid.” (Mr. Godfrey’s salaries for writers had 
been reported at $25,000 to $35,000 a year). 

Mr. Rooney also said Mr. Godfrey had sug- 
gested he remain with him until he found the 
job he wanted. 


SS 




































JOS. WEED & CO., 
579 Fifth Ave., New York 
Know About the 


5000 Watt Transmitter 








Now in Use at 


CcHNS 


HALIFAX NOVA SCOTIA 


The Maritimes 


BUSIEST 
Commercial Station 
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TRENNER HEADS 
MUTUAL SALES 











Takes vice president’s post in 
realignment that also includes 
promotions for Sydney Allen 
and Carroll Marts. 


IN a realignment of Mutual Broadcasting Sys- | 
tem’s sales operation, Harry Trenner, veteran | 
sales and advertising executive, last week was | 
appointed vice president in charge of sales for 
the network. He fills 
the vacancy created 
earlier this year | 
when Adolf N. Hult | 
resigned. 

Mr. Trenner’s first 
move was to pro- 
mote Sydney P. Al- 
len, eastern sales 
manager of Mutual 
to vice president in | 
charge of sales for | 
the eastern division, 
and Carroll Marts, 
director of the cen- 
tral division, to vice 
president of that division. 

The appointment of Mr. Trenner to his new 
post follows by less than a week his sale of 
Station Films Library Inc. to General Tele- 
radio Inc., a majority stockholder of Mutual 
[BeT, June 13]. 

Before establishing the tv film library service 




















MR. ALLEN 


MR. MARTS 


in 1954, Mr. Trenner had been associated with | 


William H. Weintraub & Co. for 11 years as 
a partner and vice president in charge of radio 
and television. Previously he had been a sales 
executive for Mutual from 1941 to 1943, and 
also had served as sales manager of WNBF 
Binghamton and as a salesman for WSYR 
Syracuse. 

Mr. Allen joined Mutual’s sales staff in 1936, 
and was named administrative manager of net- 
work sales in 1950 and eastern sales manager 
last year. Prior to joining MBS, Mr. Allen was 
associated with Conde Naste Publications and 
The Dell Pub. Co. 

Mr. Marts has been director of Mutual’s 
central division since 1952 and has been with 
the network since January 1943. Previously he 
had been with the Atlantic & Pacific Tea Co. 
for 13 years. 


Kennedy Aids Govt. on Polio 


ROGER KENNEDY of NBC’s Washington 
news staff is working with the government in 
expediting the release of information on the 
Salk polio vaccine. According to the network, 
Mr. Kennedy took the assignment at the re- 
quest of Roswell B. Perkins, Assistant Secre- 
tary of Health, Education & Welfare. Mr. Ken- 
nedy will not be on the government payroll. 































gentle reminder 


Besides color, we were first in the Pan- 
handle with maximum power. Besides 
power, we're first in tower height, first 
in audience, first in time sales. And, for 
the third consecutive year, Amarillo is 
first in the nation in retail sales per 
household. For other firsts, see our reps, 
The Katz Agency. 


KGNC AM & TV Amarillo, Texas 
NBC and DuMont Affiliate 
Channel 4 






The best 
way to 
sell the 

KANSAS 
FARM 


MARKET 


use the 
-KANSAS 

FARM 
STATION 


WI BW CBS RADIO 


in Topeka 
Ben Ludy, Gen. Mgr., WIBW, WIBW-TV, KCKN 


Rep. Capper Publications, Inc. 
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Always the Best 
Independent in the Market! 


Boston wcoP 
Cleveland WDOK 
Dallas KLIF 
Denver KMYR 
Des Moines KCBC 
Evanston, Ill. WNMP 
Evansville, ind. WIKY 
Houston KNUZ 
Indianapolis WXLW 
Jackson, Miss. WJXN 
Kansos City WHB 
Huntington, L.|. WGSM 
Louisville WKYW 
Milwaukee WMIL 


New Orleans WTIX 
New York WINS 
Omaha KOWH 
Portland, Ore. KXL 
San Antonio KITE 
San Francisco KYA 
Seattle KOL 
Springfield, Mass. WTXL 
Stockton,Cal. KSTN 
Syracuse WOLF 
Tulsa KFMJ 
Wichita, Kan. KWBB 
Worcester Mass. WNEB 


Canada 
Calgary, Alberta, Canada 
New Westminister, B.C. 


eration 


CKXL 
CKNW 


Membership 
& by invitation 
. — 








KTVH WINS In 


Wichita-Hutchinson Area 
(April 1955 Pulse) 


15 out of 15 top programs! 
Let top-flight day and night CBS 
shows and strong, high-interest local 
programming help sell your product. 
Put “WINDY” on your payroll, too! 


KIT VH 


HUTCHINSON 


ces BASIc—DumonT 12 


Represented Nationally by H-R Representatives, Inc. 


KTVH, pioneer station in rich Central 
Kansas, serves more than 14 important 
communities besides Wichita. Main 
office and studios in Hutchinson; office 
and studio in Wichita (Hotel Lassen). 
Howard O. Peterson, General Manager. 


240,000 
WaTTs 
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DODGE DIV. of Chrysler Corp. signs with 
NBC-TV for sponsorship of the 55th Na- 
tional Open Golf Tournament from San 
Francisco's Olympic Country Club on 
June 18. L to r: George H. Frey, NBC vice 
president in charge of tv network sales; 
Jack W. Minor, Dodge Div. director of 
advertising and merchandising, and Isaac 
Grainger, U. S. Golf Assn. president. 


CBS-TV Refuses to Air 
Spillane Film Spots 


FIGHT to show spot announcements for his 
United Artists film “Kiss Me Deadly,” based on 
a Mickey Spillane detective novel, on KNXT 
(TV) Hollywood was carried to top CBS-TV 
echelons last week by producer-director Robert 
Aldrich. 

Following refusal by Edward Nathan, CBS- 
TV West Coast manager of editing [B®T, June 
6] to permit the “Kiss Me Deadly” spots on 
KNXT because they were “detrimental to 
KNXT and the public interest,” Mr. Aldrich 
wired both CBS Board Chairman William Paley 
and KNXT General Manager James Aubrey Jr., 
asking clarification of the network policy on 
the matter. 

Other Hollywood stations, including KRCA 
(TV), KTTV (TV), KTLA (TV) and KABC- 
TV, have accepted “Kiss” spots, Mr. Aldrich 
pointed out. Moreover, in the past KNXT has 
accepted spots for a UA picture “The Moon Is 
Blue,” which was refused Motion Picture Pro- 
duction code approval—something “Kiss” has, 
he added. 

“ .. The fact that other CBS stations around 
the country and other local tv stations have ac- 
cepted these spots (for “Kiss”) is proof that 
they were rejected in an arbitrary assumption of 
power by someone determined to flaunt the 
purpose of the (Motion Picture) Production 
Code Administration,” Mr. Aldrich declared in 
a formal statement issued last week. 

In the statement, he informed CBS that his 
attorneys are “investigating . . . legal action 
for damages or an apology, but stressed he felt 
that the basic issue was “. .. whether MPPCA 
approval qualifies a film for air time on CBS 
Radio and/or tv outlets, or whether CBS in- 
tends to maintain the right to individually ex- 
amine each picture prior to accepting advertis- 
ing on that picture.” 

If the network adopts the later position, he 
will ask MPPCA President Eric Johnston for a 
“decision on how best to combat-this new in- 
road and new threat of censorship to our 
product,” Mr. Aldrich declared. 

Mr. Nathan told BeT: “The handling of this 
matter was normal CBS editorial judgment with 
respect to all advertising material. We don’t 
feel obligated to agree with the Motion Picture 
Production Code any more than they have to 
agree with the NARTB Code.” 





Molotov to Face Newsmen 
On CBS Radio-TV Sunday 


Vv. M. MOLOTOV, Russia’s Minister of For- 
eign Affairs and First Deputy Premier, will 
submit to newsmen’s questions before nation. 
wide television and radio audiences for the 
first time next Sunday on the CBS Face the 
Nation program (CBS-TV, 4:30-5 p.m. EDT: 
CBS Radio, 10:05-10:30 p.m. EDT), CRS 
announced last Thursday. 

The announcement said acceptance of the 
invitation for the “history-making and excly. 
sive” broadcast had been confirmed in a tele. 
gram from Mr. Molotov’s official party. The 
interview will originate in San Francisco, where 
the United Nations 10th anniversary commem. 
orative meeting—which is slated to get exten- 
sive coverage by most radio and tv networks— 
is being held today (Mon.) through Sunday, 
Face the Nation is carried by approximately 
100 radio and 75 tv stations, said by CBS to 
be the largest radio-tv station lineup for any 
panel discussion program. 


Summertime Radio Promotion 
Material Distributed by CBS 


CBS Radio has mailed promotion and exploi- 
tation material to its affiliates as part of its sum- 
mer program promotion campaign. The theme: 
“Radio’s Fun . . . Everywhere Under the Sun.” 

Ease and flexibility of summer radio listening 
are stressed, according to Murry Salberg, man- 
ager of program promotion for CBS Radio, 
who noted that this season an added feature 
includes material for a suggested contest to be 
held by stations. Listeners would be asked 
to complete a letter beginning “Radio’s fun in 
the summertime because. . . .” in 50 words 
or less. The winner would be given a CBS- 
Columbia portable radio by the station. 

Significant facts about the size and scope 
of the medium are included in the CBS Radio 
kit, which provides ads, exploitation suggestions, 
on-air announcements, and special material for 
disc jockeys and women commentators. 

Typical women’s program announcement 
gives helpful hot-weather hints, of which one 
urges: “Take full advantage of that wonder- 
ful summertime occupation—your upstairs, 
downstairs or portable radio.” 


“McGee & Molly’ Add Daytime 


NBC Radio’s Fibber McGee and Molly program 
will be launched as a daytime radio show on 
that network beginning June 27 (Mon.-Fri. 
11:45- a.m.-12 noon EDT) after more than 20 
years on nighttime radio. The daytime show is 
in addition to the NBC Radio nighttime series 
(Sun.-Thurs., 10-10:15 p.m. EDT). 


Give by the Sword 


INSIGNIA created by Georg Olden, 
graphic arts director of CBS-TV, for the 
1955 New York Cancer Committee's 
television drive has proved so effective 
that the committee has decided to make 
it the official promotional design for next 
year’s campaign. The design will be used 
in all 1956 campaign media, including 
posters, billboards, magazines, newspapers 
and television. The insignia makes use 
of the word, “give,” with the sword 
symbol substituted for the letter “I.” 
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V.P. Takes LL. B. 


GEORGE Y. WHEELER, RCA Wash- 
ington vice president, received a law 
degree this week from the George Wash- 
ington U. in Washington, at age 38. 
Mr. Wheel- 
er, who grad- 
uated from 
Princeton and 
took a page 
boy position 
with WRC, the 
NBC owned 
and operated 
station in the 
Nation’s Capi- 
tal, started his 
law course 
while serving 
as program 
manager for 
WRC after returning from Europe where 
he was an NBC wartime correspondent. 
Prior to his designation as RCA vice pres- 
ident in Washington, Mr. Wheeler served 
as assistant vice president of NBC with 
NBC’s Washington Vice President Frank 
M. (Scoop) Russell. The law course orig- 
inally started as an audited course in legal 
problems concerning program managers. 


MR. WHEELER 


KFAB to NBC; WOW to CBS 


KFAB Omaha was to join NBC Radio as an 
affiliate yesterday (Sunday), replacing WOW 
Omaha, which moves to CBS Radio. KFAB, 
owned by the KFAB Broadcasting Co., is a 
50 kw outlet on 1110 kc. WOW, licensed to 
Meredith WOW Inc., is on 590 ke with 5 kw. 


NETWORK PEOPLE 


Tom Naud, NBC-TV production staff, named 
associate producer of Tonight show. 


Hal Fimberg, Hollywood writer-producer, and 
Greg Garrison, formerly with NBC-TV Milton 
Berle Show, to CBS-TV Bob Crosby Show, as 
co-producer and director, respectively. 


Carroll Carroll, writer, CBS-TV Bob Crosby | 
program, to CBS-TV Johnny Carson Show in | 


similar capacity. 


Doug Whitney, co-producer, CBS-TV New | 


Red Skelton Show, to program dept., CBS-TV 


Hollywood, as executive on special assignments. | 


David Stone Martin, graphic arts dept., CBS-TV, | 


additionally commissioned to illustrate all teaser 
drawings for U. S. Steel Hour, sponsored by 
U. S. Steel Corp., when it makes July 6 debut 
on CBS-TV. 


1,000,000 
WATTS 
st in Power 
and Coverage 


Wilkes-Barre 


Scranton 
Call Avery-Knodel, Inc. 
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| the close of last year. 








— PROFESSIONAL SERVICES — 


Television Electronics Fund 
Exceeds $100 Million Mark 


SALES of Television Electronics Fund have 


| exceeded the $100 million mark and the fund 
| has been adding new shareholders at the rate of 


approximately 2,000 a month, Chester D. Tripp, 
TEF president has reported. Actual amount of 
the investment fund is now $100.3 million. 
During 1954 sales hit $25 million to rank the 
fund among sales leaders in the industry. Sales 
ran at the rate of $4 million monthly toward 
Earlier this year TEF’s 
assets were placed at the $70 million mark. 
The fund, which boasts shareholders from 
Europe, South America and Hawaii, as well as 
the U. S., started with $100,000 in assets in 


1948. 


Franco Forms New Firm 


CARLOS FRANCO has announced the for- 
mation of Carlos 
Franco Assoc., 420 
Madison Ave., New 
York. The firm will 
act as consultants in 
the fields of mer- 
chandising, market- 
ing and advertising 
research. 

Mr. Franco, form- 
er general sales man- 
ager for Crosley 
Broadcasting Corp., 


also had a 15-year | 
association with | 
Young & Rubicam | 


MR. FRANCO 


Inc., advertising agency, New York. 


| Comedy Workshops Expanded | 


“COMEDY WORKSHOP” units, similar to the 


| National Assn. of Gagwriters’ activity con- | 


ducted in New York City for the past 10 years, 


have been formed in Chicago and Cleveland, | 


the association has reported. 
The workshop, which works to discover, de- 


velop and encourage talent in the comedy-enter- | 


tainment field, has a target of 20 cities by 
September. This Wednesday at Marlin Studios 
in New York, the association’s workshop will 
hold the 10th annual graduation exercises. 


PROFESSIONAL SERVICE SHORTS 


Bosh Stack Assoc., N. Y., retained as public re- | 
for Olmsted Sound Studios, | 


lations counsel 
N. Y. 


| Equestrian Trails Inc., L. A., California horse- | 
man’s group promoting acquisition and preser- | 
| vation of state’s bridle trails, names Tierney- 
Ross (public relations), Hollywood. Tv-radio is | 


planned. 


PROFESSIONAL SERVICE PEOPLE 


Lee Salberg, managing editor, 


manager in Milwaukee. 


Ridings (public relations), Ft. Worth, Tex., 
Robert Carl, account executive, 
Jordan, account assistant, transfer to Dallas 
office. 








Chicago Tv | 
Guide, appointed Wisconsin Tv Guide edition | 


Paul C. Ridings, co-owner, Witherspoon & 


and Jean | 





Gives you 


Allis 
Market: -- 


Coverage:-. 
Programming 


Contact us 
or call your 
John Blair man 


TODAY! 


KILOCYCLES + 50 


WIVD 


DURHAM-RALEIGH 


TV SETS (source. Television Magazine > 
More Sets than 
JACKSONVILLE, Florida 


or 
RICHMOND, 
Virginia 


DURHAM-RALEIGH 


CHANNEL 11 
NBC-ABC 
Call HEADLEY-REED 


ee 


June 20, 1955 @ Page 93 

































































































































































People in Northeastern Wisconsin 
like Action .... Buying Action! 
Sports Action! Green Bay's 5000 
watts daytime (500 night) station, 
WIPG translates this “Sports- 
happy” audience into Volume 
Sales. 


People in Northeartern Wisconsin 
like Action. . . A Buying Action! 
Sports Action! § 


Watts daytime (500 night) Station, 
WIPG, translates this ‘Sports- 
happy” audience into Volume 
Sales. You've always got a loyal, 
responsive audience on WJPG... 
the area’s top Sports Station! 


5000 w Day—500 w Night 
WJPGwmsps GREEN BAY, WIS. 


Burn-Smith Company—Representative 





MANUFACTURING ——————————___—_——. 


DUMONT LABS ENTERS RADIO SET FIELD 


Firm also discloses its plans to 
manufacture hi-fi units. 


ALLEN B. DuMONT Labs has entered the 
radio set manufacturing field. Disclosure that 
DuMont was considering such a step was first 
made known early this year [BeT, Jan. 10] 
when a DuMont official had acknowledged that 
the manufacturer was “experimenting with the 
idea” of entering general production of radio 
sets. 


DuMont announced the decision Tuesday to 
regional distributors at the Hotel Statler in 
New York, revealing the company already has 
entered into the manufacture and sale of high 
fidelity phonographs, radios and clock radios. 


William C. Scales, manager of DuMont’s 
Television Receiver Sales Div., said the diver- 
sification was part of a general expansion. 

First hi-fi unit, retailing for $150, is a straight 
console phonograph with three-speed changer, 
high quality audio and two speakers. Another 
hi-fi model, retailing at $275, is an am-fm 
phonograph console, with three-speed changer, 
three loudspeakers and wide frequency range. 
Am radios will be in three basic stylings and 
available as table and clock models. 

Mr. Scales said the decision by DuMont to 
enter the radio making field came about be- 
cause of strong demand from distributors and 
dealers. Specifications and design details of the 
radio line will be released later in the summer 
when presumably pricing also will be an- 
nounced. 


Actually, DuMont is not foreign to radio 








Now it costs less 
to sell 
MINNEAPOLIS 
ST. PAUL 


Maximum power at minimum cost. 
Ask your H-R representative 
about choice availabilities. 


ASK 316,000 
watts on 
Channel 9 


Offices, Studio 


FOSHAY TOWER 


Transmitter 


Minneapolis 
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Ralph B. Austrian Named 
DuMont West Coast Manager 


APPOINTMENT of Ralph B. Austrian as west 
coast manager of Allen B. DuMont Labs was 
announced last week by William H. Kelley, 
vice president and 
general manager. 
Mr. Austrian will be 
located at DuMont’s 
west coast head- 
quarters at 11845 
Olympic Blvd., Los 
Angeles 64. 

Mr. Austrian has 
been active in execu- 
tive capacities in 
sales administration 
for radio, motion 
picture and televi- 

MR. AUSTRIAN sion interests since 
1927. 

During World War II Mr. Austrian was chief 
planner on the planning committee of the War 
Production Board. He later served as presi- 
dent of RKO Television Corp., resigning this 
post in 1948 to become vice president in charge 
of television for Foote, Cone & Belding. Most 
recently, Mr. Austrian has been a senior as- 
sociate with Charles Luckman in the firm of 
Pereira & Luckman. 

In his new post Mr. Austrian will supervise 
for DuMont all of the company’s west coast 
activities, including the sale of DuMont tv 
receivers, cathode-ray and electronics instru- 
ments, television transmitter products, mobile 
radio equipment, cathode-ray tube sales, as well 
as government contract and research and de- 
velopment work. 





set making. For some time now, DuMont has 
been making radio models for use as “optional” 
with tv receivers, with both the radio and ty 
units combined in a console, although the radio 
receiver is operated separately from the Video 
receiver with both using the same speaker, 

At the same’ meeting, DuMont revealed a 
new line of 16 basic tv receivers in 37 diff 
stylings, ranging in price from $169.95 to $599, 
A color tv receiver also was shown as an “jp. 
terim model.” This is a 21-inch console—g 
standby model to help dealers. Company 
spokesmen said DuMont was continuing re. 
search on a 22-inch rectangular color tube that 
it expects will be ready in the near future, 


Emerson Corp. Forms 
Management Committee 


EMERSON RADIO & PHONOGRAPH Corp, 
last week announced the formation of the 
Emerson Associate Management Committee, a 
group of approximately 10 executives below 
the level of division head who represent all seg- 
ments of the organization. Membership in this 
committee will be rotated on a staggered basis, 

Benjamin Abrams, president of Emerson, 
said this committee was organized to strength- 
en and broaden the base of executive opera- 
tions at the company by discovering and devel- 
oping executive talent within the corporation. 
It will operate under the direct supervision of 
Emerson’s Executive Committee, according to 
Mr. Abrams. 


Emerson Sets June 28-30 Meet 


EMERSON Radio & Phonograph Corp. will 
hold its distributor convention in New York 
June 28-30 at the Hotel Plaza. The convention, 
marking the company’s 40th anniversary, will 
be worldwide in scope, attended by Emerson 
distributors from all parts of the U. S., Canada, 
Europe, South America, Central America, and 
various sectors in the Near and Far East. A 
new line of Emerson tv and radio receivers and 
phonographs will be introduced. 


Transistor Radios in Demand 


SUBSTANTIAL demand for the new transistor 
radio it introduced last January has been re- 
ported by Raytheon Mfg. Co., Chicago. The 
firm has been “constantly back-ordered by 
several thousand sets” ever since it went into 
production, Henry F. Argento, vice president 
and general manager of its tv-radio operations, 
said last week. 


The demand has been piling up without bene- 
fit of any extensive advertising, he added. Public 
interest was attributed to such features as one 
set of batteries per year, no absence of tubes 
and “large radio tone and performance.” 





BROADCASTING @ TELECASTING 








MANUFACTURING PEOPLE 


John N. Phillips, color tv product engineering RCA Aids Research 

manager, General Electric Co., Syracuse, N. Y., 
Mont has named manager, G-E radio-tv product planning RCA’s powerful electron microscope 
Optional” operation. which enlarges specimens more than 
lO and ty a , 300,000 times has been installed for use 
the radio William Gargan Jr., account executive, Art at the Rockefeller Institute for Medical 
the video Flynn Assoc., N. Y., to join Autocue Co. (cue- Research, according to Theodore A. 
ker. ing and prompting equipment), N. Y., to super- Smith, RCA’s Engineering Products Div. 
vealed a vise new Hollywood offices. vice president and general manager. The 
’ different T. W. McLaughlin, branch house credit man- microscope will be used in research on 
) to $500, ager, Graybar Electric Co., Portland, Ore., differentiation, growth and repair of body 
S an “jp. transfers to Minneapolis as district manager, tissue in explorations conducted by Dr. 
onsole—g succeeding W. E. Brown, who becomes Houston Paul Weiss, head of the institute’s labora- 
Company district manager, effective July 1, succeeding tory of developmental biology, and his 
Wing re. W. R. Pearson, who assumes similar post in staff. 

St. Louis Aug. 1, succeeding H. E. Bucher, re- 





tiring; Doral Eardley, Graybar S. F. area sales- ; ; 
man, named manager, Fresno, Calif., branch Emanuel (Manie) Sacks, vice president, RCA- 
office, effective last Wednesday. NBC, elected to board of trustees, Pennsylvania 

NEW GATES BC-1F 1,000 w transmitter, Dwight F. Clexton appointed central Florida Military College, Chester, Pa., his alma mater. 
\ which on July 3 will raise KOLS Pryor, district sales manager, Hallicrafters Co., Chi- MANUFACTURING SHORTS 








































Okla., to that power, is examined by the cago; Ray Marchbanks appointed Alabama, Rust Industrial Co., Manchester, N. H., an- 
H Corp. mayor of Pryor, Ramon Bewley (r), who is Georgia, North and South Carolina and Bristol, nounces advanced designs in remote control 
of the also a grocery store operator and a KOLS Va., district sales manager. units for radio station transmitters in new cus- 
. 2 ineere 7” « xy ale 
oy te fimebuyer, and station owners Mr. & Mrs. Roger Minthorne Jr. appointed Oregon, Wash- ae bee op gale gd maim 
t all seg. ci. Gaffaney. Mr. & Mrs. Gaffaney flew ington and Idaho district sales manager, Scott ance seas ae ane seni mate 
P in this to Gates headquarters in Quincy, Ill., and Radio Labs Inc., Chicago. struction and no tubes, according to company. 
ed basis. hauled the transmitter to Pryor by tandem David Powell Mclimoil named sales represent- Units are recommended for single transmitter 
=merson, trailer. Coincidental with the power in- ative for south Pacific area of Westinghouse non-directional stations for which capacity of 
strength- crease, KOLS will mark its fifth anniver- Electric Tube Div., Elmira, N. Y., headquar- 10 two-sense control functions and nine meter 
€ opera- sary. tering in L. A., responsible for sale of Westing- readings are enough. Complete interconnecting 
id devel- Sean __.__ house Reliatron tubes. diagrams are provided for proper installation. 


oration. ° ° Edward G. Oros appointed sales representative, Century Lighting Inc., N. Y., and Santa Monica, 
RCA Vice President Buck 


‘ision of National Co. (communications receivers, hi-fi Calif., has developed C-lector system of remote 
rding to i i ' 1 audio equipment), Malden, Mass., covering control presetting of lighting arrangements, 
Buried m Arlington Friday Ohio, West Virginia and part of Pennsylvania. said to be useful for tv studios. 


FUNERAL SERVICES for Rear Admiral 
Walter A. Buck, 60, USN retired, were held 


Meet Friday at Arlington National Cemetery. 

ap. wil Adm. Buck, vice president in charge of oper- 
Pres ating services for 

w York ee ” 


RCA, died June 12 


at a hospital in Over- 
brook, Pa., near his 
Wynnewood, Pa., 
home. He had been 


ill for several weeks. 
A member of the 
RCA board from GET THE FACTS, WRITE US TODAY 
1950 to 1954, Adm. 
Buck became presi- 
dent in 1948 of the 
Radiomarine Corp. 
and of America, a whol- 
ansistor ADM. BUCK ly-owned subsidiary 
een re- of RCA, with head- 
. The quarters in New York, after a 30-year career 
od W in the Navy. 
: He served as operating vice president of the 
RCA Victor Div. in 1949-50 and as general 


vention, 
ry, will 
2merson 
Canada, 
ica, and 
ast. A 
ers and 


Interested in cutting operational costs? Rust's two 
new remote control systems can save your radio 


station thousands of dollars each year! New 





custom-engineered designs, for both directional 
and non directional transmitters, offer depend 
ability and performance never before achieved 
Why not investigate the possibilities for your 
station? 

nt into 


resident manager until 1954. When the Victor Div. was 

rations, reorganized last year, Adm. Buck became vice 
President of general planning for RCA in May 

t bene- and three months later, vice president in charge 

Public of operating services with headquarters at Cam- 

as one den, N. J. 

+ tubes Adm. Buck was a native of Oskaloosa, Kan., 


Was commissioned an ensign in 1917 serving in 
World War I as supply officer and with the 
Navy's planning division of the Bureau of Sup- 
Plies & Accounts. He received the Legion of 
Merit for his World War II services when he 
Was a commander with the Atlantic Fleet in 
the capacity of supply officer. In 1945 he was 24 FUNCTION Sa 10 FUNCTION 
director of the Navy Materiel Redistribution SYSTEM vee? SYSTEM 

Disposal Administration and then chief of ] 


— 
the P “ pai 7 : Recommended for use in di Recommended for use 
i roperty Disposition Branch, Materiel Div. cational ead’ mulli transient directional installations 


teh ite) 
_Adm. Buck’s wife, the former Mildred Reed, se inctallations tohane Ub : o mere ieee 
died March 27. He is survived by two sons, 24 control and metering func ; metering 

Lt. Walter J. Buck and Lt. (j.g.) John A. Buck, tions are required "quired 

both with the Navy. 
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STROMBERG-CARLSON 


William Fay appointed presi- 
dent of Stromberg - Carlson 
Broadcasting Co., which will 
direct WHAM-AM-TV-WHFM 
(FM) Rochester, formerly li- 
censed to Stromberg-Carlson 
Co., which will merge with 
General Dynamics. 


APPOINTMENT of William Fay as president 
of the newly formed Stromberg-Carlson Broad- 
casting Co. was announced last week by Robert 
C. Tait, president of Stromberg-Carlson Co., 
Rochester, N. Y. The FCC on June 8 ap- 
proved the transfer of licenses, formerly held 
by Stromberg-Carlson Co., to the new sub- 
sidiary firm [BeT, June 6]. 

Stromberg-Carlson Broadcasting Co. will di- 
rect activities of WHAM-AM-TV-WHFM (FM) 
Rochester. The transfer is a prelude to the 


contemplated merger of the parent company 
with General Dynamics Corp., which will be 
voted upon by stockholders of both organiza- 
tions on June 28. 

Mr. Tait becomes chairman of the board of 
Stromberg-Carlson Broadcasting Co. and the 
board will include Messrs. Tait and Fay and 





MR. TAIT MR. FAY 


Gordon C. Hoit, executive vice president of 
Stromberg-Carlson Co.; Lee McCanne, execu- 
tive vice president of the Rochester Chamber 
of Commerce; Arthur Stern, of the law firm of 
Nixon, Hargrave, Devans & Dey, Stromberg- 
Carlson counsel; Frank Pace Jr., executive vice 
president and vice chairman of the board of 
General Dynamics Corp.; Earl D. Johnson, 
senior vice president-development and opera- 
tions of GDC; Lambert J. Gross, vice president 
in charge of finance for GDC, and Roger I. 
Harris, vice president and counsel of that 
corporation. 

Mr. Fay had been vice president in charge 


THESE OFFICES 
TO SERVE YOU 


Page 96 @ June 20, 1955 


STATIONS 








STATIONS NAME FAY 


of the broadcasting division of the Stromberg- 
Carlson Co. since 1945. He began his broad- 
casting career in 1924. Mr. Fay is a director 
of the NARTB and is secretary-treasurer of the 
NBC-TV affiliates group. 

In 1927, Stromberg - Carlson purchased 
WHAM, then operating at the Eastman School 
of Music on a power output of 100 w. WHAM 
today is a clear channel 50 kw station. In 1939 
the company began operating WHFM (FM), 
the first fm station in upstate New York. On 
June 11, 1949, Stromberg-Carlson Co. placed 
WHAM-TV in operation. The station operates 
on ch. 5 with power of 100 kw. 


Quality Radio Group Offers 


Weekend Show to Sponsors 


AVAILABILITY of eight selective 10-minute 
programs for sponsorship on 36 Quality Radio 
Group stations is being announced today 
(Mon.) by William B. Ryan, Quality’s execu- 
tive vice president. 

Mr. Ryan said the group of programs, called 
Week-End Cavalcade, would reach 41 million 
people at a cost of about $689 a commercial 
minute. The programs were chosen for their 
adapatability as summer fare for broadcast on 
any Saturday or Sunday time periods. Since 
QRG outlets reach 90% of the nation’s radio 
families, Mr. Ryan noted, the program can be 
merchandised by manufacturers to their dealers 
and distributors anywhere in the country and 


Occupational Therapy 


A GENUINE “comeback story” is being 
tape-recorded for a 15-minute daily 
broadcast over KFSD San Diego, and 
the person who is making the comeback 
is the announcer. But Ed Hammond, 


who less than one year ago was paralyzed 
from the neck down, is not trying to 
evoke either sympathy by his daily tape- 


recorded broadcasts; he’s only trying to 
get back into the announcing routine. 
Mr. Hammond was KFSD staff an- 
nouncer back in the fall of 1954 when a 
swimming accident left him unable to 
do more than turn his head. Norman 
Burwell, KFSD engineering supervisor, 
brought a tape recorder to the hospital 
when physicians expressed the belief that 
Mr. Hammond’s recovery would be 
speeded if he could do something useful. 





For All Broadcasting Equipment 





sponsors can choose “peak listening times” in 
each market. As few as a half of the programs 


may be used. 


Although there is a big summer gain jn oy. 
of-home listening, Mr. Ryan noted that the de- 
cline of in-home listening during the warm 
months is less than a fraction of 1%, thys 
making out-of-home listening a plus for the ag. 
vertiser. Commercials for the shows—al] light 
entertainment—can be taped or live. 


MOORE ELECTED 
KTTV PRESIDENT 


ELECTION of Richard A. Moore as president 
of KTTV Inc., licensee of ch. 11 KTTV (Ty) 
Los Angeles, was announced last week. Mr. 
Moore had been vice president and general 





MR. MOORE 


manager of the Los 
Angeles Times. 
owned station. Nor- 
man Chandler, pub- 
lisher of the news- 
paper who had been 
president of the sta- 
tion, became chair. 
man of KTTV Inc. 

Elected vice presi- 
dents were John R. 
Vrba, sales manager, 
and Robert W. 


Breckner, program 
manager. 
Mr. Moore be- 


came operating head of KTTV in 1951, follow- 
ing a five year tenure with ABC. He was di- 
rector of television for ABC’s Western Division 
and manager of that network’s KECA-TV Los 
Angeles when he moved over to KTTV. He is 
co-chairman of the board of directors of the 
Television Bureau of Advertising and a former 
president of the Television Broadcasters of 


Southern California. 


Mr. Vrba has been KTTV’s sales manager 


since 1953. 


He joined the station in 1949 as 


promotion manager, becoming national sales 


manager in 1952. 


Mr. Breckner has been the station’s program 
director since 1952, joining KTTV in 1948. 


CBS-TV Spot Sales Names 
Schneider Eastern Sls. Mgr. 


IN a series of changes at CBS-TV Spot Sales, 
John A. Schneider, midwestern sales manager 
of the unit, last week was appointed easter 





MR. SCHNEIDER 


sales manager, head- 
quartering in New 
York. 

Other personnel 
changes announced 
by Clark B. George, 
general sales mat- 
ager of CBS-TV 
Spot Sales, included 
the promotion of 
Tom W. Judge, New 
York account exect 
tive, to midwestern 
sales manager with 
headquarters in Chi- 
cago, and the ap 


pointments of Richard R. Loftus as sales mat 
ager of the Detroit office and Edward A. 
Larkin as sales manager of the Los Angeles 
office. Mr. Larkin replaces Richard Loughri, 
who moves to the New York office as a 


account executive. 


Mr. Schneider announced the appointments 
of Tony Moe, formerly sales manager of 
Detroit office, and Jack L. Mohler, director of 
sales development for CBS-TV Spot Sales, # 
account executives in the New York office. 
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‘ASTING 


CONTRACT for 16 weeks of Champion- 
ship Bowling on WNBQ (TV) Chicago is 
negotiated by Kool Vent Awning Corp. 
L to r: Bernie Glickman, Kool Vent presi- 
dent; Thomas Horan, WNBQ account ex- 
ecutive; Floyde E. Beason, WNBQ sales 
manager, and Jules Herbuveaux, general 
manager of WNBQ-WMAQ. Kool Vent 
also has signed for alternate week spon- 
sorship of a similar winter series. 


Chauncey Succeeds Garland 
As Maricopa General Manager 


TOM CHAUNCEY has been appointed general 
manager of Maricopa Broadcasters Inc., opera- 
tors of KOOL-AM-TV Phoenix, Ariz., Gene 
Autry, president of the organization, has an- 
nounced. Mr. Chaun- 
cey, who has been 
with Autry radio-tv 
interests in Arizona 
for the last 14 years, 
succeeds Charles H. 
Garland, who re- 
signed after 10 years 
as Maricopa general 

manager. 
Mr. Garland, 
whose resignation 
: e . was “accepted with 
ay, 6 / regret” by Mr. Aut- 
MR. CHAUNCEY ry, was hospitalized 
; with a stroke about 
six weeks ago and found it necessary to give up 
active management of the Autry properties. 
Mr. Garland told BeT that he plans to open 
his own advertising agency in the Adams Hotel, 

Phoenix, around October. 

Mr. Chauncey has been managing director 
of Mr. Autry’s KOOL-AM-TV and KOPO-AM- 
TV Tucson and was one of the original owners 
and former general manager of KPHO Phoenix, 
When it was operated by the Autry interests. 
In his capacity of managing director, Mr. 
Chauncey supervised formulation of all policies 
for the Phoenix and Tucson outlets and directed 
station construction. 


WCCO-TV Responds to S.0.S. 
From Neighbor KEYD-TV 


INTER - STATION cooperation was demon- 
Strated in Minneapolis a fortnight ago when 
WCCO-TV came to the aid of KEYD-TV to 
enable the latter station to conduct a scheduled 
telethon on behalf of multiple sclerosis. 

€ telethon, a remote telecast from the 
yeeum Theatre to KEYD-TV studios, was 
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scheduled for 9 p.m. Saturday, but a defect 
in the microwave transmitter stopped the show. 
While the theatre audience was entertained by 
an impromptu show, KEYD-TV viewers wit- 
nessed an emergency program. 

At 12:30 a.m., a call went out to WCCO- 
TV, whose vice president and general manager, 
F. Van Konynenburg, is an old friend and busi- 
ness associate of Lee Whiting, vice president- 
general manager of KEYD-TV. Engineers and 
camera crews of WCCO-TV were quick to 
respond to the emergency call, and throughout 
the night and until early Sunday afternoon 
crews from both stations worked side by side. 
The belated telethon raised $45,000, which will 
be used for a multiple sclerosis clinic at the 
U. of Minnesota. 


WNDU-TV Entertains 


AN ESTIMATED 500 agency, advertiser and 
other guests were entertained by WNDU-TV 
South Bend, Notre Dame U. station, at a cock- 
tail party at New York’s Roosevelt Hotel last 
Tuesday, and a similar gathering was slated for 
Chicago on Friday. Key figures in a presenta- 
tion on behalf of the ch. 46 outlet, now on test 
pattern and slated to commence commercial 
operation about July 15, included Father Theo- 
dore Hesburgh, Notre Dame president; Father 
Edmund Joyce, university executive vice presi- 
dent; Bernard Barth, general manager of the 
station; Tom Hamilton, WNDU-TV national 
sales manager, and Terry Brennan, Notre 
Dame football coach. Harry Bannister, sta- 
tion relations vice president of NBC, with which 
WNDU-TV will be affiliated, also participated. 
The station is represented nationally by Meeker 
Tv Inc. 


WMTV (TY) Plans Power Boost 


WMTV (TV) Madison, Wis., ch. 33 outlet 
affiliated with NBC, ABC and DuMont, has 
announced that on or about Aug. 1 it will raise 
power to 209 kw, almost a 12-fold increase 
from the present 17 kw power. According to 
Gerald A. Bartell, president of licensee Bartell 
Tv Corp., the power boost will encompass ap- 
proximately 125,000 tv homes. 


WABC Promotes Bernard 


CHARLES BERNARD was appointed sales 
manager of WABC New York last week. Mr. 
Bernard, who joined the station’s staff as an 
account executive recently, formerly was an 
account executive with WABD (TV) New 
York. He succeeds Joe Weisenberg, acting sales 
manager, who was added to WABC-TV New 
York sales staff as an account executive. 


Seek & You May Find 


LISTENERS to KLIF Dallas who are 
able to locate the station’s program logs 
in Dallas newspapers, have an opportu- 
nity to improve their perception in a pro- 
motion contest being conducted by that 
station on its Bruce Hayes Show. The 
station will select the best 50 letters from 
listeners explaining why they like the 
way KLIF’s program log is listed in 
Dallas newspapers. The top 50 winners 
will receive magnifying glasses to help 
them locate the program logs. 


WWTV (TY)’s 1,282 Footer 


LATEST in the “world’s taller man- 

made objects” category, WWTV (TV) 

Cadillac, Mich., reports that its 1,282-ft. 

tower is projecting a signal into 42 Mich- 

igan counties with a 

total tv set count for 

the area of 305,874. 

The new 200-ton 

tower, which boosted 

WWTV’s power to 

104 kw, replaces a 

530-ft. structure [at 

left in adjacent cut] 

that had been used 

since the station 

went on the air Jan. 

1, 1954. WWTV is 

licensed to the Spar- 

ton Broadcasting 

Co., wholly-owned 

en subsidiary of the 

Sparks-Withington 

Co. of Jackson, Mich (electronic, auto- 

motive equipment), and is affiliated with 
ABC, CBS and DuMont. 

David P. Milligan, general manager of 
the ch. 13 station, said that the new steel 
tower, which is triangular with 11-ft. 
sides, is the second tallest tv tower in 
the U. S. and the third tallest man-made 
object. The tower proper is 1,202 ft. and 
is topped by an 80-ft antenna, bringing 
the total height to 1,282 ft. above ground, 
1,640 ft. above average terrain and 2,985 
ft. above sea level. 


Wharton, Maillet Appointed 
To WLAC-TV Nashville Posts 


JAMES G. WHARTON, for the past six years 
news and publications director for Vanderbilt 
U., has been named promotion manager of 
WLAC-TV Nashville, Tenn., it was announced 
by T. B. Baker Jr., executive vice president and 
general manager of the station. Mr. Baker also 
announced the appointment of C. R. (Chuck) 
Maillet as account executive. 

Prior to his Vanderbilt post, Mr. Wharton 


ss 
MR. WHARTON MR. MAILLET 

was managing editor of Southern Agriculturist 
(now Farm & Ranch) and previously was fea- 
ture editor of the Nashville Tennessean. 

Mr. Maillet, the 1954-55 vice president of 
the Virginia Assn. of Broadcasters, comes to 
WLAC-TV from WWOD Lynchburg, Va. 


KCRA-AM-TV Names Petry 


EDWARD PETRY & Co. has been appointed 
national representative for KCRA-AM-TV Sac- 
ramento, Calif., Ewing C. Kelly, president and 
general manager, KCRA Inc., announced 
Thursday. KCRA-TV is slated to go on the 
air in September as a basic NBC affiliate, op- 
erating on ch, 3 with 100 kw, Mr. Kelly said. 
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can forewarn you of 


LIBEL - SLANDER 
PIRACY 


COPYRIGHT VIOLATION 


BUT our specialized 
INSURANCE 
covers these daily hazards 
ADEQUATELY e« INEXPENSIVELY 
DON’T RISK 
, possible embarrassing loss while 
protection is readily available—but 
DO RISK 5 minutes and 3c 
to write for details and a 
rate built for you. 
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SIMS READ (\), president of Charles P. 
Rogers & Co., signs for a heavy-partici- 
pation schedule on DuMont’s WABD (TV) 
New York on behalf of the firm’s Spring 
Air and Rejuvenator mattresses. Witness- 
ing the signing are Ted Cott (r), DuMont’s 
o&o general manager, and Stuart Schuyler 
of Sleep Promotion Lab Inc., agency for 
Charles P. Rogers & Co. According to Du- 
Mont, the contract represents the firm’s 
entire New York tv budget. 


_WTIX Files Counter Suit 


In New Orleans Radio Row 


THE RADIO BATTLE of New Orleans con- 
tinued last week as WTIX filed suit asking 
$250,000 damages from James A. Noe 
(WNOE) and Bill Stewart, WNOE assistant 
manager-program director. WNOE had filed 
suit asking $50,000 damages from WTIX [BeT, 
June 13]. 

WTIX alleges that WNOE slandered it by 
charging that the claimed size of the crowd 
taking part in a WTIX Treasure Hunt was “the 
greatest lie ever perpetrated upon the people 
of New Orleans.” 

In its June 10 suit, WNOE admitted the 
reference to the WTIX claim. 

Edward J. Boyle, New Orleans attorney for 
Mid-Continent Broadcasting Co. (WTIX, WHB 
Kansas City and KOWH Omaha), said, “Per- 


| haps Mr. Stewart, knowing that Mid-Continent 


was preparing to file its suit against Gov. Noe 


| and himself, felt that his best defense would 


| the time comes.” 


be an offensive move. This may work in foot- 
bal) but, in this case, I don’t believe it will. 

. . We will try the cases in the court when 
The suit was filed in the 
Civil District Court, Parish of Orleans. It grew 


| out of a June 6 broadcast. 





Fred Berthelson, WTIX general manager, 
said the treasure hunt will be an annual affair. 


WRCA Keyed to Summer 


WRCA-AM-TV New York will offer another 
week-long supplement, starting today (Mon- 
day), called Summer Living, with entire pro- 
gramming of the two stations stressing summer- 
time pleasure. Availabilities on the programs 
are being offered to advertisers of specialized 
products or services. The supplement, which 
will continue through Saturday, will be high- 
lighted by a special broadcast over WRCA 
tomorrow at 12:05-12:30 p.m., heralding the 
opening of New York City’s “Summer Festival.” 
Mayor Robert Wagner of New York will be 
interviewed by Ben Grauer via short wave 
from Tel Aviv, where the mayor will be 
visiting. 





Archie G. Taft Sr. Dies; 
Was KOL Seattle President 


ARCHIE G. TAFT Sr., 71, president and prin- 
cipal stockholder of KOL Seattle, died last 
Monday at the Swedish Hospital there after 
a year’s illness. The Seattle radio pioneer was 
suffering from leukemia and had been in Serious 
condition for the past three months. Funeral 
services were held last Thursday. 


Mr. Taft acquired the station in the 1920s 
and had remained in active management until 
a year ago when illness forced his retirement 
Archie Taft Jr. is KOL general manager, The 
station, now operating as an independent, has 
at various times been affiliated with ABC 
CBS and MBS. : 

Mr. Taft Sr.’s stock will go to his widow 
Marie Storm Taft. Selection of a new presi. 
dent probably will be made within the next 
week, according to Mr. Taft Jr. 

Surviving, in addition to Mr. Taft Jr., who 
is also general manager of KBKW Aberdeen, 
Wash., and his wife, are son William R. Taft, 
principal owner and manager of KRKO Ever. 
ett, Wash.; son Mahlon Taft, national sales 
manager of KOL, and three daughters, two 
brothers, four sisters and 12 grandchildren, 


Herbert Brauff Dies at 64 


HERBERT D. BRAUFF, 64, vice president 
and director of WNCT (TV) Greenville, N.C, 
died Wednesday in a Richmond, Va., hospital 
of a heart attack. He had been ill since March. 
He was publisher of the Wilson (N. C.) Daily 
Times, Vandergrift (Pa.) News and Havelock 
(N. C.) Progress. He was born in 1891 and 
was educated at Baylor and McCallie prepara- 
tory schools in Chattanooga. In 1924 he mar- 
ried the former Laura F. Ellis, of Vandergrift, 
Pa. She and two daughters survive. He entered 
newspaper work in 1907 as a reporter on the 
Chattanooga Times, working on papers in De- 
troit, Indianapolis, Pittsburgh, Johnstown, Pa., 
and other cities. 


Weed Names Atlanta Chief 


GEORGE L. GRIESBAUER has been named 
manager of Weed & 
Co. and Weed Tele- 
vision’s Atlanta of- 
fice, effective today 
(Monday). He vill 
deal with both radio 
and tv client repre- 
sentation in the 
South and Southeast. 

Mr. _Griesbauer 
has held advertising 
positions with the 
Washington _ Post, 
WRC, WMAL and 
WITG (TV) al 
Washington, and has 
been associated with the Paul H. Raymer Co. 
representative firm, New York. 


MR. GRIESBAUER 


Raleigh Paper Sold 


PURCHASE of the Raleigh (N. C.) Times by 
the News and Observer Publishing Co. there for 
an undisclosed sum has been announced by 
John A. Park, editor-publisher of the Times, 
an afternoon paper, for 44 years. He said adver- 
tising and circulation revenues no longer can 
support separately-owned papers there. The 
morning News & Observer is part owner of 
WNAO-AM-TV there. 
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Latin Job in Philly 


M. LEONARD MATT, assistant general 
manager, WDAS Philadelphia, has been 
named Guatemalan consul for Philadel- 
phia and surrounding area by Guatema- 
la’s President Castillo Armas, whose 
forces recently overthrew the Communist- 
infiltrated government there. 

Mr. Matt was offered the position after 
he made a trip to Guatemala to advise 
the government on tourist matters. He 
is making another visit to the Central 
American country for further briefing 
and then will make a tour of the United 
States stressing the need for cooperation 
with the Guatemalans. 

The new consul has been in broad- 
casting for 27 years and assistant general 
manager of WDAS for five years. 


Radio Stations Participate 
In ‘Tribune’ All-Star Poll 


THE 1955 All-Star Baseball Poll conducted by 
the Chicago Tribune has enlisted the support 
thus far of 761 radio stations and newspapers 
throughout the country, the newspaper an- 
nounced Tuesday. Fans will be asked again 
to vote for their favorite players to participate 
in the All-Star game July 12. 

The Tribune said MBS, with 392 of its affili- 
ates carrying the network’s Game of the Day, 
will solicit votes in 48 states. Various baseball 
broadcast regional networks also will take part. 
The Armed Forces Radio Service also will col- 
lect votes from military personnel overseas as 
it did last year, with transmissions from New 
York and Los Angeles. Votes will be accepted 
until midnight July 1. 


KSO’s Baldwin Joins WRIT 


B. C. (BILL) BALDWIN, vice president and 
general manager of Murphy Broadcasting Co. 
(KSO Des Moines, Iowa), has resigned to join 
the Trinity Broadcasting Corp.'s WRIT Mil- 
waukee. Mr. Baldwin had been with KSO for 
23 years. No successor at KSO has been 
announced. 


May Is Tops for WQAN 


HIGHEST May billing in its history has been 
reported by WQAN Scranton, Pa., according 
to General Manager Cecil Woodland.. Mr. 
Woodland said that the first five months of 


year topped the similar period for any previous 
year, 


$53,752,000 IS A LOT OF 
HAMMERING! 


THE MARKET 
Pennsylvania Anthracite Region 
Retail Sales—$885,484,000 
Building Supplies—$53,752,000 
THE BUILDERS— 
WHWL and WISL 
Complete Coverage of 9 Counties 
Cost—60 Cents per 1000 Families 
NAIL DOWN THIS RICH 
MARKET! 
1954 Consumer Markets—SRDS 
See FORJOE & CO. 
WISL 


WHWL 
1 KW—Shamokin, Pa. 


1 KW—Nanticoke, Pa. 
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F. T. Boise Jr. Appointed 
KFSD San Diego Manager 


FREELAND THOMAS BOISE Jr., San Fran- 
sae cisco radio sales 
manager for Free & 
Peters Inc., station 
representative firm, 
has been named 
manager of KFSD 
San Diego. The 
appointment, an- 
nounced by William 
E. Goetze, general 
manager of KFSD 
Inc. (KFSD -AM- 
TV), is effective 
July 1. 
Mr. Boise, 35, has 
. Coe a background of 
eight years in the radio-tv industry. A native 
of Salt Lake City, Utah, his radio career in- 
cludes posts at KLZ Denver, KSL Salt Lake 
City and KNBC San Francisco. He joined 
F&P in June 1953. 


KSBW-TV Sales Rise 


KSBW-TV _ Salinas-Monterey, Calif., reports 
that since last February, or about 120 days, 
the station has increased the number of its 
local accounts by 40%; national accounts by 
57%, and monthly revenue by 66%. The fig- 
ures, announced by Graham Moore, KSBW- 
TV sales manager, are increases over the sales 
for the same period of last year under the 
combined operation of KSBW-TV and KMBY- 
TV, which then shared ch. 8. KMBY-TV was 
purchased by KSBW-TV in February 1955. 
KSBW-TV is affiliated with ABC, CBS, NBC 
and DuMont. 


WMAQ Offers Discount Plan 


NEW SUMMER saturation plan covering four 
top programs throughout the day is being of- 
fered to advertisers by NBC’s WMAQ Chicago. 
Called the 10-50 plan and effective May 30- 
Sept. 16, it will permit advertisers to earn im- 
mediate 50% discount with every purchase of 
10 or more one-minute spots per week, accord- 
ing to John Keys, sales director of WMAQ and 
WNBQ (TV). The programs are aired in the 
morning, noontime and evening hours. 


OLDSMOBILE DEALERS of Greater Mil- 
waukee contract for WXIX (TV)’s weekly 
half-hour Holiday Theatre, starting July 
4. Negotiators (I to r): William C. Good- 
now, WXIX account executive; Theodore 
F. Shaker, general sales manager for the 
CBS o&o station, and E. T. Milanowski, 
president of the agency of that name. 





MORE THAN 
“JUST 
A TOWER” 


From coast to coast you 
will find installations where 
TOWER’S “Package” service is 
paying off. We manufacture the 
tower and erect it—handle your 
job from the planning stage on 
through complete maintenance 
service, 


A NEW HEAVY 
DUTY 600 FT. TV 
TOWER 


Guyed type . . . heavy legs and braces 
. + » designed for 100 MPH wind and 
one-half inch ice load . . . hot dipped gal- 
vanized or shop coat of primer undercoat 

+ + supports all types of television an- 
tennas and coaxial feed line or wave 
guide . . . complete erection by experi- 
enced crews. 


MICROWAVE 
TOWERS AND 
REFLECTORS 


TOWER is a pioneer in Microwave tow- 
ers and Microwave reflectors. We are 
manufacturers of famous Microwave 
passive reflectors used by the U. S Gov- 
ernment, Bell Telephoné System and 
leading manufacturers . . . TOWER re- 

tors are used widely by TV stations 
to direct microwave signal from studio 
to transmitter. We invite you to check 
with our satisfied customers. 


Tower Pabricaters 


pend Constructors 
The World Over 


TOWER 


SIOUX CITY, IOWA 
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Love Thy Neighbor 


WHAT is so rare as a day in June when 
a radio station promotes goodwill for 
local radio competitors—over its own 
facilities? In Waterbury, Conn., three 
stations are doing just that. Proclaiming 
June as “Radio Month in Connecticut,” 
WBRY, WWCO and WATR are using 
stations breaks which—using WBRY as 
an example—announce: “June is radio 
month in Connecticut. This is WBRY, 
joining with WWCO and WATR to bring 
you the very best in radio entertainment.” 
This inter-station goodwill was high- 
lighted by the appearance on a WBRY 
program of all three local station man- 
agers, Samuel Elman of WATR; Law- 
rence of WWCO, and J. Maxim Ryder 
of WBRY. 





WOQXR Installs 50 Kw 


NEW 50 kw transmitter of the New York 
Times-owned WQXR, under construction at 
Maspeth, L. I., is expected to be ready for oper- 
ation by late summer. Station spokesman last 
week said the move will enable WQXR to reach 
a potential million more homes in the New 
York area. 

The increased power, the spokesman said, will 
triple the strength of the station’s signal, on 
1560 kc, all over metropolitan New York, north- 
ern New Jersey, southern Connecticut and 
the New York counties of Westchester, Putnam, 
Dutchess, Nassau and Suffolk. This will be 
the fifth power increase granted to the station 
by FCC since WQXR went on the air as an ex- 
perimental station in 1934, station reported. 


Taylor Outlets Name Pearson 


O. L. (TED) TAYLOR, president of Taylor 
Radio & Tv Corp., has announced the appoint- 
ment of John E. Pearson Co. as national rep- 
resentative for the Taylor firm’s KRGV-AM- 
TV Weslaco, Tex., and KANS Wichita, Kan. 


STATION SHORTS 


Westinghouse Broadcasting Co., N. Y., moves to 
Chanin Bldg., 122 E. 42d St.; telephone: Murray 
Hill 7-0808. 


KSTP-AM-TV Minneapolis-St. Paul has 
changed telephone to Midway 5-2724. 





WNAM Neenah-Menasha, Wis., reports sales 
increases of 23% and 18% for April and May, 
respectively, oyer same months of last year. 


REPRESENTATIVE APPOINTMENTS 


KVVG (TV) Tulare, Calif., named Adam Young 
Jr. Inc., N. Y. 


WITV (TV) Fort Lauderdale (Miami) Fla., has 
appointed H-R Television Inc., N. Y. 


WSAU-TV Wausau, Wis., has appointed Harry 
S. Hyett, Minneapolis, as regional representa- 
tive. 


REPRESENTATIVE PEOPLE 


Robert M. Dooley, sales development rep- 
resentative, CBS Radio Spot Sales, N. Y., ap- 
pointed account executive, effective June 24, 
succeeding Henry W. Maier Jr., resigned to 
become marketing director, Crook Adv., Dallas. 


STATION PEOPLE 


Gerald B. McDermott, owner, KBUR Burling- 
ton, Iowa, named executive vice president, 
WGIL Galesburg, III. 


Ridley Bell, assistant general manager, named 
station manager, WRBL-TV Columbus, Ga., 
continuing as filmbuyer; Walter Graham, 
WRBL-AM-FM commercial manager, addition- 
ally appointed WRBL-AM-FM station manager. 
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MR. BELL 


MR. GRAHAM 


E. David Beatie, sales director, KVVG (TV) 
Tulare, Calif., named vice president in charge 


Murray Charles Evans, sales manager, WGBB 
Freeport, L. I., elected vice president in charge 
of sales. 





Selling ... but GOOD... The Nation’s 31st Drug Market 





RONALD B. WOODYARD, PRESIDENT AND GENERAL MANAGER 


Ona of the Nations Grectt Independent Stations 


980 KC * 5,000 WATTS 
PHONE HEADLEY REED CO. 
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DAYTON, O. 


“THE CITY BEAUTIFUL” 


Norm Fisher, general manager, KGEZ Kallis. 
pell, Mont., has resigned with future plans ip. 
definite. 


Cliff Sessions, announcer-disc m.c., WFOR Hat- 
tiesburg, Miss., named program director, 


Ernie Brevik, announcer, WDAY-AM-TV Far. 
go, N. D., appointed WDAY program director 
succeeding Ken Kennedy, WDAY-TV progran, 


u 0 
director who additionally becomes WDAY.1V 


production director; Dick Berdahl, WDAY.Ty | 


director, named WDAY-TV assistant produc. 
tion director. 


Edward J. Roth Jr., formerly director, NBC. 
TV, named program director, WNDU-TV South 
Bend, Ind.; William A. Garden, formerly NBC 
public affairs production supervisor, named 
WNDU-TV production manager; Jerome A, 
Fallon, formerly Notre Dame campus broad. 
casting director, named special broadcast sery. 
ices director. 


Bailey Hobgood, acting program supervisor, 
WBT Charlotte, N. C., named program super. 
visor. 


James F. Brown, national sales manager, KBTV 
(TV) Denver, has resigned with future plans 
unannounced; E. L. Colbourn, executive sales 
director, assumes his duties. 


Margie Abbott, disc m.c.-personality, KONI 
Phoenix, Ariz., named assistant to general 
manager. 


Don Stevens, newsman, WTAG-AM-FM Wor- 
cester, Mass., named assistant program-produc- 
tion manager, succeeding Helen Elias, resigned. 


Jack Williams, feature writer, The Westinghouse 
News, employe publication of Westinghouse 
Electric Corp., named publicity director, West- 
inghouse station KDKA Pittsburgh. 





Bob Giffen to WPIK Alexandria, Va., as news 
director, succeeding Leonard Deibert, who joins 
armed forces. 


William N. MecNairn, formerly with Price 
Waterhouse & Co. (accounting), Detroit, to 
KFWB Hollywood as business manager. 


Patricia McCann, assistant traffic manager, 
WGLYV (TV) Easton, Pa., promoted to traffic 
manager, replacing Joy Fox, resigned; Bunni 
Bogert to WGLYV as assistant traffic manager. 


Dorothy Pickett, music librarian, WONE Day- 
ton, Ohio, appointed traffic manager; Lois 
Kantzler and Ruth Wunder to WONE music 
dept.; George Young, formerly with WIOU Ko- 
komo, Ind., to WONE as newsman; Namey 
Thompson returns to station. 


Dean Finley to KTBC-TV Austin, Tex., as tv 
sales and service representative; Gerald M. Raf- 
shoom to KTBC as continuity writer. 


J. Howard Wood, president, WGN Inc. (WGN- 
AM-TV Chicago), becomes general mat- 
ager, Chicago Tribune, with C. E. McKittrick 
succeeding him as Tribune business manage, 
Walter C. Kurz, formerly general display adver 
tising manager and WGN Inc. director, succeeds 
Mr. McKittrick as advertising manager. 


Bob Roberts, formerly program director, KGUN 
Eugene, Ore., to KGMB Honolulu as at 
nouncer. 


David A. Moss, formerly with WJAN Spartat- 
burg, S. C., to WIS Columbia, S. C., a8 a 
nouncer-salesman. 


Bob Rickman, floor director, WTOP-TV Was 
ington to WAYB Waynesboro, Va., as disc m-<. 
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‘Ambassador’ From KIRO 


INVITATION to visit Formosa has been 
extended to John L. King, secretary-treas- 
urer and community relations director of 
KIRO Seattle, Wash., by the Republic of 
China. Mr. King was to leave June 19 
to help set up an organization similar 
to the U. of Washington’s Bureau of 
Community Development at the U. of 
Taiwan (Formosa) under which groups 
of citizens analyze their city and then 
decide what must be done to improve 
it [BeT, May 18, 1953]. Mr. King will 
also explore the possibility of using U. S. 
radio-tv specialists to help Free China 
in a training program in these fields, and 
to help develop a scholarship program 
for Chinese students at the university, 
Washington State College and the three 
teacher’s colleges. Mr. King, a former 
regent at the U. of Washington, also will 
confer with government and university 
officials in Japan and the Philippines on 
the establishment of community bureaus 
in those countries. 


Robert Mansur, production staff, WFAA-TV 
Dallas, Tex., and William Crowdus, formerly 
chief announcer and public service program 
director, KRIS Corpus Christi, Tex., to WFAA 
announcing staff. 


Millard Hansen, formerly with WKAN Kanka- 
kee, Ill., to announcing staff, WKRS Waukegan, 
Ill. 


Ellen Kehoe to sales dept., WTOP Washington, 
succeeding Ruby Lester, who moves to WTOP 
Inc. talent dept. 


Edward Cotter, formerly with WJJD Chicago, 
to sales staff, WMAQ Chicago, as account ex- 
ecutive; Dan Anderson, formerly with Fairchild 
Publications, N. Y., to WMAQ-WNBQ (TV) 
press dept., as writer. 


Allan Kalish, formerly with Philadelphia mag- 


azine, to sales staff, WCAU-AM-FM Phila- 
delphia. 


Ron Lindamood, formerly with WSLS-TV 
Roanoke, Va., is now serving with U. S. Army. 


John S. Hayes, president, WTOP Inc. (WTOP- 
AM-FM-TV Washington), elected president, 
Washington Community Chest Federation. 


Joseph L. Brechner, general manager, WGAY 
Silver Spring, Md., and Mrs. Brechner, ap- 
Pointed co-chairman, public relations commit- 


tee, Montgomery County (Md.) Community 
Chest & Council. 


Dick Norman, film director, KPTV (TV) Port- 
land, Ore., appointed western chairman, Na- 
tional Assn. of Tv Film Directors. 


Larry Ferrari, performer, WFIL-TV Philadel- 


Phia, signed to recording contract by record 
div. RCA Victor. 


Charles H. Crutchfield, executive vice president 
and general manager, Jefferson Standard Broad- 
~w5 Co. [WBT-WBTV (TV), Charlotte, 

- C., WBTW (TV) Florence, S. C.], named 
m.c., keynote banquet, North & South Carolina 


-aw Enforcement Officers Assn. annual conven- 
tion, Charlotte. 


wal Basso, news director, WSAZ-AM-TV 
oem W- Va., named chairman, freedom 
_ information committee, Radio & Tv News 


rectors Assn., succeeding Ted Koop, news 
director, CBS Washington. : 
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Charles Day, news director, WGAR Cleveland, 
elected vice president, Cleveland regional chap- 
ter, Sigma Delta Chi journalism fraternity. 


Lou Jacobs, public service director, WTVJ 
(TV) Miami, father of girl, Leslie, June 7; 
Merrill Vann, print shop supervisor, father of 
boy, Thomas, June 3. 


Bob Mauger, business staff, WFIL Philadelphia, 
and Margaretta Ann Bender were married June 
11; Ed Yates, WFIL-TV director, father of boy. 


Mel Levine, assistant operations manager, 
WCAU-TV Philadelphia, father of boy, 
Stephen, June 6; Bill Bransome, WCAU sports 
announcer, father of girl, Madeline. 


Robert O. Runnerstrom, WMBD Peoria, IIl., 
father of boy, Lars Robert, June 5. 


Bob Blackburn, disc m.c., KEX Portland, Ore., 
father of boy, Stanley Earl, May 31. 


Norman Brooks, announcer, WPTZ (TV) 
Philadelphia, father of girl, Hillary Woolford, 
May 27. 


Milton E. Mitler, general manager, WADK 
Newport, R. I., father of boy, Matthew Elliot, 
May 27. 


Julian Kaufman, XETV (TV) Tijuana, Mex. 
(San Diego, Calif.), father of boy, Keith An- 
thony. 


Edward F. Kane, 30, auditor, KYW Philadel- 
phia, died June 5 from complications following 
pneumonia. 


land, Me., died May 31 of blood infection. 





INTERNATIONAL 


‘Our Miss Brooks’ Leads 
Canadian Evening Radio 


ONLY THREE evening network shows in 
Canada are reported in the May ratings of 
Elliott-Haynes Ltd., Toronto research firm. 
Our Miss Brooks \ed with rating of 12.9, fol- 
lowed by Radio Theatre 10.6, and Champion- 
ship Fights 7.5. 


Transcribed national evening programs were 
led by People Are Funny 14.3, Fun Parade 
(Canadian) 9.6, and Take a Chance (Canadian) 
8.2. 

Daytime network radio shows were led by 
Ma Perkins 12.6, Guiding Light 12.5, Pepper 
Young’s Family 11.5, Right to Happiness 11.3, 
and Road of Life 11. 

French-language evening network programs 
were topped by Un Homme et Son Peche 31, 
La Famille Plouffe 24, Zezette 13.4, Un Doc- 
teur de Chez-Nous 13.3, and Theatre Ford 10.9. 

Daytime, the five leading French-language 
network radio programs were Je Vous Ai Tant 
Aime 27.1, Rue Principale 26.8, Vies de Femmes 
26.2, Les Joyeux Troubadours 25.5, and 
Jeunesse Doree 25. 


Schwerin Tests in England 


SCHWERIN RESEARCH Corp., New York, 
has announced that its system of testing and 
pre-testing tv commercials and programs is now 
being introduced in Great Britain. The com- 


| pany has signed an agreement with Market 
Kenneth B. Long, 33, announcer, WGAN Port- 


Information Services Ltd., London, for the 
handling of statistical operations involved. 


out- selling... out-performing 


ALL OTHER TV FILM SYSTEMS 


Dothan, Alabama 
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IN EVANSVILLE INDIANA 


SALES WITH SHOWMANSHIP 


HIGH NOON RANCH 


Mon. thru Fri., 11:45 to 12:15 


Featuring Doug Oldham and The Dixie 
Six, Jeannie Lamb and Ulysses Carlini— 
the tops in “local live’ programming. 


PARTICIPATIONS AVAILABLE 


Represented by MEEKER TV and 
ADAM YOUNG—t. Louis 
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EDDIE FONTAINE 
RUBY WELLS 

THE CADETS 
STAN WILSON 
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Modern 
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EXCELLOREC MUSIC CO. 


BROADCAST MUSIC, INC. 
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wEW YORK « 
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CKWX’s Elphicke Named 
To All-Canada Post 


F. H. ELPHICKE of CKWX Vancouver, B. C., 
has been appointed assistant general manager 
of All-Canada Mutually Operated Radio Sta- 
tions. The announcement was made by Harold 
Carson of CFAC Calgary, Alta., general man- 
ager of the organization. W. A. Speers, CKRC 
Winnipeg, Man., was appointed to the executive 
committee, whose other members are Guy 
Herbert, All-Canada Radio Facilities Ltd., 
Toronto; Gerry Gaetz, CJCA Edmonton, Alta., 
and A. M. Cairns of CFAC. 


John A. MacLaren, 63, Dies; 
Was Head of MacLaren Adv. 


JOHN A. MacLAREN, 63, president and 
founder of MacLaren Adv. Ltd., Toronto, died 
June 10 at Miami, Fla., while on vacation. Mr. 
MacLaren founded his advertising agency about 
30 years ago. He and the late C. M. Pasmore 
organized the first Saturday night hockey broad- 
cast on a coast-to-coast network. This network 
is still in operation. Following this entry into 
radio, MacLaren Adv. became one of the larg- 
est radio-tv agencies in Canada. 

In 1942, Mr. MacLaren was awarded a silver 
medal for distinguished service to Canadian 
advertising by the Assn. of Canadian Adver- 
tisers. 


Canadian AAB Sets June Meet 


CANADIAN BROADCASTERS from the four 
Atlantic Coast provinces will meet at the Algon- 
quin Hotel, St. Andrews-by-the-Sea, N. B., June 
20-21, Fred Lynds, president of the Atlantic 
Assn. of Broadcasters and owner of CKCW- 
AM-TV Moncton, has announced. 


INTERNATIONAL PEOPLE 


Gordon Ferris, formerly director of advertising 
and public relations, 
Household Finance 
Corp. of Canada, 
named president and 
general manager, 
Radio Representa- 
tives Ltd., Toronto. 


Marcel Dubuc, for- 
mer night editor, 
Broadcast News Ltd., 


._ Toronto, named di- 


rector of French- 
language advertising, 
F. H. Hayhurst Co. 
(adv.), Montreal. 


Leo Trainor and Phil MacKellar, formerly with 
CKLW Windsor, Ont., to announcing staff, 
CKFH Toronto. 


MR. FERRIS 


Aurele Seguin, 51, director of French-language 
network, radio and tv of Canadian Broadcast- 
ing Corp., Montreal, resigned to enter Domini- 
can Monastic Order. 


INTERNATIONAL SHORT 


Jerrold Electronics Corp., Phila,, has donated 
closed-circuit tv teaching method to Israel In- 
stitue of Technology, Haifa, bringing tv to 
Israel for first time. 





—— AWARDS -——————_.. 


CLAIR R. McCOLLOUGH (c), president of 
WGAL Inc. (WGAL-AM-FM-TV Lancaster, 
Pa.), receives an honorary Doctor of Com- 
mercial Science degree from Franklin & 
Marshall College there, at the school’s 
168th annual commencement exercises, 
Dr. William Webster Hall (I), president of 
Franklin & Marshall, presented the degree 
to Mr. McCollough. The college cited Mr. 
McCollough’s 25 years of radio-tv achieve- 
ments as well as his active contribution to 
Pennsylvania charitable and civic affairs. 


AWARD SHORTS 


William J. McKenna, plans board chairman, 
Scheideler, Beck & Werner, N. Y., received 
Rutgers U. Award Medal at alumni reunion. 
Citation noted 25 years of service in alumni and 
university development activities. 


Edward R. Murrow, CBS news commentator, 
and producer Fred W. Friendly awarded plaques 
from National Television Film Council for con- 
tributions to films for tv. 


Irv Kupcinet, conductor, Chicago Story, WBBM- 
TV Chicago and Sun-Times columnist, com- 
mended by Illinois State Legislature for “out- 
standing effort” in his series on juvenile de- 
linquency. 


Paul Coates and his KTTV (TV) Hollywood 
Confidential File received first annual Ephebian 
Award for “contributing most to the service of 
the community” from Ephebian Society. 


George Putnam, KTTV (TV) Hollywood news 
reporter, received his 56th award since joining 
station when honored for service to youth by 
Southern California Chapter, Boys Town 
Alumni Assn. 


Eleanor Hempel, conductor, KTTV (TV) 
Hollywood Little Schoolhouse, received “1955 
Whittier College Alumni Achievement Award. 


Sterling C. Quinlan, ABC vice president i 
charge of o& WBKB (TV) Chicago, presented 
award of merit from Chicago Dental Society for 
Station’s Tv Dental Clinic program. 


Frank Glieber, junior student in radio-tv, School 
of Speech, Northwestern U., Evanston, IIl., pre- 
sented scholarship from WIND Chicago. 


TAPE DUPLICATION 


Unrivalled capacity, fast complete servic 
Multiple destination mailings. Experienced ¢ 


gineers 


Ampex installations assure quo!''y 


RECORDED PUBLICATIONS LABS 
1558-70 Pierce Avenue Camden, N./ 
Cam.: WO3-3000 e¢ Phila.: WA 2-4649 
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fred Robbins, star of CBS Radio’s Disk Derby, 
received U. of Baltimore student council out- 
sanding alumnus award for achievement “in 
the general field of broadcasting.” 


Rdward R. Murrow, CBS news analyst, awarded 
honorary degree of doctor of laws at Mt. Hol- 
College, South Hadley, Mass., commence- 
ment June 5. Honorary degree is Mr. Murrow’s 
sixth. 
NBC-TV’s Howdy Doody and Pinky Lee Show 
drew commendations ffom more than 70% of 
2500 members of General Federation of 
Women’s Clubs, polled in survey on children’s 
ty programimng. Poll concluded “children’s 
programs are improving each year.” 


Dr. Allen B. DuMont, president, Allen B. Du- 
Mont Labs, Clifton, N. J., received honorary 
degree of Doctor of Laws Wednesday at com- 
mencement exercises of Fairleigh Dickinson 
College, Rutherford, N. J. 


WDRC Hartford, Conn., presented certificate 
of appreciation from Connecticut Society for 
Crippled Children “in grateful appreciation of 
your generous participation in the Easter Seal 
appeal.” 


Otter Tail Power Co., Fergus Falls, Minn, pre- 
sented award in Better Copy contest of Public 
Utilities Adv. Assn. for best series of radio 
shows produced during 1954. Agency which 
produces shows is Harold E. Flint & Assoc., 
Fargo, N. D. 


CITATIONS from the President's Commit- 
tee for Employment of the Physically Han- 
dicapped are presented to George T. 
Frechette (r), vice president-general man- 
ager of WSAU-TV Wausau, Wis., and 
L. J. Schultz (I), Rehabilitation Div., State 
Board of Vocational & Adult Education, 
for the station’s 19-week Sunday series, 
Your Rehabilitation Reporter, which Mr. 
Schultz produced in cooperation with the 
station. Presenting the awards is Ben 
Kuechle of Wausau, member of the Presi- 
dent's Committee and chairman of the 
Wisconsin Governor's Committee on Em- 
ployment of the Physically Handicapped. 
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EDUCATION ———— 


Gould Calls for More Tv 
Participation by Clerics 


THERE is room for more participation in tv 
by clergymen, particularly in panel discussion 
shows, Jack Gould, radio-tv critic of the New 
York Times, told a rabbinical group in New 
York. 


Mr. Gould also suggested that more tv 
pickups be made regularly from churches and 
synagogues, and noted that in nighttime tv 
drama, seldom is there cast a role of rabbi or 
pastor who is asked advice—“This situation, 
common in real life, with few exceptions never 
arises on tv.” 


The third annuel Rabbinical Television 
Workshop was planned in cooperation with 
NBC and held jointly by the New York Chap- 
ter of the American Jewish Committee and 
the New York Board of Rabbis. 


The workshop covered phases of tv produc- 


tion with presentations made by Hamilton Shea, 
WRCA-AM-TV New York vice president and 


general manager; V. Peterson, moderator, Au- | 


thor Meets the Critics, tv show; Dr. S. Franklin 


Mack, executive director, Broadcasting & Film | 
Commission, National Council of Churches of | 


Christ in the U. S. A., and Edward Stanley, 
manager of NBC public service programs. 


Indiana First Radio-Tv Grads 


FIRST DEGREES in radio and television to 
be presented by Indiana U. were given at com- 
mencement last Monday to seven seniors. The 
students, four girls and three boys, are the first 
graduates of the university’s department of ra- 
dio and television, which features a complete 
academic program devoted to radio-tv. Before 
the creation of the new department, the univer- 
sity had provided courses in radio and presented 
live tv shows over WITV (TV) Bloomington, 
Ind. 


Course by Closed Circuit 


STEPHENS COLLEGE, Columbia, Mo., is 
preparing a survey course for all freshmen 
which “will concentrate upon major ideas im- 
portant to our civilization” and is to be deliv- 
ered via closed circuit television to about 800 
students at a time. A “master” teacher will give 
two 20-minute tv lectures a week to first-year 
undergraduates meeting in about 50 small 
groups. After the lecture teachers with each 
group will discuss the topic of the day. 


EDUCATION SHORTS 


U. of Pittsburgh is conducting summer tv work- 
shop designed especially for persons in schools 
and colleges and in civic, labor and cultural 


organizations who may be responsible in some | 


way for developing educational tv programs. 
Complete studio equipment will be made avail- 
able for instruction by KDKA-TV Pittsburgh. 
Warren Dana, KDKA-TV director, and William 
S. Tacey, school tv director, will conduct course, 
open to anyone who can meet entrance require- 
ments as either degree or non-degree students. 
WQED (TV), U. of Pittsburgh education outlet, 
has also released audience survey. 


Stanford U., Palo Alto, Calif., is conducting 
summer Radio & Tv Institute June 27-Aug. 3, 
presenting 16 courses on all facets of telecast- 
ing and broadcasting with personnel of KPIX 
(TV) and KNBC San Francisco participat- 
ing. Applications must be made by June 20 
to Prof. Stanley T. Donner, Speech & Drama 
Dept. 
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AT THE ALAMO 


PRESENTATION of Disneyland’s “Davy 
Crockett at the Alamo” film to the Alamo chap- 
ter of the Daughters of the Republic of Texas 
was made by KENS-TV San Antonio. The 
film, presented to the chapter because of its 
being the perpetuator and custodian of the 
Alamo, was made by Al Johnson, general man- 
ager of KENS-TV. The Disney film will be 
used to perpetuate and teach the heroism of 
the men who fought at the Alamo. Also in 
San Antonio, a “Davy Crockett Day” was 
celebrated and Crockett actor Fess Parker ap- 
peared in the city for the opening of the movie, 
“Davy Crockett, King of the Wild Frontier.” 


FATHER’S DAY AT ‘HOME’ 


NBC-TV conducted a two-week promotion 
campaign, “Father’s Day at Home,” during 
which 48 department stores throughout the 
country tied in with the network’s Home pro- 
gram. Under the promotion, devised by Murray 
Heilweil, NBC-TV manager of merchandising, 
and Richard Linkroum, executive producer of 
Home, gift items for fathers from the 48 stores 
were shown on the program, as well as the 
names of the retail establishments. The stores 
were provided special promotion material for 
the project and in turn the stores ran tv, radio 
and newspaper tie-in ads and feature window 
and in-store displays of products. 


SECOND HONEYMOON 


WINNER selected from an audience of women 
celebrating their 10th wedding anniversaries 
this year helped the Mutual-Don Lee Network 
program Queen for a Day mark its 10th an- 
niversary June 13. The “Queen” was given 
an all-expense paid second honeymoon trip to 
Cape Cod, Mass., as one of her prizes. 


KGMB-TV N. Y. LUNCHEON 


ABOUT 150 agency account executives and 
timebuyers and advertiser representatives at- 
tended a luncheon given by KGMB-TV Hono- 
lulu in New York last week and viewed color 
films covering the highlights of market data 
in Hawaii, plus the coverage and programming 
of KGMB-TV. Sales officials of the station 
and of Free & Peters, KGMB-TV representative, 
will visit key agencies and advertisers within the 
next few weeks with a sales presentation out- 
lining the advantages of using the station to 
reach the Hawaiian market. 


CBC INTERVIEWS 


A SERIES of half-hour filmed interviews with 
people famous in a variety of cultural fields has 
been started as a summer program by the Cana- 
dian Broadcasting Corp. for the CBC television 
network. The first program on June 16 fea- 
tured Sir Robert Watson-Watt, British inven- 
tor of radar, now living in Toronto. Other 
interviews by CBC and well-known Canadian 
news people are to be with Carl Sandburg, 
Alistair Cook, Jean Monnet, Edward Steichen, 
Canadian humorist Gregory Clark and Paul- 
Emile Cardinal Leger of Montreal. The inter- 
views, without scripts or rehearsals, are in- 
formal, taking place at the homes of the per- 
sonalities. 


KOA FOOD SHOW 


ONE WAY to promote a food show is to show 
someone on a hunger strike—or so claims KOA 
Denver, which conducted such an event at the 
city’s Paramount Theatre May 19-21. Ellen 
Mater was delivered to the KOA Radio Food 
Show on a stretcher handled by American Am- 
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FOOD FAIR Inc. (supermarket chain) with this contract signing takes sponsorship of 






Monday, Wednesday and Friday Davy Crockett Pioneer Club on WAAM (TV) Baltimore, 
Md. L to r (seated): Allen E. Wolfe, Maryland branch manager of Food Fair Inc.; 
Joseph H. Rash, assistant secretary of Food Fair and director of operations for Maryland; 
Armand Grant, WAAM assistant general manager-director of sales; standing, John 
Dickinson, account executive, Harrington, Righter & Parsons, station representative; Brent 
Gunts, producer of the Davy Crockett package; Herbert B. Cahan, WAAM program 
manager; Ted Newhoff, Newhoff-Blumberg Adv., Baltimore, and Stan Goldstein, Food 


Fair tv and radio director. 





bulance attendants because she was “too weak 
to stand” after a hunger strike. She had 
paraded Denver streets for 10 days prior to the 
show, during which thousands of housewives 
competed for $2,500 worth of free prizes. 
Helpful menu tips were provided by Margaret 
Aubrey, Crosley-Bendix home economist, and 
Elizabeth Anderson, representing Larson Dis- 
tributors, Denver Crosley-Bendix dealers. 


KITE AIRS FROM ENGLAND 


ONE HOUR after Joe Conrad of San Antonio, 
Tex., had won the British Amateur Golf Cham- 
pionship, KITE San Antonio aired a telephone 
recording interview with him. Coit Butler, 
KITE news director, called Mr. Conrad at St. 
Anne’s-on-Sea, England, where the tournament 
was played. Mr. Conrad, defeating England’s 
Alan Slater 3 and 2, was the 10th American 
and first Texan to win the tourney. The station 
says, “Although an hour normally is moving 
pretty slowly for the KITE news staff we're 
still pretty proud of this one considering that 
we had to go overseas for it and grab Conrad 
off the course.” 


‘HITS FOR THE MISSUS’ 


AS A PROMOTION for the new CBS Radio 
program, Woolworth Hour, which bowed 
June 5, WWL New Orleans broadcast four two- 
hour programs from the two largest Woolworth 
five-and-dime stores in the city May 31 through 
June 3. Staged through the coeperation of the 
local Woolworth people, the programs were 
titled Hits for the Missus. The promotion 
proved such a success, WWL says, that starting 
June 10 it began airing the same show every 
Friday at 3:30 p.m. from the stores, alternating 
from one to the other each week. 


MOVIE STORIES ON TV 


NBC-TV Lux Video Theatre, for the summer 
series, will adapt and present stories to be made 


into motion pictures, under an agreement with 
the motion picture companies which own them. 
Scripts also will be used to showcase film con- 
tract players and new talent. The summer 
series starts today (Monday) for 12 weeks with 


the regular winter program format resuming 
Sept. 22. 


KCBQ AT THE BEACH 


REMOTE broadcasts from nearby Mission 
Beach will be broadcast by KCBQ San Diego, 
Calif., during the summer months, with the 
station establishing headquarters in a glassed-in 
booth directly in the line of foot traffic into the 
beach area. KCBQ will broadcast music, news 
and weather reports from the booth, augmented 
by daily interviews and a quiz contest con- 
ducted among beach patrons. 


‘YOUR DAVY CROCKETT STATION’ 


WNAC-TV Boston, which is billing itself as 
“Your Davy Crockett Station,” is now running 
IDs with a Davy Crockett coonskin cap in the 
corner. The station reports many calls and 
letters resulting from the cap. Jordan Marsh 
Co., department store, bought “Son of Davy 
Crockett,” a full-length feature on Children's 
Theatre Saturday mornings on WNAC-TV. 


‘TOP TUNE TIME’ 


MUSIC AND NEWS program directed at high 
school audiences on KBIF Fresno, Calif., Top 
Tune Time, features regular appearances of stu- 
dent body presidents and school newspaper 
editors to report on doings of various Fresno 
area high schools. Disc m.c. Bob Ulrich, be- 
sides playing records requested of his young 
audiences and reporting high school news items 
himself, acts as on-the-air host to visiting 
leaders. 
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mips TO HAWAII 


piRST PLACE winner in a contest staged by 
Jack Murray, Vancouver, Wash., car dealer, for 
a trip to Hawaii was blind Norman Worden of 
portland, Ore. Mr. Murray used a saturation 
campaign on KVAN Vancouver to promote the 
three-week contest. As Mr. Worden has no 
family, he gave his second plane passage to the 
runner-up, Velma Martin, of Vancouver, Wash., 
yho has a son with the Air Force stationed in 
Honolulu. A two-hour remote broadcast from 
Mr. Murray’s car lot marked the award-giving 
ceremonies and all the station’s personalities 
were on the air during that time. 


KYA FOLDER 


KYA San Francisco is distributing the first of its 
coordinated promotion kits in the form of a file 
folder. The folder claims “today KYA ranks 
first in more daytime quarter hours than any 
other San Francisco independent station and can 
rightfully claim to be the ‘personality station’ in 
San Francisco,” which it bills itself as. In 
America’s seventh market, the station says, since 
1951 it has pioneered in the program policy of 
music, news and sports. The folder also cited 
the food advertising dollars spent on KYA. 
Following from KYA will be direct mail bro- 
chures and presentations. 


SMUGGLED FILM ON KCOP (TV) 


FILM footage smuggled out of Soviet Russia 
and Nazi Germany by George Rony, docu- 
mentary motion picture photographer and pro- 
ducer, is the basis of KCOP (TV) Hollywood’s 
Background to Battle series. Included in the 
footage is historical film of the former Russian 
Imperial Family and of the Russian Revolu- 
tion, as well as of major events in European 
history during the past two decades. Mr. Rony 
narrates the series himself. 


SHOE SHINE RAGS 


CKCY Sault Ste. Marie, Ont., new 250 w sta- 
tion on 1400 kc, has distributed shoe shine rags 
with its call letters and the name of its Toronto 
and Montreal representatives, Stephens & Town- 
drow Ltd., to advertisers and agencies in the 
Toronto and Montreal areas. 


CJBQ FORUM 


CIBQ Belleville, Ont., is conducting a series of 
forum programs on questions dealing with hos- 
pital, medical and legal problems. The program 
is aired for half an hour Saturday evenings and 
has listener participation in the form of ques- 
tions put to a panel of experts from the local 
hospital, medical society and legal profession. 


WFAA BROCHURE 


WFAA Dallas, Tex, has distributed an exten- 
sive brochure on the Dallas market and the 
Station’s coverage area. Complete with photo- 
graphs and illustrations, the booklet individually 
lists newly-constructed buildings, department 
and other-type stores, industrial concerns and 
districts, schools, air fields and other cities and 
communities in its area. Market statistics by 
counties are listed. A section on agriculture and 
livestock is included. Figures on population, 
households, buying income, retail sales and auto 
registrations, giving comparisions of 1954 to ’46 
and ’40 also are included in the booklet. 


JIM GIBBONS PARTY 


FOURTH ANNUAL “Jim Gibbons’ School’s 
Out Party” of WMAL-AM-TV Washington was 
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‘Ringer’ 


WAVE-TV Louisville, Ky., literally 


might be called “the station with a sock.” 
According to NBC Spot Sales, which rep- 
resents the station, a crisis developed 
when a middleweight boxer, scheduled 


to make an appearance on WAVE’s To- 
morrow’s Champions program, featuring 
amateur fighters, failed to show up. Frank 
Miller, a prop man at the station, volun- 
teered to take his place in the ring, and 
scored the only knockout of the evening 
—in the first round. 


staged last Friday at the nearby Glen Echo 
Amusement Park, sponsored by the stations and 
the park and featuring the stations’ personality, 
Jim Gibbons. The expected attendance was 15,- 
000. Rides of the amusement park operated 
on a reduced rate and more than 300 prizes 
were awarded to youngsters in games and con- 
tests and as door prizes, besides to the first 100 
arriving showing report cards with a year’s per- 
fect attendance. In addition, competition for 
scholarships to a music school was conducted. 
Prizes were donated by Safeway Stores, one of 
Mr. Gibbons’ tv sponsors. 


WHAI DAIRY MONTH CONTEST 


FOR JUNE, Dairy Month, WHAI Greenfield, 
Mass., sponsored a poster contest for youngs- 
ters. The theme in Franklin County there for 
the month is “Milk is good for you, and it 
tastes good.” The winner of the contest was 
10-year-old Henry Prescott of Northfield, Mass., 
who designed a poster of a bandsman with a 
horn blaring, “For That Extra Umph, Drink 
Milk!” The boy received a cash award and with 
17 other grade school winners was invited to 
WHAI June 1 to tour the station’s new quarters. 


JIM AMECHE ON WNJR 


NEW YORK and New Jersey audiences will 
begin hearing a top west coast personality today 
(Monday) as WNJR Newark, N. J., starts air- 
ing an hour show featuring Jim Ameche. Mr. 
Ameche currently is a personality on KLAC 
Hollywood. His WNJR program, via tape re- 
cording, will be broadcast 7-8 p.m., Monday 
through Saturday. The station also airs tape 
shows of another Hollywood personality and 
one from Atlanta, Ga. The new show on 
WNIJR, which specializes in the Negro market, 
is rhythm and blues. 


| 
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ACTIONS OF FCC 
New Ty Stations .. . 


Wichita, Kan.—Wichita Television Corp. 
granted vhf ch. 3 (60-66 mc); ERP 100 kw visual, 
50 kw aural; antenna height above average ter- 
rain 905 ft., above ground 752 ft. Estimated. con- 
struction cost $460,626.89, first year operating 
cost $371,891.80, revenue $473,845.80. Post office 
address: Suite 520, Fourth National Bank Bldg., 
Wichita. Studio location 1700 E. Douglas Ave., 
Wichita. Transmitter location Hydraulic Ave. & 
Victor St. (rear of studio). Geographic coordi- 
nates 37° 41’ 11° N. Lat., 97° 18’ 58” W. Long. 
Transmitter and antenna RCA. Legal counsel 
Miller & Schroeder, Washington. Consulting en- 
gineer George C. Davis, Washington. Principals 
include Pres. George M. Brown (24.9%), pres- 
ident-genera! manager, Wichita Ice & Cold Store 
Co.; Vice Pres. William J. Moyer (6.8%), former 
Lt. Comdr., U. S. Navy; Sec.-Treas. Daniel M. 
Moyer (1.8%), lawyer; Helen P. Brown (22.6%), 
director and owner of 45% interest in the Crystal 
Ice & Fuel Co., Wichita; Capt. Charles L. Brown 
(10%), U. S. Air Force Reserve on extended ac- 
tive duty. Granted June 8. 

Roseburg, Ore.—South West Oregon Tv Bestg. 
Corp., granted vhf ch. 4 (66-72 mc); ERP 5.3 kw 
visual, 2.6 kw aural; antenna height above 
average terrain 640 ft., above ground 242 ft. 
Estimated construction cost $100,449, first year 
operating cost $48,000, revenue $60,000. Post office 
address 1500 Harvard, Roseburg. Studio and 
transmitter location 2 miles SW from City Center, 
Roseburg. Geographic coordinates 43° 11’ 58” N. 
Lat., 123° 22’ 58” W. Long. Transmitter and an- 
tenna RCA. Legal counsel Loucks, Zias, Young 
& Jansky, Washington. Consulting engineer Al- 
vin H,. Barnard, Eugene, Ore. Principals include 
Eugene Tv Inc. (50%), operator of KVAL-TV 
Eugene; KBES-TV Medford, Ore. (50%); Pres. 
C. H. Fisher; Vice Pres.-Treas. William B. Smul- 
lin, and Sec. Harvey Benson. Granted June 8. 


APPLICATION 


Caguas, Puerto Rico—Supreme Bestg. Co. 
(WJIMR-AM-TV, WRCM (FM) New Orleans, La), 
vhf ch. 11 (198-204 mc); ERP 29.8 kw visual, 17.9 
kw aural; antenna height above average terrain 
1,082 ft., above ground 387 ft. Estimated con- 
struction cost $20,000, first year operating cost 
$120,000, revenue $142,000. Post office address 1500 
Canal St., New Orleans. Studio and transmitter 
location Aguas Buenas Rd., Caguas. Geographic 
coordinates 118° 16’ 10” N. Lat., 66° 05’ 37” W. 
Long. Transmitter and antenna RCA. Legal 
counsel Owens, Levy & Voelker, New Orleans. 
Consulting engineer J. S. Patrick, New Orleans. 
Principals include Pres. Chester F. Owens (96%); 
Vice Pres. Flora Shields Owens (2%), and Sec.- 
Treas. Robert E. Jeffers (2%). Filed June 8. 


Existing Tv Stations .. . 


ACTIONS BY FCC 


KHOL-TV Kearney, Neb.—Bi-States Co, 
granted mod. of CP for ch. 13 to change ERP to 
204 kw visual, 110 kw aural; antenna height 
above average terrain 550 ft. Granted June 10; 
announced June 13. 

KTBC-TV Austin, Tex.—Texas Bestg. Corp. 
granted mod. of CP for ch. 7 to install directional 


THE NEWSWEEKLY OF RADIO AND TELEVISION 
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antenna; antenna height above average terrain 
740 ft. Granted June 10; announced June 13. 

WSAU-TV Wausau, Wis.—Wisconsin Valley Tv 
Corp. granted mod. of CP for ch. 7 to change 
ERP to 99.5 kw visual, 59.6 kw aural; antenna 
height above average terrain 462 ft. Granted 
June 6; announced June 13 


APPLICATIONS 


WTTW (TV) Chicago, Ill.—Chicago Educational 
Tv Assn. seeks mod. of CP for reserved ch. 11 
to change ERP to 55.6 kw visual, 27.8 kw aural; 
transmitter location to Field Bldg., 135 S. LaSalle 
St.; studio location to Museum of Science & In- 
dustry, 57th & Lake Shore Drive. Filed June 9. 

KIMA-TV Yakima, Wash.—Cascade Bestg. Co. 
seeks mod. of CP for ch. 29 to change ERP to 
126 kw visual, 63 kw aural; antenna height above 
average terrain 973 ft. Filed June 9. 


New Am Stations... 


ACTION BY FCC 


Arcadia, Fla.—H. F. McKee tr/as Arcadia Punta 
Gorda Bestg. Co., granted 1480 kc, 1 kw daytime. 
Post office address Shelbyville, Tenn. Estimated 
construction cost $17,000, first year operating 
cost $19,500, revenue $25,500. Mr. McKee is motel 
and clothing store owner. Granted June 8. 

Brookhaven, Miss.—W. M. Jones & Laura Jane 
Huff d/b as Rural Bestg. Co., granted 1570 kc, 
500 w daytime. Post office address “% W. M. Jones 
P. O. Box 644, Brookhaven. Estimated construc- 
tion cost $18,513, first year operating cost $18,250, 
revenue $30,000. Principals in partnership include 

. M. Jones (45%), assistant general manager 
WJMB Brookhaven, and Laura J. Huff (55%), 
partner in local specialty shop. Granted June 8. 

Amory, Miss.—Charles C. Boren Jr. granted 
1580 kc, 250 w daytime. Post office address Ve- 
rona, Miss. Station will use facilities of former 
—"s there, owned by Mr. Boren. Granted 

une 8. 

Lynchburg, Va.—Harry A. Epperson Sr. granted 
1050 kc, 1 kw daytime. Post office address Ararat, 
Va. Estimated construction cost $27,246, first year 
operating cost $47,000, revenue $57,500. Mr. Ep- 
person is on sales staff of his son’s station WPAQ 
Mt. Airy, N. C. Granted June 8. 

Moses Lake, Wash.—Robert S. McCaw d/b as 
Central Basin Bestg. Co. granted 1260 kc, 1 kw 
daytime. Post office address 6533 57th Ave., S., 
Seattle, Wash. Estimated construction cost $15,- 
284, first year operating cost $42,000, revenue 
$50,000. Mr. McCaw is owner of ch. 23 KRSM 
(TV) Yakima, Wash., and 143 owner KYAK 
Yakima and KALE-AM-FM Richland, Wash. 
Granted June 8. 


APPLICATIONS 


Denver, Colo.—Evert A. Bancker Jr., 1390 kc, 
1 kw daytime. Post office address 262 Fillmore 
St., Denver. Estimated construction cost $9,064.66, 
first year operating cost $16,650, revenue $26,200. 
Mr. Bancker is record retailer and sole owner 
KFML (FM) Denver. Filed June 10. 

De Funiak Springs, Fla.—Clayton W. Mapoles 
d/b as Walton Bestg. Co., 1430 kc, 1 kw daytime. 
Post office address Milton, Fla. Estimated ,con- 
struction cost $18,200, first year operating cost 
$30,000, revenue $36,000. Mr. Mapoles is owner 
WEBY Milton, Fla. Filed June 10. 

Palatka, Fla.—Raymac Inc. 800 kc, 1 kw day- 
time. Post office address % Carmen Macri, 261 
Glynles Rd., Jacksonville, Fla. Estimated con- 
struction cost $25,982, first year operating cost 
$32,400, revenue $55,200. Principal: Pres.-Treas. 
Carmen Macri (100%), stockholder-general man- 
ager WOBS Jacksonville; sec.-treas. stockholder 
WABR Winter Park, and stockholder WMIE 
Miami, all Florida. Filed May 23. 

Sylvania, Ga.—Robert H. Thompson Sr. d/b as 
Sylvania Bestg. Co., 1490 ke, 250 w unlimited. 
Post office address P. O. Box 146 Statesboro, Ga., 


Station Authorizations, Applications 


(As Compiled by B® T) 
June 9 through June 15 


Includes data on new stations, changes in existing stations, ownership changes, hearing 
cases, rules & standards changes and routine roundup. 


Abbreviations: 


CP—construction permit. DA—directional an- 
tenna. ERP—effective radiated power. STIL— 
studio-transmitter link, synch. amp.—synchro- 
nous amplifier. vhf—very high frequency. uhf— 
ultra high frequency. ant.—antenna. aur.—aural. 
vis. — visual, kw — kilowatts. w— watts. mc— 


FCC Commercial Station Authorizations 


As of May 31, 1955 * 


FM 
Licensed (all on air) 
CPs on air 18 
CPs not on air 12 
Total on air 
Total authorized 
Applications in hearing 
New station requests 
New station bids in hearing 
Facilities change requests 
Total applications pending 
Licenses deleted in May 
CPs deleted in May 


* Does not include noncommercial educational 


fm and tv stations. 


+ Authorized to operate commercially, but sta- 
tion may not yet be on air. 
a = * 

Am and Fm Summary Through June 15 
Appis. In 
Pend- Hear- 
ing ing 
2,716 118 238 66 

521 31 4 0 


On 

Air Licensed CPs 
2,730 

540 


Estimated construction cost $12,769, first year 
operating cost $26,000, revenue $36,000. Mr. 
—— is owner WWNS Statesboro. Filed 
une 10. 


Orange, Miss.—James W. Miller, 1390 kc, 1 kw 
daytime. Post office address Blanchard Blidg., 
Southbridge, Mass. Estimated construction cost 
$18,081, first year operating cost $30,000, revenue 
$45,000. Mr. Miller is president-treasurer, 98% 
stockholder, Tele-Pool Corp. (adv. agency), 
Southbridge and president (50%) WESO South- 
bridge. Filed June 13. 


St. Joseph, Mich.—Lake Bestrs., 1400 kc, 250 w 
unlimited. Post office address Hotel Whitcomb, 
St. Joseph, Mich. Estimated construction cost 
$22,071.62, first year operating cost $57,264.48, rev- 
enue $79,740. Principals include Pres. Maurice G. 
Humphrey (143), insurance; Vice Pres. Carl L. 
Benson (15), photo engraver, and Sec.-Treas. 
Richard W. Lee (45), announcer WHFB Benton 
Harbor, Mich. Filed June 10. 


Coldwater, Mich.—James B. Luck, Gilbert N. 
Ketcham d/b as Cass County Bestg. Co., 1440 kc, 
500 w daytime. Post office address 75 Church St., 
Coldwater. Estimated construction cost $9,500. 


’ , 


first year operating cost $48,000, revenue $60,000. 


Radio Station and Newspaper 
Appraisals 


Tax, estate and many other personal problems create the need for an 
independent appraisal. Extensive experience and a national organiza- 
tion enable Blackburn-Hamilton Company to make accurate, authori- 
tative appraisals in minimum time. 


Appraisals e Negotiations e Financing 


BLACKBURN - HAMILTON COMPANY 
RADIO-TV-NEWSPAPER BROKERS 


WASHINGTON, D. C. 


James W. Blackburn 
Clifford Marshall 


Washington Bldg. 
Sterling 3-4341-2 


4 
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CHICAGO 
Ray V. Hamilton 
Phil Jackson 
Tribune Tower 
Delaware 7-2755-6 


SAN FRANCISCO 
William T. Stubblefield 


111 Sutter St. 
Exbrook 2-5671-2 


megacycles. D—day. N—night. LS—local sm. 
set. mod.— modification. trans. — transmitter 
unl.— unlimited hours. ke —kilocycles, ssa. 
special service authorization. STA—special tem. 
porary authorization. (FCC file and h 
docket numbers given in parentheses.) 


Television Station Grants and Applications 
Since April 14, 1952 


Grants Since July 11, 1952: 


vhf uhf 
Commercial 286 322 


Noncom. Educational 17 18 


Total Operating Stations in U. S.: 


vhf uhf Total 
Commercial on air 312 45 
Noncom, Educ. on air 10 13 


Applications Filed Since April 14, 1952: 
New Amend. vhf uhf Tota 


Commercial 966 337 745 SAO 1236 
Noncom. Educ. 58 3% 2 


Total 1,024 337 775 «(568 1344 


2144 CPs (30 vhf, 114 uhf) have been deleted. 
*One applicant did not specify channel. 

* Includes 35 already granted. 

*Includes 643 already granted. 


Messrs. Ketcham and Luck each own negative 
control. Mr. Ketcham is commercial manager at 
WTVB-AM-FM Coldwater, Mich. Mr. Luck is 

of WTVB-AM-FM. Filed 
June 10. 


Dexter, Mo.—Jerome B. Zimmer, Lionel D. 
Speidel d/b as Dexter Bestg. Co., 1590 kc, 1 kw 
daytime. Post office address Box 66, Cape Gi- 
rardeau, Mo. Estimated construction cost $15,300.- 
51, first year operating cost $42,000, revenue 
$48,000. Messrs. Zimmer and Speidel, in general 
partnership, each own negative control. They are 
ss in radio-tv sales, service firm. Filed 

une 8. 

Las Cruces, N. M.—Taylor Enterprises Inc., 570 
ke, 1 kw daytime. Post office address P. O. Box 
525, Roswell, N. M. Estimated construction cost 
$24,699.23, first year operating cost $48,000, rev- 
enue $60,000. Principals include Pres.-Treas. Wil- 
liam C. Taylor (50%), 50% owner KBIM Roswell, 
N. M., and variety store manager; Vice Pres. 
Gene Reischman (20%), 27.3% owner KBIM, 
bakery and other business interests; Sec. Homer 
Glover (15%), 5.7% owner KBIM, meat packing, 
farming, office supply interest, and J. Raymond 
Harris (15%), 5.7% owner KBIM, meat packing, 
livestock interests. Filed June 8. 

Rutherfordton, N. C.—J. S. Meadows, Robert RB. 
Hilker d/b as Rutherford Bestg. Co., 1320 kc, 500 
w daytime. Post office address 612 Dartmouth 
Drive, Gastonia, N. C. Estimated construction 
cost $9,954.85, first year operating cost $28,500, 
revenue $37,500. Messrs. Meadows and Hilker, in 
general partnership, each own negative control. 
Mr. Meadows is food store owner. Mr. Hilker is 
general manager-26% owner WCGC Belmont, 
N. C. Filed June 8. 

Lorain, Ohio—Sanford A. Schafitz, 1380 kc, 500 
w daytime. Post office address Box 150, Farrell, 
Pa. Estimated construction cost $11,650, first year 
operating cost $36,000, revenue $40,000. Mr. Scha- 
fitz is owner WFAR Farrell, Pa. Filed June 14. 

Batesburg, S. C.—James Olin Tice Jr., 1410 ke, 1 
kw daytime. Post office address 30 E. 8ist St. 
New York, N. Y. Estimated construction cost 
$13,538.98, first year operating cost $34,000, rev- 
enue $42,000. Mr. Tice, CBS announcer, is pres 
dent-director, 13 owner WMYB Myrtle Beach, 
S. C., and president-part owner WJOT Lake City, 
S. C. Filed June 10. 

Grand Prairie, Tex.—Bernice Schwartz, RB. M. 
Hetherington d/b as Grand Prairie Bestg. C0 
730 ke, 250 w daytime. Post office add = 
Tulip, Webster Groves, Mo. Estimated constru 
tion cost $25,795.77, first year operating co 
$72,000, revenue $84,000. Principals are d 
Schwartz (49%), 49% owner KATZ St. Louis, = 
Mr. Hetherington (51%), KATZ commercial ma’ 
ager. Filed June 8. P ke, 1 

Salt Lake City, Utah—Dale R. Curtis, 990 Ke, 


(Continued on page 111) 
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pI G St, N. W. 


INSKY & BAILEY INC. 










ive Offices 
De Sales St., N. W. ME. 8-5411 


ond Laboratories 

1339 Wisconsin Ave., N. W. 
S €. ADams 4-2414 

A AFCCE * 


tial Radio Equip. Co. 
L. Dillard, Gen. Mgr. 
BNATIONAL BLDG. DI. 7-1319 
WASHINGTON, D. C. 
0, BOX 7037 JACKSON 5302 


KANSAS CITY, MO. 
Member AFCCE * 


nk H. Mcintosh & Assocs. 
{ONSULTING RADIO ENGINEERS 
1216 WYATT BLDG. 
WASHINGTON, D. C. 
Metropolitan 8-4477 
Member AFCCE * 


KEAR & KENNEDY 
2 lth St, N. W. Hudson 3-9000 
WASHINGTON 6, D. C. 
Member AFCCE * 


LYNNE C. SMEBY 
"Negistered Professional Engineer” 
EX 3-8073 
WASHINGTON 5, D. C. 


ROBERT L. HAMMETT 
CONSULTING RADIO ENGINEER 


821 MARKET STREET 
SAN FRANCISCO 3, CALIFORNIA 


SUTTER 1-7545 


1.6. ROUNTREE, JR. 
4515 Prentice Street 


EMerson 3266 
Dallas 6, Texas 


COMMERCIAL RADIO 


ITORING COMPANY 
FREQUENCY MEASUREMENT 



















Kansas City, Mo. 
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JAMES C. McNARY 
Consulting Engineer 
National Press Bldg., Wash. 4, D. C. 
Telephone District 7-1205 

Member AFCCE * 


A. D. RING & ASSOCIATES 


30 Years’ Experience in Radio 
Engineering 
Pennsylvania Bldg. Republic 7-2347 
WASHINGTON 4, D. C. 
Member AFCCE * 


RUSSELL P. 


711 14th St., N. W. Sheraton Bidg. 
Washington 5, D. C. REpublic 7-3984 


Member AFCCE * 


MAY 


A. EARL CULLUM, JR. 
CONSULTING RADIO ENGINEERS 
HIGHLAND PARK VILLAGE 
DALLAS 5, TEXAS 


JUSTIN 6108 
Member AFCCE * 


GEO. P. ADAIR ENG. CO. 
Consulting Engineers 
Radio-Television 
Communteations-Biestrentes 
1610 Eye St., N.W., Washington 6, D. C. 
Executive 3-1230 Executive 3-5851 
Member AFCCE®* 





JOHN B. HEFFELFINGER 


815 E. 83rd St. Hiland 7010 


KANSAS CITY, MISSOURI 


VIR N. JAMES 


SPECIALTY 
Directional Antenna Proofs 
Mountain and Plain Terrain 
3955 S. Broadway Sunset 9-9182 
Denver, Colorado 





CAPITOL RADIO 
ENGINEERING INSTITUTE 


Accredited Technical Institute Curricula 
3224 16th St., N.W., Wash. 10, D. C. 
Practical Broadcast, TV, Electronics en- 
gineering home study and residence 
courses. Write For Free Catalog, specify 

course. 



















PROFESSIONAL CARDS 


—Established 1926— 
PAUL GODLEY CO. 


Upper Montclair, N. J. MO. 3-3000 
Laboratories Great Notch, N. J. 
Member AFCCE * 


GAUTNEY & JONES 
CONSULTING RADIO ENGINEERS 
1052 Warner Bldg. National 8-7757 
Washington 4, D. C. 
Member AFCCE * 


WELDON & CARR 
Consulting 
Radio & Television 


Engineers 
Washington 6, D. C. Dallas, Texas 
1001 Conn. Ave. 4212 S. Buckner Blvd. 
Member AFCCE 


GUY C. HUTCHESON 


P. O. Box 32 AR, 4-8721 
1100 W. Abram 
ARLINGTON, TEXAS 


WALTER F. KEAN 
AM-TV BROADCAST ALLOCATION 
FCC & FIELD ENGINEERING 
1 Riverside Road—Riverside 7-2153 
Riverside, Ill. 

(A Chicago suburb) 





Vandivere, 
Cohen & Wearn 


Consulting Electronic Engineers 
612 Evans Bldg. NA. 8-2698 


1420 New York Ave., N. W. 
Washington 5, D. C. 


JOHN H. MULLANEY 
Consulting Radio Engineers 


2000 P St., N. W. 
Washington 6, D. C. 


Adams 4-6393 


COLLECTORS ADJUSTORS 


For the Industry 
Collections Coast to Coast 
TV—Radio—Film and Media 
Accounts Receivable 
No Collection—No Commissions 
STANDARD ACTUARIAL WARRANTY CO. 


220 West 42nd St., N. Y. 36, N. Y. 
LO 5-5990 








501-514 Munsey Bldg. STerling 3-0111 













GEORGE C. DAVIS 


Washington 4, D. C. 
Member AFCCE* 


Craven, Lohnes & Culver 
MUNSEY BUILDING DISTRICT 7-8215 


WASHINGTON 4, D. C. 
Member AFCCE * 


PAGE, CREUTZ, 
GARRISON & WALDSCHMITT 


CONSULTING ENGINEERS 


710 14th St., N. W. Executive 3-5670 
Washington 5, D. C. 
Member AFCCE * 


ROBERT M. SILLIMAN 
John A. Moffet—Associate 
1405 G St., N. W. 
Republic 7-6646 


Washington 5, D. C. 
Member AFCCE * 


WILLIAM E. BENNS, JR. 
Consulting Radio Engineer 
3738 Kanawha St., N. W., Wash., D. C. 
Phone EMerson 2-8071 
Box 2468, Birmingham, Ala. 


Phone 6-2924 
Member AFCCE * 


CARL E. SMITH 
CONSULTING RADIO ENGINEERS 
4900 Euclid Avenue 
Cleveland 3, Ohio 


HEnderson 2-3177 
Member AFCCE ® 
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Deadline: 
preceding publication date. 


$2.00 minimum. 





RADIO 
Help Wanted 


Managerial 











General manager, must be successful sales man- 
ager. Young, aggressive, anxious for promotion 
similar position, Metropolitan market. East. Un- 
usual opportunity. Box 650A, BeT. 


Manager-salesman—1000 watt daytime independ- 
ent. Progressive southern city of 21,000. Jewish 
faith desired. Send full particulars—photo, first 
letter. Box 665A, BeT. 








Two openings in Michigan. Commercial manager 
for new local fulltime station, excellent college 
community, chance to grow with new station. 
Salesman established regional, good account list, 
draw, new car furnished every year by station. 
Box 749A, BeT. 


General sales manager . . . midwest radio and 
television station, NBC-ABC affiliated .. . vhf. 
Interested only in top executive with successful 
organizational and personal sales experience... 
$15,000 to $20,000 and stock options. Write com- 
plete resume. Box 753A, BeT. 





If you are experienced in selling radio time, suc- 
cessfully and have executive ability you may 
qualify as our commercial manager. Attractive 
earnings to right man. Fulltime regional, near 
Chicago with excellent business and expanding 
market. Wire or write Box 862A, BeT. 





Manager—sales, small salary but big profit shar- 
ing for producer. Washington suburban station. 
Box 831A, BeT. 





General manager—salesman—for new 1000 watt, 
daytime indie, Clarksdale, Mississippi. Prefer 
young, ambitious former commercial manager 
that is sales-minded and cost-conscious. If past 
record can stand acid test, I'll share the wealth. 
Announcing not necessary. Apply in own hand- 
writing, qualifications, experience, references— 
send photo. John M. McLendon, Box 3127, 
Jackson, Miss. 





Salesmen 


Wanted: Man or woman salesman. $50 a week, 
plus 25% commission. Box 176A, BeT. 


Immediate opening experienced radio time sales- 
man for top rated NBC station. Guarantee 
against 15% commission. Unlimited earning pos- 
sibilities. Send experience, history and photo to 
Box 778A, BeT. 


IN PUEBLO... 


Just like many, many other areas, wise 
TV broadcasters, interested in well- 
screened and highly trained personnel, 
have turned to Northwest Radio & TV 
School graduates. Why don’t YOU start 
using our FREE Radio-TV personnel serv- 
ice? Save TIME and MONEY! Our 
graduates are well qualified and profes- 
sionally trained in our studios using 
standard commercial equipment. We 
screen them ... train them ... refer them 
to you with complete details, as they fit 
your specific needs. Let us help you with 
your personnel needs. We assure you of 
prompt, personal attention. Write or call 
COLLECT, John Birrel, Placement Di- 
rector... 


NORTHWEST RADIO & TELEVISION SCHOOL 
1221 WH. W. 21st Ave., Portland $, Oregon 


with schools in 
BOLLYWOOD vx CHICAGS x WASHINGTON, D. 0.x PORTLAND 
















































































































CLASSIFIED ADVERTISEMENTS 
Payable in advance. Checks and money orders only. 
Undisplayed—Monday preceding publication date. Display—Tuesday 


Situations Wanted 20¢ per word—$2.00 minimum @ Help Wanted 25¢ per word— 


All other classifications 30¢ per word—$4.00 minimum ® Display ads $15.00 per inch 
No charge for blind box number. 
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Apr.icants: If transcriptions or bulk packages submitted 
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RADIO 
“ Help Wanted 


Salesmen 











Immediate opening for aggressive non-high pres- 
sure salesman for 1 kw radio station in southern 
California’s third largest market. Substantial 
guarantee with high commissions. Send photo, 
background and references to Box 808A, BeT. 


Once in a lifetime opportunity. One of America’s 
largest metropolitan markets. Future executive 
position. Financial arrangement commensurate 
eg ability. Send complete details. Box 810A, 


Salesman, $85 weekly plus override; must know 
programming and writing. Box 834A, BeT. 


Major market network station desires service 
of a young retail radio salesman with minimum 
of three years successful experience. Prefer uni- 
versity or business school graduate with midwest 
background and some education in journalism 
and advertising. Position should enable success- 
ful applicant to earn $8,500 to $12,000 on commis- 
sion basis, with guaranteed drawing account for 
year’s trial period. Tell us all about yourself, 
family, education, experience, etc., and send 
photo and references. Box 850A, BeT. 


Thorough, mature salesman, management experi- 
ence, wants commission job where work pays off. 
Medium northern market. Box 860A, BeT. 


Sales accounting supervisor. To work in station’s 
business office. Supervise all billing for radio 
and tv. Experienced man only. Send resume, 
experience, all personal information, first letter 
to Royce Nation, Business Manager, KOA, Inc., 
Denver, Colorado. 


Aggressive, experienced radio salesman, Salary 
and commission, plus share net profits. Sports- 


man’s paradise. Tv closed circuit. Airmail or 
phone KPRK, Livingston, Montana. 
Experienced salesman. 15% commission. Im- 


mediate list of excellent active accounts. Ideal 
working conditions. Chance for advancement in 
broadcasting. Send full details to Wayne Wright, 
WBCK, Battle Creek, Michigan. 


Announcers 


We’re a small friendly station in small commu- 
nity but sound better than most larger stations. 
We need an announcer with experience, intel- 
ligence and ability. No place for beginners. 
We're fussy. $75 up. Paid vacations. Send tape. 
Full details. Box 693A, BeT. 


Immediate opening for personality-plus, versatile, 
+ DJ in south Geor market. Box 


Experienced announcer operator for night shift. 
$75.00 on 40 hours. Immediate opening. Rush 
tape, photo and resume. Box 800A, BeT. 





Metropolitan Chicago station. Some experience 
required. Send tape; complete information; sal- 
ory, ‘; : [mene for fifty hours per week. Box 


Versatile announcer, good character, family man, 
permanent. Living conditions and Bey good. 
=pneen regional network station. x 826A, 
Experienced announcer. Network station. Con- 
tact Dr. F. P. Cerniglia, KLIC Monroe, Louisiana. 
Good voice—first phone am-tv combo. Oppor- 
tunity to learn phases radio-tv operations. 


Send audition tape, particulars, KREM-TV, 
Spokane, Wash. 





Good morning DJ, first phone—combo operation 
—experienced, permanent. $2.3142 hour. Send 
tape—experience. All tapes returned. KSPO, 


Spokane, Washington. 





Announcer—copywriter—opening now. Contact 
Tom Leighton, WIPS Ticonderoga, N. Y. 





Experienced morning man. Pop and country 
music. Must have friendly sales delivery. Send 
tape, photo: Clyde Wiseman, WOKZ, Alton, Ill. 





RADIO 
Help Wanted—(Cont’d) 











Technical 










Engineer—chief an Wash ton ale 

—chief announcer, Washingto burban 

oom State experience, salary, ete. Bow 868A, 
eli. 









a a Ra a ea 
Chief engineer-announcer—Capable of building 
new 1000 watt, daytime indie at Clarksdale, Mis, 
sissippi. Emphasis on technical . . . voice 
ondary. — Fs a = me perience, refer. 
ences .. . sen oto. John M. McLe 

3127, Jackson, Mississippi. ndon, Baz 










Production-Programming, Others 


-———_— 
Wanted: Experienced continuity writer, 
fulltime midwest ABC outlet in Wisconsin “ag 


of 42,000 population. State salary desired. Apply 
Box 760A, BeT. ond = 

















Midwest college wants versatile producer-writer. ; 
announcer with considerable experience in radio = 
and television, permanent. 11 months, $5,409, Bf strong 
Bachelor Degree required, Masters preferred. & terest— 
Personal interview necessary. Box 776A, BrT, even 0! 
potentiz 
Promotion-publicity. Experienced in audi 

building and sales promotion for radio and ty. eon 
Must have successful background in similar ca- Hes 18 
pacity.. Newspaper layout experience helpful, == 
Give full particulars, including salary expected, oul 
when available, in first letter. Box 864A, BrT, ee 
Tape, 
Journalist-announcer, well educated, wanting §—— 
permanent position in few weeks to be news Annow 
editor. Willing, able to pitch in and produce out. —& suth. 

standing news coverage on CBS 5000 watt station, [ »7- 

Airmail audition, picture, full particulars, KSPR, pe aa 
Casper, Wyoming. ost 
é land ¢ 

Experienced continuity writer. Resume, refer- BT. 
ences first line. Good working conditions. WBCK, — 
Battle Creek, Michigan. Staff 
matur 
Have opening for experienced combination writer asen 
and announcer. Must be able to supervise copy First 
department. $66 for 50 hours, more if better than broad 
average. Contact C. Leslie Golliday, Radio Sta- prese 
tion WEPM Martinsburg, W. Va. Midw 
Staff 

Situations Wanted — 

BT, 



















grammed radio. Five years sales manager. De- 

sire exceptional, permanent ae 3 Box 
: : 

Sales, continuity, news, 20 years radio experience. 


Prefer small one-station town in Thinois, Mit 
souri, Kansas, Indiana or Ohio. Box 867A, B*4 
A AS LORNA S RIOT 


Managerial Ann 
Ae, | 
Manager: 10 years experience all phases. Heavy inc 
on sales and programming. Presently program you? 
director, sales coordinator. Network and inde- pe ait 
pendent experience. 36, family, west preferred. Ann 
References on request. Box 805A, BeT. Mid 

BT, 
General manager . . . 20 years experience... Exp 
all phases . . . reliable, capable, efficient. seek 
references. Tv experience. Box 843A, BeT. ian 
Successful manager—many years thoro expefi- Wal 
ence. Mature, hard worker, strong sales Pp me, 
Low cost operation. Small or medium market. for 
Can build from CP. Prefer southern states. Box mal 
859A, BeT. p> 

Ani 

ext 
Manager—top record in management, sales and - 
engineering. Experienced in small market opet- An 
ation. Young, energetic and reliable. Box wr 
BeT. Bo 

N 
Sales manager—hot rock who can sell. Wonder- ~ 
ful cuportunity. Small southern market. In 
Na i a x 
Sales manager with exceptional record of per ny 
sonal sales and management wants challenge 40 
with good station in good market. Well rounded : 
20 year production record. Desire long haul with m 
am station, any location. Prefer salary-percem P. 
arrangement. Top references. P. O. Box e 
Phoenix, Arizona. 8: 
Abe a See a 

Salesmen : 
FP t 
Salesman or commercial manager-am-tv. ae ; 
lent sales record with metropolitan station. ter ‘ 
fer east or northwest. Married. Want grea } 
opportunity. Box 832A, BeT. \ 

1 
Positive thinking salesman to sell positive-pro 
( 
( 
| 

















| ket. 
ites. Box 


-y and 
cet oper- 
ox 863A, 





Wonder- 
et, Box 


of per- 
hallenge 
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ox 40H 
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RADIO 
Situations Wanted—(Cont’d) 


Announcers 












rienced announcer desires position 
Main ork State, New England. Box 728A, BeT. 


3 r—top play-by-play announcer. Avail- 
oe) two weeks notice. Will travel. First 


pone. Box 735A, BeT. 


jaf announcer. Sports preferred. Experienced. 
wil travel. Box 745A, BeT. 


cer—DJ; cultured voice, prefer semi and 
» over three years experience; studying 
engineering through correspondence. Married; 
veteran; minimum $75. Box 748A, BeT. 


etropolitan area staff announcer—sober, re- 
jable, family, interested permanent position, 
iendly community. No early morning or per- 
gnality deals. Tape—interview on request. Box 
iA, BeT. 


————— $5 — — 
amouncer—disc jockey, strong news, excellent 
commercials, veteran with third ticket, will 
travel—tape and resume. Box 777A, BeT. 






































news—excellent commercials—sports in- 
terest—selling experience—will travel anywhere, 
wen out of the country. Recent grad.—have 
potential, prefer small station. Box 779A, BeT. 








pt a TE 
fardworking, all around staff announcer, can 
any type DJ show. Experience limited. 
Box 790A, BeT. 


Announcer, strong, DJ, go anywhere, eager to 
please. Steady, dependable. Available now. 
Tape, resume on request. Box 790A, BeT. 


a 








Announcer: All phases staff announcing. Prefer 
suth. Employed, references. Reply Box 804A, 
BT. 





first phone combo—4 years experience. Respon- 
sble, married, veteran, 29. Southern New Eng- 
land desired. Permanent, right offer. Box 814A, 
BT. 





Staff announcer, good commercials, DJ, news, 
mature, modest attitude. Will relocate. Tape, 
photo, resume. Box 816A, BeT. 


First class engineer-announcer. Seven years in 
broadcasting field. Highest recommendations, 
present employer. Available in three weeks. 
Midwest. Presently chief. Box 833A, BeT. 


Staff announcer, news, sports, DJ, commercials, 
control board, third ticket. Married veteran, will 
eae Tape, resume on request. Box 836A, 





Announcing experience two years including in- 
dependent and 5kw net. Currently PD making 
$105 weekly, but desire larger operation. Must be 
in college area. Have first phone. What have 
you? Box 838A, BeT. 


Announcer. Experienced, dependable and sober. 
werent preferred. First class license. Box 839A, 








Experienced announcer. Presently employed, 
seeks larger market. Staff and DJ.. Available 
immediately. Box 842A, BeT. 





Want a real money maker in negro radio—try 
me, good references—will travel within 300 miles 
for live audition. Summer replacement or per- 
manent. Box 847A, BeT. 





Announcer, Negro, real cool disc jockey, some 
experience, tape available. Box 848A, BeT. 


Announcer-newsman, DJ, sportscaster, copy- 
, Urerate console. Tape, photo available. 


| 


No folderol, just good announcer. 26 years old 
eran. 115 years experience plus school. Prefer 
Ndiana, Ohio, Illinois. Box 855A, BeT. 


Recent schoot news, disc jockey, interviews. 
job. Bos S504 ore wants career... nota 





Hardworking, dependable announcer wants per- 
eanent position in Florida or Gulf. Seven years’ 
—, music, news, sports, play-by-play, 
S8A nity. Tape, resume, references, photo. Box 


» BT. 





oe announcer, Married. Recent broadcasting 
t 0ol graduate. Friendly, mature delivery. Will 
avel. Available immediately. Box B74A, BeT. 


ature responsible radio-tv staff. Experienced 

yi musical background, commer- 
. ¢ continuity. 4 : ‘ 
Vel. Box 871A, BT. ¥ acne, sae pe 


qnnouncer. DJ—news—control board. Hard work- 
» ager to please—sober—dependable .. . w 


80 anywhere. Light 
request. Bos 1 ; peas, resume on 





RADIO 
Situations Wanted—(Cont’d) 


Staff, singer. Strong news, commercials. Write 
copy, do DJ. Third phone. Recent radio school 
graduate. Married, will travel. Tony Lamont, 
1153-70 Street, Brooklyn, New York. 


Radio school graduate, strong on news and com- 
mercials, play-by-play. Will travel. Michele 
Lepre, 760 William Street, Harrison, New Jersey. 


Experienced, deejay—announcer, married, avail- 


able July 4th. Hal Masters, 
North Carolina. Phone 6911. 


WLSE, Wallace, 


Announcer, news, DJ. Tape, resume available. 
Ohio-Pennsylvania preferred. Jerry Peterson, 
1515 Monroe, Chicago, Il. 


Top morning man, salesman, dozen years radio— 
telephone 705-W, Morganton, North Carolina. 
Available now. 


Technical 


Chief engineer-program director. First class 
ticket. Thoroughly experienced both. Can do 
ar see copy. Southern stations only. Box 


Engineer, first phone. Fully experienced in 
1 a remotes, directional operation. Box 


Enginecr, first phone desires position. Experienced 
selling—go anywhere. Box 785A, BeT. 


Chief engineer, one year broadcast experience, 
construction, maintenance, remotes. Ten years 
radio-television servicing, wants change, middle 
aone. prefer Florida, consider others. Box 793A, 


Engineer, first phone, 2 years experience, mar- 
ried, 32, will relocate. Box 809A, BeT. 


Maintenance and operations engineer—experi- 
enced, mature, married—desires relocate as chief. 
Other position considered. No announcing. 
Available soon—want contacts for July. Inter- 
ested midwest and south generally. Box 811A, 


BT 


Present chief kw directional. Experienced am, 
fm. Desire position with future. Southeast pre- 
ferred. Box 817A, BeT. 


First phone combo, presently chief. Management 
satisfied with my work but I’m not. Need ex- 
perience under good engineer. Box 819A, BeT. 


Engineer, 1st phone, am-fm-tv, experienced, will 
a Florida or east coast. Write Box 





Engineer, first phone. 7 years am, fm experience. 
Wants metropolitan area am or switch to tv. 
Permanent only. Box 835A, BeT. 





Engineer—mature, married. Long experience am 
and high power fm. Want chief or staff. Inter- 
ested Carolina Piedmont—but will consider any. 
Box 840A, BeT. 


First phone, amateur licensee, two years experi- 
ence, control board operator, remotes, married, 
diplomas from two radio schools, attended Port 
Authur College. Non-drinker. Transportation, 
work anywhere. Available now, air experience. 
Age 29. Box 841A, BeT. 





RADIO 
Situations Wanted—(Cont’d) 


Engineer or combo, Ist class phone, RCA grad- 


uate. Some experience 5 kw, desires permanent 
position. Box 873A, BeT. 


Chief engineer—good practical experience. Con- 
struction - maintenance - directionals—measure- 
ments and remote control. Box 866A, BeT. 


Chief engineer—some announcing—desires only 
permanent position in southern station. All re- 
plies strictly confidential. Box 879A, BeT. 


Engineer, first class, single. sober, age 47, life- 
timer experience, 250 to 50,000 watts, available for 
transmitter operation, vacation fill or where 
some maintenance initiative is needed. Wallace 
V. Rockefeller, Wood River, Nebraska. 


Ist class engineer, presently chief, anywhere if 
permanent, references. Raymond Skinner, 506 
South Court Street, Sparta, Wisconsin. 


Production-Programming, Others 


Newscaster—three years experience. Four years 
experience as network newsroom writer. Seeks 
return to broadcasting. State Peabody award 
winner. Journalism graduate. Married. Box 
762A, BeT. 


Script and copywriter, editor. Many years in 
radio, several tv. Full or part time. Prefer New 
York area. Box 812A, BeT. 


Copywriter, male, 39, ten years experience radio 
writing. Presently employed. Seek better edu- 
cational opportunity for two children. Interested 
offer established agency or station copy and pro- 
motion work. Box 813A, BeT. 


Musical or program director. Experienced pro- 
ducing, writing, announcing, musical, educational 
programs, fm stations, M.A. musicology, 4 years 
teaching. Veteran, married. Box 820A, BeT. 


Ten years radio, from staff, sports, programming, 
to management. Desire am or television oppor- 
tunity with future. sh college graduate, best 
references. Box 827A, BeT. 





Young man desires copywriting, editorial posi- 
tion with radio or network. Will travel. Box 
846A, BeT. 





TELEVISION 
Help Wanted 





Salesmen 





Midwestern tv station, in major market, network 
affiliated, on the air two years, seeks alert, ag- 
gressive local salesman experienced in selling and 
servicing retail accounts. Unusual opportunity 
for ambitious young college man with at least 
two years’ television sales-service experience. 
Will pay modest drawing account against liberal 
commissions, Potential earnings: $10,000 to $15,000. 
Send personal and business history, photo, refer- 
ences, family data, etc. Box 851A, BeT. 


Wanted: Experienced television-radio times sales- 
man. Also sales manager. Outstanding oppor- 
tunity with stable, growing organization. Dixie 


Network, P. O. Box 309, Jackson, Tennessee. 


(Continued on next page) 


DISC JOCKEYS WANTED 


Central Florida’s newest and most powerful daytime station WGTO* 
10,000 watts, 540 ke., wants 3 DJ’s with experience in any of the 
top 15 markets. Right men will have possibility of earning 


$10,000 PER YEAR, OR MORE 


Send resume, photo, disc or tape to: Station Director, KWK, Incor- 
porated, 1215 Cole Street, St. Louis 6, Missouri. Replies confidential. 


*On air approximately August 1, 1955 









































































TELEVISION 
Help Wanted—(Cont’d) 


Sales—opening for experienced man to succeed 
retiring senior salesman with major account list. 
Oldest station in Indiana, WFBM-TV, Indianapo- 
lis. Send complete background, qualifications, 
photo to Don Menke. 











Technical 





Maximum power midwest station already on the 
air needs a strong chief engineer. Excellent op- 
portunity. In applying, give background details, 
references and salary desired. All applications 
will be treated in confidence. Box 801A, BeT. 





Immediate openings—video engineer; camera- 
man. Must be experienced both studio and re- 
mote operation. C. E., KOAT-TV, Albuquerque, 
New Mexico. ‘ 





Programming, Production, Others 





Film editor to handle entire film room operation 
including shipping, receiving, splicing and other 
duties. VHF station in southeast, nice market. 
Box 861A, BeT. 





Situations Wanted 





Managerial 


Director of operations—programming, production, 
engineering. Station construction experience. 
12 years in tv field. Thorough understanding of 
efficient station operation. Box 872A, BeT. 


Salesmen 





Commercial manager currently employed. Crea- 
tive selling of local and regional accounts a 
speciality. Thorough knowledge of how to build 
productive sales-force. Have produced tv film 
and live theatre, understand production and 
budget. Present draw $150.00 weekly plus ex- 
penses. Have consistently exceeded this figure. 
Desire change as I’ve reached peak in present 
location and feel ready for bigger and better 
things. Box 818A, BeT. 





Announcer 


Sportscaster with authoritative, warm camera 
personaly. 12 years radio, 1 year television. 


xcellent play-by-play all sports. Special events. 
Box 717A, BeT. 


Announcer-director, experienced in all opera- 
tions radio-tv. Seeks permanent location. Avail- 
able immediately. Draft-exempt. Box 803A, BeT. 


Technical 


Seven years television broadcasting, including 
color, microwave, installation, maintenance. Ex- 
cellent know how control room problems, techni- 
cal and otherwise. Want position with new sta- 
tion with responsibility and pay in proportion to 
experience. Box 882A, BeT. 


Programming, Production, Others 


Advertising and promotion man. Capable one 
man department or assistant large operation. 
Experienced all phases radio and tv sales and 
audience promotion. Now employed. Will re- 
locate. References. Married. Box 493A, BeT. 


Film editor—photographer—projectionist. Pres- 
ently employed in these capacities—experienced, 
married, willing to relocate. Box 730A, BeT. 


Newsreel photographer—experienced in filming, 
proceeng- editing and reporting of news. Box 


Producer-director—6 years experience all phases 
of tv desires position with progressive station 
anywhere. Box 807A, BeT. 


Experienced young woman for film department, 
all phases except buying. Box 821A, BeT. 


Tv newsman. Eight years tv and radio. Know 
how to write, produce, direct and air television 
news. Do newsman’s job. University degree. Top 
references. Box 844A, BeT. 


First phone, tv school graduate, would prefer 
studio work, will relocate. Box 853A, BeT. 


Film technician. Experienced. Desire position 
with station having future. Familiar with all 
paces of film department. References. Box 854A, 





Responsible young man with progressive ideas 
and thorough knowledge of radio and television 
writing and production, desires position as tele- 
vision director in small or new operation. Mas- 
ter’s degree in radio-television from Northwest- 
ern University. Veteran. Prefers east but will 


consider other offers. Available after July Ist. 
Box 869A, BeT 





Cameraman, 2 years experience. All studio oper- 
ations. Seeking permanent connection. Refer- 
ences. Box 875A, BeT. 





TELEVISION 


Situations Wanted—(Cont’d) 


Responsible young woman with flair for creative 
ideas desires position as educational and public 
affairs consultant and/or staff writer. Thorough 
knowledge of radio and television continuity. 
Dramatic writing, production, and research tech- 
niques. Teaching certificate and master’s degree 
in radio and television. Available after July first. 
Box 870A, BeT. 


Art director . . . desires to relocate. Art director 
now and for 2 years with top-notch southwest 
tv station. Experienced all phases of tv and ad- 
vertising. Samples, resume, references on re- 
quest. Box 881A, BeT. 


FOR SALE 


Stations 














Wanted—Investors to develop new uhf-tv station, 
which has a captive and unexploited market. 
All preliminary investigations, surveys, etc., al- 
ready prepared and station is ready to go; need 
only additional capital. Terrific potential which 
assures a black ink operation in a very short 
time. Management control available to qualified 
investors. Hilbert Loeb, 710 S. Rampart Street, 
New Orleans 12, La. Phone: Canal 7685. 


Virginia medium market, kilowatt daytime, 
$39,000; Georgia small market IV, $57,500; Paul H. 
Chapman, 84 Peachtree, Atlanta. 


Exclusive. Fulltime network station. Southwest- 
ern city. Combination operation. Only station. 
Large market. State your finances. Ralph Erwin, 
Broker, Box 811, Tulsa. 


Free list of good radio and tv station buys now 
ready. Jack L. Stoll & Associates, 4958 Melrose, 
Los Angeles 29, California. 


Radio and television stations bought and sold. 
Theatre Exchange. Licensed Brokers. Portland 
22, Oregon. 


Equipment 


27 used towers, all types and sizes, for sales. Ace 
ay Tower Erector. Phone Greenville, N. C., 


Composite, 1kw transmitter, full approved. Now 


——s. Available July. $2,750.00 FOB, KUDL, 
nsas City. 


For sale: 620 foot guyed tv tower complete with 
lighting and guy wires. Write WJTV, Box 8187, 
Jackson, Miss. 


For sale: One Rek-O-Kut model 16-A disc re- 
corder complete with Presto 1-D cutter. $250.00. 
Contact J. J. Ikner, WFNC, Fayetteville, N. C. 


27 used towers, all types and sizes, for sale. Ace 
yy Tower Erector. Phone Greenville, N. C., 


For Sale: Dage two-camera vidicon chain com- 
ee. Original price $12,000. Will take best offer. 

. Rodabaugh, Kierulff Electronics, W. Olym- 
pic, Los Angeles 15, Calif. 


WANTED TO BUY 
Stations 


Miss.—Ark.—La.—W. Tenn.—Stations or CPs— 
Towns 5000 plus or cities. Box 947G, BeT. 


Successful radio team desires station in mountain 
or West Coast area, available with low down 
payment. Box 743A, BeT. 


Radio. Texas, Oklahoma, Arkansas, Missouri, 
Kansas. Professionally licensed service. Ralph 
Erwin, Broker, Box 811, Tulsa. 


Equipment 


Wanted: Need complete equipment for 500 watt 
am radio station, immediately. Will pay cash for 
good equipment. Write Box 822A, BeT. 


Wanted: One RCA recording attachment, late 
model with cutting head and diameter equalizer. 
Box 829A, BeT. 


Used rear screen with slide projector. Please 
state price, size, and wattage. Box 857A, BeT. 


Wanted: Used fm exciter deck and transmitter; 


also a used RCA BQ-1A turntable. KIUL, Box 
446, Garden City, Kansas. 


Wanted: Studio ‘‘zoom-type” lens. Must be in 
good condition. Send information and price to: 
= =. Smith, KLAS-TV, Box 711, Las Vegas, 

evada. 


Wanted: Used R. F. bridge. Write L. E. McKin- 
ney, WACL, Waycross, Ga. 


Wanted: Used RCA type MI-4875-G combination 


pick-up kit. State price and condition. WKAY 
Glasgow, Kentucky. 








INSTRUCTION 








Get your FCC first phone license quickly, },, 
tensive, personalized instruction by Corresponj, 
ence or in residence—Washington, D. C, or Hol 
lywood, Calif. For details, write Dept. iy 
Grantham School, 737 11th Street N. We'yot 
ington, D. C. Dia 
























\ 


Your FCC first phone license in a hurry 
largest professional school offers Braryttiaus 


a 
7 
=> 
=> 
> 
» <q 






























streamlined course. Guaranteed coa ed 
tionwide placement. Full information P 
yon free (no salesmen will call). Get the best” ; 
t costs no more! Northwest Radio & Te! 4 
School, Dept. B, 1221 N. W. 2ist Avenue Paw, Hf ¥9 
land 9, Oregon. : “ bl 
——____ 
Commercial radio announcing. Practical hom jy? Ye 
study course, prepared for combination men * expe! 
announcers who need help. Pathfinder Raj, i? 
Services, 737 11th Street, N. W., Washington, D.c smal 
ee 
’ 
RADIO * on 
+ exch 
’ 
Help Wanted ¢ sont 
’ 
Salesmen ; 
ooo 


RADIO TIME SALESMAN WANTED | 


Spectacularly successful Southeastern in- | 
dependent wants time salesman who’s a } 
real advertising Air ability and 
over-all experience helpful. Start at 


' 

$6,000+- with a bright future for nel | 
v 

| 

, 


1 papin Tear OA) reasan wane 


man. 
‘ 


man. Enjoy living in one of America’s 
most beautiful cities. Write resume of 
background and sales record to 


i 6 fe 6 oe 


Box 824A, BeT 


sciiieaisiaaaasdineaataaese 





In a Rut? | 
Do You Seek Better Opportunity 


AS A SALESMAN? 





If you are young, ambitious, and have a 
minimum of two years television or three 
years radio experience, we may have the 
job you seek. Prefer college man (Phi 
Beta Kappa with major in business edu- 
cation no handicap). Or perhaps you were 
business manager of your college annual, 
or editor/advertising manager of your uni- 
versity daily. Should know programming 
and how to sell retailers. Good man can 
earn $7500 to $15,000 depending on ability. 
Location in growing midwestern city with 
all facilities for the good life (school, 
church, adjacent recreation areas, commu- 
nity activity). In writing, outline business 
and personal history, send references and 

| photo. 


- —- —- oe oe eee ap oe at 





Box 849A, BeT 


CAPABLE AIR SALESMAN: 
poem 


Oe 


DISC JOCKEY 


The man we’re loédking for understands 
hillbilly and gospel music and knows how 
to sell mail order items. Must be able to 
handle news intelligently. Our men now 
get $100-$135 weekly, with regular raises 
It’s good money in a Southeastern city, 
and you'll like living here. Send full 
particulars to 


Box 825A, BeT 
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. 
ATION OWNER : 
H * 
A . 
Venue, Port * If you are one with “floating” manager > 
+ problems, let’s get together. I have 20 > 
actical $ years of program and sales management 
_ men * experience and am looking for the “right” . 
ington, a ¢ small station. Will consider purchase, : 
~ investment or management contract based 
$ on percentage. Sober and solvent. Let’s 4 
————— J ¢ exchange references. Prefer west or ? 
; southwest. + 
« 
rns Box 830A, BeT o 
+ 
~_ BF ipeeeveoreocooocooceseesesees 
m1; 
ANTED Announcers 
—s 
stern in. | COMEDIAN—DEEJAY 
who's aj Original approach. Broad appea!. Write 
lity and | own stuff. Available for personal inter- 
Start at $ view during July. Want l-year contract 
; : at $10,000. 
ws right | Box 837A, BeT 
merica’s so 
sume of 
TELEVISION 
19s Help Wanted 











Managerial 





TELEVISION 
SALES MANAGER 


| Well established major network affili- 
ate in medium market has opening for 
sales manager. This is the number two 
position in the station and requires a 
mature, well experienced and success- 
ful man. Substantial AM background 
may be acceptable in lieu of TV expe- 
rience. Salary is open. Living condi- 
tions are excellent and the future is 
secure and bright. Send complete res- 
ume including photo to Box 815A, 

| BeT. All replies confidential. 











Announcer 











ib b bh hehe errrrreTr eee eee 


Ratio 
Pm ANNOUNCEL 


With Very Good 
BACKGROUND 


Have fine letter of recommendation 
from former employer. Want job in 
Television. Must be permanent. Will 


work on any Telethon no matter where 
located. 


BOX 865A, BT 


San 
hhh rea rrirtrrtrtrtte. Tee 
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(Continued from page 106) 


kw daytime. Post office address 2260 Highland 
Drive, Salt Lake City. Estimated construction 
cost $18,000, first year operating cost $39,750, rev- 
enue $51,000. Mr. Curtis is general manager- 
treasurer of coal company and holds half in- 
terests in four other Salt Lake City firms. Filed 
June 10. 

Waupaca, Wis.—Chain 0’ Lakes Bestg. Corp., 
1320 kc, 1 kw daytime. Post office address P. O. 
Box 201, Waupaca. Estimated construction cost 
$15,200, first year operating cost $38,000, revenue 
$48,000. Principals include Pres. Joseph Gazero- 
witz (40%), clothing retailer; Sec.-Treas. Harry 
Gorwitz (24%), raw fur dealer, and Vice Pres. 
Harry E. Vose (16%), engineer. Filed June 10. 


Existing Am Stations . . . 


APPLICATIONS 


KLIZ Brainerd, Minn.—Brainerd Bestg. Co. 
seeks CP to change from 1400 kc, 250 w unlimited 
to 1380 kc, 1 kw daytime. Filed June 7. 

WCSI Columbus, Miss.—Syndicate Theatres Inc. 
seeks boost in power from 250 w to 500 w, op- 
erating daytime on 1010 kc. Filed June 13. 

KCHS Truth Or Consequences, N. M.—Rex A. 
Tynes seeks CP to change from unlimited opera- 
tion to specified hours on 1400 ke. Filed June 13. 

WENC Whiteville, N. C.—Whiteville Bestg. Co. 
seeks CP to change from 1240 kc, 250 w unlimited 
to 1220 kc, 1 kw daytime. Filed June 7. 

WBCR Christiansburg, Va.—The Montgomery 
Bestg. Co. seeks mod. of license to change station 


location to Christiansburg-Blacksburg, Va. Filed 
June 9. 


STATION DELETED 


WJFM Caguas, P. R.—Jorama-Fer Radio Corp. 
granted request to cancel license and delete call 
letters for existing am station on 1240 ke 250 w 
daytime. Deleted June 2; announced June 13. 





FOR SALE 





Equipment 


TOWERS 
RADIO—TELEVISION 


Antennas—Coaxial Cable 
Tower Sales & Erecting Co. 
6100 N. E. Columbia Bivd., 


Portland 11, Oregon 





EMPLOYMENT SERVICE 
PR vs PR 


| We'll match 


your PERSONNEL RE- 
QUIREMENTS, against the PROVEN 
RECORDS of qualified people. ~ 
A confidential service to Radio and TV 


Stations, and program producers, any- 
where. 


Palmer-DeMeyer (Agency) 
50 E. 42nd Street, N.Y.C. 
MU 2-7915 


Paul Baron, Dir.: Radio-TV-Film-Adv. 
Resumes welcome from qualified people. 





FOR THE RECORD 


New Fm Station... . 


ACTION BY FCC 


Wilkes-Barre, Pa.—Richard G. Evans granted 
CP for new Class B fm station on ch. 277 (103.3 
mc); ERP 3.1 kw; antenna height above average 
terrain 975 ft. Granted June 8. 


Existing Fm Stations .. . 


ACTION BY FCC 


KRED (FM) Eureka, Calif.—Redwood Bestg. Co. 
granted CP to change ERP to 5.6 kw; antenna 
height above average terrain 1,520 ft. Granted 
June 9; announced June 13. 

WAGA-FM Atlanta, Ga.—Storer Bestg. Co. 
granted CP to change ERP to 36 kw; antenna 
height above average terrain 960 ft. Granted 
June 8; announced June 13. 


STATION DELETED 


KLTI-FM Longview, Tex.—LeTourneau Radio 
Corp. granted request to cancel license for ex- 
isting fm station on ch. 290. Deleted June 8; 
announced June 13. 


Ownership Changes .. . 


ACTION BY FCC 


KIEM-TV Eureka, Calif—Redwood Bcstg. Co. 
granted assignment to subsidiary California- 
Oregon Tv Inc., a California corporation. No 
consideration involved. Granted June 9; 
nounced June 13. 

WIPB-TV Fairmont, W. Va.—WJPB-TV Inc. 
granted transfer of control to J. Patrick Beacom 
through purchase of 189 shares of stock. Mr. 
Beacom will now own about 95% interest. Grant- 
ed June 17; announced June 13. 


APPLICATIONS 


KGHI Little Rock, Ark.—A. L. Chilton, Leonore 
H. Chilton & S. C. Visonhaler d/b as KGHI Bestg. 
Service seeks assignment to Harold E. King and 
Helen W. King d/b as Radio Arkansas for $127,500. 
Principals include Harold E. King (50%), and 
Helen W. King (50%), owners of KBTM-AM-FM- 
TV Jonesboro, Ark. Filed June 13. 

KPEP San Angelo, Calif—David P. Pinkston 
tr/as Concho Bestg. Co. seeks assignment to 
David P. Pinkston and C. H. Treadway d/b as 
Concho Bestg. Co. Mr. Pinkston sells 14 interest 
to Mr. Treadway, general manager of the station 
for $4,000 plus assumption of obligations. Filed 
June 13. 

KAFP Petaluma, Calif—Arthur T. Shields, 
Jeffrey E. Evans, Stephen H. Evans, Gerald K. 
Hauser & Corrine A. Shields d/b as Redwood 
Empire Bestg. Co. seeks assignment of license 
to Arthur T. Shields, Gerald M. Hauser, Corrine 
K. Shields and Aubin D. Thomas d/b as Red- 
wood Empire Bestg. Co. No consideration in- 
volved for release of two partners. Filed June 6. 

WGN-AM-TV Chicago, 01—WGN Inc. seeks 
voluntary transfer of negative control of the 
Tribune Co., parent company, through death of 
Robert R. McCormick and changes in_ trustees 
of the McCormick-Patterson Trust to Mrs. Ruth 
McCormick Tankersley, Arthur A. Schmon, C, M. 
Campbell, W. D. Maxwell and J. Howard Wood. 
Filed June 7. 

KFXM San Bernardino, Calif.—Lee Bros. Bestg. 
Corp. seek transfer of control to KFXM Inc. 
through sale of all stock for $152,000. Principals 
include Pres. Willard R. Hasbrook (25%), man- 
ager of KFSD San _ Diego, Calif.; Vice Pres. 
Earnest McCook & F. A. Loehr (21.4%); Vice 
Pres.-Treas. Robert N. Moodey (10.7%), banker, 


an- 








DETROIT 


DEARBORN 


DE RIDDER 


DE RIDDER ??? 


Yes, De Ridder, Louisiana, and other cities large and small have found competent, 
reliable announcer-console operators trained by the Paulin-Newhouse School of 


Announcing. 


Tapes and films sent on request 


PAULIN-NEWHOUSE SCHOOL OF ANNOUNCING 
5840 Second Blvd. 


Detroit, Michigan 
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and Vice Pres. Marion M. Moodey (10.7%), an- 
nouncer at KFXM. Filed June 6. 


KVOD Denver, Colo.—Colorado Radio Corp. 
seeks assignment to San Luis Valley Bestg. Corp. 
for $225,000. San Luis Valley Bestg. is operator of 
KSLV Monta Vista, Colo. Principals include Pres. 
George O. Cory (31.5%); Vice Pres. Dale G. 
Moore (18.3%), and Sec.-Treas. Kenneth Ston 
(11.8%). Filed June 8. 


WMPA Aberdeen, Miss.—T. A. Richardson, Joe 
Phillips & Crady Imes d/b as Prairie Bestg. Co. 
seeks voluntary assignment to new partnership 
with same name. Principals include E. O. Roden 
(50%), sole owner of WBIP Booneville, and 30% 
owner WTUP Tupelo, both Miss.; James A. Reese 
(25%): W. L. Dove (1212%), 40% owner WTUP, 
and G. A. Pribbenow (1212%). Principals are 
owners of WAZF Yazoo City and WSUH Oxford, 
both Miss. Filed June 6. 


WLLY Richmond, Va.—Louis Adelman seeks 
as to corporation WLLY Inc. Filed 
une 13. 


Hearing Cases... 


FINAL DECISIONS 


Wichita, Kan.—New tv, ch. 3. FCC announced 
its decision granting the application of Wichita 
Television Corp., for new tv station on ch. 3 in 
Wichita, Kan., and denying the competing ap- 

lications of The Radio Station KFH Co., and 

aylor Radio & Television Corp. Comr. Lee 
issued a dissenting opinion in which Chairman 
McConnaughey joined. Action June 8 


Wilmington, N. C.—FCC by order made effec- 
tive immediately an initial decision of May 11 
granting applications of Port Bestg. Co. for new 
am station on 1230 kc, 250 w unlimited time in 
Wilmington, N. C., and Citizens Bestg. Co., to 
increase the power of WISP Kinston, N. C., from 
100 w to 250 w on 1230 kc unlimited time. The 
Port grant is conditioned to the filing, within 60 
days, of an application for mod. of CP specifying 
transmitter site and antenna system conforming 
to the rule. Action June 8 


INITIAL DECISIONS 


WFPA Ft. Payne, Ala.—FCC Hearing Examiner 
J. D. Bond issued initial decision looking toward 
denial of the application of George A. Gothberg 
Jr., for renewal of license of am station WFPA 
Ft. Payne, Ala. Action June 8. 

WAPF McComb, Miss.—FCC Hearing Examiner 
Annie Neal Huntting issued initial decision look- 
ing toward grant of the application of South- 
western Bestg. Co. of Miss. for construction per- 
mit to change frequency of station WAPF Mc- 
Comb, Miss., from 1010 kc to 980 kc, continuing 
with 1 kw power daytime only. Action June 15. 


OTHER ACTIONS 


New Britain, Conn.—FCC by order on petition 
by the Broadcast Bureau, continued from June 
20 to July 7 the hearing by oral argument on 
applications of The New Britain Bestg. Co. for 
mod. of CP of station WKNB-TV (ch. 30) New 
Britain, Conn., and for transfer of control of 
New Britain Bestg. Co. from Julian Gross, et al., 
to the National Bestg. Co. Action June 15. 


Deintermixture Cases—Oral Argument. FCC 
scheduled oral argument on June 27-28 in the 
deintermixture tv rule-making proceedings in- 
volving Peoria, Ill., Evansville, Ind., Madison, 
Wis., and Hartford, Conn, also Albany-Schenec- 
tady-Troy, N. Y., area. Eligible parties should 
notify the Commission by June 15 of intention 
to participate, and a conference will later be 
held to arrange for allocation of time and sched- 
ule order of argument. Action June 8 


WCCP Savannah, Ga.—FCC by memorandum 
opinion and order, denied request of Dixie Bestg. 


Co. for waiver of any Commission rule in conflict 
with the operation proposed in application to 
construct and operate a 100 watt synchronous 
amplifier in conjunction with station WCCP 
Savannah, Ga.; denied request for reconsidera- 
tion of Commission Policy Statement of Feb. 28, 
1947, concerning synchronous amplifier stations; 
and dismissed Dixie application. Action June 10. 

The Dalles, Ore.—FCC by memorandum opinion 
and order, dismissed further protest filed May 9 
by Radio Mid-Columbia Inc., permittee of new 
am station on 1300 kc, 1 kw daytime, at The 
Dalles, Ore., against Commission action of April 
14 in granting without hearing an application of 
The Dalles Bestg. Co. for new am station on 930 
ke, 1 kw DA-N, U at The Dalles. Action June 8. 

Spartanburg, S. C.—FCC by memorandum 
opinion and order denied a petition by Wilton E. 
Hall and Greenville Television Co. for review of 
an Examiner’s ruling on April 26 in quashing a 
subpoena for the production of certain records 
by The Spartan Radiocasting Co. whose grant of 
mod. of CP for WSPA-TV (ch. 7) Spartanburg, 
S. C., is being protested by Hall and Greenville. 
Action June 8 

Tv Assignments—FCC by report and order, 
finalized rule making proposed in Docket 11313 
and amended the table of tv assignments, effec- 
tive July 15, to add ch. 16 to Pittsburg, Calif., and 
substitute ch. 15 for ch. 16 at Red Bluff, Calif., 
and ch. 56 for ch. 16 at Santa Cruz, Calif. This 
was Plan A in basic petition by Capital City Tv 
Corp. (KCCC-TV ch. 40), Sacramento, Calif. 
Action June 8. 

Cleveland, Tenn.—FCC by memorandum opin- 
ion and order, effective immediately, (1) post- 
poned effective date of grant made April 19 of 
application of Southern Enterprises for new am 
station to operate on 1570 kc, 1 kw daytime only 
in Cleveland, Tenn.; and (2) designated same for 
hearing to consist of oral argument on July 7 


before the Commission en banc and made pro-. 


testant Robert W. Rounsaville (WBAC), Cleve- 
land, party to proceeding. Action June 8. 

Houston-Galveston, Tex.—FCC by order on 
petition of Houston Consolidated Television Co., 
extended time for filing exceptions to the initial 
decision involving application of Gulf Television 
Co. (KGUL-TV), Galveston, Tex., for mod. of 
CP (ch. 11) from 15 to 20 days and replies thereto 
from 7 to 10 days; dismissed as moot Houston’s 
petition for immediate action on above-men- 
tioned petition. Action June 8. 

Uhf CP’s Extended—FCC authorized extensions 
of completion dates for 12 uhf tv stations not- 
withstanding indications from them that they 
are delaying construction and operation because 
of the uncertain economic future of uhf stations. 
The Commission noted that this is not valid 
reason for extension ‘‘and that further extensions 
under circumstances which do not include actual 
plans for construction and operation may not 
fulfill the requirements of the Act and may be 
detrimental to tv. FCC fixed Jan. 16, 1956, as 
termination date for all outstanding CP’s in this 
eategory and will only authorize extensions be- 


yond that date when there is clear indica- 
tion of intent to construct. The 12 applications 
so extended were those of WETV (TV) 


Washington, D. C.; WOBS-TV Jacksonville, Fla.; 
WMCN (TV) Grand Rapids, Mich.; WKNA-TV 
Charleston, W. Va.; WITH-TV Baltimore, Md.; 
WETM (TV) Danville, Va.; WTVE (TV) Elmira, 
N. Y.: WINR-TV Binghamton, N. Y.; WQMC 
(TV) Charlotte, N. C.; WTRI (TV) Albany, N. Y.; 
KBAY (TV) San Francisco, Calif., and KAKI 
(TV) Visalia, Calif. Action June 8 


Routine Roundup .. . 


June 15 Decisions 


ACTIONS ON MOTIONS 


By Comr. John C. Doerfer on June 14 
Seattle, Wash., KXA Inc.—Granted petition for 
an extension of time to June 20 to file reply to 


ALLEN BANUEH 
Negotiator 


FOR THE PURCHASE AND SALE 
OF RADIO AND TELEVISION 
STATIONS 


1701 K St., N. W. @ Washington 6, D. C., NA. 8-3233 
Lincoln Building © New York 17, N. Y., MU. 7-4242 
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exceptions to the initial decision in ch, 7 which é 
ceeding (Docket 9030 et al.). Bros pletion 
By Examiner Charles J. Frederick WTA 

Upon informal request by all parties Corp 
Pittsburgh, Pa., proceeding (Dockets B73, tat author 
record was reopened and further hearin Z im date 
scheduled to commence on June 27. s@ wo 

By Examiner Herbert Sharfman on June 3 a 

Ordered prehearing conference on June 1 inf 3156). 
re application of WJR, The Goodwill sia WDE 
Inc. (WJRT (TV) ), Flint, Mich., for mod, BF 
CP (ch. 12) (Docket 11371}. ee 

By Examiner H. Gifford Irion on June B KLT 

Continued date for the commencement  j Licens 
hearing from June 16 to 28, re application jg author 
Deep South Bestg. Co. (WSLA (TV) ), Sem WH: 
Ala. (Docket 11371) for mod. of CP (ch. 8), ani coune 
quashed subpoenas issued certain witnesses he. which 
cause of a number of petitions for interventio, tional 
and enlargement of issues pending before the 
full Commission in this proceeding. 

By Examiner Basil P. Cooper 

Broadcast Bureau—Granted petition for ex. 
tension of time to June 22, for filing propose 
findings in ch. 9, Orlando, Fla. proceeding (WOR 
Inc., Dockets 11081 et al.). Action of 6-13, 

Ordered _ prehearing conference re application 
of Radio Suburbia Inc., Hopkins-Edina-st, Louis 
Park, Minn. (Dockets 11276, BP-9405, et al.) on 
June 23. Action of 6-14. KG 

- 
° ° of 
June 15 Applications 
Accepted for Filing = 
License for CP et 

'WKMC Roaring Spring, Pa., Cove Bestg. Co. 1-16- 
License to cover CP (BP-6983) as mod., which WIV 
authorized new standard broadcast station (BL. (TV) 
5749). luth, 

RENEWAL OF LICENSE to 1 

WBRT Bardstown, Ky., V. R. Anderson—(Rp. 

3057). : ” w 

WMCH Church Hill, Tenn., Thales E. Wallace. &T#! 
(BR-2952). date 

REMOTE CONTROL 

WRIC Riverhead, N. Y., Suffolk Bestg. Corp- T 
(BRC-747). “ = toa 

WLRD (FM) Miami Beach, Fla., Alan Hey § 0% 
Rosenson et al d/b/as Mercantile Bestg. Co— Mic 
change point of operation by remote control from dire 
420 Lincoln Rd. Miami Beach, Fla. to 814 Is 
St. Miami Beach (BRCH-137). 

KWNO-FM Winona, Minn., Maxwell H. White- 
Operation by remote control from 216 Center St 
Wincna, Minn. (BRCH-136). V 

License for CP S 

WBBQ-FM Augusta, Ga., Savannah Valley on! 
Bestg. Co.—License to cover C.P. (BPH-195) 1 
which authorized new fm station (BLH-1057). cel 

WAPS (FM) Akron, Ohio, Board of Education, of 
Akron City School District—License to cover (P 10 
(BPED-267) which authorized new Educationad 
fm station (BLED-172). 

Modification of CP ] 

WTVY (TV) Dothan, Ala., Ala.-Fla.-Ga. Televi B & 
sion Inc.—Mod. of CP (BPCT-1839) as mod, Be 
which authorized new tv station to extend M 
completion date to 12-31-55 (BMPCT-3167). e 

WOCN (TV) Atlantic City, N. J., David E : 
Mackey—Mod. of CP (BPCT-1457) as mod., which 
authorized new tv station to extend completion 
date to 12-31-55 (BMPCT-3164). B 

WSYR-TV Syracuse, N. Y., Central New York m 
Bestg. Corp.—Mod. of CP (BPCT-940) as mod, 
which authorized changes in facilities of ex 
isting tv station to extend completion date 
1-5-56 (BMPCT-3161). 

WSYR-TV Syracuse, N. Y., Central New York 
Bestg. Corp.—Mod. of CP (BPCT-1764) as mod, ¢ 


which authorized auxiliary antenna at mail 
transmitter site to extend completion date 0 
1-5-56 (BMPCT-3162). 

WTTW (TV) Chicago, Ill., Chicago Educational 
Television Assn.—Mod. of CP (BPET-38) as mod. 
which authorized new educational tv station to 
extend completion date to 10-1-55 (BMPET-%). 


= 


—-- 


June 14 Applications 


ACCEPTED FOR FILING 
Renewal of License 
WPKE Pikesville, Ky., East Ky. Bestg. Corp 
(BR-2326). 
Application Returned 
KCHE Cherokee, Iowa, Cherokee Bestg. Co— 
Voluntary transfer of control to Charles Reztl 
kov, M. Louise Shimp, and Sterling H. Hall. 
Modification of CP 
KTHV (TV) Little Rock, Ark., Arkansas Lao 
vision Co.—Mod. of CP (BPCT-1057) = 
authorized new tv station to extend completio 
date to 1-4-56 (BMPCT-3157). of 
WALB-TV Albany, Ga., Herald Pub, Co—Mod, 
of CP (BPCT-1285) as mod., which autho 
new tv station to extend completion date 
9-23-55 (BMPCT-3160). Je- 
KQTV (TV) Fort Dodge, Iowa, Northwest b~ ch 
vision Co.—Mod. of CP (BPCT-1928) W tv 
authorized changes in facilities of existing 
station to extend completion date to 10- 
(BMPCT-3163). ntet 
WTWO (TV) Bangor, Me., Murray Carpe 
and Associates—Mod. of CP (BPCT-1797) as mod, 
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CASTING 


thorized new tv station to extend com- 
which wate to 11-15-55 (BMPCT-3158). 


oS Cambridge, Mass., Middlesex Bestg. 
Lies eh of CP (BPCT-1485) as mod., which 
tthorized new tv station to extend completion 
date to 1-5-56 (BMPCT-3159). 


WTOH- Toledo, Ohio, Woodward Bestg. Co, 
Mod. BCP (BPCT-1899) which authorized new 
w station to extend completion date (BMPCT- 


3156). 

x Chattanooga, Tenn., WDEF Bcestg. 
tense to cover CP (BPCT-989) as mod., 
which authorized new tv station (BLCT-314). 
KLTV (TV) Tyler, Tex., Lucille Ross ceatne— 
License to cover CP (BPCT-1205) as mod., which 
authorized a new tv station (BLCT-318). 

-TV Madison, Wis., Wisconsin State Radio 
wt License to cover CP (BPET-47) as mod., 
which authorized new non-commercial educa- 
tional tv station (BLET-3). 


June 13 Decisions 


BROADCAST ACTIONS 
By the Broadcast Bureau 
Actions of June 10 


Early Sign-off 
AN Kingman, Ariz., J. James Glancy— 
onus permission to remain silent for period 
of 30 days. 
Modification of CP 


following were granted extensions of com- 
siation dates as shown: WKNE-TV Keene, N. H., 
to 1-16-56; WFPG-TV Atlantic City, N. J., to 
1-16-56; KBIC-TV Los Angeles, Calif., to 1-16-56; 
WIVX (TV) Gastonia, N. C., to 1-16-56; KCEB 
(TV) Tulsa, Okla., to 1-16-56; WFTV (TV) Du- 
juth, Minn., to 1-16-56; KNUZ-TV Houston, Tex., 
to 1-16-56. 

Actions of June 9 


WDXI-TV Jackson, Tenn., Dixie Bcestg. Co.— 
Granted mod. of CP for extension of completion 
date to 12-28-55. 


Remote Control 


The following stations were granted authority 
to operate transmitters by remote control: WHUB 
Cookeville, Tenn.; WHOP Hopkinsville, Ky.; 
WILD Birmingham, Ala., and WJMS Ironwood, 
Mich. (WILD and WJMS, while using non- 
directional antenna). 


Actions of June 8 


Granted License 


WNEW New York, N. Y., WNEW Bestg. Co.— 
Granted license covering increase in power, in- 
stallation of new transmitter, change to DA-N 
only; condition (BL-5656). 


WEAS Decatur, Ga., WEAS Inc.—Granted li- 
cense covering increase in power, installation 
of new transmitter and reduction in power to 
10 kw during critical hours (BL-5445). 


Modification 


Detroit, Mich., Burns Avenue Baptist Church— 
Granted mod. to change name to Grosse Pointe 
Baptist Church and to transmit programs from 
Mack Ave. and Base Line Road, Grosse Pointe 
Woods, Mich., to station CKLW Windsor, Ont., 
Canada (BMFP-4). 


Remote Control 


WHOP-FM Hopkinsville, Ky., Hopkinsville 
Bestg. Co.—Granted authority to operate trans- 
mitter by remote control. 


Actions of June 7 


Granted License 


KOIL Omaha, Neb., Central States Bestg. Co.— 
Granted license for auxiliary transmitter and 
antenna and for authority to operate same by 
remote control (BL-5674). 


WDBO Orlando, Fla., Orlando Bestg. Co.— 
Granted license covering change in transmitter 
location and change nondirective radiator for 
daytime operation (BL-5689); and license to 
cover CP (BP-9718); CP to replace expired CP 
(BP-9278) for change in auxiliary transmitter 
location (BL-5690). 


. WEBB Dundalk, Md., 1360 Bestg. Co.—Granted 
icense for am broadcast station (BL-5687). 
ee Norwich, Conn., Eastern Conn. Bestg. Co. 
: ranted license covering change of facilities, 
{utallation directional antenna (DA-1), installa- 
ion new transmitter and change in studio loca- 
on; condition (BL-5678). 
aon LaGrange, Ill., The LaGrange Bestg. Co. 
7 ranted license covering change in hours of 
wration, installation directional antenna (DA- 
ani change in transmitter and studio location 
change type transmitter (BL-5686). 


SSA 
_RPXY Punxsutawney, Pa., Jefferson Bestg. Co. 


ranted extension of authority to remain silent 
% days from May 31. ara 


Modification of CP 


ne following were granted extensions of com- 
Co 7, dates as shown: WATR-TV Waterbury, 
5. Wines 12-29-55; WNOW-TV York, Pa., to 1-5- 
: Aa Grundy, Va., to 8-1-55; WCFS Harvey, 
3 12-15-55, condition; WISH Indianapolis, 


»,t0 8-20-55; KPM 
7-29-55, condition. C Bakersfield, Calif., to 
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Actions of June 6 
Granted License 
WWON-FM Woonsocket, R. L, Woonsocket 
Bestg. Co.—Granted license covering changes in 
licensed station (BLH-1049). 
Remote Control 


WHEBN Harrodsburg, Ky., Pioneer Bestg. Co.— 
Granted authority to operate transmitter by re- 
mote control. 


June 13 Applications 


ACCEPTED FOR FILING 
License for CP 


KHJ Hollywood, Calif., General Teleradio Inc., 
—License to cover CP (BP-8907) as mod., which 
authorized change from employing directional 
antenna day and night to night use only (DA-N) 
(BL-5748). 

KLOV Loveland, Colo., John W. Ecklin and 
James C. Grisham, d/b as Loveland Bestrs.—Li- 
cense to cover CP (BP-9423) as mod., which au- 
thorized a new standard broadcast station (BL- 


5746). 

WDKD Kingstree, S. C., M. L. Few and E. G. 
Robinson Jr., d/b as Palmetto Bcestg. Co.—License 
to cover CP (BP-9318) which authorized change 
frequency, increase power and change type trans- 
mitter (BL-5745). 

KBRC Mount Vernon, Wash., Leo H. Beckley 
and Louise L. Beckley d/b as Beckley Radio Co.— 
License to cover CP (BP-9488) which authorized 
increase daytime power and install a new trans- 
mitter (BL-5747). 

Remote Control 


on Athens, Ga., Radio Athens Inc.—(BRC- 


WBZA Boston, Mass., Westinghouse Bestg. Co.— 
(BRC-743). 
WPLH Huntington, W. Va., Huntington Bestg. 
Corp.—(BRC-744). 
Renewal of License 
a” West Lafayette, Ind., Purdue U.—(BR- 


Renewal of License Returned 


e WTHI Terre Haute, Ind., Wabash Valley Bestg. 
orp. 


Applications Returned 


WPFD Darlington, S. C., Blue Ridge Bestg. Co. 
—Mod. of CP (BP-8158) as mod., which author- 
ized a new standard broadcast station for ex- 
tension of completion date. (Unnecessary.) 

KXOL Fort Worth, Tex., Fort Worth Bestg. Co. 
—Voluntary assignment of license to KXOL Inc. 
(Notary seal not affixed to Section II.) 

License for CP 

WMBR-TV Jacksonville, Fla., The Washington 
Post—License to cover CP (BPCT-877) as mod., 
which authorized changes in facilities of existing 
tv. station (BLCT-317). 

WMTW (TV) Poland Spring, Me., Mt. Washing- 
ton TV Inc.—License to cover CP (BPCT-1530) 
as mod., which authorized a new commercial tv 
station (BLCT-315). 


June 10 Applications 


ACCEPTED FOR FILING 


License for CP 


WAVI Dayton, Ohio, WAVI Bestg. Corp.— 
License to cover CP (BP-9433) which authorized 
change antenna, transmitter and studio locations 
and change station location to Dayton (BL-5741). 

KRMW The Dalles, Ore., Radio Mid-Columbia 
Inc.—License to cover CP (BP-8791) as mod. 
which authorized new standard broadcast station 
(BL-5743). 

WSAZ-TV Huntington, W. Va., WSAZ Inc.— 
License to cover CP (BPCT-896) as mod. which 
authorized changes in facilities of existing tv 
station (BLCT-310). 


Remote Control 


WILD Birmingham, Ala., Pilot Bestg. Corp.— 
(BRC-739). 


WHOP Hopkinsville, Ky., Hopkinsville Bestg. 


Co.—(BRC-740). 
WIMS Ironwood, Mich., Upper Michigan-Wis- 
consin Bestg. Co.—(BRC-741). 
— Cookeville, Tenn., WHUB Inc.—(BRC- 
WHOP-FM Hopkinsville, Ky., Hopkinsville 
Bestg. Co.—Operation by remote control from 
1102 S. Virginia St. Bass Bldg., Hopkinsville 
(BRCH-135). 


Renewal of License 


WZIP Covington, Ky., WZIP Inc.—(BR-1763). | 


WLEX Lexington, Ky., The Central Kentucky 
Bestg. Co.—(BR-1354). 

WDOD Chattanooga, Tenn., WDOD Bestg. Corp. 
—(BR-471). 

WMAZ-TV Warner Robins, Ga., Southeastern 
Bestg. Co.—License to cover CP (BPCT-473) as 
= which authorized new tv station (BLCT- 

De 

Applications Returned 


KCTL (TV) Seattle, Wash., Seattle Construction 
Co.—Mod. of CP (BPCT-1811) as mod. which 
authorized new tv station to extend completion 
date to 12-7-55. 

WSAU-TV Wausau, Wis., Wisconsin Valley 
Television Corp.—Mod. of CP (BPCT-1379) as 
mod. which authorized new tv station to extend 
completion date to 1-1-56.. 








UPCOMING 


JUNE 


June 19-22: National Assn. of Television-Radio 
Farm Directors, Washington. 

June 20: Start, New School for Social Research 
Script Workshop, N. Y. 

June 20-21: Atlantic Assn. of Broadcasters (Cana- 
| 15 as ee Hotel, St. Andrews-by-the- 
ea, N. B. 

June 20: Start, WSM-Peabody College Radio-Tv 
Workshop, Nashville, Tenn. 

June 21: Television News Institute, Northwest- 
ern U., Evanston, Il. 

June 23-25: NARTB combined boards of directors, 
The Homestead, Hot Springs, Va. 

June 23-26: Florida Assn. of Broadcasters, Em- 
press Hotel, Miami Beach. 

June 24-25: Virginia Assn. of Broadcasters, Engle- 
side Hotel, Staunton. : 

June 26-29: National Adv. Industries Exposition, 
Morrison Hotel, Chicago. 

June 26-29: Adv. Assn. of the West convention, 
Portland, Ore. 

June 27-30: Western Assn. of Broadcasters (Cana- 
ae) couventien, Jasper Park Lodge, Jasper, 


June 27-July 1: American Institute of Electrical 
Engineers general meeting, New Ocean House, 
Swampscott, Mass. 

June 28: Presentation, Outstanding Young Ad- 
vertising Man Award, Assn. of Adv. Men & 
Women of New York. 


JULY 


July 1: RAB Clinic, Cedar Rapids, Towa. 

July 11: Start, Institute in Live & Filmed Tv, U. 
of Miami, Coral Gables, Fla. 

July 18: Start, WSM-Peabody Tv Workshop, Pea- 
body College, Nashville, Tenn. 


AUGUST 


Aug. 1-9: Educational Television Workshop, Mich- 
igan State College, East Lansing. 

Aug. 8: RAB Clinic, Atlanta. 

Aug. 9: RAB Clinic, Charleston, S. C. 

Aug. 10: RAB Clinic, Winston-Salem, N. C. 

Aug. 11: RAB Clinic, Norfolk, Va. 

Aug. 12: RAB Clinic, Philadelphia. 

Aug. 14-Sept. 3: National Assn. of Educational 
Broadcasters television production workshop, 
State U. of Iowa, Iowa City. 

Aug. 22: RAB Clinic, Tampa, Fla. 

Aug. 23: RAB Clinic, Birmingham, Ala. 

Aug. 24: RAB Clinic, Baton Rouge, La. 

Aug. 24-26: West Coast Electronics Manufacturers’ 
Assn. and Los Angeles and San Francisco In- 
stitute of Radio Engineers sections show and 
convention, San Francisco. 

Aug. 25: RAB Clinic, Ft. Worth, Tex. 

Aug. 26: RAB Clinic, San Antonio, Tex. 


SEPTEMBER 


Sept. 6: RAB Clinic, Los Angeles. 

Sept. 7: RAB Clinic, Bakersfield, Calif. 

Sept. 8: RAB Clinic, San Francisco. 

Sept. 9: RAB Clinic, Ogden, Utah. 

Sept. 12-14: CBS Radio Affiliates meeting, Detroit. 

Sept. 12-16: National Assn. of Educational Broad- 
casters eenerting workshop, Michigan State 
College, East Lansing. 

Sept. 19: RAB Clinic, Seattle, Wash. 

Sept. 20: RAB Clinic, Portland, Ore. 

Sept. 21: RAB Clinic, Colorado Springs, Colo. 

Sept. 22: RAB Clinic, Cheyenne, Wyo. 

Sept. 23: RAB Clinic, Albuquerque, N. M. 


OCTOBER 


Oct. 3: RAB Clinic, Washington. 
Oct. 3-5: National Electronics Conference, Sher- 
man Hotel, Chicago. 


“STOCKHOLM”) 
N. G. Association of Broadcasters 
Convention - Cruise 


(Official Meeting—Tax Deductible) 
Sailing Nov. 10 from Wilmington, N. C. 
To Bermuda—3 days there—$100, up 


(ship as hotel) 


(New M. Ss. 


Everyone Invited — For Literature, 
clip and mail... 


Allen Travel, 550 5th Ave., N.Y. 36 
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— editorials 
Toll Tv: The Wire Way 


BOUT a week has passed since the deadline for comment on 
the FCC’s proposal to authorize subscription television. Ad- 
mittedly a week is not much time in which to examine thoroughly 
the hundreds of thousands of words now in the Commission’s sub- 
scription television file. But a word-for-word examination is not 
necessary to uncover the central issue in the case. 

The central issue is not whether one corporation or another would 
suffer or gain as a result of the erection of toll gates on the tele- 
vision airways. It is whether the public would suffer or gain. All 
arguments that do not address themselves directly to that issue 
are superfluous. 

It seems to us the public would gain only if subscription tele- 
vision were introduced as an added service, a new enterprise com- 
plete within itself. The public would not gain, indeed would suffer, 
if as little as a half-hour now occupied by a free program were 
pre-empted for a show visible only after payment of a fee. 

The public has bought 35 million television receivers, worth at 
least $10 billion, in the belief that the purchase price and ordinary 
maintenance were the total admission charge to all the television 
signals within range. It would hardly reaffirm the public’s faith in 
television broadcasters and manufacturers or in the U. S. govern- 
ment if any of those signals were usurped, in whole or in part, for 
programs bearing an additional admission charge. 

Inescapably, the government has some responsibility to protect 
the public’s vast investment in television sets that were designed 
and sold to receive free television programs. It would be wrong, 
however, to grant that protection at the expense of technological 
and economic progress. It is not for the government to say that 
subscription television should be prevented from developing. But 
it is within the government’s discretion to say whether toll tv should 
use the television spectrum and if so what part. 


iw THE public interest requires that the present use of signals by 
free television be left undisturbed, subscription television must be 
delivered by signals in other parts of the spectrum or by wire lines. 
To utilize new broadcast frequencies would create technical and 
economic complications at least as severe as those now confronting 
uhf. To utilize wire lines would entail no technical problems what- 
ever and the economics of that approach do not appear to be 
particularly intricate. 

In its comments to the FCC, Zenith estimated that decoders 
would cost about $50 to manufacture. If toll tv were assigned as 
a broadcast service in new frequencies, it would cost $50 for a 
decoder, at least that much and probably more for converter and 
antenna, and some installation expense for each set. In the belief 
of Jerrold Electronics Corp., which has had considerable experience 
with wired community antenna systems, the unit cost of a wire 
service for subscription tv would be less than that. 

The virtues of introducing subscription television as a wired 
system are obvious. Free television would continue without tech- 
nical disturbances. Toll television would be offered to the public 
as a new means of home entertainment, attached to the tv set, to 
be sure, but as an added attraction. People could buy or reject it 
on its own merits, without having to consider it a replacement for 
any part of their accustomed service from free tv. 

In suggesting that they launch their project as a wired system, 
we are aware that the advocates of subscription tv will accuse us 
of plotting the stillbirth of their baby. They will claim that a wired 
service would cost more to create than a service provided over 
existing television broadcast channels. 

It would cost more, it is true, but not enough more to make the 
difference between the creation or abortion of subscription tv. 

If the advocates of subscription television truly believe in the 
potential success of a home box office, they must also admit it 
would be possible to finance and operate it as a wired service. If 
they really believe the public wants bigger and better programs 
than those now available on commercial tv, they must also believe 
that the public will want them whether delivered by wire or air. 

All the toll tv interests have asked the FCC for a speedy decision. 
The surest way to get one would be to inaugurate their projects 
by wire. 

They could establish their systems within any state without 
reference to the FCC. They would need that agency’s approval 
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“Do you realize we're the only two in this studio who don't get a cred 
line on every film!” 


only if they established interstate connections of their own. If th 
used AT&T interconnection facilities, it would be up to ATé 
clear the charges with the Commission. 

Despite the fact it might entail a somewhat larger capital i 
ment, the establishment of subscription television as a wire servig 
instead of a broadcast service strikes us as the most practical ant 
speediest way the advocates of toll tv can put their plan to i 
ultimate test of acceptance by the public. 


we cannot refrain from adding what we trust will be a 
word to a series of most intemperate exchanges among spokesmiel | 
for the pro- and anti-toll tv forces. 

Several industry leaders have stooped to personal vilification it 
the war of the mimeograph that has been fought over subscription 
tv, but none has stooped lower than spokesmen for Zenith Radio 
Corp. 

Nor was it accidental that coincidentally with the deadline for 
FCC comments on subscription tv, Zenith demonstrated a new 
electronic gun which can shoot the commercials out of television. 

The dictionary says the antonym of zenith is nadir. In this case 
the dictionary is wrong. Zenith has meant the nadir of taste m 
recent publicity. 


S A FOOTNOTE to our comments about subscription a 


Guam’s Away 


T WAS inevitable that the construction of “morale” television 
stations on military bases would lead some day to conflicts with 
commercial broadcasting. Such a conflict is now at hand on Guam. 
As has been reported here in two recent issues, KUAM, a coml- 
mercial radio station on Guam, is protesting the proposed establish- 
ment of an armed forces tv station on the island. KUAM complains 
that the military outlet would carry network kinescopes, with the 
commercials intact, and that with free tv advertising thus available 
to them national advertisers would quit using radio commercials 0 
KUAM. x 
Armed Forces Radio Service already has a low-power television 
station operating at Limestone Air Base, Me., and booster outlets 
relaying commercial stations to other bases [BeT, June 6]. It plans 
more on-base stations. pe 
It is difficult, of course, to oppose the establishment of a military 
morale station without also appearing to oppose the policy of making 
life more endurable for military personnel on remote bases. We 
certainly do not wish to deprive the armed forces of whatever legit- 
imate enjoyment they may arrange for themselves. In this ca% 
however, the creation of a television broadcasting service complete 
with Stateside network commercials would plainly put the io 
forces in direct competition against a civilian commercial ra 
station. As a matter of principle, we must object to that. 
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TOP QUALITY, TOO! 
In a survey of 57 largest cities 
OIL RICH TULSA RANKS 


in consumer spendable income 


a le el ae 


in percent increase in retail 


“WZ sales since 1948. 


in percent increase in 


“WH population since 1950. 


*Source: SRDS Consumer Markets 


FIVE YEAR LEAD IN VIEWING HABITS 
OVER ANY OTHER STATION IN EASTERN OKLAHOMA 


Represented By 


Edward Petry & Co., Inc. 


TULSA 


BASIC CBS 
AFFILIATE 





The contours shown here are the result 
of actual field strength measurements 
completed July 12, 1954. The signal 
strength map is based on data com- 
piled by Professor H. M. Swarm of the 
Department of Electrical Engineering 
at the University of Washington and 
resident professional engineer licensed 
by the State of Washington. 


This coverage together with the pre- 
ferred low channel, maximum power, 
the Northwest's most talented and ver- 
satile personnel and the greatest net- 
work affiliation means consistently 
better advertising results. And that’s 
FACT . . . not fancy. 


KOMO 
TV 


covers 


SEATTLE 


WESTERN WASHINGTON 


Map indicates Grade A and Grade B contours, 
and minimum effective bonus area. 


Coverage of a market area of 1,816,441 people—71% of 
Washington State’s total. 


Coverage of a market area with over 3 billion dollars of 
effective buying income—68% of Washington State's total. 


Coverage of a market area where almost 2 billion dollars in 
retail sales are made annually—67% of Wash. State’s total. 


Coverage of a bonus market in Canada and Oregon that 
totals an additional 583,367 people. 
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